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                                                      ABSTRACT 

 

Entrepreneurship has been the only way to change human life for all long. With the era 

we have, where jobs are scarce and demand is high it is even more crucial for the youths 

to change their minds from formal employment obsession to self employment thinking. 

Although they are the ones affected by unemployment, youths are either subsumed into 

general adult population or ignored; this arouse the researcher‘s interest to study on this 

phenomena with general objective being to examine the factors that should be 

considered in enabling youth entrepreneurship in Tanzania. The study used a sample of 

120 respondents comprising youth entrepreneurs, entrepreneurial academicians, 

government employees and experts. The methods used in the data collection were 

questionnaires, interviews, observation and documentation. Statistical Package for 

Social Sciences (SPSS) was used to analyze the data.  

The study found that youth entrepreneurs have clear perception of entrepreneurship, 

have entrepreneurial qualities and realized the factors to be considered in enabling youth 

entrepreneurship basing on three actors namely the government, NGOs and 

family/community. The researcher recommends that, the government has to do many 

things including infrastructures improvement; NGOs among many should buy domestic 

products while the families have to consider socialization and avoid overdependence. 

Youths are argued to unite for better results. 
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                                                 CHAPTER ONE 

                                  BACKGROUND INFORMATION 

1.1 Introduction. 

In this introductory chapter, I intend to provide the background information about the 

nature of the study as has been considered plus its objectives and purposes in general. 

The study is subdivided into a number of sections, including the background of the 

study, the problem statement, the objectives, the questioners, significance of the study, 

the scope of the study, the limitations of the study and the way the study is organized. 

 

1.2 Background of the study. 

The world is in transition searching for more innovative ways to combine economic 

growth, the reduction of poverty and equitable development in a more environmentally 

sustainable manner. There is a mounting concern in all corners of the world about both 

the short and long term impact of globalization on the environment and a dawning 

realization that ensuring the quality of present and future life and employment depend on 

how well we tackle this challenge (Ngowi, 2010). 

It is now widely accepted that there are many good reasons to promote entrepreneurship 

among young people. It has a number of potential benefits, an obvious, and perhaps 

significant one, is that it creates employment for the young person who owns the 

business.  

This is especially the case in an economy subject to rationalization, change and 

restructuring (Chigunta, 2002). Many experts believe that this could bring back the 

alienated and marginalized youth into the economic mainstream (White and Kenyon, 

2000). 

There may also be a direct effect on employment if new young entrepreneurs hire fellow 

youths. In this way, entrepreneurship could help address some of the socio-

psychological problems and delinquency that arise from joblessness (Curtain, 2000). 
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According to organization for economic cooperation and development (OECD, 2001), 

Youth-run enterprises (YREs) provide valuable goods and services to society, especially 

the local community resulting into revitalization of the local community, promotes 

innovation and resilience as it encourages young people to find new solutions, ideas and 

ways of doing things through experience-based learning (OECD, 2000), are particularly 

responsive to new economic opportunities and trends which is especially important 

given the on-going globalization process, present alternatives to the organization of 

work, the transfer of technology, and a new perspective to the market, promote social 

and cultural identity as is a stronger sense of community where young women and men 

are valued and better connected to society. A popularization and democratization of 

entrepreneurship can allow the disadvantaged in society to succeed regardless of social 

or family background (White and Kenyon, 2000). 

Ghai (1988) also note that ―youths are known to possess qualities of enthusiasm, 

motivation, enterprise, risk-taking, flexibility, energy, resourcefulness and willingness to 

try new approaches‖. Given this situation, the promotion of youth enterprise in general 

and youth entrepreneurship in particular is vital. The importance of this promotion 

should also be seen in the context of improving social attitudes towards 

entrepreneurship. 

The improving social attitudes towards entrepreneurship are also evident among young 

people. Recent survey data suggest that more and more young people in both developed 

countries (DCs) and developing countries (LDCs) increasingly view entrepreneurship as 

a viable career option. 

Given the growing importance of entrepreneurship and self-employment as a source of 

new jobs and economic dynamism in developed countries, and livelihoods in developing 

countries, there is need to promote youth entrepreneurship as a source of improved 

youth livelihoods and economic independence (OECD, 2001). 
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According to Chigunta, (2002), it is clear that in developing countries, the rate of self-

employment among youth, while low compared to adults, is significantly higher than 

among young people in developed countries. This is particularly the case in countries 

with slow or stagnant economic growth. 

Sharif (1998) observes that the tendency towards self-employment among youth is much 

greater in Sub-Saharan Africa (including Tanzania) than in other parts of the world. 

According to 2003 census, a large proportion of the population in Tanzania is young, 63 

percent are younger than 25 years. If the United Nations (UN) definition of youth (15-24 

years) is used, about 20 percent of the population belongs to the youth category, and, 

applying the Tanzanian definition of youth (15-35 years), 35 percent of the population 

consists of young people [National bureau of statistics (NBS 2003)]. If young people‘s 

views are to be considered, this information is important for the Tanzanian government 

as well as other stakeholders when it comes to making priorities and designing programs 

for youth (Corrigan and Mtoi, 2008). 

According to the latest Integrated Labor Force Survey (ILFS, 2006) and National bureau 

of statistics (NBS 2007), unemployment rate for youth between 15 and 24 years is 14.9 

percent, compared with 11.7 percent for the adult population. 

The Tanzanian government encourages self-employment, saying that it is better to 

employ oneself rather than wait for government employment. Self-employment, 

entrepreneurial training and financial services such as credit schemes are promoted in 

the National Youth Development Policy from 2007. However, the support system in 

place for young people to undertake self-employment and become entrepreneurs is very 

limited, which puts young people in a vulnerable position (Helgesson 2006). 

In both, DCs and LDCs, including the transition countries, YREs and adult run 

enterprises (AREs) face many constraints which impede their growth, these constraints 

include the lack of access to institutional capital; lack of access to lucrative markets; 

poor marketing and branding; inadequate planning; lack of access to suitable working 

space; lack of business management skills and abilities; inadequate, inaccurate and non-
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existent financial records, lack of new product development, and; lack of on-going 

business support, (White and Kenyon, 2000). In addition, with specific to Tanzania, 

according to University of Dar es Salaam (UDSM) Centre, (2010), many Tanzanians 

find it difficult to initialize business due to lack of initial capital, capacity limit of banks 

to offer loans, long loan procedures to access loans from banks and lack of collaterals 

required to validate one‘s ability to apply for loans. Tanzanian government does not 

have clear policy on supporting entrepreneurs and helping them to build their potentials. 

These constraints always result into a narrowed market to some business opportunities. 

1.3 Statement of the problem. 

In spite of the increasing recognition of entrepreneurship as a source of job creation, 

empowerment and economic dynamism in a rapidly globalizing world, there is no 

systematic attempt to look at it from a youth angle. The tendency has been either to 

subsume the youth into the general adult population or to ignore their efforts to forge a 

livelihood through enterprise activities. This results in inadequate understanding of the 

potential benefits of youth entrepreneurship as a means of improving livelihoods. 

Tanzania is amongst the countries facing the tragedy and has to deal with it. Ambitious 

youths in schools, colleges and in-services have been dreaming of becoming economic 

well of and dependable keys, but most of them have not been able to fulfill or even 

practice the dreams.  Formal job opportunities are scarce making self employment the 

only option for many young men and women. 

Several efforts are encountered by the government, Nongovernment Organizations 

(NGOs), International organizations and other private sectors promoting entrepreneurial 

awareness to the youth in different countries including Tanzania. 

The national employment policy under section 3.9 involving private sector and self-

employment states that, the private sector entrepreneurs and other potential job creators, 

particularly small and medium enterprises (SMEs) shall be facilitated and enhanced to 

access financial, technical expertise and other business development services needed for 

investments [Ministry of labor, employment and youth development (MLEYD), 2008].  
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Furthermore, institutions like Mzumbe University, UDSM and other private colleges 

like the St. Joseph business college have taken charge in promoting entrepreneurship 

through providing entrepreneurial education (incorporated in business courses) at 

different levels encompassing certificate, diploma and degree. 

Additionally, involvement of youth on this matter has been minimal because most of 

them are out of employment and these issues are discussed at this level, it might be 

misleading and cost unconscious to reach into conclusion without having a larger 

percentage of youth involvement. 

So, as it was not clearly known to what are the exactly factors should be considered in 

enabling youth entrepreneurship in Tanzania particularly, it aroused interest of the 

researcher to study on this phenomenon and Morogoro Municipal being a case study. 

 

1.4 Objectives of the study. 

1.4.1 General Objective. 

The general objective of this study is to examine the factors that should be considered in 

enabling youth entrepreneurship in Tanzania. 

 

1.4.2 Specific Objectives. 

The following specific objectives were considered. 

(i) To examine the youth entrepreneurs‘ perception on entrepreneurship. 

(ii) To examine entrepreneurial qualities among youth entrepreneurs in Tanzania. 

(iii) To investigate the factors that should be considered in enabling youth 

entrepreneurship in Tanzania. 

 

1.5 Research Questions. 

This research is intended to answer the following key questions:- 

i) What do the youth entrepreneurs perceive about entrepreneurship? 

ii) What entrepreneurial qualities do the Tanzanian youth entrepreneurs possess? 

      ii)  What are the key factors in enabling youth entrepreneurship in Tanzania? 
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1.6 Significance of the Study. 

The study is expected to help the society to have the knowledge on what factors should 

be considered in enabling youth entrepreneurship, who should exactly be involved and 

how should each participant get involved. It is intended to awaken the minds of most of 

the people in our generation and the forthcoming ones that unemployment or 

underemployment should not be taken as a reason for poverty and/or underdevelopment, 

rather the best challenge for the best development stages. 

Moreover, the study is intended to open the minds of the people of this era into 

recognizing that the globe has been undergoing through different eras like slave trade 

era, industrial revolution era, science and technology era and this we have now is exactly 

an entrepreneurial era, for entrepreneurship ends up creating new jobs, new products, 

new ways of doing things and others of alike and so the world we have now that does 

not provide enough chances for graduates employment calls for such new ways of 

creations. 

 

1.7 Limitations of the Study. 

The following were hindrances before and during the dissertation writing:- 

i) Due to time and financial constraints, the study concentrated solely in Morogoro 

municipal and so was not able to obtain representative data from all other 

remaining areas of the country but still represent the whole country. 

ii) Due to time and financial constraints, as a researcher, I selected a sample size of 

120 respondents that has represents the whole population of the Municipal 

and country as whole for that is the number I was capable of providing 

research questionnaires and conducting interviews at their places. 

iii) Some respondents were not very open to reveal the actual situations especially in 

some cases based on their education qualifications, experience and other 

parameters; although to my best level, I, as a researcher have convinced them 

to be as open as possible. 
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1.8 Organization of Study. 

This study comprises six major chapters. 

Chapter one provides a discussion of background and problems of the study, its general 

objective and specific objectives, research questions, significance of the study, 

limitations of the study and organization of the study. 

Chapter two presents an extensive literature review on factors to consider in enabling 

youth entrepreneurship in Tanzania for the purpose of laying out the theoretical 

foundation of the study.  

Chapter three presents research methodology used; it discusses the population and 

sampling, data collection procedures and instrumentation. 

Chapter four presents the findings of the study. 

Chapter five consists of discussion of the findings 

Chapter six consists of conclusion and recommendations of the study. 
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                                                 CHAPTER TWO 

                                            LITERATURE REVIEW 

 2.1 Introduction. 

This chapter is concerned with the conceptual definition, review of theoretical analysis, 

empirical studies, conceptual framework, and underlying theory/theories reviewed by 

the researcher on the subject matter. It also describes the elements or variables to be 

used and the relationships between the elements. 

 

2.2 Conceptual definitions. 

2.2.1 Entrepreneurship. 

According to Bridge et al (1998), entrepreneurship is defined as the ability to create 

something from practically nothing; it is initiating and building an enterprise than 

watching one. 

It is the willingness to take risks. 

It is skill for sensing opportunities others see chaos, contradiction and confusion. 

It is the ability to build a founding team to complement one‘s skills and talents. 

Gartner (1990) explain Entrepreneurship as an interdisciplinary nature of the topic, 

involving scholars from the fields of economics, business strategy, organizational 

behavior, sociology and psychology, often further fragmented in competing strands and 

research traditions. For instance, scholars of business strategy and management typically 

apply a behavioral and process perspective, interested in how to act entrepreneurially. 

Conversely, economists primarily care about how the economic system works, and 

therefore characterize entrepreneurship by the particular functions it fulfills in order to 

enhance the operations of the overall system. Yet, when labor economists deal with 

entrepreneurship, they are specifically concerned with the occupational choice of either 

being a salaried employee or self employed.  
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Finally, sociologists and scholars of organization studies investigate the social and 

organizational emboldens of entrepreneurial behavior, white psychologists add their 

expertise to explain how entrepreneurship relates to personal characteristics and 

individual cognitive process within varying situational context (Peneder, 2009). 

Common themes in the definition of entrepreneurship are: process, the entrepreneur, 

uniqueness, innovation, growth, organization, value creation, profit and not for profit. 

 

2.2.2 Youth. 

Youth is best understood as a period of transition from the dependence of childhood to 

adulthood‘s independence and awareness of our interdependence as members of a 

community. Youth is a more fluid category than a fixed age-group. However, age is the 

easiest way to define this group, particularly in relation to education and employment. 

Therefore, youth is often indicated as a person between the age where he/she may leave 

compulsory education, and the age at which he/she finds his/her first employment. This 

latter age limit has been increasing, as higher levels of unemployment and the cost of 

setting up an independent household puts many young people into a prolonged period of 

dependency. 

The UN, for statistical consistency across regions, defines youth, as those persons 

between the ages of 15 and 24 years, without prejudice to other definitions by Member 

States. All UN statistics on youth are based on this definition, as illustrated by the annual 

yearbooks of statistics published by the UN system on demography, education, 

employment and health. 

For activities at the national level, for example when implementing a local community 

youth program youth may be understood in a more flexible manner. United Nations 

education, scientific and cultural organization (UNESCO) will then adopt the definition 

of youth as used by a particular member state. It can be based for instance on the 

definition given in the African Youth Charter where youth means every person between 

the ages of 15 and 35 years. (www.unesco.org , cited on13
th

 January, 2013). 

http://www.unesco.org/
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2.2.3 Youth Entrepreneurship. 

In order to generate a support tool that assists to come up with the factors to be 

considered in enhancing youth entrepreneurship in Tanzania, a definition of youth 

entrepreneurship is necessary. Unfortunately there is not a generally agreed upon 

definition of the terms ―youth entrepreneurship‖ in the literature yet (Schoof 2006). 

One of most adopted definition is developed by Chigunta (2002), who divided young 

entrepreneurs in 3 transitional phases: 

i) Pre-Entrepreneurs (aged between 15-19 years) have low level of proprietary 

participation in small business, and are typically in a transitional phase from the 

security of home or education to job market. 

ii) Budding Entrepreneurs (aged between 20-25 years) represent the growth stage. 

They have generally gained some experience, skills and capital to run their own 

enterprises, and face three evolution options: remaining stuck in marginal 

activities; going out of business; running successful enterprises. 

iii) Emergent Entrepreneurs (aged between 26-29 years) are in their major stream, 

have a higher level of maturity, enough to run viable enterprises. 

However, this kind of categorization can only serve as a broad suggestion, as transitions 

in the process of youth enterprise development will differ from country to country and 

from business sector to business sector (Chigunta 2002; Schoof 2006). 

According to other organizations, such as International Labor Organization (ILO) and 

the Global Entrepreneurship Monitor (GEM), youth are individuals between 15-24 years 

and 18-34 years respectively. Meanwhile, the World Bank refers to individuals between 

12-24 years as youth (Lucio et al, 2011). 

Drawing upon the above definitions of entrepreneurship and youth, and for the purpose 

of this research, youth entrepreneurship is defined as the practical application of 

enterprising qualities that measures youth entrepreneurship, such as initiative, 

innovation, creativity, risk-taking, hard working, willingness to learn, opportunity 

focused and self confidence into the work environment (either in self-employment or 
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employment in small start-up firms), using the appropriate skills necessary for success in 

that environment and culture. 

Schnurr and Newing, (1997) states that, the application of these qualities, a process 

known as entrepreneurism leads to ventures in the social, political or business spheres. 

 

2.2.4 Enabling factors. 

Tomclancy (2012) defines the term factor as one of the elements that contributes to a 

particular results or situation; anything that contributes casually to a result (a number of 

factors determines the outcome). 

According to Collins English dictionary (2004), the term enable means provide (a 

person) with the means, opportunity, or authority (to do something). 

According to Thindwa (2001), an enabling factors, is a set of interrelated conditions 

such as legal, organizational, fiscal, informational, political and cultural that impact on 

the capacity of development actors such as Community and Social organizations to 

engage in development processes in a sustained and effective manner. 

For the purpose of this research, the statement ―factors to consider in enabling youth 

entrepreneurship‖ means the elements that must be put into consideration in order to 

provide the youth with the means, opportunity or authority and ability to embark on 

entrepreneurship activities. 

2.2.5 Entrepreneurial qualities. 

Entrepreneurial qualities are the capacities that constitute the basic necessary and 

sufficient conditions for the pursuit of effective entrepreneurially behaving individual, 

organization and/or society in an increasingly turbulent and global environment (Gibb, 

1998). 

 

 



12 

 

While entrepreneurs have in common certain qualities, there is a wide range of 

individuality among them; the most common qualities include the following: 

 Willing to take a calculated risk: While most people try to avoid risk, 

entrepreneurs understand that risk is a natural part of trying to achieve goals. 

Their self-confidence helps them accept the challenges of the risks they take 

(Chell et al, 1991). 

 Creativity: Although they may not realize it, most entrepreneurs are creative. 

This does not mean they paint pictures or write poetry (though it can); rather, it 

means they find innovative ways to problem solve. They always look for new 

and better ways to do things ways that have not occurred to others. 

 Passion: When entrepreneurs feel committed to what they are doing and when 

they care deeply about it, they stand the best chance of being successful at it. The 

heart must become an ally of the mind. Their passion become obsessed with 

standards like of this popular business saying: 

              If your mind can conceive it, 

              And your heart can believe it, 

              Then you can achieve it! (Chigunta, 2002) 

They typically care more about what they are doing than how much money they    might 

make. They must earn an income, of course, or they cannot continue to be entrepreneurs; 

however, the amount they earn often is secondary to achieving their goals (Rabbior, 

1990). 

 Self-confidence: Every entrepreneur encounters problems, and they always 

believe they can overcome them. If you feel you lack self-confidence, perhaps 

you are not fully appreciative of your accomplishments and cannot be an 

entrepreneur; successful entrepreneurs believe not only that they are capable of 

success but also believe that they are worthy of success. 

 Self-reliant: They do not wait for others to tell them what to do. They are self-

starters and feel confident making decisions. 
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 They thrive on competition: While they may actively compete with others, they 

are more likely to compete against themselves. In other words, they are 

constantly trying to improve their own performance regardless of what others 

may be doing. 

 They are willing to learn: They are information seekers, they may already know 

a great deal, yet they recognize that no one knows everything, and that they can 

learn valuable information from others. Entrepreneurs who are not open to 

learning often compromise the degree of success they will be able to achieve 

(Gartner, 1989). 

 

2.3 Theoretical perspective. 

2.3.1 The importance of Youth Entrepreneurship. 

According to Pomerantz, (2012), youth entrepreneurship involves acquainting young 

people and with the realities and opportunities of small-business employment and 

ownership. Other goals are helping them feel good about themselves, and feeling they 

can manage their own lives. A youth entrepreneurship program, if one was developed, 

would focus on introducing the youth to business fundamentals and becoming 

entrepreneurial thinkers. Some may go on to college, some may start their own 

businesses, and some will decide they want to work for others, but they will all learn the 

fundamentals of entrepreneurship which means being alert to opportunities, being able 

to adapt to changes, and being able to deliver on a promise or contract. 

It is now widely accepted that there are many good reasons to promote entrepreneurship 

among young people. While caution should be exercised so that entrepreneurship is not 

seen as a mass or wide-ranging solution which can cure all society‘s social ills, it has a 

number of potential benefits; an obvious, and perhaps significant one, is that it creates 

employment for the youth who owns the business (Curtain, 2000). 
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This is especially the case in an economy subject to rationalization, change and 

restructuring. Many experts believe that this could bring back the alienated and 

marginalized youth into the economic mainstream (White, 2000). There may also be a 

direct effect on employment if new young entrepreneurs hire fellow youths from the 

dole queues (Curtain, 2000). In this way, entrepreneurship could help address some of 

the socio-psychological problems and delinquency that arise from joblessness. 

Youth-run enterprises also provide valuable goods and services to society, especially the 

local community (OECD, 2001). This results in the revitalization of the local 

community. It has also been observed that new small firms tend to raise the degree of 

competition in the product market, thereby bringing gains to consumers (Curtain, 2000). 

In addition, the enterprises may create linkages between youth entrepreneurs and other 

economic actors, such as through sub-contracting, franchising, and so on (White and 

Kenyon, 2000).  

Youth entrepreneurship also promotes innovation and resilience as it encourages young 

people to find new solutions, ideas and ways of doing things through experience-based 

learning (White and Kenyon, 2000). 

In certain circumstances, young entrepreneurs may be particularly responsive to new 

economic opportunities and trends. This is especially important given the on-going 

globalization process. It is increasingly accepted that youth entrepreneurs can present 

alternatives to the organization of work, the transfer of technology, and a new 

perspective to the market (White and Kenyon, 2000).  

White and Kenyon (2000) further note that social and cultural identity is promoted 

through youth enterprises, as is a stronger sense of community where young women and 

men are valued and better connected to society. They note that youth enterprises give 

young people, especially marginalized youth, a sense of meaning and belonging. This 

can shape the identity of youth and encourage others to treat them as equal members of 

society. 
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A popularization and democratization of entrepreneurship can allow the disadvantaged 

in society to succeed regardless of social or family background (OECD, 2001).   

In a broader sense, youth entrepreneurship, when treated as enterprise (defined in the 

Oxford Thesaurus as a resourcefulness, initiative, drive, imagination, enthusiasm, zest, 

dash, ambition, energy, vitality, boldness, daring, audacity, courage, get up and go; these 

attributes are generally associated with youth), helps young women and men develop 

new skills and experiences that can be applied to many other challenges in life. In that 

sense, youth have got these qualities. 

Ghai (1988) also notes that youth are known to possess qualities of enthusiasm, 

motivation, enterprise, risk-taking, flexibility, energy, resourcefulness and willingness to 

try new approaches. 

The challenge for governments, NGOs and international bodies seeking to improve 

youth livelihoods is to tap into the dynamism of young people and build on their strong 

spirit of risk-taking (Bennell, 2000). 

Effective youth entrepreneurship education prepares young people to be responsible, 

enterprising individuals who become entrepreneurs or entrepreneurial thinkers and 

contribute to economic development and sustainable communities. It follows, therefore, 

that policies to promote youth entrepreneurship need not be seen as a departure from the 

broad policy orientation needed in any case. As the OECD (2000) report observes, 

programs to train young men and women for self-employment and help them to achieve 

it can enhance what must be done to attack youth unemployment and/or 

underemployment in general. This is based on the recognition that not all young people 

can become entrepreneurs in a business sense. Enterprise skills can, therefore, help 

youth adapt well to other non-entrepreneurial careers.   

Moreover, the success of the new economy, however defined, is dependent on the 

promotion of a culture of entrepreneurship. It has been observed that youth have the 

capacity to understand it and be its pioneers (Curtain, 2000).  
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Given this situation, the promotion of youth enterprise in general and youth 

entrepreneurship in particular is vital. The importance of this promotion should also be 

seen in the context of improving social attitudes towards entrepreneurship. The 

improving social attitudes towards entrepreneurship are also evident among young 

people. Recent survey data suggest that more and more young people in both DCs and 

LDCs increasingly view entrepreneurship as a viable career option (Chigunta et al, 

2002). 

The importance of promoting youth entrepreneurship is also reflected in the increasing 

role that self-employment plays in job creation across the world. In DCs, and especially 

in LDCs, self-employment is emerging as an important source of employment, 

livelihoods and economic dynamism. In DCs and more industrially advanced LDCs, 

there has been increasing flexibility and informal culture of production and employment 

relationships which involve sub-contracting production to small enterprises. This is 

largely in response to increasing global competition and information technology. In 

LDCs and transition economies, the bulk of new employment in recent years has been in 

the informal sector (Chigunta et al, 2002).  

Given the growing importance of youth entrepreneurship and self-employment as a 

source of new jobs and economic dynamism in DCs and livelihoods in LDCs, there is 

need to promote youth entrepreneurship as a source of improved youth livelihoods and 

economic independence (College, 2002). 

2.4 Theoretical Literature Review. 

Karen and Carolin (2011) admits that research focused on youth entrepreneurship 

specifically, is limited. However, many of the conclusions with regard to context related 

differences in impact of entrepreneurship interventions may be expected to be similar for 

youth entrepreneurship interventions and for wider entrepreneurship; this is because 

many, if not all, of the opportunities and constraints facing entrepreneurs generally, are 
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also likely to affect young entrepreneurs, although young entrepreneurs may encounter 

constraints to a greater degree or even additional constraints. 

Theories of entrepreneurial intention include Ajzen and Fishbein‘s 1975 theory of 

reasoned behavior, Shapero and Sokol‘s entrepreneurial event theory of 1982, Bandura‘s 

process driven theory of 1991 and Ajzen‘s theory of planned behavior of 1991. 

Ajzen and Fishbein‘s 1975 theory of reasoned action declare that behavior is greatly 

influenced by one‘s intention to engage in that behavior and intentions are influenced by 

attitude towards the behavior. This implies that intention comes first before the actual 

behavior. Another theory of entrepreneurial intention is the process driven theory 

developed by Bandura in1986. Bandura reasoned that, behavior is dependent upon an 

individual‘s perception that they can carry out the intended action. According to the 

process driven theory, external environment influences thoughts, which shape attitude 

and form intention, which if strong enough leads one to action. Shapero and Sokol‘s 

(1982) introduced the entrepreneurial event theory. The theory examines life path 

changes and their impact on individual desirability and perceptions of feasibility related 

to new venture formation. The underlying assumption of the entrepreneurial event 

theory is that, critical life changes precipitate a change in entrepreneurial intention and 

subsequent behavior. Displacement can occur in a negative form such as job loss or a 

positive form such as financial support. The intention to become an entrepreneur 

therefore depends on the individual perceptions of desirability and feasibility in relation 

to that activity. 

The Ajzen‘s (1991) theory of planned behavior focuses on intentions by an individual 

which will determine the actual behavior towards something. According to Ajzen‘s 

theory of planned behavior, there is a relationship between the intention to be an 

entrepreneur and the act of becoming one. 

Entrepreneurial intentions are the first step in the evolving and sometimes, long-term 

process of venture creation.  
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The underlying assumptions of this theory are that: 

 Much human behavior is planned and therefore preceded by intention towards 

that behavior. 

 Human beings are rational and make systematic use of information available to 

them when making decisions. 

 Intention predicts planned behavior. 

King and McGrath, (1999) who emphasis youth entrepreneurship and highlights the 

needs that strikes a balance between poverty and economic growth elaborates that, in 

order to stimulate policy debate on the factors that encourage youth entrepreneurship, 

the obstacles that stand in its way and the policy measures that can support it and critical 

should be addressed. 

They mention the critical issues to be immediately addressed including education, 

dynamic culture development, commitment, leadership, social influences, access to 

microfinance and creation of support youth network. Pretorius and Shaw (2004) and 

Atieno (2009) reported that lack of finance is one of the major constraints to the 

formation of new enterprises. Entrepreneurs need to access to both internal and external 

finance to reduce survive and grow. 

According to Lefebvre and Lefebvre (2002) and Peterman and Kennedy (2003) 

managerial competency and skills are important for new firm formation. 

 Robertson et al (2003) and Van Praag et al (2004) find that the endowed level of talent 

of a small business founder is the investment in industry-specific and entrepreneurship-

specific human capital which contributes significantly to the performance of new small 

firm. 

 Herrington and Wood (2003) in the GEM report, point out that lack of education and 

training have reduced management capacity and entrepreneurship. The quality and 

context of the educational system do not promote the development of managerial 

competencies.  
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This is consistent with the findings of Herrington et al. (2009) that the most crucial 

factor hindering entrepreneurship is lack of education and training; lack of basic 

business skills is a constraint to entrepreneurial intention. Social and cultural factors can 

also have an influence on youth latent entrepreneurial intention. 

Chigunta (2002) finds evidence from LDCs that participation of youths varies with 

gender and young men are more likely to be self employed than young women. These 

findings appear to suggest the existence of socio-cultural constraints which tend to affect 

the participation rate of young women. 

Lack of awareness of the existence of government programs is another problem faced by 

youth. Mass and Herrington (2006) agree that most youths are not aware of the various 

support programs available and as a result, youths with entrepreneurial tendencies 

perceive that there is no support from government. One of the obstacles to the success of 

an enterprise is lack of willingness to take risk. Fear of failure and embarrassment 

prevent people with ideas not to explore them and venture into a competitive stage. 

Many young entrepreneurs become risk averse because of their social environment 

(Kazela, 2009). If youths have negative perception regarding the environment of the 

business, they might decide not to start their own business. 

Morgan (2010) in Entrepreneurial leadership initiative program guide insists on 

entrepreneurial education, skills, financial sources and opportunities may contribute to 

personal entrepreneurial behavior; he describe the entrepreneurial cycle with five major 

components, see figure 2.1. 
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                                  Figure 2.1The entrepreneurial cycle. 

1. Develop skills that may contribute to 

                                                                      Entrepreneurial qualities 

6. Plan and prepare the venture  

    thoroughly 

 

                                     

                                                  2. Examine opportunities to Fulfill needs or wants and to 

                                                    solve problems 

                                                                                                                                                                                                                            

5. Use all available sources and resources 

    to evaluate opportunities and ideas                                                                                                        

                                                                                                        

                                                                                                         

 

                                                          3. Generate ideas to satisfy the Opportunities 

 

                                                                                                               

 

                                                         4. Assess the opportunities and ideas 

                                                                  

Note: 

Steps 1–5 do not necessarily have to be completed in order, but steps 1–5 must be 

completed prior to attempting step 6 — developing the Venture Plan. 

Source: Morgan Stanley, (2010); with some modifications. 
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Mollentz (2002) affirm that market issues and demand for products are the most 

important factors that positively influence new enterprises growth; thus, bad market 

conditions and no market opportunities can be a constraint to youth entrepreneurial 

intention. 

Chigunta (2002) mention the so he call critical issues to be addressed in order to 

facilitate youth entrepreneurship to be financing youth enterprise development and 

research, policies and institutional intermediation, information and marketing, access to 

micro-credit for the young people and training plus business development services. 

The ILO (2010) reports that, the following issues are to be considered in developing 

youth entrepreneurship, promoting entrepreneurial culture, entrepreneurial education, 

business development services for the youths, access to financial services, youth –to-

youth fund, strengthening evidence based advocacy and youth participation and 

leadership. 

Olomi et al (2003) in ―Evolution of entrepreneurial motivation: The transition from 

economic necessity to entrepreneurship‖ emphasize commitment to business and 

commitment to entrepreneurial career to be the key issues for developing better youth 

entrepreneurship. 

 

2.5 Empirical studies. 

Van der Sluis et al (2008) conducted a research on education and entrepreneurship in US 

and Europe. The objective of the research was to give an overview of the mainly 

empirical literature of the relationship between schooling and entrepreneurship 

outcomes. The findings were embedded in the broader literature on the economic returns 

to education, both theoretically and empirically. The empirical literature on the 

economic returns to education is mainly based on measurements of the relationship 

between schooling and earnings for wage employees. 

In line with the two assessment objectives of this study, the meta-analysis yielded two 

sets of conclusions. 
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The first set reflected the combined findings of the studies in the sample. 

First, the effect of education on entry is neither positive nor negative. 

Second, entrepreneurship performance, regardless of the performance measure used, is 

significantly and positively associated with formal schooling. 

Third, the returns to education, as measured by means of conditional correlations, are 

estimated at 6.1% 

Fourth, a compilation of studies estimating the return to education for both entrepreneurs 

and employees in a comparable fashion shows that the entrepreneurs in the United States 

of America (USA) have a slightly higher return to their education than employees, 

whereas the reverse is true in Europe. 

Fifth, the returns to schooling in entrepreneurship are higher in the USA than in Europe. 

Moreover, as entrepreneurs, minorities benefit less from their education than others. 

Female entrepreneurs seem to benefit more from their education than male 

entrepreneurs. These conclusions are based on a measure of the returns to education 

obtained by ordinary least squares (OLS) regressions. 

The second set of conclusions, more methodologically oriented, leads to future research 

opportunities. The meta-analysis brings significant weaknesses in the schooling-

entrepreneurship literature to the surface. Problems of measurement and definition have 

prevented the development of a quantitative knowledge base of the (potential) returns to 

schooling in entrepreneurship. Moreover, a comparison of the quality standards of the 

methodological approaches indicates that the schooling– entrepreneurship literature lags 

behind the comparable but neatly defined schooling– employees‘ literature (Webbink, 

2005). The schooling–entrepreneurship literature could make significant strides by using 

similar techniques. 

Kanika (2010) conducted a research on factors influencing the creation of youth initiated 

social ventures in Canada. The research focused on identifying the factors influencing 

the creation of youth-initiated social ventures in Canada, from the perspective of the 

young social entrepreneur. Exploratory in-depth interviews and focus groups were used 

as an approach.  
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The results interpreted clearly that Canada has a vital and powerful presence of young 

social entrepreneurs; these individuals have the ability to translate their passions and 

desires for social change into tangible action through the creation of new social ventures. 

Pedro et al (2007) conducted a survey on Initiative to foster entrepreneurial mindsets in 

Europe. The research focused on the importance of entrepreneurship for economic 

growth and development of the Europe. The sample comprised of adult trainers, 

educators, teachers, learners and trainees. 

The interpretation of the survey results could be summarized into three potential 

categories: 

 Individual level: Raising awareness of the concept of entrepreneurship motivates 

and equips individuals with the right skills to turn ambitions into successful 

ventures. 

 Firm level: Supportive framework conditions are essential for entrepreneurial 

ventures allowing firms to develop and grow. 

 Society level: Entrepreneurial activity depends on a positive appreciation of 

entrepreneurs in society. Entrepreneurial success should be valued and the stigma 

of failure reduced. 

 

2.6 Research gap. 

Although there have been much empirical research on the youth entrepreneurship, little 

works have been done on the factors to consider in enabling youth entrepreneurship in 

countries like Tanzania; there is a gap of time and location. This research will bridge the 

gap by assessing these factors to be considered in enabling youth entrepreneurship in 

Tanzania, with the case study being Morogoro Municipal. 
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                                            CHAPTER THREE 

                                   RESEARCH METHODOLOGY 

3.1 Introduction.  

This chapter presents how data was collected and analyzed to find answers on each of 

the designed research question. It begins with the research design and research strategy, 

also, a presentation of how data collection was carried out and how the sampling was 

conducted. Finally, a discussion of validity and reliability of problems of this study is 

presented. 

3.2 Research Design. 

The research employed  a case study approach to a research  design and it was  

characterized by a single case design, whereby only one region  was studied so as to find 

out the factors to consider in enabling youth entrepreneurship in Tanzania. 

According to Kassam (1990), this strategy is applied because of the time constraints that 

could not allow the researcher to carry out a research over an extended period. 

Morogoro Municipal was selected as a case study to represent the whole region and then 

all the regions of the country. A case study design is preferred to other study such as 

survey and experimental due to the fact that, it enables thorough study of a unity over a 

range of variables, and it may be conducted in any kind of social setting and is flexible 

in data collection techniques. 

According to Black and Champion (1976), a Case study design enables researchers an in 

depth study of the selected study unit or case. Moreover, the case study design allows 

flexibility in the use of data collection methods whereby the researcher uses 

questionnaire, interviews, and focus on group discussion among other methods.  
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3.3 Research Approach. 

This study used mixed methods research design, with both quantitative and qualitative 

data collection methods. It is argued that using only one of these approaches falls short 

of major approaches being used in the social and human sciences. 

According to Powell and Connaway (2007), the combination of the approaches provides 

the most complete or insightful understanding; it thus provides a better understanding of 

research problem than either one approach alone.  

Polit and Beck (2003), say that, it can also provide better opportunities for testing 

alternative interpretations of the data, for examining the extent to which the context 

helped to shape the results, and for arriving at convergence in tapping a construct. 

 

3.4 Area of study. 

The area of the study was Morogoro Municipal; it was deliberately chosen by the 

researcher because it is the centre of entrepreneurial activities and is where most youths 

are found in the region. 

The researcher was convinced that given its complexity, the chosen area of the study 

represents all other areas of the country. 

 

3.5 Target Population. 

A population refers to an entire group of individuals, events or objects having common 

observable characteristics. In other words, population is the aggregate of all conforms to 

a given specification. The study included the following groups and percentages of 

respondents: 

 Youth entrepreneurs comprised 80%. 

 Entrepreneurial academicians from different institutions 5 % 

 Government administrative staff members 8%. 

 Experts 7%. 
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3.6 Sample Size. 

The study comprised a total sample size of 120 respondents; that number has been 

suitable for it has fulfilled the requirements of efficiency, representative, reliability, 

flexibility and precision of the study. 

According to Kothari (2004), the size of the sample drawn from the population should 

be less to the population.  In this study a total of 120 respondents were taken as a sample 

to represent the whole population of Morogoro Municipal in different categories as 

mentioned in the target population subheading.  Also the consideration was given to 

different gender, enterprising level and economic statuses in the selected sample in order 

to obtain general overviews of the study. Below is the chat that shows the total number 

of respondents in different categories. 

Table 3.1 Number of Respondents 

Sample. Number of respondents.   

Males Female Sub total 

Youths Entrepreneurs 48 48 96 

Entrepreneurial academicians 3 3 6 

Government administrative staff members 5 5 10 

Experts 4 4 8 

Grand total 60 60 120 

 

3.7 Sampling Methodologies. 

A combination of stratified, random and purposeful sampling was used to select the 

respondents to avoid misrepresentation; thereby increasing the level of accuracy when 

estimating parameters. Out of 865 youth entrepreneurs registered by the Morogoro 

municipal business registration officers, three strata were formed basing on their 

business size (large, medium and small) of 201 youths, 465 youths and 199 youths 

respectively. From each stratum, simple random sampling was conducted to draw 

samples independently to represent the percentage the whole stratum population was 

supposed to, (it was 23%, 54% and 23% respectively) whereby the total youth 

entrepreneurs respondents sample was 96 as a stratified random sample for the study. 



27 

 

The idea here was to use the available information on the total population to divide it 

into groups such that the elements within each group becomes more alike than are the 

elements in the total population as a whole (Yin, 1994). 

According to Patton (1987), the power of purposeful sampling lies in selecting 

information rich respondents. However, in situations where all cases in a population are 

information rich, then random sampling must be deployed to select the case. 

 

3.8 Methods of Data Collection. 

3.8.1 Primary Data. 

Primary data were collected through survey and some randomly selected respondents 

were interviewed. Questionnaire method was used under a face to-face interviews. 
 

 

3.8.1.1 Interviews. 

In order to fill information gaps, interviews and focus group discussions were 

conducted. Amongst the interviewees included busy entrepreneurs, directors/managers 

who were mostly busy to fill in questionnaires. 

 

3.8.1.2 Questionnaires. 

Structured questionnaires were used to acquire reliable information on the problem in 

the area for the respondents who were busy and difficult to interview.  

According to Kothari (2006), a questionnaire is a method of collecting data which uses a 

set of questions for collecting data. In this method data is collected with the help of 

questions.  
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3.8.2 Secondary Data Sources. 

Secondary information and data about the problem at hand could exist in form of 

published or unpublished documents and reports. 

According to Kosura (2004), the use of preliminary secondary information during 

problem definition and formulation paves the way for a more focused primary and 

secondary data collection. 

 

3.8.2.1 Documentary Sources. 

Documentary review involves review of existing literatures that will provide key 

concepts currently in use in any area of interest. The researcher also consulted various 

material records such as documents, books, journals and websites. 

 

3.9 Data Analysis and Presentation. 

According to Blanche et al (2006) the main objective of data analysis is to transform 

information (data) into a meaningful form in order to answer the original research 

question. Data analysis procedure can be divided into two, quantitative and qualitative 

techniques 

 Qualitative data analysis uses subjective judgment based on non-quantifiable 

information like the intuition of the researcher while the quantitative data analysis relies 

exclusively on the analysis of numerical or quantifiable data. 

Blanche et al, (2006) state that, a quantitative data analysis transforms data statistically 

to help the researcher to describe the data more succinctly and make conclusions about 

the characteristics of the population on the basis of data from samples.  

The Statistical Package for Social Sciences (SPSS) was employed in analyzing data as 

follows: 

Factor analysis was conducted for the likert-type data, Reliability analysis was 

conducted for the reliability and validity of the data obtained and descriptive statistical 

analysis was done to analyze the data collected from the field. 
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3.10 Validity and Reliability. 

According to Joppe (2000), reliability is the extent to which results are consistent over 

time and an accurate representation of the total population under study while validity 

determines whether the research truly measures that which it was intended to measure or 

how truthful the research results are. 

From the study, the researcher validated and proofed the reliability of the data by 

conducting reliability analysis under the Cronbach‘s Alpha value model and judged their 

values in accordance to George and Mallery (2003) recommendations that provides the 

following rules of thumb for Cronbach‘s Alpha values: 

_ > .9 = Excellent, _ > .8 = Good, _ > .7 = Acceptable, _ > .6 = Questionable, _ > .5 = 

Poor, and _ < .5 = Unacceptable. 

According to analysis, the Cronbach‘s Alpha values ranged between 0.7 and 0.9 

indicating the data being reliable and valid. 

Although the term reliability is a concept used for testing or evaluating quantitative 

research, the idea is most often used in all kinds of research. If we see the idea of testing 

as a way of information elicitation then the most important test of any qualitative study 

is its quality. 

 

On the other hand, Patton (2001) states that validity and reliability are two factors which 

any qualitative researcher should be concerned about while designing a study, analyzing 

results and judging the quality of the study. This corresponds to the question that how 

can an inquirer persuade his or her audiences that the research findings of an inquiry are 

worth paying attention to? (Lincoln & Guba, 1985) 

Thus, according to the concept of reliability that the research can be copied in any event, 

the results are consistent, is assuming that the bias and error will be reduced. In this 

study, it has high level of research reliability. Firstly, the research questions were based 

on previous research. Secondly, the questions were both, open-ended and close ended 

whereby interviewees could talk about everything within the questions. 
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Thirdly, if the questions appeared to have something wrong or unclear, they were asked 

again and/or had a room to ask for the real meaning and even interpretation. 

Lastly, the respondents had an option of answering questions in their mother tongue 

language (especially the Swahili speakers), so that they could express their opinions 

fully and avoid the pitfalls of interpretation. 
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                                                       CHAPTER FOUR 

                                       PRESENTATION OF FINDINGS 

4.1 Introduction. 

This chapter illustrates the general information regarding the findings obtained from the 

study about factors to consider in enabling youth entrepreneurship in Tanzania. 

4.2 Respondents’ educational levels, occupation and employment statuses. 

Respondents had different levels of education ranging from primary education to 

university educational levels as shown in the figure 4.1 

Figure 4.1 Respondents’ educational levels 

 

All respondents had occupations, being either employed (formal employment) or self 

employed (under entrepreneurial/informal employment). Having occupations, still they 

had different employment statuses that ran from government administrative staff 

members (major national running entity that deals with entrepreneurs daily in many 

cases like business registration, business premises, tax estimations, business legality and 

policy implementation), experts (people with experience from within and outside of the 

country, they have images in their minds on what should be done and what should not; 

they extrapolated in their answers about what is known and what is not known yet in our 
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country towards effective youth entrepreneurship establishment), entrepreneurial 

academicians (professional trainers/educators of entrepreneurship education from 

different institutions, they are the theoretical knowledge providers to the society that 

pursue the course) and finally the youth entrepreneurs which is the major targeted group 

and are the ones in the real entrepreneurial field with vast experience (See tables 4.1 and 

4.2 explain). 

The study found that out of 96 youth entrepreneurs interviewed, 28% had primary 

education level, 41% had secondary education level, 24% had some collages education 

level and only 7% had university level of education as illustrated in figure 4.1 

These findings are not new as they are supported by other studies that most people enter 

into small business entrepreneurship probably because of lack of adequate formal 

education and alternative payable employment (Rashid and Wilhelm, 2004); majority 

enter into entrepreneurship and small business because they do not have adequate 

education background (Kuzilwa, 2003) 

 

Table 4.1 Respondents’ occupations 

Occupation Frequency Percent Valid Percent Cumulative Percent 

Formal employment. 24 20.0 20.0 20.0 

Self employment. 96 80.0 80.0 100.0 

Total 120 100.0 100.0  

 

Table 4.2 Respondents’ employment statuses 

Employment status 

Frequency Percent Valid Percent 

Cumulative 

Percent 

Government administrative staff 

member 
10 8.3 8.3 8.3 

Expert 8 6.7 6.7 15.0 

Entrepreneurial academicians 6 5.0 5.0 20.0 

Youth entrepreneurs 96 80.0 80.0 100.0 

Total 120 100.0 100.0  
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4.3 Youth entrepreneurs’ perception on entrepreneurship 

Youth entrepreneurs‘ perception on entrepreneurship was the first objective of the study; 

it was measured through three aspects namely general understanding about 

entrepreneurship, experience on entrepreneurship and the focus on entrepreneurial 

benefits/significance. 

They have experienced it from different areas of the globe, from indigenous to 

international experience level. 85% had proper understanding of entrepreneurship while 

the remaining 15% had an uncertain understanding as illustrated in figure 4.2. 

This finding is contrary to qualitative studies by Restless development (2011) which 

illustrate that most of the Tanzanian youths have no entrepreneurial understanding and 

so they are marginalized in enterprise development decision making.  

 88% had concrete entrepreneurial experience from within the country while only 12% 

had experienced entrepreneurship from both, within and outside of Tanzania as 

illustrated in figure 4.2. This finding is similar to the research conducted by Dell (2006), 

which considers the influence of both entrepreneurship education and previous 

entrepreneurial experience as exogenous factors that may shape an individual‘s 

cognitive process of self-employment intention. 
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Figure 4.2 Youth perception on entrepreneurship through understanding 

 

Figure 4.3 Youth perception on entrepreneurship through experience 

 

Furthermore, they had a clear understanding of the benefits of the entrepreneurial 

activities they are operating and have felt them differently as it is elaborated in table 4.3 

These findings are also similar to recommendations by Karen and Carolin (2011) that, 
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there is increasing recognition that there are substantial benefits from entrepreneurial 

activities. 

Table 4.3 Youth entrepreneurs perception on entrepreneurship through 

entrepreneurial benefits 

Benefits 

Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Creates wealth. 25 26 25 25 

Creates employments. 19 20 20 45 

Stimulates creativity and innovativeness among 

youths. 
17 18 18 63 

Economic growth (stimulates individual and national 

economic growth). 
14 14.5 14.5 77.5 

Enterprising (leads to establishment of other 

entrepreneurial enterprises). 
10 10.4 10.4 87.9 

Product quality (leads to quality products due to 

competition). 
7 7.2 7.2 96.1 

Motivates hard working. 4 3.9 3.9 100.0 

Total 96 100.0 100.0  

 

4.4 Entrepreneurial qualities among youth entrepreneurs in Tanzania 

The second objective of this study was to assess the entrepreneurial qualities among 

youth entrepreneurs in Tanzania. Entrepreneurial qualities were measured by using four 

factors named calculated risk taking, innovativeness, need for achievement and 

competitiveness; each factor was measured separately under two sub factors. 

4.4.1 Factor analysis  

Factor Analysis was conducted for the factors that were used to measure entrepreneurial 

qualities. It was performed on several grounds including assessing of the significance 

and the mean of the factors in question. This was by computation of variables (likert-

type) through transformation; then the Principal component analysis (PCA extraction 

method) was conducted and the results were as in table 4.4 

4.4.2 Reliability analysis 

This was carried out for each factor that measure youth entrepreneurial qualities in order 

to count out its reliability of the data as table 4.4 illustrate. 
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George and Mallery (2003) provide the following rules of thumb for Cronbach‘s Alpha 

values on reliability and validity: 

_ > .9 = Excellent, _ > .8 = Good, _ > .7 = Acceptable, _ > .6 = Questionable, _ > .5 = 

Poor, and _ < .5 = Unacceptable. 

 

Table 4.4 Analyzing entrepreneurial qualities 

Factor   

Sub factor Loadings 

Reliability. 

(Chronbach's 

Alpha) 

Mean. 

(Summary Items 

Statistics) 

Significance. 

(KMO and 

Bartlett's Test) 

Sub 

factor 

Mean 

 

Factor 

Mean 

Calculated risk 

taking  

Risk free .742 
0.748 

3.77 
3.98 .027 

Risk takers .742 4.19 

Innovativeness Innovation .734 
0.716 

4.03 
4.12 .040 

Innovativeness .734 4.26 

Need for 

achievement 

Achieving .764 
0.863 

4.21 
4.12 .068 

Achievement .764 4.03 

Competitiveness Competes .808 
0.734 

1.78 
1.83 .001 

Competition .808 1.87 

Extraction Method: Principal Component Analysis. 

 

4.4.3 Descriptive statistics analysis 

After all the preliminary analysis, descriptive analysis was conducted to see which 

factors have higher mean scores. Those which scored high are the ones which youth 

entrepreneurs in Tanzania do possess and those which scored least are the ones least 

possessed. See table 4.5 

Table 4.5 Entrepreneurial qualities descriptive statistics 

Factor Sub Factor  N Mean Mode 
Std. 

Deviation 
Variance 

Calculated Risk 

taking 

 risk taking 120.00 4.19 4.00 0.57 0.32 

 risk free 120.00 3.77 4.00 0.93 0.87 

Innovativeness 
 innovativeness 120.00 4.26 4.00 0.63 0.39 

 innovation 120.00 4.09 4.00 0.55 0.30 

Need for 

achievement 

 achievement 120.00 4.03 4.00 0.63 0.40 

 achieving 120.00 4.21 4.00 0.65 0.42 

Competitiveness 
 competition 120.00 1.87 2.00 0.58 0.34 

 competes 120.00 0.00 1.78 2.00 0.45 
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4.4.4 Entrepreneurial qualities  

With regard to entrepreneurial qualities, Factor Analysis, reliability analysis and finally 

descriptive analysis were conducted on the calculated risk taking, innovativeness, need 

for achievement and competitiveness factors. 

 

4.4.4.1 Calculated risk taking 

Two sub-factors were used to measure the youth entrepreneurs‘ calculated risk taking as 

shown in table 4.4. The Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy 

value falls in 0.027 significance level values, the factor mean being 3.98 while reliability 

is 0.748 Chronbach‘s Alpha value suggests that these items can be used together to 

create a composite variable of attitude towards risk-taking. 

Based on statistics (table 4.5) the calculated risk taking has mean values of 4.19 and 3.77 

respectively for risk taking and risk free, the mode value for both being 4.0, standard 

deviation of 0.57 and 0.93 and the variance of 0.32 and 0.87. 

 

4.4.4.2 Innovativeness 

Also under innovativeness, two sub-factors were used to measure this entrepreneurial 

quality of the youth entrepreneurs as illustrated in table 4.4. When Factor Analysis was 

performed, the component model was found to be appropriate as indicated by the KMO 

measure of sampling adequacy 0.040, factor mean of 4.12 and reliability is 0.716 

Chronbach‘s Alpha value suggests that these items can be used together to create a 

composite variable for innovativeness. 

Based on statistics (table 4.5) innovativeness has mean values of 4.26 and 4.09 

respectively for innovativeness and innovation sub-factors, mode value of 4.0 for both, 

standard deviation values of 0.63 and 0.55 and variance of 0.39 and 0.30. 
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4.4.4.3 Need for achievement 

Two sub-factors were used to measure the youth entrepreneurs‘ need for achievement 

Table 4.4 shows this. Need for achievement (the items correspond with the number of 

the questions in the questionnaire). 

The factor analysis results indicate its general reliability and validity, as the Chrobanch‘s 

Alpha value is 0.863, the factor mean is 4.12 and its significance of 0.068 KMO and 

Bartlett‘s Test; this suggests that these sub-factors can be used together to create a 

composite variable for the need for achievement factor. 

 

Based on statistics results, (table 4.5) need for achievement has mean values of 4.03 and 

4.21respectively for achievement and achieving respectively, mode value of 4.0 for both, 

with standard deviation values of 0.63 and 0.65 respectively and variance of 0.40 and 

0.42. 

 

4.4.4.4 Competitiveness 

As mentioned before, two sub-factors were used here to measure the youth 

entrepreneurs‘ competitiveness as one of the entrepreneurial qualities. As shown in table 

4.4 the factor analysis results indicated its reliability and validity as the Chrobanch‘s 

Alpha value being 0.734, the significance of 0.01 meaning that it is significant at all 

levels. The factor low and insignificance mean of 1.83 but highly performed with the 

loading values of 0.808 indicating the sub-factors would create a competitiveness factor 

in their combination. 

Based on statistics (table 4.5) competitiveness has the lowest mean values of 1.87 and 

0.00 for competition and competes respectively, mode values of 2.00 and 1.78 with 

standard deviation of 0.58 and 2.00 and variance of 0.34 and 0.45 

 

4.4.4.5 Descriptive statistics for entrepreneurial qualities 

The mean score and standard deviation among the entrepreneurial qualities are displayed 

in table 4.5. High mean values were obtained for the calculated risk taking, 

innovativeness and need for achievement.  
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The mean values for competitiveness were on the low side.  From this finding, it can be 

noted that youth entrepreneurs in Tanzania take calculated risks, have greater innovative 

behaviour and have high need for achievement.  

 

4.5 Factors to be considered in enabling youth entrepreneurship in Tanzania 

This was the third objective of the study; it describes the general factors to be considered 

in enabling youth entrepreneurship obtained from the sample used in this study. It is the 

centre of the study; this aspect was under an open ended question and the factors are 

grouped and illustrated in three major categories based on who should act upon (the 

government, the nongovernment organizations and the family/community). 

 

4.5.2 Factors the government should consider prior youth entrepreneurship 

The government as the overall controlling body, has many functions to accomplish for 

the purpose of enabling youth entrepreneurship; the most frequently obtained findings 

are as listed in table 4.6 

Table 4.7 Factors government should consider prior youth entrepreneurship 

Factor Frequency Percentage 

Working environment and 

good governance 

35 29.2 

Youth bank with cheap loans 

and longer grace periods and 

proper management of 

revolving funds 

21 17.5 

Networking and 

entrepreneurial and resources 

education 

32 26.7 

Youth development policy 

and business education 

14 11.7 

Control bureaucracy and 

corruption  

18 14.9 
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4.5.3 Factors the government should consider post youth entrepreneurship. 

When the youths are involved in entrepreneurial activities, still the government has a lot 

to do enabling their performance and sustainability of their business. The following 

listed ones are the most frequently mentioned factors. See table 4.7 

Table 4.8 Factors government should consider post youth entrepreneurship 

Factor Frequency Percentage 

Subsidize by acting as 

importer and exporter of 

some goods 

38 32 

Monitor the Financial 

institutions 

31 26 

Proper performance of other 

social services like health 

service 

24 20 

Infrastructure 27 22 

 

These results reflects the findings from other studies that suggest that, in terms of 

enablers of entrepreneurship, drawing on the literature, we identify government 

participation in elements like infrastructure, health, education, investor protection, 

access to finance, taxes and regulation, professional and commercial infrastructure, the 

macro-economic environment as well as government entrepreneurship programs and 

entrepreneurship education at primary, secondary and post-secondary level as the basic 

requirements, that need to be met to facilitate entrepreneurship (Karen and Czarolin, 

2011). 

4.5.4 Factors the nongovernment organizations should consider prior youth               

entrepreneurship. 

Nongovernment organizations have their part to play; prior youth entrepreneurship they 

are supposed to perform the listed functions in table 4.8 
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Table 4.9 Factors nongovernment organizations should consider prior youth 

entrepreneurship 

Factor Frequency Percent 

Entrepreneurial education 58 48 

Markets 62 52 

 

4.5.5 Factors nongovernment organizations should consider post youth 

entrepreneurship. 

They are to perform many functions, but the following are the major ones, see table 4.9 

Table 4.10 Factors nongovernment organizations should consider post youth 

entrepreneurship 

Factor Frequency Percentage 

Transparence 72 60 

Buying domestic goods 48 40 

 

These findings confer the same reasoning with other theory by OECD (2004) which 

explain that, there is a wide variety of interventions to support youth entrepreneurship 

the non government organizations (NGOs) can undertake, ranging from macro level 

interventions designed to create a good business climate across the economy broadly, to 

meso level interventions designed to create the institutional environment necessary to 

facilitate entrepreneurial activity in particular sectors or areas, to micro level 

interventions designed to assist specific individuals or businesses.  

 

4.5.6 Factors families/communities should consider prior youth entrepreneurship. 

Families have major roles to play in preparing the youths for engaging in entrepreneurial 

activities; these include provision of education, capital and socialization of the youths in 

entrepreneurial activities. See figure 4.4. 
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Figure 4.4 Factors families should consider prior youth entrepreneurship. 

 

 

4.5.7 Factors families/communities should consider post youth entrepreneurship. 

Overall, families have two major parts to play when youths are involved in 

entrepreneurial activities, including the moral support and avoiding overdependence as 

shown in table 4.10 

Table 4.11 Factors families should consider post youth entrepreneurship. 

Factor Frequency Percentage 

Moral support 96 80 

Avoid overdependence 24 20 

 

These findings are supported by different theories and findings, (OECD 2011) states 

that, community entrepreneurial culture determines the extent to which entrepreneurship 

is encouraged in a particular context; this is because the entrepreneurial culture in a 

particular context affects the attitude that an individual has towards entrepreneurship, the 

likelihood of choosing entrepreneurship as a career, the ambitions to succeed and also to 

start again after failure. 
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(Schoof, 2006) show that, higher levels of entrepreneurship are therefore likely to be 

found in an environment where entrepreneurship is encouraged at family level, respected 

and valued and where entrepreneurs enjoy greater levels of legitimacy. The GEM (2012) 

suggest that, society-wide perceptions do not only influence attitudes of the entrepreneur 

him(her)self, but also those of stakeholders on which the entrepreneur may rely, such as 

investors, suppliers, customers as well as the support of family and friends. 

 

4.6 Additional information 

4.6.1 Situations under which youth entrepreneurs operates 

These are the empowerment elements for the youth entrepreneurs in the country; 

inclusively are the financial support (from loan providers/financial institutions. donors 

and/or community including parents), material support (from parents, NGOs and other 

donors), networking (with other similar entrepreneurs and potential customers), capacity 

building (trainings/skills) and technology (include being aware with the current 

technology that can be used in a particular entrepreneurial activity). When their 

implication is negatively related, they stand as setbacks, retarding youth entrepreneurs 

from attaining the highest success levels as illustrated in table 4.12. 
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Table 4.12 Situations under which youth entrepreneurs operates 

 

Empowerment 

element 

 

 

Implication upon 

the youth 

entrepreneurs 

 

Frequency  

 

Percent  

 

Valid 

percent 

 

Cumulative 

percent 

Financial 

 

Supported  15 15.5 15.6 15.6 

Not supported 81 84.4 84.4 100 

Total 96 100 100 

 

Material 

Supported 8 8.4 8.4 8.4 

Not supported 88 91.6 91.6 100 

Total  96 100 100 

 

Network  

Networked 3 3.2 3.2 3.2 

Not networked 93 96.8 96.8 100 

Total  96 100 100 

Capacity 

building 

Skilled/trained 12 12.5 12.5 12.5 

Unskilled/untrained 84 87.5 87.5 100 

Total  96 100 100 

 

Technology 

Aware  5 5.2 5.2 5.2 

Not aware 91 94.8 94.8 100 

Total  96 100 100 

 

4.6.1.1 financial support 

Youth entrepreneurs in Tanzania are lagging behind in terms of financial support due to 

poor family backgrounds, being unqualified for getting loans from financial 

institutionsin cluding collaterals and absence of effective youth entrepreneurs‘ fund 

programs. From the research data, only 15.5% of the intervied youth are financially 

supported by either family, friends or having access to financial institutions while the 

remaining 84.4% are unsupported. See table 4.12 
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4.6.1.2 Material support 

Youth entrepreneurs are rarely supported materially by either their families, business 

counterparts or other institutions. From the research, only 8.4% are materially supported 

leaving the majority 91.6% unsupported. See table 4.12 

 

4.6.1.3 Network  

About 96.8% of youth entrepreneurs in tanzania are not networked, meaning that, they 

either do not have access to networking gears like internet, youth legues, business 

groups and seller-consumer networks or do not know the importance of networking. See 

table 4.12 

 

4.6.1.4 Capacity building 

This involve the knowledge, skills and entrepreneurial education to youth entrepreneurs; 

it is revealed that only 12.5% of the youth entrepreneurs are either trained in 

entrepreneurship or gets chance to attend trainings for skills development in 

entrepreneurial field. The remaining 87.5% conduct their activities with no 

entrepreneurial prior training and do not even get a chance for on business training 

which is risky for developing country like Tanzania expecting development in private 

sector that is operated and led by non skilled individuals. See table 4.12. 

 

4.6.1.5 Technology 

Only 5.2% of the youth entrepreneurs in Tanzania apply technology in conducting their 

business; this include the use of the changing technological parameters in doing business 

like the record keeping, purchase and supply chains, marketing management, inflation 

issues awareness and all aspects involving trading that could lead to easier business 

performance. See table 4.12 
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 4.6.2 Youth entrepreneurs’ willingness 

This is the level at which youth entrepreneurs are willing to conduct entrepreneurial 

activities rather than obtaining formal employment provided all factors are conducive 

(see table 4.13) 

 

Table 4.13 Youth entrepreneurs willingness 

 

 

Frequency Percent Valid Percent 

Cumulative 

Percent 

Highly willing 91 95 95 95 

Moderately willing 3 3.2 3.2 98.2 

Less willing 2 1.8 1.8 100.0 

Total 96 100.0 100.0  
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                                                 CHAPTER FIVE 

                                       DISCUSSION OF FINDINGS 

5.1 Introduction. 

This chapter contains discussions regarding the findings obtained from the study about 

the factors that should be considered in enabling youth entrepreneurship in Tanzania as 

the general objective of the study. Following a comprehensive literature review, three 

objectives were worked on: 

- To examine the youth entrepreneurs‘ perception on entrepreneurship. 

- To examine entrepreneurial qualities among youth entrepreneurs in Tanzania. 

- To investigate the factors that should be considered in enabling youth 

entrepreneurship in Tanzania. 

To some extent, discussions of the findings are compared with other findings and/or 

theories from other studies. 

 

5.2 Youth entrepreneurs’ perception on entrepreneurship. 

Their perception on entrepreneurship was measured through three major elements, 

namely general understanding about entrepreneurship, experience on entrepreneurship 

and their focus on entrepreneurial benefits/significance. 

 

5.2.1 Youth entrepreneurs’ perception on entrepreneurship through general 

understanding 

Out of 96 youth entrepreneurs 85% understands entrepreneurship clearly while the 

remaining 15% is uncertain about the term (see figure 4.3) meaning that, Tanzanian 

youths involved in entrepreneurial activities knows and are competent and confident on 

what it takes for them to be entrepreneurs, although there are few of them involved in 

entrepreneurial activities but do not consider themselves as entrepreneurs, they think that 

this term has a different status compared to what they are doing.  
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The finding is similar to literature by Chigunta et al, (2005) stating that, well established 

entrepreneurship programs will result in the development and growth of a particular 

nation as a whole, incorporating competent and confident individuals. These individuals 

through their perceived understanding on entrepreneurship can empower themselves and 

others to change views, values, and actions of individual people, parents and members of 

the community, rural youth, and professionals who are involved with the development 

and empowering of communities. 

 

5.2.2 Youth entrepreneurs’ perception on entrepreneurship through experience. 

Regardless of their differences in age, sex and education levels, all youth entrepreneurs 

have experience in the field even though it might be at different number of years. 12% 

had international exposure and so experience in both, Tanzania and foreign countries, 

the remaining huge percentage (88%) had only local experience (experienced only from 

within the country). 

Differences in experience may have or may not have impact on their daily operations, 

although, generally speaking it seems to have positive impact on influencing their 

capabilities in entrepreneurial activities. 

This finding is in same line with the entrepreneurship literature by Michael and Alina 

(2011), that has emphasized that, the importance of human capital for entrepreneurship, 

measured as levels of formal education or years of entrepreneurial experience, enable 

individuals to recognize or create entrepreneurial opportunities providing them with 

necessary knowledge and skills. 

Also, in the Lucas‘ (1978) model, for example, a higher level of formal education and 

experience determines an individual‘s managerial ability and, hence, increases the 

probability to become self- employed. 
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On the other hand, the finding is contrary to Davidsson and Honig (2003) who do not 

support that human capital in terms of formal education and experience is positively 

associated with establishing a viable firm, even though they found significant effect of 

the human capital variables on the probability to be a nascent entrepreneur. 

 

5.2.3 Youth entrepreneurs’ perception on entrepreneurship through 

entrepreneurial benefits. 

All the youth entrepreneurs had mentioned some benefits earned from performing 

entrepreneurial activities. Although such benefits differ from one respondent to another, 

there are common meaning and general acceptance as illustrated hereunder. 

 

5.2.3.1 Creates wealth. 

To them, entrepreneurial activities means serving the community, and are the major 

ways of creating wealth for their lives, others‘ lives and the future generations; this 

means that through it they can earn money and buy movable and immovable assets like 

land, buildings and others of such caliber; also makes others earn the same way. Apart 

from physical assets, they build and generate social assets like trustworthy, higher social 

status and integrity that is due to their entrepreneurial abilities and lead them towards 

achievements. 

This finding is in line with Mike and Stanislav (2001), who conclude that entrepreneurs 

create wealth by serving the real needs of people; if they do not, they go bankrupt. They 

accomplish this through aggressive prospector and guerrilla strategies, extensive 

networking and active boundary-blurring. That is why entrepreneurial companies do not 

have the luxury of cheap loans or huge cash reserves. 

5.2.3.2 Creates employment. 

Apart from employing themselves into entrepreneurial activities, they also at different 

stages employ others. With this entrepreneurial era whereby many people, especially 

youths hunt for jobs, the youth entrepreneurs have been good job creators and 

employers.  
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To them, it is not the matter of creating that employment that matters but rather the 

reaching of their set goals and seeing things done. They engage themselves in different 

activities including trading, consultations, farming and many other entrepreneurial 

practices. 

 The finding agrees with Mike and Stanislav (2001), who states that, due to their 

creativity and hard work, the services entrepreneurs offer undergoes dramatic changes, 

becoming a primary source of new wealth and employment growth to many other people 

especially transitional economies. 

 

5.2.3.3 Stimulates creativity and innovativeness. 

Youth entrepreneurs perceive entrepreneurship as the best way that stimulates ones inner 

creativity tendency and through calculated risk bearing behavior it harbors the 

innovativeness confidence amongst them. 

This finding concurs with some other findings and literature, including Leonie (2009), 

whose findings suggest that creativity and innovation are considered to be inseparable 

from entrepreneurship, which is in turn manifested in the act of starting up and running 

an enterprise; they were deemed important for initial survival and for continued growth 

and success, with frequent references to initial innovative business ideas, a subsequent 

flow of new ideas for products or services, creative solutions to problems and innovative 

business processes. 

Pretorius et al, (2005) maintain that, creativity is clearly part and parcel of the 

entrepreneurial skills required to successfully start a venture. 

Watson et al, (1998) stick to the point that, entrepreneurs could be argued to be, by their 

very nature, the essence of creativity and innovation. 
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5.2.3.4 Economic growth. 

Youth entrepreneurs uses entrepreneurship as their best tool for economic growth both, 

for them as individuals and for the nation as a whole; they create wealth that helps them 

climb economic leader at the same time they pay tax to the government authorities that 

lifts up the national economic status. 

This finding goes hand in hand with the Schumpeter (1911), through his Schumpeterian 

theory that an increase in the number of entrepreneurs leads to an increase in economic 

growth; this effect is a result of the concrete expression of their skills, and more 

precisely, their propensity to innovate. He described entrepreneurial activities by 

distinguishing five cases, the introduction of a new good, the introduction of a new 

method of production, the opening of a new market, the conquest of a new source of 

supply of raw materials or half manufactured goods and the carrying out of the new 

organization of any industry. Through his innovative activity, the Schumpeterian 

entrepreneur seeks to create new profit opportunities. These opportunities can result 

from productivity increases, in which case, their relationship to economic growth 

appears quite clearly; therefore, more entrepreneurs means more economic growth, 

which in turn leads to more entrepreneurs. 

 

5.2.3.5 Enterprising. 

They find entrepreneurship the only way to them for enterprising; they accumulate 

capital and open different enterprises of different industries. Many entrepreneurs are 

multipurpose in their practices; they own different enterprises in different locations. 

This finding agrees with Eurada, (2011) who admires that, entrepreneurs invest time and 

resources in opening different enterprises. Their own involvement lead to identification 

of the most promising areas perceived by private investors in the innovation ecosystem; 

they are the stakeholders with best knowledge about the activities which they show 

interest, willingness and capabilities to invest in. 
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5.2.3.6 Products quality. 

Entrepreneurship has been a good weapon for youth entrepreneurs leading them to 

producing or trading products of high quality due to that it adhere competition among 

them.  

They always focus on what customers need and value, by so doing they hump 

themselves choosing to engage in producing or trading goods of high and reliable 

quality. 

This finding accepts the ones by Okpara (2007), who found that, creativity and 

Innovation trigger and propel first-rate entrepreneurship in steering organization 

activities in whatever new directions are dictated by market conditions and customer 

preferences, thereby delighting the customers to the benefit of the stakeholders, by 

anticipating the needs of the market, entrepreneurs offer products or services of high 

quality, run organizations efficiently, master the details and keep the costs under control. 

Also it agrees with the findings by OECD (2003) that recommends that, in many cases, 

entrepreneurial activity increases competition and, with technological or operational 

changes, it can increase productivity and product quality as well. 

 

5.2.3.7 Motivates hardworking. 

Entrepreneurship stands as a motivator for the youth to work hard and even very hard 

because they can see their dreams fulfilled and are always happy with what they are 

doing. 

The finding agrees with Mike and Stanislav (2001), in their study they suggest that, 

entrepreneurs embrace values of honesty, hard working, trust and consistency; this is 

due to the fact that as the times change, it is very important for entrepreneurs to realize 

that if they want to be successful in the long term they have to adopt the same 

fundamental values that were instrumental in creating wealth in industrialized 

economies.  
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5.3 Entrepreneurial qualities among youth entrepreneurs in Tanzania. 

The study also examined entrepreneurial qualities among youth entrepreneurs in 

Tanzania. Four factors (two sub-factors each) were used in examing the youth 

entrepreneurial qualities, they included calculated risk taking, innovativeness, need for 

achievement and competitiveness; those which have scored high are the ones which 

youth entrepreneurs possess the most and the least scored one indicate its least 

possession as well. 

For the calculated risk taking factor results, indicates that risk taking and risk free 

elements are comfermed to be reliable entrepreneurial quality. Based on the results, most 

respondents agreed entreprneurs to be risk takers in the sense that they are ready to 

juncture into the business without the fearing of risk provided that it is calculated risk 

and they are sure of making the most of its opportunity. Likewise, the risk free element 

results indicated that most respondents agreed entrepreneurs to be not risk free in the 

sense that, they face and are ready to face calculated risk in whatever business they get 

into. This mean that youth entrepreneurs in Tanzania takes calculated risk in their 

entrepreneurial activities. 

The findings are consistent with findings from Thomas et al (2009) that reveals that risk 

attitudes are shown to be relatively stable across different contexts, shedding light on a 

deeper question about stability of willingness to take risks as a personal trait. All of the 

survey measures are shown to explain various risky behaviors, including self 

employment holding stocks, smoking and participation in active sports. 

The results under the the factor innnovativeness indicates that most respondents have 

agreed on the quality of entrepreneurs to be innovativeness, meaning that they are ready 

to spend their valuable time trying to invent new ways of doing things that are either 

normally done or introducing new things that others are not ready or aware of, meaning 

that youth entrepreneurs in Tanzania are innovative. 



54 

 

It is also consistent with the findings of Leonie (2009) stating that creativity and 

Innovation are deemed important for initial survival and for continued growth and 

success in business, with frequent references to initial innovative business ideas, a 

subsequent flow of new ideas for products or services, creative solutions to problems 

and innovative business processes. 

For the need for achievement factor results indicates that, respondents agree on the 

quality of entrepreneurs to be the need for achievement in the sense that they have 

morale on achieving certain goals and when such goals are attained they set more higher 

goals meaning that Tanzanian youth entrepreneurs have high need for achievement. 

The findings relates with that of Olomi (2003) who comments that, the positive 

correlation with sales could express the level of need for achievement of an individual 

entrepreneur. 

Factor results for competitiveness have lower mean value indicating that most of them 

are less competitive in the business grounds although that lower value still to small 

extent show respondents to agree to some extent on the quality of entrepreneurs to be 

competitiveness as they are ready to work under competitive environment. This mean 

that youth entrepreneurs in Tanzania are either less competitive or offers products across 

different customers. 

The finding is supported by different other findings like Leonie (2009) who found that, 

competition may be less intense when rivals offer products across different types of 

customer segments. 

Findings by Zoltan and José (2008) say that, some significant and negative effects of 

competitiveness rates, and economic growth on the different entrepreneurial dynamics 

rates, suggest that for developing countries competitiveness is more oriented to 

structural production efficiency instead of enhancing the entrepreneurial dynamics of the 

country. 
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And the findings by Kilduff et al (2010) that positively say that, when competition is 

involved among identifiable rivals in the business world, the likely outcomes of firm 

interactions and subsequent firm performance are more realistic, emergent, and 

unpredictable. 

 

5.4 Factors to be considered in enabling youth entrepreneurship in Tanzania. 

These are the crucial aspects one should focus on when planning to boost youth 

entrepreneurship in Tanzania, are the centre of the study/research and heart of youth 

entrepreneurship flourishing in this nation. They are grouped into three major categories 

based on who should act upon; all have the prior and post conditions (what should be 

done as a preparation for the youths to get into entrepreneurship and what should be 

done when the youths are already in entrepreneurship). The three major actors are the 

government as a whole (the body that formulates, implements and rules all the policies, 

regulations, laws and everything that concerns the wellbeing of Tanzanians in general), 

organizations (Non government organizations, like companies, community based 

organizations, Financial Institutions, Donor funds and others of alike) and the families 

(Parents, relatives and the surrounding community in which the youths are raised) and 

their roles to play are well illustrated in this study as factors to consider. 

 

5.4.1 Factors the government should consider prior youth entrepreneurship. 

Are those factors the government is responsible to play its part for the target of enabling 

youth entrepreneurship to such youths before engaging themselves in entrepreneurial 

activities; they include the following. 

5.4.1.1 Improvement of working environment and practice good governance 

Working environment for youth entrepreneurs, especially with small amount of capital 

has been a big problem in Tanzania. Small capital youth entrepreneurs usually gets their 

going hard when it comes to business locations and premises; this is due to shortage of 

funds for rent and unallocated customers availability.  
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In many towns and cities, including Morogoro where this study was conducted, such 

entrepreneurs are now and then displaced by the government authorities, tortured and 

sometimes their commodities are squandered by the authority agents like the police 

officers terming them illegal business doers and street dirtier. In such incidences, the 

youth entrepreneurs lose their valued capital, remain unemployed and become 

vulnerable to extreme poverty and even involve themselves in illegal acts like crimes. 

According to the Guardian (9
th

 July 2013), the increase in the rates of crimes and 

sexually transmitted diseases will challenge the government as a result of 

unemployment. Unless strategic, practical and deliberate actions are taken to overcome 

youth vulnerability to extreme poverty, the government will not overcome such a heavy 

burden. 

This finding agrees with the findings by Karen and Carolin (2011) that, business 

sophistication contains two essential elements, the quality of a country‘s overall business 

networks and the quality of individual firms‘ operations and strategies. These only 

become critical as other avenues to improve the business environment have been 

exhausted, this is in fact one of the main areas of intervention for authorities and 

organizations implementing and monitoring youth entrepreneurship support initiatives, 

which focus on building entrepreneurial skills, entrepreneurial networks, entrepreneurial 

working environments and business sustainability. 

5.4.1.2 Establishment of youth bank with affordable service prices. 

Youth entrepreneurship field need a specific empowering bank like the way it is for the 

Tanzania women bank (for women entrepreneurs); such a bank by the government or an 

authority set by the government would set standards of price which favors them (give 

them loans at small interest rate and fewer or without demand of collaterals by being 

substituted by guarantors or group mode of lending, longer grace periods for them to get 

their business established before start repaying the money). 
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During the financial year 2013/14, the Ministry of Information, Youth, Culture and 

Sports has planned to implement and coordinate the establishment of the National Youth 

Bank, improve the Youth Development Fund Service to provide affordable loan services 

to youths as well as proceed with capacity building to Savings and Credit Cooperative 

Organizations (SACCOS) that provide services to youths (The Guardian, 19
th

 July 

2013).  

The finding is in line with Karen and Carolin (2011) who suggest that in order to 

improve entrepreneurship initiatives government programs have to consider engaging 

local service providers and NGOs, collaborating with banks to provide guarantees based 

on program driven assessment of entrepreneur‘s credit worthiness, especially for 

opportunity driven and growth oriented entrepreneurs, utilizing social capital 

mechanisms, e.g. group based lending, as a form of credit security in absence of formal 

collateral and well-functioning asset registers. 

 

5.4.1.3 Equipping the youths with networking, entrepreneurial and resources 

education 

In entrepreneurship, networking is very crucial and makes difference. Youth 

entrepreneurs in Tanzania are not networked. There are no youth leagues to enable them 

exchange ideas, experience and lead their businesses.  

 

Numerous studies isolating the reasons why individuals become entrepreneurs have also 

identified previous exposure to business, role models and networks as important. 

The finding is in line with other literature and findings like that of Taylor and Thorpe 

(2004) who proposed that an individual‘s networks act as a resource for information that 

can influence decision-making throughout the entrepreneurial process.  

Also, the Youth business international (2010), reveals that business networks can be 

valuable to businesses throughout their life cycle, but perhaps especially during the start 

up phase.  
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Given the economic, social and political benefits of a productive young population, it is 

in a government‘s interests to promote and support entrepreneurship using structures 

already in place. 

According to United Nation‘s World Youth Action Plan (2009), traditionally, advice to 

young people about the world of work is biased towards the benefits of working in a 

large company or within government. Often the benefits of supporting young people into 

new enterprise are not captured, nor the effectiveness of initiatives deployed. It is now 

high time that our schools are no more required to prepare the youth for the intensions of 

getting employed in companies and other sectors but rather prepare the youths for 

creating jobs for themselves and for others. There also should be institutions designed 

specifically for entrepreneurial skills development, business training and the government 

should cover some big costs for the youths enrolled; this is because, most of the young 

entrepreneurs are from poor backgrounds and so some cannot afford paying for such 

trainings, but if the government cover such costs, there will be many of them enrolled 

and come up with competent youth entrepreneurs. 

 Natural resources our nation is blessed with and how they can be extracted, their values 

and markets to improve Tanzanians wealth and how to maintain such wealth are also 

other prevailing unrevealed matters. Such resources include minerals, wild animals, 

vegetations and the land we have. 

This is backed up by the URT (2005) that states that, Tanzania is a resource-rich nation 

but throughout the country‘s history its natural resource wealth has not translated into 

economic well-being for more than a small minority. MKUKUTA (the National Strategy 

for Growth and Poverty Reduction) as the nation‘s overarching economic policy and 

poverty reduction strategy for the past five years, recognizes the centrality of natural 

resource management and good governance for attaining more effective development 

policies. Weaknesses in local rights and tenure over lands and resources, which reduce 

local incentives to conserve natural resources, are a major governance issue. This is 

recognized in government policies seeking to address these issues.  
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However, while resolving issues of governance has long been recognized as a key to 

national and local level economic development, implementation of measures that 

address these governance issues remains a challenge. As a result, governance issues 

remain at the centre of the ability of the next poverty reduction strategy to achieve better 

impacts in the realm of poverty reduction and economic growth. Combining 

entrepreneurial knowledge with resources availability will give scholars a clear image of 

how one can engage in entrepreneurial activity and succeed. 

 

5.4.1.4 Improvement of Youth Development Policy 

The youth development policy in use need to be reviewed and improved; the policy does 

not look at youths as the assets of the nation but rather as future assets and so in many 

economic decisions, operational decisions and other plans they are left lagging behind. 

The National youth development policy has to clearly state about youth entrepreneurship 

which can provide a successful route to long-term participation in the job market, 

especially if the entrepreneurs receive robust support and advice in the business start-up 

phase. 

The finding is in line with other findings from Lucia et al (2011) that confirm that, 

making entrepreneurship work is not the responsibility of one sector alone; it requires 

dedicated actions from all sectors of the community empowered under the umbrella of 

development policy.  

Also, the Guardian news paper (19
th

 July, 2013) emphasis, the government should now 

start implementing different policies that have been established and adopted basically for 

youth development. The National Youth Development Policy 2007 aims at facilitating 

youths to acquire skills and competence for employment. 

 

5.4.1.5 Elimination of bureaucracy and corruption 

Currently, the time and cost involved in registering a new business creates significant 

deterrents, in particular to young people who lack the means or the confidence to persist 
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against administrative obstacles. There is little coordinated support for emerging 

entrepreneurs in the micro and informal business sectors. 

The finding is in line with that of Lucia at al (2011) who recommends that, national and 

local governments should work together to make business registration as efficient as 

possible, by learning from private sector innovations. 

It was also found that, youth entrepreneurship is attacked by corruption that increases 

unnecessary costs for the youths, especially in cases like business registration and 

licensing and tax collection.  

Other findings have reported the same issue, like the Business times news paper, (18
th

 

November 2012) quote Karl Lyimo at press conference, ―as long as Tanzania is 

submersed under undulating powerful waves of corruption at all levels of society in 

general, and public service in particular, no amount of legislative measures nor severity 

thereof, usually only on paper is going to cure the dangerous drugs problem and other 

national ailments in the foreseeable future‖ 

 

5.4.2 Factors the government should consider post youth entrepreneurship. 

Are the factors the government is responsible to play its part for the target of enabling 

youth entrepreneurship to such youths when they are already engaged themselves in 

entrepreneurial activities; they include the following. 

 

5.4.2.1 Subsidizing by acting as a major importer and exporter for certain goods. 

Importing or exporting of some goods that are either costly to import, takes time to reach 

destination and/or of high integrity in business policy should be under government 

program or authority instead of leaving such products being imported/exported by 

business persons. 

 Commodities like fuel, automobiles and weapons need high integrity and faithfulness. 

Many youth entrepreneurs fail to transport goods due to high transportation costs posed 

by the unreliable high cost of the fuel.  
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The finding is backed up by other sources like the Business times newspaper, (28
th

 

September, 2012), in interview with Dr. Honest Ngowi, (a lecturer at Mzumbe 

University‘s Dar es Salaam Business School) report that, to get through this hard 

economic trend, the government should immediately create a policy that would help to 

ease people‘s spending; the major cause of the fall in value of the national currency is 

increased imports bill of goods and services that fuels inflation, mainly fuel imports. 

 

5.4.2.2 Monitoring the financial institutions. 

Financial institutions are also to be well monitored to see if what they are trading match 

the government policy. Some entrepreneurs have lost their capital in banks, having them 

withdrawn by unknown individuals; this show that there are some strong weaknesses 

within such institutions. 

This finding resembles to the study conducted by Kessy and Urio (2006) on contribution 

of MFIs on poverty reduction in Tanzania, the findings pointed out that, although to 

large extent MFIs operations have brought positive changes to their clients‘ living 

standard, still clients complained about high interest rates charged; the study 

recommended MFIs to lower their interest rates and increase grace periods. 

  

 

5.4.2.3 Improving performance of health services. 

For the youth entrepreneurship to flourish the entrepreneurs needs to have good health, 

themselves plus those around them; where there is no wellbeing everything gets 

stranded. There should be better health programs that would involve informal sectors. 

Priority should be on availability of health centers, practitioners, medicines and 

equipments.  
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The finding is in line with Jeffrey (2009) recommendations that, given the recent 

economic crisis, it is critically important to examine our own health care systems to 

determine ways to reduce costs and improve access to care as well as make sure that 

physicians are not limited in the type of clinical practices. 

5.4.2.4 Improvement of infrastructure. 

Infrastructures (roads, railways, ports/harbors, airports, electricity and water) are the 

major ones used in Tanzania, youth entrepreneurs are one of the most users in 

completion of their business tasks from place to place within the country, outside and 

around the world, they use electric power for many different uses of their operations, for 

instance in storing flesh perishable products like fish, vegetables and animal products 

including meat and milk; they use water in almost all their activities for processing and 

sanitation. In most cases, these infrastructures are poor in Tanzania leading into hardship 

in transportation, storage and management of most of the business items. Many roads are 

rough, many railways are too seasonal, ports/harbors are corrupt and others not in use 

(like the Kaole port in Bagamoyo), airports are unsecured and corrupt to the extent that 

many people fears using them, electric power is regularly cut down causing many 

damages and losses to entrepreneurs while water is a big problem in both aspects, 

availability and safety.  

The finding agrees with that of Beda (2013) who reveals that poor infrastructure inflate 

cost of production which leads to increased prices of agricultural products. When the 

key public infrastructures are weak, it prompts transporters to maneuver the situation by 

using single axle trucks that are costly and unfortunately attract bribes, because they are 

usually overloaded and subjected to numerous roadblocks. 
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5.4.3 Factors the Nongovernment organizations should consider prior youth               

entrepreneurship. 

Are those factors the nongovernment organizations are responsible to play their part for 

the target of enabling youth entrepreneurship to such youths before engaging themselves 

in entrepreneurial activities; they are illustrated hereunder. 

 

5.4.3.1 Providing the youths with entrepreneurial education 

Tanzania is facing a challenge of developing poor rural communities and overcrowded 

towns and cities, to prevent mass migration to urban centers is therefore essential that 

entrepreneurial skills training should aim at those activities most appropriate and 

relevant for current and future enterprise in rural communities. 

Most of Nongovernment organizations are dealing with community development by 

involving either direct or indirect with people in different economic activities; there are 

those involved in youth mobilization for development activities in urban and villages 

and so, they have a good chance to stand and train them all areas of entrepreneurship 

including financial discipline, investment, capital building, business management, 

accounting and all other aspects. 

This finding is in line with Webbink (2005) who recommends that, for those youths 

leaving the formal education system, one of the main challenges is understanding, and 

being equipped for the world of work. Direct and early insights will raise jobseekers‘ 

confidence and new entrants‘ efficiency, and the private sector can play a valuable role 

in this respect. 

Also, the UNESCO (2013) recommends, NGOs should tailor entrepreneurial and life 

skills training according to local community needs in particular to cater for rural areas. 
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5.4.3.2 Market surveys. 

Many times entrepreneurial products go worse or are sold at loss due to lack of 

appropriate markets; this causes them to despair and sometimes stop production of a 

particular product; they should need market surveys for their produces. Some non 

government organizations are dealing with marketing issues and so they could be in a 

good position to lead them in that way. 

The finding is in line with findings by International Youth Foundation (IYF, 2009) that 

elaborate that, in helping producers‘ awareness of market requirements, the emphasis on 

market demand and availability has also prompted the private sector to assume the 

responsibility for entrepreneurial products and link the two sides for the business. 

 

5.4.4 Factors Nongovernment Organizations should consider post youth 

entrepreneurship. 

These include those aspects the organizations are responsible to play their part for the 

target of enabling youth entrepreneurship development to such youths when they are 

already engaged themselves in entrepreneurial activities as described below: 

 

5.4.4.1 Transparence. 

A good number of organizations, especially the nonprofit making ones have very good 

entrepreneurial programs objectives designed for the youth entrepreneurs in the country, 

unfortunately, some of them are either not transparent of what they are doing or are bias 

due to unfaithfulness behavior of their workers. By this way, some donors give up and 

quit, others decide to change the programs and do other business. Such organizations 

should change their strategies and make some marketing advertisements to the public so 

that the targeted categories are reached. 
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Discussing with donor countries‘ representatives, president Kikwete said ―It will be 

better if you donors, direct NGOs to provide or make public their financial statements, 

revealing source of income and expenditure, for there has been a lot of complaints from 

the targeted recipients that most such NGOs do not operate in accordance with their 

objectives‖ (Daily News, 18
th

 April, 2013). 

This finding is in line with the Poverty eradication network, (2010) which insist that, 

NGOs operate for the benefit of the public, with public support. Therefore, they should 

be accessible and responsive to members of the public who express interest in the affairs 

of the organization. They should also comply with legal and regulatory requirements for 

reporting. In addition, they can address the issue of accountability collectively, through 

establishing self-regulation mechanisms such as codes of conduct and certification 

schemes.  One of the specific objectives of the NGOs Policy is to promote transparency, 

accountability and awareness among themselves, the government and other stakeholders 

involved in the sector.  

 

5.4.4.2 Buying domestic goods. 

Many organizations tends to order and buy their requirements in bulk from abroad; they 

purchase items like furniture, stationeries and other things that can alternatively be 

bought from within the country made by local entrepreneurs. Buying these items from 

abroad encourages importation costs and introduction of fake and low quality products 

while to the other side it discourages local entrepreneurs from manufacturing them and 

running modern with their business. Local and exotic organizations operating in 

Tanzania should support youth entrepreneurs by buying their products rather than 

otherwise. 
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5.4.5 Factors families/communities should consider prior youth entrepreneurship. 

Are those the families are responsible to play their part for the target of enabling youth 

entrepreneurship to such youths before they start engaging themselves in entrepreneurial 

activities; these include education, socialization and capital as illustrated hereunder. 

 

5.4.5.1 Education. 

Most of the youths are uneducated; they are not aware of many issues of their concern 

due to their low level of education. This study found out 96 youth entrepreneurs, 28% of 

them were just standard seven leavers; they face hard moments when it comes to 

judgments that require high integrity. On the other side, only 7% of the entrepreneurial 

population has made to university level. The study found that for the sake of generating 

better entrepreneurs, families are supposed to make sure that their children are sent to 

school for proper education that will enable them in their future. Families are now 

required to take their young ones to schools where self reliance and entrepreneurship in 

highly insisted. This will help them quit from intellectual dependence and brighten up 

their creativity and innovativeness ability and values. 

The finding agrees with the findings by Youth Business International (2010) that 

recommend that entrepreneurship is not suitable for everyone at first place, but it is vital 

that opportunities are open to young people – and properly understood by them – on 

completion of education and training. It can provide a successful route to long term 

participation in job market especially if the entrepreneur receives robust support and 

advice in the business start up phase and lead to economic growth. 

 

5.4.5.2 Socialization. 

Most of the Tanzanian families do not have a tendency of socializing their young ones in 

whatever entrepreneurial activity they conduct. It is now time for Tanzanian families to 

involve their children in whatever business they are doing; this automatically gives them 

informal but potential education, skills, knowledge and understanding.  
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They will start learning how to manage business, handle risk, purchase and supply, sales, 

flexibility and all other entrepreneurial aspects practically and so be even more 

competent entrepreneurs as they grow. 

This finding is in line with that of Weick (1995) which extrapolates that, in the 

discursive tradition, individuals, events and actions are not treated in isolation. 

Investigations instead focus on the individually held and socially shared stories and 

discourses that tie events, actions and phenomena together. This ability to reflect back 

and think forward in terms of sensible stories and to see actions as part of a greater 

storyline is what allows people to make sense of specific phenomena, events and actions. 

Entrepreneurs thus draw on different discourses to make sense both of situations and 

their own part in these situations, and then proceed to act out their perceived roles. 

 

5.4.5.3 Capital. 

Most of Tanzanian families are relatively poor, by this they think that they are not able 

to raise up capital for any entrepreneurial activity and so remain poor for good; this is 

because of the mentality that capital only means money, but it means other possessions 

too like livestock, crops, land and all other valued items. Families can save capital in any 

form provided that it will be available in time of investment. 

The finding is in line with the Youth Business International (2010) which recommends 

that, as much as 89% of the world‘s total youth population is born in developing 

countries; living standards and structures are much undependable. Where people 

diagnose that there is no means of generating capital still saving and other forms of 

accumulating the capital for expected entrepreneurial programs can focus deliberately to 

unlock the potentials of young people, providing a route towards social integration and 

economic independence. This is vital, both for their own fulfillment as well as in broader 

economic interest, that their talents and energies are harnessed in productive work 

opportunities. 
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5.4.6 Factors families/communities should consider post youth entrepreneurship. 

These include those aspects the families are responsible to play their part for the target 

of enabling youth entrepreneurship development to such youths when they are already 

engaged themselves in entrepreneurial activities; they include support (moral and 

material), and avoiding overdependence. 

5.4.6.1 Moral support. 

Many people think that successful entrepreneurs do not need their support or even 

advice, in actual sense; entrepreneurs are the ones who highly need support and advice. 

When youths engage in entrepreneurship, they come across so many challenges that 

sharpen their experience and sometimes others chose to quit the field. They normally 

need moral support and advice from their families, friends, customers and others; that is 

why a good business person will require feedback from customers in order to know what 

should be rectified, introduced, reduced or implemented. 

The finding is in line with Youth Business International (2010) that recommends that 

entrepreneurship can provide a successful route to long-term participation in the job 

market, especially if the entrepreneur receives moral support and advice in the business 

start-up phase. Furthermore, entrepreneurship can be an engine of economic growth. 

 

5.4.6.2 Avoid overdependence 

It is revealed that most of Tanzanian families are relatively poor and normally becomes 

dependant on a person once he/she show some signs of creating economic power by any 

means including entrepreneurial activities. Through this way, families have being 

bringing many downfalls to youth entrepreneurship, because the moment they raise up 

their capital their families have been looking at it as a bouncing lump sum that need to 

be consumed. This is being overdependence on the entrepreneurial capital. 

The implication of this is that, youth entrepreneurs are in a vulnerability of losing their 

valuable capital and self employments they have.              
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CHAPTER SIX 

                                  CONCLUSION AND RECOMMENDATIONS 

6.1 Introduction. 

This chapter presents the summary, conclusion and recommendations basing on the 

findings of the study. The overall objective of the study was to examine/find out the 

major factors that should be considered in enabling youth entrepreneurship in Tanzania. 

It states the whole contents in the text that was studied by the researcher. 

 6.2 Summary. 

The study used a sample of 120 (n=120) respondents which were randomly selected and 

comprised youth entrepreneurs, entrepreneurial academicians, government employees 

and experts. Primary data were collected through survey and some randomly selected 

respondents interviewed. Questionnaire method was used under a face to-face 

interviews. Secondary data sources was through documentary review of existing 

literatures that provided key concepts, various material records such as books, journals 

and websites were also consulted. 

Statistical Package for Social Sciences (SPSS) was used at different ways as follows: 

Factor analysis was conducted for the likert-type data, Reliability analysis was 

conducted for the reliability and validity of the data obtained and Descriptive statistical 

analysis was done to analyze the data collected from the field. 

It was therefore revealed that youth entrepreneurs in Tanzania have right perception on 

youth entrepreneurship as they understand it, they have good experience on it and they 

know the benefits obtained from entrepreneurship, some being wealth creation, 

employment creation high products‘ quality and economic growth for entrepreneurs and 

the nation as whole. They also have high scores in entrepreneurial qualities named 

calculated risk bearing, innovativeness and need for achievement; have least scores in 

competitiveness quality.  
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The study revealed many concrete factors to be considered in enabling youth 

entrepreneurship in Tanzania; were grouped in three categories named government 

based factors, nongovernment organizations based factors and the family/community 

based factors. 

The government has to consider factors like providing youth education on 

entrepreneurship and resources available basically in our country and improving youth 

development policy. On the other hand, the government has to improve infrastructures, 

act as a major importing and exporting agent for some crucial goods, prepare good 

environments for youth entrepreneurs, fade out corruption, establish youth entrepreneurs 

bank, monitor the financial institutions and youth funds and improve other social 

services including health services. 

Nongovernment organizations should consider factors like conduct market surveys for 

the youth entrepreneurs‘ products, youth entrepreneurs education provision, 

transparence in whatever they are up to for the communities including youths and 

buying of domestic goods which promotes internal entrepreneurs works including 

youths entrepreneurs. 

Families/communities including parents, relatives, friends and the society as whole have 

to consider factors like providing proper education to the youths, socialization, providing 

startup capital, moral supports and avoid overdependence on youth entrepreneurs. 

6.3 Conclusion. 

Having youth entrepreneurship activities being conducted almost all over the country, 

idle youths are encouraged to engage themselves in entrepreneurship so that they can 

create their own jobs and wealth instead of waiting for formal employments.  

They should unite in groups so that they can easily be served by either government or 

organizations and fight against unemployment, poverty, endangering behaviors like drug 

abuse and spendthrift. 
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Nongovernment organizations should also play their parts and transform the generation 

through this entrepreneurial era. 

 

6.4 Recommendations. 

Based on the research findings, a researcher recommended as per specific objectives as 

follows: 

In case of examining the youth perception on entrepreneurship, school leavers and 

graduates should now change their mindsets from thinking of white color jobs to self 

employments, engage in entrepreneurial activities and create jobs for themselves and for 

others; they should consider and understand that it pays to be an entrepreneur. 

For the case of entrepreneurial qualities, having scored high in innovativeness, 

calculated risk taking and need for achievement youth need to develop more competence 

quality. 

In the case of investigating the factors that should be considered in enabling youth 

entrepreneurship in Tanzania, the government as an overall supervising authority should 

consider all its responsibilities and strive to maintain its integrity by working for the 

people and avoiding unnecessary selfishness. 

The nongovernment organizations working with the youths or children have to realize 

that they have a better moment to impact them with such knowledge and skills provided 

that they play their part. They should use that precious chance to develop their minds 

entrepreneurially and show them that they are the potential assets of their own future and 

other generations. 

Families/communities should cherish involving their young ones in whatever they are 

doing since childhood level so as to foster skills through experience and learning, guide 

them how to save that leads to building of capital and avoid overdependence. 
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6.5 Areas for further research.   

i) The study did not conduct multivariate analysis within and outside the group 

category; however there is a need for other studies to such analysis to come up 

with more appropriate findings for policy implications. 

ii) There is a need to conduct a research to examine how much does family 

overdependence on youth entrepreneurs affect youth entrepreneurship in 

Tanzania. 
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                                      APPENDICES 

                                                                                                                 APPENDIX I 

QUESTIONNAIRES FOR YOUTH ENTREPRENEURSHIP IN TANZANIA 

The purpose of this study is to examine the factors to consider in enabling youth 

entrepreneurship in Tanzania. 

This study is being conducted as part of the requirements for a master‘s dissertation at 

the Mzumbe University; your response is very important. Please answer all of the 

questions, as your survey cannot be used in the study unless each question is answered.  

The information rendered in this questionnaire will be treated with the utmost 

confidentiality and be used solely for academic purposes only and not otherwise 

1. a).  Name (not compulsory) ……………………………………………….. 

 b). Age: (tick in appropriate box) 

      15 – 25 yrs                         26 – 35 yrs         36 – 45 yrs 

        46 – 55 yrs            56 yrs – above  

  c). Sex: Male    Female      Others 

2. Level of Education: 

Primary Education    Secondary Education 

Some College     University 
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3. a). Current occupation:  

      Employed              Unemployed 

 b). If employed: 

  Government Administrative Staff  

  Entrepreneur           Expert  

                   Non-governmental sector     

4. a). What do you understand about entrepreneurship? 

……………………………………………………………………………………

……………………………………………………………………………………

……………………………………………………………………………………

……………………………………………………………………………………

…………………………………………………………………………………… 

                b). Have you experienced seeing youths practicing entrepreneurial activities? 

   Yes    No 

 c). If ‗YES‘, have you experienced in Tanzania        or outside Tanzania?

      

 If it is outside Tanzania, mention the country / countries: 

i. …………………………………. 

ii. …………………………………. 

iii. ………………………………… 
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5. What qualities have convinced you to justify that such youths are 

entrepreneurs? 

i. ………………………………………………………………………………….. 

ii. ………………………………………………………………………………….. 

iii. ………………………………………………………………………………… 

iv. ………………………………………………………………………………… 

v. ………………………………………………………………………………… 

6. What are your entrepreneurial qualities as per scales below (put a number that 

denote your answer for each statement) as follows: 1: I strongly agree, 

2: I agree, 3: I neither agree nor disagree, 4: I disagree and 5: I strongly disagree. 

For instance: I normally look for a new job when I find the pay is not 

satisfactory…..3 

Calculated risk taking:  

(i) Provided that the business return is high, I am ready to juncture into it even 

though many people have experienced failure while trying to conduct 

it………………………………………………………………… 

(ii) I usually invest my money in assuredly non-risky 

business………………………………………………………………… 

Innovativeness: 

(iii) I normally spend time trying to find out new ways of doing things even if there 

are already well known old used ways………………………………….. 
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(iv) To me, spending time to find out new ways of doing the same thing is wastage 

of my valuable time and customers………………………………… 

Need for achievement:  

(v) I always persist for achievement and do hard even if it is generally termed that 

‗it cannot easily be done‘……………………………………. 

(vi) I rather start my smaller business and hover it to grow with time than working 

into other‘s larger and well known company………………………….. 

Competition persistent: 

(vii) When competition is very high, I rather close my business and check another 

one where I can face no competition…………………………………… 

(viii) People who tend to copy other‘s business normally make me 

uncomfortable………… 

 

7. a). According to your views, are entrepreneurial activities beneficial for 

youth?. 

  Yes     No 

b).How?……………………………………………………………………………

……………………………………………………………………………………

…………………………………………………………………………………… 
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8. In what situation have you seen youths performing their entrepreneurial 

activities? 

 Financially:  Supported   Not Supported 

 Youth Networks: Networked   Not Networked 

 Materially: Supported   Not Supported 

 capacity building: Trained / Skilled   Not trained / Unskilled 

 Technologically: Aware   Not aware 

 Others: (mention if any) 

i. …………………………………………………………………… 

ii. …………………………………………………………………… 

iii. ……………………………………………………………………

  

9. What do you think should be done (by the parents, government, NGOs and other 

authorities) to enable youth entrepreneurial activities? 

(a) Before getting into entrepreneurial activities (youth before starting business). 

i. …………………………………………………………………… 

ii. …………………………………………………………………… 

iii. …………………………………………………………………… 

iv. …………………………………………………………………… 

v. …………………………………………………………………… 
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(b) While in the entrepreneurial activities (in-business youth). 

i. …………………………………………………………………… 

ii. ………………………………………………………………………. 

iii. …………………………………………………………………………… 

iv. …………………………………………………………………………… 

v. …………………………………………………………………………… 

8 (a) Where all the necessities mentioned in question 7 above are met, what is 

the response of youths towards entrepreneurial qualities? 

Willing to become entrepreneurs. 

Moderately willing to become entrepreneurs. 

Not willing to become entrepreneurs. 

(b) What is your comment about youth and entrepreneurship in Tanzania? 

……………………………………………………………………………………

……………………………………………………………………………………

……………………………………………………………………………………

…………………………………………………………………………………… 

 

 

                               THANK YOU FOR YOUR PARTICIPATION. 


