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ABSTRACT 

A business faces challenges of various types throughout the period of its operations. 

In Zanzibar, entrepreneurs organize themselves in business cooperatives as a means 

to overcome these challenges.  Entrepreneurial cooperatives work together as a team 

hence they face various challenges in developing their business. These challenges can 

be categorized into economic, socio-cultural and managerial. The purpose of this 

dissertation is to examine an array of challenges facing entrepreneurs and limit 

business development in entrepreneurial cooperatives in Zanzibar Islands.  

The study adopted a methodology comprising quantitative and qualitative research 

whereby both primary and secondary data were collected. The primary data were 

collected by using a questionnaire about economic, socio-cultural and managerial 

challenges. As secondary data, information was acquired from various documents, 

literatures and other sources. Secondary and primary data were collected and 

synthesized with the literatures and matters findings that were afterward processed, 

presented and analyzed in order to generate research findings. Data were collected 

from 94 sample size whereas 90 samples were from entrepreneurial cooperatives and 

4 others were the employees at VTA. 

Result of the research indicates the multiple regression model that show, there were 

insignificance relationship between business development and socio-cultural as well 

as managerial challenges, but significance in economic challenges. Nevertheless, 

regarding of correlation analysis results, the business development was medium to 

strong negative relationship with economic, socio-cultural and managerial challenges.  

The major findings of the study were that the entrepreneurial business encountered a 

lot of challenges, economically, socio-culturally and managerially; for somewhat they 

are in to some extent. These challenges are still required to be cleared by the 

government and other stakeholders in order to ensure that the entrepreneurs operate 

their businesses in the appropriate manners with condusive environment. There are 

most challenges exposed in developing business, which essentially brought to a close 

as the effects to business development. Effects need to be associated to various 

solutions in operating a business, whereas the consequences of these solutions create 

products that can offer values to customers and business as well. 
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CHAPTER ONE 

AN OVERVIEW OF THE STUDY 

1.0 Introduction 

This chapter presents the general overview of the study in which background of the 

study, statement of the problem; significance and scope of the study are clarified. 

The chapter also states two sets of objectives (general and specific objectives). 

Furthermore, the chapter one indentifies research questions and shows how the 

document of research report is organized. 

1.1 Background to the Study 

The global business has evolved over the hundreds of years taking advantage for 

novel trade opportunities, client requirements and technologies. The business 

viewpoint that entrepreneurs engender have also transformed. Business models are 

strategic plans for earning a profit, the means of proving how revenue exceeds the 

operating costs. In every new business era came out as a natural evolution of its 

ancestor (Schweizer, 2005). Therefore, understanding previous business perspectives 

(models) can serve as a beginning for creating next model. 

Following the industrial revolution of the agricultural and colonial business 

perspective that dominated the globe for hundreds of years, gave way into the 

production age. Since the end of nineteenth
 
century into the nineteen thirty’s, 

restricted industrial supply implied to produce goods almost guaranteed reliable 

sales. Industrialized business perspective became trendy as advances in machinery 

manufacture permitted businesses producing much more than before. Business 

models relied on these machines in order to attain economies of scale, pushing costs 

lower and increasing profits (Fullerton, 1988). 

As industrial supply increased periodically, firms began to experience serious 

competition. Introduction of the marketing era in the nineteen fifty’s, in which 

business learned, they required to set themselves apart in the marketplace so as to 
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earn competitive advantages (Fullerton, 1988). Business models commenced to move 

to market segmentation and brand differentiation. Marketing movement became just 

as vital as manufacturing capability as market research turned into the starting point 

for product-development efforts. Brand pricing occurred as a driver of productivity 

as effective marketing allowed consumer-goods companies setting prices well above 

production costs (Schweizer, 2005). 

Seeing that, businesses turned out increasingly competent in marketing and brand 

development, knowledgeable entrepreneurs began to become conscious on long-run 

client relationships and brand champions were a key to enduring survival. In the 

nineteen ninety’s, the relationship period began, while the pace of alter in 

communications technology set up development of business perspective to the 

influence of internet. Consulting issues and service businesses could recently serve 

up clients in larger part, and communication between them developed into well-

organized. During this age, solutions rather than products became the paradigm as 

business perspective focused on solving the changing on customers’ requirements 

with customized goods and services (Bejou, 1997). 

The modern time combines elements of each preceding era when experiencing the 

most fast technological development as the industrial revolution. Businesses in the 

early twenty first century linked with customers in meaningful ways than ever before 

by means of the internet technology and social medias. Crowd sourcing has indistinct 

business perspective to look for product-development input or set-up capital directly 

from customers through two-way conversations. Brand positioning tactics are 

becoming both more targeted and international. Lean business perspectives are 

becoming increasingly familiar amid a focus on core competencies and the utilization 

of outworker for specialized functions (Zott et al., 2011).  

There have been major changes to the Australian business sector over the last forty 

years. In 1983-84 there were an estimated five hundred fifty thousand firms, and by 

2010 this had grown-up to almost 2,000,000 firms. Government involvement in, and 

support for, Small and Medium Enterprises was virtually non-existent before 1970 
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(Feeny & Rogers, 2003). Following the delivery of the Wiltshire report (1971), 

however, both state and federal governments responded by developing specialist 

advisory services, funding programs and other support tools. Virtually non-existent 

before the 1970s, several peak business associations were formed between 1977 and 

the 1990s. At the same time, formal education and teaching in the area expanded in 

the 1970s and 1980s and is now widespread. 

Policies of the colonial government were purposeful on defending British interests 

when Ghanaian business was discouraged to engage in business deeds. For instance, 

those Ghanaians whose lands contained diamond were prevented from mining unless 

they were prepared to utilize easy methods. This damaged business development as 

the mode was deadly. It did not encourage large scale mining; so, instead of the 

business developers of the time channelling their power into productive ventures, 

they concerted on fighting for exploitative colonial system (Howard, 1980). 

Tanzania has gone through a variety of eras, as many other nations did in business 

development. Tanzanians involvement in the businesses was limited to very small 

firms like tiny shops. Except for few youth of chiefs, the small number of Africans 

who went to regal schools received only basic education enabling them to understand 

secretarial and other very low responsibility in the government and private sectors. 

Consequently, during independence, the indigenous populaces were just as 

marginalized to their own state as the economy was in the global market. Socio-

economic marginalizations of Africans were division of a deliberate colonial policy 

of disempowering the native population and therefore making it so easy to rule. 

Logically, this environment made unconstructive effect on the development of 

business values and competencies, including self-worth, a belief in the capability of 

creating things to happen, self-confidence, plan and the like (Fimbo, 1973). Though, 

the economic and social background created in different parts of Tanzania presented 

various opportunities for business development. The Missionaries from Europe and 

farmers settled in some of mountains areas within the country i.e. Kilimanjaro, 

Songea, Tukuyu and so on encouraged the local people growing the commercial 

crops and introducing cooperatives. (Cameron & Dodd, 1970). 
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Tanzania mainland’s first 5 year development plan, nineteen sixty one to nineteen 

sixty six envisaged rising the economy by focusing for foreign direct investment 

(FDI). To the end of the 5 year era, it was obvious that the likely FDI was inflowing 

in as expected. Again, there was a concern that not much had been attained by the 

way in redressing the inheritance of the marginal opportunities of Africans to the 

economic meadow left by the colonial rulers. The management was ongoing looking 

for option development strategies. In 1960s, the government formally adopted an 

essential conversion to a socialist strategy of development, in the course of the 

Arusha Declaration. Activities sorted as constituting the powerful heights of the 

economy, including import-export, banking, insurance, hospitals, schools and the 

like were nationalized too. The government invested a lot in the nationalized units 

(Mutayoba, 2017).  

Reliable to the socialist policy, entrepreneurial private business was vigorously 

discouraged to favor the government, community-based or cooperative-owned 

ventures. Regulations were setting up to bar civil servants and heads to the ruling 

party to engage in business actions. Given that most of educated Africans were civil 

servants, implying that, business activities were left to people from Asian and those 

locals who had no job opportunities, hence these were inclined to be people who had 

no enough education (Mutayoba, 2017). 

In theory, the socialist policy heartened peoples’ participation in making decisions. 

However, practically, the Tanzanian government embraced a centralized; largely top-

down decision-making approach. It made the entire range for decisions, from whom 

one have to go which college and where to live, crops to grow, the prices and place 

the crops should be sold and the like. A life style of dependency on the state and 

obedience took basis in all the walk life. This should have contributed to stifling 

business development values; i.e. initiative, enthusiasm to take risks, need for 

accomplishment and related competencies
1
. 

 

                                                 

1
 http://saut-ec.blogspot.com/2013/02/the-history-of-entrepreneurship-in_8442.html (cited on 

2/2/2019 17:17) 

http://saut-ec.blogspot.com/2013/02/the-history-of-entrepreneurship-in_8442.html


5 

 

The disintegration of EAC (1977) coincided by means of a combination of other 

unlucky proceedings heralding a long economic disaster in the country. The events 

included the international oil crisis in the early on nineteen seventy’s and a costly 

war among Uganda and Tanzania in 1978/1979. The economic problem was obvious 

by lack of foreign exchange and customers’ products, industrial capability under-

utilization, inflation issue and turn down in purchasing power among income earners, 

forcing them to take on little business activities to complement their scanty earnings. 

Likewise, real crop prices fallen compelling peasants and their relatives to diversify 

earnings sources by engaging in small ventures to the rural areas (Katembo, 2008). 

The citizens’ response to the crisis determined that still the socialist policy had not 

totally subdued the business society agility. Tanzanians responded to the challenge 

by initiating crude backyard plants, smuggling products from overseas whatever little 

was obtainable from the local firms and selling the same at extreme prices. Others 

commenced retail, casual agricultural activities and other ventures to complement the 

dwindling proper incomes and take advantage of the failure of state cooperation to 

meet the basic requirements. Nevertheless, this next economy met strong 

confrontation from the state which only saw its dysfunctional role
2
.  

Informal private business actions were seen to be in conflict with Tanzania’s resolve 

to build a democratic society, as it formed a group which did not own allegiance to 

the objectives of the society (Maliyamkono & Bagachwa, 1990). The government 

implemented a cruel campaign against economic saboteurs in nineteen eighty three, 

taking away property and arresting business developers of various kinds. The attack 

on economic actors in nineteen eighty three delayed the socio-political legitimization 

of business activities in Tanzania. 

The economic problem which began on 1970s made stronger to the early in the year, 

1980s, forcing the government liberalizing business and commences on 

implementing a radical transformation program with the influence and support from 

                                                 

2
 http://saut-ec.blogspot.com/2013/02/the-history-of-entrepreneurship-in_8442.html (cited on 

2/2/2019 17:17) 

http://saut-ec.blogspot.com/2013/02/the-history-of-entrepreneurship-in_8442.html
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the World Bank and the IMF in 1986. The Economic Restructuring Program (ERP) 

involved liberalization roughly in all economic sectors and privatizing and 

nationalizing employment in public sectors. Under the ERP, the government 

regularly changed her economic policy from dependence on state enterprises to the 

foreign investment promotion and local businesses. In a while, the private sector seen 

as the locomotive of economic development and the role of government had been 

redefined to focal point on facilitation rather than direct possession and operation of 

enterprises
3
. 

The reform did not entirely ease the crisis of low salaries. Contrarily, freezing of 

employment, the retrenchments, privatization of countrywide enterprises and 

disengagement of the nation from some activities led to considerable lack of job and 

limited openings for college alumnae. The most pronounced affect has been a 

considerable net augment in many people whose only means of endurance is self-

employment. Majority of those who could not seek for jobs as well as salaried 

workers have started micro businesses enabling them to eke out a living. Conscious 

of its self-control to assist in the situation, the government then, started encouraging 

workers to do so. For instance, the government purposely abridged the working week 

by half a day in 1990s giving employees more time to engage in the income 

generating projects so as to complement their official incomes. This played a vital 

role in enhancing the validity of business activities (Kaijage, 2000). 

Since the 1990s, business as a career has been increasing legitimization. The 

proportion of individual’s deliberately choosing self-employment, even among the 

extremely educated, has been rising. For instance, in 1991 survey of the informal 

sector (URT, 1991) did not verify to any University graduate, in 1995 study (URT, 

1995) recorded 1582 graduates in the sectors
4
. In 1997 survey of University of Dar es 

Salaam students in 1998, 81% of students indicated that they were interested in 

                                                 

3
 http://saut-ec.blogspot.com/2013/02/the-history-of-entrepreneurship-in_8442.html (cited on 

2/2/2019 17:24) 
4
 URT (1995) 

http://saut-ec.blogspot.com/2013/02/the-history-of-entrepreneurship-in_8442.html
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starting-up their own enterprises
5
. In a tracer study of the FCM alumni, business was 

rated 2
nd

 among aspects that were most crucial but not significantly covered in the 

BCom program (Kaijage, 2000). 

Zanzibar business history began at a time the Isles became a base for traders 

voyaging between the Great Lakes of Africa, the Arabian Peninsula as well as 

the Indian subcontinent. Though the archipelagoes had few products of 

value, Omanis and Yemenis settled in what was called Zanzibar City (Stone Town) 

as an appropriate point from which to trade with towns on the Swahili Coast. They 

established garrisons on the Islands and built the 1
st
 mosques in the African Great 

Lakes (Bennett, 2016). 

In the late 1690s, Zanzibar fell under the control of the Sultanate from Oman that 

developed the cash crops and economy of business with a ruling Arab elite and 

a Bantu general population. Plantations were introduced to grow spices; hence, the 

name of the Spice Islands. Another major trade good was ivory; the tusks of 

elephants that were killed on the Tanganyika (Tanzania mainland). The third pillar of 

the economy was slaves, which gave Zanzibar a crucial place in the Arab slave trade, 

the Indian Ocean equivalent of the better-known Trans Sahara Trade. The 

Omani Sultan of Zanzibar controlled a substantial portion of the African Great Lakes 

coast, known as Zanj (Sherrif, 1988). 

Business development is fast lively, novelty technologies and potential of market are 

often unreliable and uncertain, exposes entrepreneurs dealing with extra problems 

and challenging situations. Ries (2011) stated that, entrepreneurs are faced by various 

set of challenges because of operating with much higher uncertainty. There is various 

perception of encounter the business challenges and alternative implementation of 

strategy. 

 

                                                 

5
 Faculty of Commerce and Management, (1998) UDSM 
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To take a risky is part of the business and taking duties for the development in 

operating risky situations have to be part of daily business life. Entrepreneurship as 

part of the business World, it encounters with challenging situations. Generally, 

entrepreneurship be a factor to the economic development by generating a job 

opportunities, providing products and improving affluence and gaining wealth as 

well. Being such contributions, entrepreneur as an actor of entrepreneurship is a 

brilliant person with great ideas, and motivator in taking risk to perform and develop 

business. While ready taking risky, among component to success, entrepreneurs are 

demanded to learn, act and able to expect the rapid changes in making a dynamic 

business (Nsengimana, 2017) 

Business challenges are a set off in generating talented ideas and be familiar with 

opportunities into a business. Capability to conquer the business challenges vital 

issue for businesses; it is helpful to know the needed development in a business to 

build the challenge towards an opportunity (Cuddon, 2012). Although the business 

challenges are varied to each business, other peoples’ experiences have the identical 

types of challenges. This can be utilized as precious references and lessons in act 

from the people who have been through it. Information of entrepreneurs’ knowledge 

and approaching in forming and developing the business can give direction on the 

way they feel and act, and how they can familiarize to challenging situations 

encountered (Nsengimana, 2017).  

Presently, Zanzibar Government vision 2020 obviously talks about promoting, 

innovating and creating Entrepreneurship in Zanzibar. The Revolutionary 

Government of Zanzibar has launched various key policies which includes the Micro 

Small and Medium Enterprises policy (2005), Zanzibar Job Creation Programmed 

(2007), and the first generation Youth Employment Action Plan (2007), the Zanzibar 

Employment Policy (2009) and establishment of Technology Business incubation 

centers and second generation Youth employment Action plan II (2014-2018), Result 

4 Prosperity (R4P). Hence, various proposals have been taken place to promote 

Business development in Zanzibar. Despite those initiatives sparking the 

entrepreneurial activities in Zanzibar still needs to be promoted to solve 
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unemployment and social crisis to Zanzibaris. This is caused by among other things 

mindset, limited level of creativity, lack of innovation and inferior linkages and 

networking
6
. Therefore, so as to attain a better understanding on entrepreneurial 

challenges, regarding to the entrepreneurs’ cooperatives, this dissertation examines 

the business challenges in business development based on the entrepreneurial 

cooperatives in Zanzibar Islands. 

1.2 Statement of the problem 

Most people have been engaging in the entrepreneurial actions in all walks of life, 

indirectly or directly. From individual to the international level, there are some 

incentives of motivating entrepreneurs to go through the business so that they can 

contribute to economic growth. Entrepreneurs sacrifice themselves by taking risks 

and being committed to their business performance. They regularly experience 

challenging situations while developing their business. Poverty, rapid changes, 

globalization and severe rivalry are some of such situations, in adding to the 

challenges run into the business development. As challenges to the business 

circumstance is uncertain, but sometimes they are unidentified and unpredictable 

(Nsengimana, 2017). 

Most of the challenges that are faced by entrepreneurs today include cash flow 

management, hiring employees, time management, delegating tasks, capital, 

marketing strategies, selecting product to sell etc. Cash flow is more vital to micro 

business survival. The majority of entrepreneurs fight for paying the bills when they 

are waiting for check to arrive. Part of the problem stem from late invoicing, which is 

common in the entrepreneurial world. Entrepreneur performs a job, sends invoice 

then gets paid thirty days later. In the interim, he has to pay everything from the 

employees to his advance in his grocery bill. Hiring employees is another challenge 

in which the staffing process can take a number of days of the business time: 

reviewing resumes, sitting for interviews, sieving through too many unqualified 

applicants to find out the diamonds in the rough. Then, entrepreneur only hopes he 

                                                 

6
http://www.costech.or.tz/?page_id=4585 (cited on 15/8/2018 13:41) 

http://www.costech.or.tz/?page_id=4585
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can offer a good-looking package to get the best people on board and retain them 

(Cooper, 1981).  Time management might be a serious problem faced by 

entrepreneurs. Whether they only had more time, they could achieve much more. 

Entrepreneurs realize the need to outsource tasks, but it seems time to time they do 

something gets messed up and they have to rebuild it anyhow. 

Positively, the challenges have seen as the opportunities that can be used in 

generating a business. The opportunity is discovered and exploited through 

performance of creative and innovation of an entrepreneur. Aslam et al. (2013) 

presented that entrepreneurs normally face three categories of problems like 

entrepreneurial problems, social problems and technical problems. All these three 

categories of problems have negative relationship with the working efficiency of an 

entrepreneur. 

The literatures talk about the general entrepreneurial challenges. Most of literatures 

did not specify appropriate aspects of their observation rather they took the 

challenges as a whole. Again, they are encountered challenges to an individual 

perspective in developing the business. However, it should be viewed on the other 

hand with a renewed mind on how entrepreneurs face the business challenges into 

various aspects (economic, socio-cultural, managerial etc.) while they are conducting 

the business in cooperatives at the same time observing those challenges in 

organization perception. It is so attractive to study deeply since there are people who 

are engaging in entrepreneurship by sharing the same business idea, the same 

managerial performance and the same customers. Additionally, although 

entrepreneurial cooperatives are mounting rapidly in Zanzibar Islands, and supported 

by latent and talented personnel doing innovation and creativity, but as with most of 

developing countries, there are limited researches about entrepreneurial cooperatives’ 

challenges in entrepreneurship sector.  

This study highlights the current understanding of how entrepreneurial cooperatives 

are facing challenges in developing the business. Using the literature background of 

entrepreneurship theories as research objects, the study will conduct multiple-case 
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studies on the phenomenon to examine the challenges facing business development 

in entrepreneurial cooperatives in Zanzibar. The major objective of this dissertation 

is to gain understanding on Zanzibar entrepreneurial cooperatives that are monitored 

by Vocational Training Authority with their challenges that hinder business 

development. 

1.3 Objectives of the study 

The study was guided by the objectives and that it contains two categories of 

objectives: these include general and specific objectives. 

1.3.1 General objective 

The overall objective of the study was to examine the challenges facing business 

development in entrepreneurial cooperatives in Zanzibar Islands. 

1.3.2 Specific objectives 

i. To examine the effect of economic challenges on business development in 

entrepreneurial cooperatives. 

ii. To examine the effect of socio-cultural challenges on business development 

in entrepreneurial cooperatives. 

iii. To examine the effect of managerial challenges on business development in 

entrepreneurial cooperatives.  

iv. To identify the strategies used by entrepreneurial cooperatives to overcome 

the challenges facing business development. 

1.4 Research questions 

The study tried to answer the following research questions: 

i. What are the effects of economic challenges on business development in 

entrepreneurial cooperative? 

ii. What are the effects of socio-cultural challenges on business development in 

entrepreneurial cooperative? 
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iii. What are the effects of managerial challenges on business development in 

entrepreneurial cooperative? 

iv. What are the strategies used by entrepreneurial cooperatives to overcome the 

challenges facing business development. 

1.5 Significance of the Study 

The completion of this study consequently might lead to change the mindset for 

business performers of public and private sectors since through this study, 

entrepreneurial cooperatives’ challenges are examined and so, entrepreneurial 

stakeholders may become conscious on how these challenges can be solved 

according to the study’s inputs. 

Moreover, the study might lead to the development of new approaches on examining 

the challenges facing business development in entrepreneurial cooperatives as it 

proves to be serious obstacles for entrepreneurs to develop their businesses. Other 

researchers will use the study as reference and review based on the challenges of 

business development toward entrepreneurial cooperatives worldwide particularly 

Zanzibar as a case. 

Furthermore, the findings of this study may help the entrepreneurial societies able to 

overcome the challenges facing business development towards the entrepreneurial 

corporative considering that cooperatives play an important role in reducing poverty 

and unemployment crisis by creating job market. 

The dissertation also may help the researcher to increase knowledge, skills and 

integrate theories concern the study into a practical knowledge useful to successfully 

for entrepreneurial corporative at market place and business development.  

Finally, the study will support the researcher to enable acquiring credit to the 

development of studies and accomplishment of the requirement for the Master’s 

Degree of Science in Entrepreneurship at Mzumbe University. 
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1.6 Scope of the Study 

The study was carried out at Zanzibar Islands which comprises two major Isles; 

Unguja and Pemba. In this study, only entrepreneurial cooperatives which are 

controlled by Vocational Training Authority, Zanzibar was observed. The study has 

not studied yet in Zanzibar Isles, therefore, whole part of this field were examined in 

order that the entrepreneurial cooperative’ challenges were evaluated. 

1.7 Organization of the Dissertation 

The dissertation was organized by the chapters. Chapter one introduces the general 

overview of the study by which, background of the study, statement of the problem, 

significance of the study and scope of the study are elucidated clearly. In this chapter 

also objectives of the study which comprises general and specific objectives are 

stated. Furthermore, chapter is indentifying general research questions which will 

guide the study. 

Chapter two is the following chapter that details on literature review. Through this 

chapter, the dissertation provides theoretical and empirical literature reviews. In 

theoretical literature review, all theoretical explanations of the study concepts, terms, 

and relationships were presented and on the other hand, the study reviews thoroughly 

other previous studies which are either relate or be similar studies conducted by 

others. This is known as empirical literature review. Finally, chapter was concluded 

by drawing the conceptual framework of the study so as to show the relationship 

between the variables; challenges, that were known as independent variables and 

business development that was known as dependent variable due to the nature of the 

study. 

The next chapter was chapter three which presents the research methodology of the 

study. In this chapter, research design for indicating the design of the study, area of 

conducting research, sampling design were described thoroughly. In this chapter 

also, population of the study were described and units of analysis for illustrating the 

actual respondents. Again, the chapter also shows the data collection methods and/or 
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tools used to collect data. Other important aspects that chapter three describes are 

measurement of variables, statistical models, data analysis methods and show the 

validation and reliability of the data. 

Chapter four describes the presentation of results found in the field. The study used 

tables in order to present the results where demographic information and objectives 

were analyzed clearly. In presenting these results, frequencies, percentage were used. 

On the other hand, correlation analysis and multiple regressions as statistical 

techniques were tested in order to show the relationship between variables. 

Chapter five provides the discussions of findings. This section discussed the results 

of the above chapter (chapter four). Brief discussion concerning the interpretation of 

results in relation to other previous was clarified and the study show if the results 

were concurred or diverged with the existing studies. Finally, justification was made 

for those diverged arguments. 

The last but not least, chapter six is the last chapter that draws the conclusion, 

practical implication and areas for further studies. Whole work was summarized also 

through this chapter hence providing full summary of the study. 

 

 

 

 

 

 

 

 

 

 



15 

 

CHAPTER TWO 

LITERATURE REVIEW 

2.0 Introduction 

Chapter two details literature review. The chapter provides theoretical and empirical 

literature reviews. In theoretical literature review, all theoretical explanations of the 

study concepts, terms, and relationships have been presented and on the other hand, 

the study reviews thoroughly other previous studies which may either relate or be 

similar studies conducted by other researchers. Finally, the chapter have concluded 

by drawing the conceptual framework of the study so as to show the relationship 

between the variables; challenges, which are independent variables and business 

development that is dependent variable due to the nature of the study. 

2.1 Conceptual Definitions 

2.1.1 Business Development 

Business development is an ever-evolving thought that can be approached from 

different perspectives. At its basic level business development is defined as growing 

a business by making it more competitive, expanding products or services, and/or 

focusing on specific markets. In other words, it is the practice of growing a business 

beyond its current state. This is an ongoing process of doing business by applying 

changes with taking risks to attain profits. It represents the changes of activities in a 

business process from day to day business operation in any condition (Kennedy, 

2015).  

In the academic literatures, the perception of business development is measured in 

various ways. Such these ways including defining the long-term goals and 

determining the measures for success, setting up meaningful Key Performance 

Indicators (KPIs), developing methods to collect and organize data, tracking the 

actual income versus the goal income, tracking the expenses, tracking the 

competition, measuring the marketing effectiveness, tracking the employees and the 
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like. However, the long term development of a business is complex and risky (Preece 

et al., 2007).  The factor that ensures a business achieves growth and profitability is 

difficult to determine. Growing the business involves changes: more customers, more 

staff, more revenue, higher levels of investment, more risk, and higher cash flow 

(Kennedy, 2015). 

2.1.2 Economic-based Challenges 

Economic challenges are those challenges based on economic perspectives. These 

are call to prove economically commercial activities done by entrepreneurial 

cooperatives in their daily business operation (Cuddon, 2012). Economic challenges 

can be examined on different aspects, such that aspects include; inflation, economic 

cycle and taxation. Any business development should be characterized by these 

economic challenges, hence entrepreneurial cooperatives as among the business 

operators are facing with inflation problem, economic cycle, taxation etc. 

2.1.3 Socio-cultural Challenges 

Challenges that surround the human behaviors directly are so called socio-cultural 

challenges. These challenges happen on the way humans behave and practice in a 

daily life. Socio-cultural challenges may be in term of religious and values, 

education, belief, norms, customs and languages as well (Mordi et al., 2010). It is 

known that, businesses have close relationship with humans hence socio-cultural 

challenges will be inevitable. Customers need the products that are fit due to the 

natural history of their culture, i.e. most of Zanzibaris do not need pork product as 

their religion protest eating pork. By so saying, entrepreneurial cooperatives should 

be alert of what they want to trade so that they will market their products in an 

appropriate society to robust their culture.  
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2.1.4 Managerial-based Challenges 

To the respect of this study, managerial-based challenges imply those managerial 

obstacles that hinder the business development. These challenges should be caused 

by entrepreneurial cooperative’s management in one way or another. The 

managerial-based challenges can be in terms of planning the operations, organizing 

staffs with their activities, controlling the assets and other cooperatives’ stuffs and 

directing the tasks to do including delegation of power to subordinators (Greening et 

al., 1996). Management is most crucial to business development. Entrepreneurial 

management needs to plan, organize, control, staff and direct the activities of the 

cooperatives. Equipped with business skills entrepreneurs are assured of their 

business development.  

2.1.5 Business Strategies 

A business cannot serve up all customers in all markets with all products and 

services, just as it cannot invest in every different form of physical or human 

resource, or implement every possible management process. Therefore, business 

strategy is a means by which it sets out to achieve its desired ends which is called 

objectives. It can simply be described as a long-term business planning (Courtney et 

al., 1997). A business strategy is concerned with major resource issues, for example 

raising the finance to build another plant, deciding on what products to allocate 

major resources to and the scope of a business' activities i.e. what and where they 

produce. The study’s focal point is on generic competitive strategy to examine the 

business development to entrepreneurial cooperatives.  

2.1.6 Entrepreneurial Cooperatives 

The concept of entrepreneurial cooperative is generally believed to refer to the group 

of entrepreneurs who are organizing themselves for developing the new ideas and 

opportunities within large or established businesses, directly leading to the 

improvement of organizational profitability and an enhancement of competitive 

position, or the strategic renewal of an existing business (Morris & Kuratko, 2002). 
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In that system, the view of innovation is at the core of entrepreneurial cooperatives, 

the two inseparably bound as one and responsible for driving intended and beneficial 

risk-taking. Furthermore, entrepreneurial cooperative may even considerably alter 

the competition balance within an industry or generate completely novel industries 

through the act of internal innovation.  

To a simpler view, entrepreneurial cooperative might be considered as a way of 

organizational renewal. Additionally to its focus on innovation, there is also exists an 

identical drive toward venturing. These two work in harmony as the cooperative 

undertakes innovations crossways the whole organizational spectrum, from the 

products and process to technology and management. Moreover, venturing is a key 

component in the process, pushing larger business to improve their overall 

competitiveness in the marketplace by taking superior risks (Morris & Kuratko, 

2002). 

Entrepreneurial cooperative is crucial for Zanzibar Islands, enabling Zanzibaris 

improving their economy. These are traditionally averse to risk-taking, to innovate, 

driving leaders and teams toward an increased level of corporate enterprising. In 

addition to the obvious benefits obtained through innovation, this approach also 

provides the organizational benefit of setting the stage for leadership continuity
7
. 

2.1.7 Vocational Training Authority 

The Vocational Training Authority, Zanzibar is a Zanzibar Government Authority 

established under the Act No.8 / 2006 and amended by law No. 11 of 2007. 

Vocational Training Authority, Zanzibar historically started as the Department of 

Vocational Studies in the Ministry of Youth, Employment, Women and Child 

Development since 2005. In 2006 the Department was transferred to the Ministry of 

Education and Vocational Training after the appointment of the Executive Director. 

In Unguja isle, Vocational Training Authority oversees Mkokotoni and 

Mwanakwerekwe Vocational Centers while Makunduchi Vocational Center 

                                                 

7
http://www.businessdictionary.com/article/726/corporate-entrepreneurship-and-its-importance-in-

large-companies (cited on 3/9/2018 11:09) 

http://www.businessdictionary.com/article/726/corporate-entrepreneurship-and-its-importance-in-large-companies
http://www.businessdictionary.com/article/726/corporate-entrepreneurship-and-its-importance-in-large-companies
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continues its construction. In term of Pemba Isle, Vocational Training Authority 

manages Vitongoji Vocational Center and at the same time continues with the 

construction of the new Vocational Center at Daya village. The main goal of 

establishing the Vocational Training Authority is to reduce the problem of 

employment among Zanzibar youth where by this aim is also described through the 

National Vision Plan 2020 and the Economic Growth Plan 1 and 2 in ensuring that 

Zanzibar youth have the opportunity to study the Vocational Training so that they 

can be self-employed
8
. 

2.2 Theoretical Literature 

Theoretical Literature respectively presents an empirical versus a conceptual 

approach to theory building and research and as such is indeed different orientations 

(Cooper et al., 2006). The study will show different approaches to the research so 

that researcher will be supported on them. 

2.2.1 Theories of the study 

2.2.1.1 Psychological Theories 

Hall (1957) in the book ‘Theories of Personality’ describes on psychological theory 

of entrepreneurship that focuses on the individual and the mental or emotional 

elements that drive entrepreneurial individuals. A theory put forward by psychologist 

David McCLelland, argues that entrepreneurs have a need for achievement that force 

their activity. Julian Rotter (1966), professor emeritus at the University of 

Connecticut, clarifies a locus of control theory. Rotter’s theory holds that people who 

have strong internal locus of control consider their actions as influence to the 

external world and research suggests that most entrepreneurs possess peculiarity. The 

final approach, however it is unsupported by the research, suggests personal traits 

ranging from creativity and flexibility to optimism drive entrepreneurial behavior. 

                                                 

8
http://www.zvta.go.tz/images/pdf/HTB.pdf (cited on 3/9/2018 10:30) 

http://www.zvta.go.tz/images/pdf/HTB.pdf
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Figure 2.1: Psychological Theory 

Source: Hall (1957) 

In developing the business, every individual has the psychological traits that push 

them to engage in a business. Internal locus of control, need for achievement and risk 

taking propensity are among the reasons to people creating entrepreneurial 

cooperatives hence establishing their own ventures. Consequently, the study 

examined socio-cultural related challenges in an individual and the emotional 

elements that drive entrepreneurs in initiating business in a cooperative way. 

2.2.1.2 Ansoff Matrix Model 

An Ansoff Matrix; sometimes referred to as Ansoff Growth Matrix proposed that 

product marketing strategy was a joint work of four growth areas: market 

penetration, market development, product development, and diversification. 

The theory is often illustrated in a product-market development matrix, originally 

created by Ansoff in 1956. There are varieties of versions for this matrix that for 

example include process development and/or differentiate between market 

developments alternatives i.e. entry in new geographic market vs. in new customer 

segments. There are reasons to believe that the tactical situation of the company and 

the resulting motives and purposes for business development influence the good 
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looks of the dissimilar alternatives in the matrix (Ansoff, 1958). For example, 

intensive competition can lead cooperation to enter into new geographical markets 

(Slevin & Covin, 1997) or to develop novel products that enable entry into a more 

promising industry (Jolly & Kayama, 1990). 

 

 

 

 

 

 

 

 

 

 

Figure 2.2: Ansoff Matrix Theory: Business Development Effort 

Source: Adapted from Ansoff (1958) 

So far, the model is adapted so as to show much clearer on the way entrepreneurs can 

switch from one market/product to others due to different business changes. 

However, the theory of Ansoff is much challenging to entrepreneurial cooperatives 

since it needs the company that already operates in a long-run business. The model 

has been adapted due to the fact that it is applicable to some extent as some 

cooperatives try to follow these growth areas of Ansoff and it enables entrepreneurs 

identify growth opportunities based on new and existing markets/products. Thus, the 

study examined the way business is developed in term of product and market 

development in relation to Ansoff Growth Matrix. 
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2.2.1.3 Economic Theories 

Kruja (2003) has analyzed the economic entrepreneurship theories. Economic 

Entrepreneurship theories date back on 1700s with the work of Richard Cantillon, 

who introduced the idea of entrepreneurs as risk takers. The classic, neoclassical and 

Austrian Market course schools of thought all pose clarifications for 

entrepreneurship that focal point for the most part, on economic conditions and the 

opportunities they create.  

There are various opportunities that entrepreneurial cooperatives try to create by 

considering different economic conditions in their areas. Though, these conditions 

can be used as opportunities rather, sometimes entrepreneurs encounter the 

challenges. Such those challenges affect them economically. Hence, the study will 

examine how entrepreneurs be the risk takers focused on economic-based challenges.  

2.3 Empirical Literature Reviews 

2.3.1 Abroad Studies 

Welter (2005) studied on the challenges in entrepreneurship and SME in Finland. 

Welter states that the issue gaining significance in transitional literature is a need to 

develop entrepreneurial capacity through a thriving SMEs sector. However, it might 

be argued that in order to successfully build up Small and Medium-sized Enterprises, 

there is an importance to understand the specific obstacle they come across at diverse 

transition period. Welter examined on the systematic analysis on the effects of 

variety types of constraints to Small and Medium Enterprises at different phase of 

transition and used indicators proposed in earlier research to categorize twenty three 

transitional countries into transitional phases.  

On the above basis, Welter developed framework which identifies SMEs growth 

trends on limitations facing Small and Medium Enterprises development in 

transitional countries. The results indicated that more primary constraints related to 

legal matters are more characteristic of the initial stages of transition when more 
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specific restriction related to human resource and skill development characterizes 

later transition arenas. These disparities indicate that the kind of policies and 

programs offered to Small and Medium Enterprises’ owners should be sensitive to 

shifting transition conditions. 

Kanchana et al. (2013) examined the challenges faced by new entrepreneurs in India. 

Kanchana et al., states that an entrepreneur is the one who plays an important role in 

the economic development of a nation. Essentially, an entrepreneur might be 

regarded as a person who has the plans, skills as well as motivation to start up the 

business of his own and who always finds high success. Entrepreneur stands as a 

means of social change and works for the common good. He looks for opportunities, 

identifies and seizes them mostly for economic gains. Again, he is a person who 

enables to communicate and execute the urge, talent; motivation and innovative 

ability to start-up the business of his own either single-handedly or in collaboration 

with others.  

In the findings, the study illustrated that entrepreneurs’ challenge is to earn profit via 

the production of communally beneficial products though they are enriched with the 

innate qualities of adventurism, readiness to overcome risks, innovative support and 

creativity and is keen to create changes in production development, set up 

innovations and to look for new uses for raw materials. Other challenges faced by 

entrepreneurs found in the findings include; lack of patience in solving problems, 

Inability to dream and use subconscious.  

The overall conclusion of this study states that in order to conquer the challenge of 

rising capital, an entrepreneur must develop the ability to sell their thought, ideas and 

vision to potential investors. 

Viinikainen (2013) conducted the study on entrepreneurial action dealing with 

business challenges in Indonesia. Viinikainen states that the challenge can be a set 

off to initiate activity. Certainly, the challenges might be seen as the opportunities 

that can be used in generating a business. The opportunity is explored and exploited 

via acts of creative and innovate of an entrepreneur. The major purpose of this thesis 
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was to gain understanding of entrepreneurial actions in dealing with challenges that 

describes business creation and business development.  

The study used a qualitative research method. Primary and secondary data were 

second-handed as the reference materials. The primary data were collected using 

questionnaire on experiences from the start-up entrepreneurs as research objects. In 

secondary data, information was achieved from variety of documents sources. Data 

are gathered with the enlightening literatures and issues findings, which were then 

processed and analyzed to produce research findings.  

The major findings were that startups businesses are created and developed by 

recognize and using of opportunities, which entrepreneurs determined to give the 

intended value by clients. In developing the business, entrepreneurs desire to know 

the things to do and those they should not do. For extracting and organizing the 

information addressed in order to determine what action should be carried out and 

whom ones are drain resources. Designing business perspective is a thing that totally 

important for a set up. Startup business has normally limited resources and frequently 

struggles so as to access the resources that they require to convey the ideas to the 

market. 

The results of the study indicated that underlying of entrepreneurial activities is a 

longing in creating innovative products and can give either value or exploit 

opportunities to create products hence creating value. There are various challenges 

exposed for creating business, which typically summed up as the information 

challenges. Information requires related to variety of processes in business operation, 

whereby the result of those processes produce goods or services that can offer values 

to clientele and has also commercial values. The most key resource is information for 

taking suitable actions, which ought to be organized for decision-making. The 

resolution is to be receptive to the challenges and endeavor to create innovative 

business replica. 
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Bailey (2013) studied on the challenges facing Emerging Black Fishing 

entrepreneurs in the Cape West Cost, South Africa. Business participant into the 

South African fishing industry are tackled with a variety of challenges on the road to 

full sustainability. Additionally, the need to compete with established white 

commercial corporations with vast resources, most of the successful applicants who 

won rights ended up with nothing rather a paper quota since most do not have their 

own boats to either catch their allotted quota, or they lack the amenities to process 

their catch. In this thesis an organizational needs analysis of a select number of 

emerging fishing entrepreneurs was taken on with a view to determine their specific 

requirements for support services so as to make recommendations with regard to a 

customized support program to help them in their quest for business sustainability. 

The study indicates that most of the enterprises are first-generation beginner 

businesses with a need for a comprehensive range of support services. Not only do 

they lack a full understanding of the inherent risks of their industry but also 

majorities have unsuccessful doing any sort of planning risk. This lack of 

understanding limits their engagement with fishing policy processes but further 

contributes to the situation of reliance on external mentors for the preparation and 

submission of the rights allocation applications. Moreover, many of the current 

business crop leaders have a low formal education level and were not given any 

training concerning a business prior to venturing keen on the industry. This cruel 

cycle of ignorance of the risks nature of their sector, shortage of sympathetic on 

industry process, and low level of education, has resulted in restricted knowledge of 

a variety of forms of financial support and other assistance found into emerging 

businesses. The researcher recommends intervention as critical if the stated objective 

of the South African government, that is the promotion of black economic 

empowerment, is to be attained. 

Bain (2007) conducted the research on Entrepreneurship in Russia: Patterns and 

Problems of Development in the Post-soviet era. Bain stated that the development of 

a robust Small and Medium Enterprises sector has been broadly perceived as 

significant to Russians’ socio-economic changes. This has been obvious to the 
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national policies and oratory that assert to assist the entrepreneurship development 

and overtly advocate its impact. Considerably however, this official support for the 

Small and Medium Enterprise sector has been contrarily with the patterns of 

development of entrepreneurial on the ground. 

The content of the research examined that the entrepreneurs proceed to face a host of 

difficulties in the spheres of legislation, tax as well as administrative barriers; all of 

which have intricate the development of small and medium sized businesses. Given 

the direct role that an individual entrepreneur plays in shaping the Small and Medium 

Enterprise sector, a sympathetic of entrepreneurs themselves and their knowledge, 

attitudes, morals and beliefs is requisite so as to recognize the patterns and 

difficulties of entrepreneurial development. Notably, many available literatures have 

not attached to a high extent of importance to the entrepreneurs’ experiences in 

development processes. This study asks a set of question on how have behavior, 

attitudes, standards and socio-cultural context as well impacted on the 

entrepreneurship development. 

The study used qualitative methods of research in order to explore the entrepreneurs’ 

experiences and their responses to the challenges of the business environment in four 

regions of Russia: Sverdlovsk, Moscow, Kaluga and Tverí. Interviews method of 

data collection was conducted to entrepreneurs and state officials as well as leaders 

of business relations. Involving varieties of individuals who have played a role so as 

to shape the entrepreneurial process provided insight into the beliefs, attitudes, values 

and perceptions towards entrepreneurship.  

The study found that the relationships entrepreneurs form with other entrepreneurs 

and with state officials and leaders of business associations as well are influential in 

understanding the patterns of behavior of entrepreneurs and the way these patterns 

form entrepreneurial processes. It also found that casual practices such as personal 

networks and blat are essential strategies used by entrepreneurs in navigating the 

challenges of conducting businesses. Similarly, this research concludes that the 

studied behaviors of entrepreneurs, which frequently occur in collusion with leaders 
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of business associations and state officials, have undermined the integrity of the 

official system and have contributed to a pattern of development of entrepreneurs 

which has suffocated the possible and prosperity of the Small and Medium 

Enterprise sector. The entrepreneurial process has therefore been a complicated 

mixture of achievement and frustrations in Russia and the entrepreneurs’ experiences 

are the key to understand the process. 

Ahmed (2016) studied on the Challenges Facing Women Entrepreneurship among 

the Swahili Community in Mvita Constituency in Mombasa County, Coastal Kenya. 

Ahmed stated that an entrepreneurship is considered as a street for women 

empowerment. All over the World, There has been an increase in women 

entrepreneurs actively running businesses. Despite these efforts women have 

insulated behind in top level positions and only appear to be active in low-level of 

involvement.  

The major objective of this study was to investigate the challenges facing women 

entrepreneurs in Mvita Constituency, Mombasa County. The study examines the 

level of women’s participation in entrepreneurship activities as well as challenges 

facing women entrepreneurship in Mvita Constituency, Mombasa County.  

Descriptive survey research was the design of this study. The researcher objected a 

population of 380 but sample 114 was selected. The data collected was shortened and 

evaluated using Statistical Package of Social Sciences. From the results of the study 

the majority of women entrepreneurs in Mombasa market are between the ages of 

twenty six to thirty five and this is the age while most women entrepreneurs start 

businesses. Stipulation of yielding loans constitutes a factor that discourages the 

women entrepreneurs, in turn, managing the businesses efficiently. They are 

uneducated on the way to access the financial support. Lack of security is also major 

blow to the women entrepreneurs. 

The research recommends that the financial supporters should set easy ways of 

gaining access to the monetary facilities and giving them reasonable charge and 

ample time specification to enable them to repay with ease. The organization of 
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women small scale businesses should carry out quarterly seminars to educate them 

on the key issues in running a business to maturity.  

Thesis of Rural Entrepreneurship: Challenges and Opportunity conducted by 

Imedashvili (2013) in Sweden stated that World Bank Report (2012), the rural 

population in Sweden is 15.3 percent. Rural population was calculated as differences 

between total populations – urban population. 15.3 percent obviously depicts how 

rural areas are important for future development of Sweden. Entrepreneurship plays 

the vital role in rural area development. However, previous research has shown only 

economic perception of rural development. On the other side, the new ways to 

discover the challenges and opportunities for entrepreneurs in small firms were 

needed. 

The objective of the thesis was to find out the challenges and opportunities in 

Sweden’s rural areas that entrepreneurs might countenance. The objective of this 

thesis was to assist entrepreneurs to analyze good looks of rural areas. In order to 

understand opportunities and challenges, Entrepreneurship Process Perspective was 

used with revised and modified elements. 

So as to meet the purpose of the research, the Imedashvili selected secondary data 

and conducting interviews with three different kind of rural companies so as to 

identify the challenges and opportunities faced by rural entrepreneurs.  

The facts that small business stands a drastically higher possibility of failure compare 

to a large business yet most of small businesses survive. This study has been exposed 

that constraints the success of small entrepreneurial firms, human capital 

implementation, management skills, limited resources, economies of scale and 

geographical location. Entrepreneurs run in an increasingly world economy, which is 

very competitive. Therefore the significance of excellent managerial skills should be 

developed. This is highly vital to ensure that small firms not only survive but develop 
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based on the quality of management; therefore lacking key management services 

could restrict the achievement of small business
9
. 

La Chaux et al., (2017) studied on the challenges of technology entrepreneurship in 

emerging markets in Nairobi. The creation of technology set-ups in Nairobi remained 

so challenging, despite support from growing numbers of motivated entrepreneurs, 

innovation hubs, and interested seed-capital investors. 

The research took an in-depth look at a case study in Nairobi and discovered that 

because of technology entrepreneurship’s relative novelty, the key actors’ 

perspectives on the processes and practices associated with it are not yet aligned. 

The findings of this study were that the actors’ social interactions are noticeable by 

contradictions, divergences, and ambiguities that have hampered the creation of 

successful technology businesses in region. 

Nsengimana (2017) studied on the challenges to Women entrepreneurship in Kigala, 

Rwanda. The research states that given good conditions, women can operate the 

businesses, support their relatives, community and contribute to economic growth. 

The lack of women’s participation in entrepreneurship is an enormous loss to the 

country and society. According to this review, women make up 51.83% of the 

population in Rwanda, but they are underrepresented in business largely due to social 

customs, religious conviction and cultural beliefs. Society perceives women as too 

feeble to run a business, and have a preference to be restricted to housekeeping 

activities and dependency on men.  

The major aim of this study was to determine the challenges experienced by women 

entrepreneurs in Kigali. The study was important because it attempted to identify the 

challenges to entrepreneurship in Kigali, by permitting the voices of women 

entrepreneurs to be heard.  

                                                 

9
https://www.ukessays.com/essays/business/problems-and-challenges-faced-by-small-enterprises-

business-essay.php?vref=1(cited on 4/9/2018 9:48) 

https://www.ukessays.com/essays/business/problems-and-challenges-faced-by-small-enterprises-business-essay.php?vref=1
https://www.ukessays.com/essays/business/problems-and-challenges-faced-by-small-enterprises-business-essay.php?vref=1
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The research uses a quantitative descriptive approach. The target population was 

women in formal and informal business in the districts of Gasabo, Kicukiro, and 

Nyarugenge in the city of Kigali. A questionnaire method was used to obtain data 

from 398 women entrepreneurs after getting their informed written consent.  

The data was analyzed using recent Statistical Package for the Social Sciences 

version 24. Findings were interpreted and discussed in a numerical narrative 

featuring frequency, percent, valid percent, cumulative percent, mean, and standard 

deviation. 

The findings of the study illustrated that women entrepreneurs in Kigali experience 

more challenges, among others including: high shop rentals, lack of start-up capital, 

lack of collateral to obtain a loan, high taxes high interest rate and a lack of 

information technology skills. This research had exposed that women entrepreneur’s 

face lots of challenges while operating their business in Kigali. Luckily, the solution 

is in reach. For example, women entrepreneurs themselves, family, society, 

government, stakeholder, and researchers should work together to eliminate these 

challenges. Women entrepreneurs should toil together in cooperatives to minimize 

shop rentals, possible access to capital and so on. Additionally, they can influence 

their experience and know-how.  

Moorthy et al., (2012) noted that, despite Small and Medium Enterprises had a 

significant contribution to the economy, they had not been given sufficient attention 

as the variety of researchers have been prejudiced to larger and listed enterprises in 

Malaysia. Hence, Moorthy et al. investigated the factors affecting the performance of 

Small and Medium Enterprises in the manufacturing sector in Malaysia. The study 

used Contingency Theory developed to support the research. On the basis of the data 

collected from three hundred SMEs in the Malaysian manufacturing sector, the 

findings showed that there was a significant negative relationship between 

ineffective entrepreneurship and inappropriate human resource management as well 

vs. the performance of SMEs. On the other hand, the results also displayed that there 

was a significant positive relationship between the use of marketing information and 
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the application of information technology as well vs. the performance of SMEs. 

Shortly, the study found out that the use of marketing information may influence the 

performance of Small and Medium Enterprises at the highest. 

Aslam et al., (2013) conducted the study concerning the difficulties faced by women 

entrepreneurs and their impact on working competence of women in Pakistan. The 

principle purpose of this research was to identify the main problems faced by women 

entrepreneurs in Pakistan and also look for the impact of these problems on the 

working efficiency of these women entrepreneurs. 

The data collected was subjected to quantitative analysis, Total Average and 

frequency to look for the major problematic factors and test is applied to find the two 

statistical significances of the hypotheses for possible acceptance or rejection. 

Findings of the analysis in this research indicated Pakistan women entrepreneurs in 

normally face three categories of challenges such as social problems, entrepreneurial 

problems and technical problems. And all these problems have a negative 

relationship with the working competence of women entrepreneurs. 

The research might assist the government regulators in addressing the problems of 

women entrepreneurs in Pakistan to take actions to towards developing their 

performance and in turn to elevate poverty from Pakistan.  

Sitoula (2015) is a researcher who studied the challenges and prospects of youth 

entrepreneurship in Katmandu. The research introduced the problem of 

unemployment to youth as one of the global challenges that may persevere on many 

years further on. Lately, 38% of the youth population in Nepal is unemployed at 

present and about 75 percent of them are underemployed. Due to the study, this 

could indicate that 100,000 of youth are living under poverty situation in Nepal 

country. Currently, attention in youth entrepreneurship has been fuelled owing to 

high extent of unemployment amongst youth and be a way to promote employment 

opportunities or address social exclusion.  
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In spite of having such kind of advantages of entrepreneurship, people in 

Kathmandu, where the research was conducted, they were unwilling to pursue career 

in entrepreneurship. The purpose of the study was to examine the obstructions that 

come across to youth when setting-up their businesses; the obtainable obstacles that 

prevent the development of entrepreneurial ventures and the forecast for youth 

entrepreneurship development. This research adopted a descriptive research design.  

A quantitative research methodology was applied and a sample of 100 respondents 

was selected randomly from a total population of 150 youth entrepreneurs from 

various SMEs industries, who officially registered their businesses on Federation of 

Nepalese Chambers of Commerce and Industry, which endorse and develops 

entrepreneurship among youth in Kathmandu. The data were collected from 

members and analyzed with SPSS.  

The findings were exemplified in tables, bars and pie charts, and the objectives of the 

research were met. It was originated to the sense that youth in Kathmandu need to 

pursue career in 4 entrepreneurs, but their entrepreneurship development is missing 

in the community. The current research exposed that most significant obstacles that 

Kathmandu’s young entrepreneurs encounter while set-up the businesses, then 

operating their businesses include; lack of support structures, ineffective programs of 

Nepalese government to support entrepreneurial development in the region, lack of 

business financial support and set-up capital, high cost participation and unclear 

business registration process, lack of management skills, lack of business resources. 

Though, youth eagerness to engage in entrepreneurial issues was also encouraging. 

In general, based on the challenges and prospects revealed, the study recommends 

improving the current business circumstance. Consequently, the results and 

recommendations stand far reaching the result for all stakeholders concerned on 

developing youth entrepreneurship. 
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2.3.2 Tanzania Studies 

Isaga & Musabila (2017) conducted the research on the Challenges to 

Entrepreneurship Development in Tanzania. The objective of this study was to 

examine the challenges affecting entrepreneurship development in Tanzania. The 

research used a qualitative study including of three case studies on Tanzanian SMEs 

conducted with the objective to describe the drivers of being entrepreneurs, drivers 

for Small and Medium Enterprises development, and challenges affecting their 

business performance.  

The results suggest that the incentive for the interviewed owner-managers to set-up a 

business varied from their requirements for independence, to make a living, 

increasing personal income. Moreover, self-determination, creativity and respect for 

business were mentioned by all owner-managers interviewed as a main driver for 

their achievement. Other success factors are trust, having more customers and the 

desire to fulfill family responsibilities.  

The findings also suggested that lack of access to finance, international competition 

and cheap imports, a problematic business environment, unreliable power supply and 

poor infrastructure are major factors moving the performance of wood furniture 

enterprises in Tanzania. Based on these findings, a number of recommendations are 

put forward to Small and Medium Enterprises’ owner-managers, to government and 

agencies that help SMEs development in Tanzania. 

Lyimo (2014) studied the challenges and prospects that sellers and distributors of 

input in agriculture in the Small and Medium Enterprises sampled from Arusha city 

face in accessing loan from different financial sector. The research intended to 

examine the nature of the SMEs in which the vendors and dispensers of agricultural 

input belonged, identifying the challenges faced in accessing loan and finally to 

identify the tactics used in accessing financial loan from various financial 

institutions. Purposive sampling techniques and random were used to acquire 

hundred respondents from Small & Medium Enterprises. Questionnaires and 

checklists were the instruments of data collection.  
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The results from the research indicated a 50 percent of the Small and Medium 

Enterprises dealing with agricultural input had been registered as Family Owned 

Businesses. Furthermore, the retailers were so many (62 percent) of the Small and 

Medium Enterprises studied. Data exposed that 70 percent of the total respondents 

encounter the challenge of lack of loan. In addition, the operating Small and Medium 

Enterprises in Arusha were skewed more to the internal sources of funding. 

The research concluded that the restrictions faced in accessing loan from financiers 

slow down the development of Small Medium Enterprises. The research suggests 

that there are needs of strengthening the Act of Credit Reporting to regulate and focal 

point on the way of suppleness to accommodate Small & Medium Enterprises. 

Additionally, the government should provide inducement and subsidy for the banks 

with outstanding records of lending to Small and Medium Enterprises. The study also 

suggest that the Industry and Trade Ministry require intensifying campaigns via the 

Mass Media intended on training the public in Tanzania on the potentials of Small 

and Medium Enterprises to the nationwide development. 

Kazimoto (2014) assessed on the challenges facing small and medium enterprises 

towards international marketing standard in Arusha, Tanzania. Kazimoto stated that 

new SMEs or existing frequently face challenges when approach products providers 

for both enterprises fixed capital investment and market standards. The inadequate 

supply of microloans is a main issue, mostly where business creators are unemployed 

people.  

The research aspired to assess challenges facing Small Medium Enterprises towards 

international marketing standards. Study results showed that Small and Medium 

Enterprises face challenges to access international marketing unaware of regulations 

and standards, lack of financial support from the Government, poor understanding of 

consumer’s needs, lack of essential entrepreneurial skills and weak networking 

structures to penetrate into international marketing.  
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The research then, recommended the development of information that is available to 

Small Medium Enterprise owners; to the government and other partners avail 

accessibility to financial facilities with reasonable interest rate of return, encourage 

more advertisements and use of recent and modern technology for business and 

international marketing standards through seminars and trainings on entrepreneurship 

and networking structures for selling abroad and import of products. The research 

also recommends that the government supports Small and Medium Enterprises to 

ensure that they play their role in assisting improve the economy of Tanzania and get 

better the country’s Gross Domestic Product (GDP). 

Hassan (2014) studied on the constraints to growth of Small and Medium Enterprises 

in Zanzibar: the case of urban west region. The study stated that SMEs are very 

important to the Zanzibar economic growth and hence, the need to ensure that small 

businesses grow sustainably cannot be over emphasized. Presently, however, SMEs 

growth rate is still limited due to a number of factors that act as the barriers to its 

growth. The study empirically examined the constraints to SMEs Growth.  

A survey of 70 small enterprises was conduvted to firms in services, agriculture 

versus food processing and tourism sectors in Unguja Urban West Region. The 

Principal Component Analysis was used to determine dominant constraints, of which 

five constraints were identified. These include lack of entrepreneur skill, unfavorable 

government regulations, lack of access to finance, lack of access to power supply, 

and unreliable of water supply. The constraints were analyzed further to determine 

the extent to which the identified constraints actually hinder SMEs growth. 

A logistic regression model was estimated. The results of the analysis show that 

adverse government regulations and untrustworthy utility supply like power 

significantly hinder SMEs growth in Zanzibar. Therefore, this study argues that 

weaknesses and lack of government policy and inadequate provision of power supply 

do not meet requirements of SMEs growth. The NGOs supported by central 

government should provide education concerns with business skills at the same time 

entrepreneurs should be ready to attend seminars on how to run their business, 
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institutions finance should regulate and reduce constrain on SMEs so as smoothing 

take a loan. To overcome these obstacles, various measures are suggested include 

appropriate policies that create conducive environment toward SMEs growth. 

2.4 Research Gap 

From the available literatures, various reviews have shown the large extent on the 

challenges facing business development in entrepreneurs by categorizing them into 

SMEs. For example, Kazimoto (2014) assessed on the challenges facing SMEs to 

international marketing standard. But other researchers studied those entrepreneurial 

challenges in developing the business in term of gender issue and the like.  

Some literatures indicated on the challenges of entrepreneurship by assessing on an 

individual entrepreneur. Other literatures have examined special group of 

entrepreneurs like Nsengimana (2017) that assessed on the challenges of women 

entrepreneurs. The study noted that entrepreneurs enjoyed working in cooperatives. 

Though Nsengimana (2017) believes that there are more benefits to be derived from 

working in a team than working as an individual such as cutting costs, creating more 

bargaining power to secure a good deal from suppliers, and enables members to gain 

a larger market share, the results of the thesis were still based on an individual 

approach. Aslam et al. (2013) presented that entrepreneurs normally face 3 categories 

of problems i.e. technical problems, social problems and entrepreneurial problems. 

And all these three classes of constraints have negative relationship with the working 

competence of an entrepreneur. 

Most of literatures did not specify the appropriate aspects of their observation rather 

they took the challenges as a whole. Again, they are encountered challenges to an 

individual perspective in developing the business. However, it should be viewed on 

the other hand with a renewed mind on how entrepreneurs face the business 

challenges into various aspects (economic, socio-cultural, managerial etc.) while they 

are conducting the business in cooperatives at the same time observing those 

challenges in organization perception. It is so attractive to study in deeply since there 

are people who are engaging in an entrepreneurship by sharing the same business 
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idea, the same managerial performance and the same customers. Additionally, 

although entrepreneurial cooperatives mounting rapidly in Zanzibar Islands, and 

supported by latent and talented personnel doing innovation and creativity, but as 

with most of developing countries at all, there are limited or lack of researches about 

entrepreneurial cooperatives’ challenges in entrepreneurship sector in Zanzibar.  

There are obvious indications that there are a lot of areas that should be researched 

on. It is clear that a great deal of research needs to be conducted with respect to 

entrepreneurial cooperatives in Zanzibar and Africa at large rather than studying the 

entrepreneurial challenges in an individual perspective. These are entrepreneurs who 

have organized themselves in taking risks and enjoying working in cooperatives. 

Working in cooperatives cuts costs and enables members to gain a larger market 

share. Members also share knowledge, skills, and experience, enabling them to move 

forward together. They share the same idea/s and conduct the same business with 

comparable managerial process. Therefore, there exist gaps in research, which 

includes examining the challenges; economically, socio-culturally and managerially 

facing business development in entrepreneurial cooperatives in Zanzibar Islands, i.e. 

Unguja and Pemba.  

2.5 Conceptual Framework 

In Zanzibar, people’ productive activities are concentrated in entrepreneurship, i.e. 

establishing the ventures as retail trade, manufacturing and periodic market trade. 

Regardless of the numerical superiority of entrepreneurs in cooperate 

entrepreneurship; there are challenges that face business development in making 

market profitability. The disparities between business development and market 

profitability may be found in product mix, profitability, business age, technological 

development, markets, managerial issue, legal and regulation, finance and business 

location. Basically, all these challenges can be categorized into economic-based, 

managerial based and socio cultural perspectives. 
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Figure 2.3: Conceptual Framework: Challenges facing Business Development. 

Source: Researcher’s own construct, 2019  

Business in any society is very crucial to ensure the growth of economy in a 

particular society. Entrepreneurial cooperatives take risks toward business 

development because they need to improve their own economic benefit and the 

nation at large. Though, economy remains to be a serious challenge during the 

business performance in terms of taxation, Gross Domestic Product, Foreign 

Exchange and the like, entrepreneurial cooperatives still create and develop their 

business by fighting against those challenges. 

The socio-cultural challenges to a large extent affect business growth and 

development. Entrepreneurial cooperatives create markets hence society’s 

monitoring and evaluation comes on handy. Entrepreneurial cooperatives need to 

understand the society and its culture in order to ensure that they produce and sell the 

appropriate products according to the ethnicity of particular society and society’s 

buying behaviors. The more the society buys goods and services offered by the 

business, the more business development and growth guarantees. 

Management is most important part in developing a business. This is process by 

which managers of the business, plan, organize, control and direct various tasks in 

order that the business can be developed well. Management can be the reason for 

business either lead to failure or get success. It plays a big role in developing the 
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business, failure to the management; hence business can never develop and remain 

too stagnant. 

Strategies to overcome the above challenges have to be remedy for business 

development. Managers are responsible to the entrepreneurial cooperatives to ensure 

that they employ the tactical measures so as to conquer the business challenges. 

Good strategies lead to rapid business development. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2.4: Conceptual framework: Hypothesis construction  

Source: Researcher’s own construct, 2019 
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Hypothesis 1 represents economic based challenges in relation to business 

management; hypothesis 2 describes the relationship between socio-cultural 

challenges and business management; hypothesis 3 illustrates on managerial 

challenges with the relationship to business development. On the other hand, other 

four hypotheses (H4a, H4b, H4c and H4d) give the idea about the business strategies 

H4d 

Business Strategies 

Economic-

based 

Challenges 

Socio-cultural 

Challenges 

Managerial 

Challenges 

B
u
sin

ess D
ev

elo
p
m

en
t 

H3 

H4b 

H4c 

H2 

H1 

H4a 



40 

 

as remedy to cure these challenges in order that business can be developed 

positively. 

2.6 Theoretical relationships/foundation 

The tentative statements of the relationship in the study are in four major variables; 

business development (dependent variable), economic-based challenges, Socio-

cultural challenges, managerial challenges (independent variables) and business 

strategies (independent variable) (Singh, 2006). These variables are specifically 

related as the information below clarifies: 

2.6.1 The influence of economic conditions on Business Development 

Entrepreneurs have been motivating in establishing their own ventures so that they 

have to generate income and hence economic improvement. Zanzibar government 

have been empowered the entrepreneurs by initiating national incubators and 

Vocational studies in order that they will get self employment and improve the 

national economy. Zanzibar government considers the cooperative entrepreneurs as 

among the key pillars for the country’s economic development. Economic and trade 

liberalization has been undertaken to allow the private sector to fully engage in 

business locally, regionally and internationally
10

. However, the government of 

Zanzibar has been legalizing different rules and regulations for entrepreneurs in 

operating their business like company regulation. Also, in improving the national 

economy, revenue authorities have created different categories of taxation that 

entrepreneurs should directly pay for. Such that taxes include gross revenue and sale 

of resources tax and Individual Revenue Tax
11

. 

Economic cycle and inflation also give the entrepreneurs difficulty in running their 

business. Economic cycle is the natural fluctuation of the economy between periods 

of expansion (boom) and contraction (recession). Factors such as gross domestic 

product (GDP), interest rates, levels of employment and consumer spending can help 

                                                 

10
 http://www.zanzibarinvest.org/zipanew/pdf/investguide2018.pdf (cited on 27/1/2019 16:05) 

11
 https://www.tra.go.tz/swahili/IMAGES/headers/kodi-na-ushuru-July-18-19.pdf (cited on 27/1/2019 

16:30) 

http://www.zanzibarinvest.org/zipanew/pdf/investguide2018.pdf
https://www.tra.go.tz/swahili/IMAGES/headers/kodi-na-ushuru-July-18-19.pdf
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to determine the current stage of the economic cycle (Barras, 1994). Therefore, 

entrepreneurs struggle fighting for recession when their businesses have been 

dropping. Inflation is a quantitative measure of the rate at which the average price 

level of a basket of selected goods and services in an economy increases over a 

period of time (Moore, 1983). Though, inflation is measured well in the monetary 

authorities, businesses are still affected. As prices of products/services rise, 

entrepreneurs will start to have the impact to general cost of a business. 

Therefore, the economic factors have a negative relationship with business 

development to entrepreneurial cooperatives. That means the higher degree of 

economic challenges i.e. inflation, Taxation; the less the business is developed. 

Hypothesis 1: Economic challenges are negatively related to business development  

2.6.2 The influence of socio-cultural factors on Business Development 

Societies are the primary customers in any business. Entrepreneurs should consider 

various aspects of culture to the society they want to market their products. Such 

these aspects include society ethics, language, religion and values, education style, 

norms and customs. 

The major objective of business is to expand, produce and supply products to 

customers (society). This should be done in such a way as to let entrepreneurial 

cooperatives making a profit, which in turn demands far more than skills in 

cooperatives’ own fields and procedures. Shrewd entrepreneurs often show an almost 

intuitive understanding of the synergies that create achievement. The societal skills 

of cooperatives’ owners, together with relationships maintained with customers, 

suppliers and other business personnel, are always very important if companies are 

run well and developed with a sight to the future (Frederick, 1994).  

Cooperatives get failure to improve their resources by developing materials and 

ideas. The goods and services produced do not meet demands made by customers 

since they fail in communicating with their customers but sometimes they produce 

inappropriate product to a particular society, consequently entrepreneurs lack to 
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market their product because customers are no longer buy their products. Also, most 

entrepreneurs do not have enough business education able to convince the society 

buy the products. Factors like ethics, norms and customs make products be in 

valuable but most entrepreneurs’ desire is having much money due to business. 

Only profitable entrepreneurs are sustainable in the long term and capable of creating 

goods, services, processes, return on capital, work opportunities and a tax base. This 

is what business does better than other sector. Hence, entrepreneurs’ basic 

commercial operations are the primary benefit they bring to society.  

On the other hand socio-culture has a negative relationship with business 

development for most entrepreneurial cooperatives in Zanzibar. That implies the 

higher the degree of socio-cultural impact i.e. religion and values, languages, norms 

and customs etc; the business is less developed.  

Hypothesis 2: socio-cultural challenges are negatively related to business 

development.  

2.6.3 The influence of managerial factor on  Business Development 

It occurs to the reason that, whether there are reasonable vision and mission 

statements then good business management dictates that preferably numeric, 

objectives might be derived from them for the Managing Director or Owner to 

possess and be responsible for delivery in assessable timescales. This can then be 

flown the business organization, irrespective of the depth and difficulty of that 

organization.  

To a simple level there are three basic stages of hierarchy in any business; the 

operational, the Management (tactical) and the Executive (strategic). For the ‘one 

man band’, all those three levels need to be considered and applied. There lies the 

basis of most of entrepreneurs’ failures but that is for other time. Also, all three 

levels need to be accountable and all the objectives have to funnel upwards and 

downwards to fulfill the success criteria for the business. Setting the goals or 
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objectives and measuring people on their attainment against them is at the center of 

business management
12

. 

Most entrepreneurial cooperative management fail based on operational activities 

since they are defeating to believe each other. The organized entrepreneurs most of 

the time are in the same rank of ability, ability to manage the organization, to operate 

the firm and even their business conscious. Other businesses are not developing 

because of missing all basic levels in business hierarchy, i.e. business can be better in 

operation but less in strong management (tactical) able to plan, organize and control 

the resources. Furthermore, entrepreneurs lack the important knowledge of business 

management as a result all the objectives do not focus upwards and downwards so as 

to fulfill the success criteria for the business.     

Hence, management to entrepreneurial cooperatives has a negative relationship with 

business development. That entails the higher degree of managerial i.e. managerial 

skills; the less the business is developed. 

Hypothesis 3: Managerial challenges are negatively related to business development. 

2.6.4 The influence of business Strategies on Business Development 

Most success entrepreneurs have learned to analyze their competitive environment, 

define their position, develop competitive and corporate advantages, and understand 

threats to sustaining advantage in the face of challenging competitive threats. 

Different approaches including the resource-based view, dynamic capabilities, and 

game theory have helped academicians and other practitioners understanding the 

dynamics of business and develop recommendations on how entrepreneurs should 

define their competitive and corporate strategies (Casadesus & Ricart, 2010).  

However, there are drivers such as globalization, deregulation, or technological 

changes etc are intensely changing the competitive game. Scholars and practitioners 

agree that the fastest growing business in this new environment appear to have taken 

                                                 

12
 https://www.bmmagazine.co.uk/in-business/advice/the-role-of-management-in-business/ (cited on 

28/1/2019 13:25) 

https://www.bmmagazine.co.uk/in-business/advice/the-role-of-management-in-business/
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advantage of these structural changes to compete differently and innovate in their 

business models. International Business Machines (IBMs) 2006 and 2008 Global 

CEO Study, for instance, show that top management in a broad range of industries 

are actively seeking guidance on how to innovate in their business models to improve 

their ability to both create and capture value (Jetter et al. 2009). 

By formulating the strategies, entrepreneurs may prevent the challenges of their 

business including economic, socio-cultural and managerial as well. Through these 

tactics, business will fasten grow whether entrepreneurs will consider the drivers of 

global changes i.e. globalization, deregulation and technological changes. Therefore, 

business strategies have a positive relationship with business development.  

Hypothesis 4: business strategies are positively related to business development. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.0 Introduction 

The chapter introduces methodology of research of the study. The study describes 

thoroughly research design for indicating the design of the study, area of conducting 

research, sampling design. Also, it explains on population of the study and units of 

analysis for illustrating the actual respondents. Again, the research shows the data 

collection methods and/or tools used to collect data. Chapter three finalizes by 

describing the measurement of variables, statistical models, data analysis methods 

and show the validation and reliability of the data. 

3.1 Research Design 

Entrepreneurial cooperatives that are under Vocational Training Authority – 

Zanzibar were the case study. In this study, multiple case study design was applied 

because entrepreneurial cooperatives are most available in Zanzibar Islands and they 

have been supported strongly by the government hence the availability of data was 

easy and fast. Also this research design helped the researcher as more than one unit 

was selected so as to study intensively. This approach allows deep investigation and 

analysis of required information based on the study objectives.  

3.2 Area of the Study  

The study was conducted at Zanzibar Islands in Vocational Training Authority under 

the Human Resource and Planning Department in Production and Loan section, 

found at Urban District Unguja along Migombani Street. This helped the researcher 

to examine the origin of entrepreneurial cooperatives’ challenges as there is key 

informant. As well, the study was conducted at Pemba Island at Southern region 

along Amani road – Kangagani and ChakeChake – Ole streets where entrepreneurial 

cooperatives are found. Furthermore, the study was carried out at Unguja Island at 

Northern and West Urban regions along Mfenesini, Kama, Kwarara, Magogoni, 
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Mwera Mtufaani, Mwanyanya and Mwanakwerekwe streets. The study areas were 

selected by the researcher because they are locations that entrepreneurial 

cooperatives are found with their head offices. Moreover the selected study areas 

make it easier for researcher obtaining adequate and accurate information as they are 

closer locations where the researcher enabled to save time and costs. 

3.3 Population of the study 

The sampling population contains the name of all items of universe (Kothari, 2004). 

Basically the population of the study involved employees of Vocational Training 

Authority– Headquarter of Unguja, under the Human Resource and Planning 

Department in Production and Loan section as the key informants. The study also 

involved all entrepreneurs found at Pemba Island along Amani road – Kangagani and 

Chake Chake – Ole streets who have created entrepreneurial cooperatives; and at 

Unguja Island along Mfenesini, Kama, Kwarara, Magogoni, Mwera Mtufaani, 

Mwanyanya and Mwanakwerekwe streets where these entrepreneurial cooperatives 

are conducting their businesses. 

3.4 Sampling design 

Sampling is the process of drawing sample from a population, and reflects fairly and 

in accuracy the targeted population; it also assists in analyzing the research questions 

(Green & Green, 1979). Therefore, sampling was very important for this study 

because respondents were too many for the study to cover all. Again, respondents 

were scattered so it was nearly impossible for the study to reach all of them. 

3.4.1 Sampling Techniques/Procedures 

Sampling technique refers to the procedure a researcher uses to gather people or 

things to study (Kombo& Tromp, 2006). Probability sampling technique was used 

because every member of the population have a known; therefore every individual 

has a chance of being selected. Production and Loan Section employees and 

entrepreneurial cooperatives’ members were incorporated in the study using simple 
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random sampling given the fact that the established sampling frame provided equal 

chance of being selected.  

Random Number Table was used by this study to select sample by selecting three 

numbers of digits as population are only 107. The population was numbered from 

001 to 107. Researcher was start at the top left hand corner in the random table and 

read across the numbers. The sequence of reading the numbers was maintained until 

90 sample sizes is attained. 

3.4.2 Units of Inquiry/analysis 

The study was conducted at Unguja and Pemba Islands. At Unguja Island, the actual 

respondents are employees of Vocational Training Authority – Headquarter of 

Unguja under the Production and Loan section and entrepreneurs include 

chairpersons, secretary, treasurers and other members of cooperatives of Mfenesini, 

Kama, Kwarara, Magogoni, Mwera Mtufaani, Mwanyanya and Mwanakwerekwe 

streets. At Pemba Island, the actual respondents are entrepreneurs include 

chairpersons, secretary, treasurers and other members of cooperatives of Amani road 

– Kangagani and Chake Chake – Ole streets. 

3.4.3 Sample size 

The target population was comprised of entrepreneurs and some employees at 

Vocational Training Authority, at Zanzibar. In this study sample size of 94 

entrepreneurs from Unguja and Pemba Islands is proposed who were drawn from the 

groups of respondents of which 4 others were drawn from employees of Production 

and Loan section of Vocational Training Authority. The table below presents and 

simplifies the sample size. 
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Table 3.1: Composition of Total Sample for each Region 

S/n 
Group of Cooperatives by Region Number of Sample size 

1. Unguja Southern Region 09 

2. Unguja West Urban Region 42 

3. Unguja Northern Region 14 

4. Pemba Southern Region 12 

5. Pemba Northern Region 09 

TOTAL 86 

Source: Researcher’s own Construct, 2019 

These sample size are drawn differently because the numbers of entrepreneurs in 

each and every unit are different. The main reason to choose this sample size is 

because of the sample size formula which is Z
2
.p(1-p)/e

2 
divide by 1+(Z

2
.p(1-

p)/e
2
N; whereby according to this study: divide by . 

Given that: 

Confidence Level = 95% 

P (Population) = 0.5 

Error = 0.04 

Population size = 103 

Alpha Divided by 2 = 0.025 

Z-Score = 1.95. 

Also, this sample size is supported by sample size table by showing that the study 

population is 103; hence only 86 sample sizes will be used for collecting data.  

Therefore the selected sample size was enough to be representative of the whole 

population that gives validity and reliability of the study. Judgmental sampling is 

used to select entrepreneurial cooperatives in order that it enables the researcher 

selecting cases that was best enable the study to answer the research questions and to 

meet the research objectives. This form of sample is used because the study is 

effective with small samples such that case research and examiner wishes to select 

cases that are specifically informative. 
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Table 3.2: Description of the Sample size 

Category of Regions 

 

 

Groups of Entrepreneurial 

Cooperatives 
Sample 

Sample size 

in % 

Unguja Southern Region New Generation (Mwera Mtufaani) 12 14% 

Unguja West Urban 

Region 

Sisi kwa Sisi Tailoring (Kama) 08 9.3% 

Stahamala Tailoring (Kwarara) 08 9.3% 

Vijana Tusitupane (Magogoni) 08 9.3% 

Kibweni Electronic Workshop 

(Mwanyanya) 
08 9.3% 

ICT Solution Cooperative 

(Mwanakwerekwe) 
07 8.2% 

Unguja Northern Region Zinduka Workshop (Mfenesini) 14 16.2% 

Pemba Southern Region Tuchakarike (Chake Chake – Ole) 12 14% 

Pemba Northern Region Kumekucha (Amani road – Kangagani) 09 10.4% 

Total 86 100.00% 

Source: Researcher’s own Construct, 2019 

3.5 Data Collection Methods/Instruments 

The study used both primary and secondary data collection methods to fulfill the 

research objectives. Primary data were collected directly to the field while secondary 

data were obtained through relevant document include thesis that available during the 

study. 

3.5.1 Primary Data Collection Methods 

The primary source of collecting data is employees of Production and Loan section 

under Human Resource and Planning Department of Vocational Training Authority – 

Headquarter of Unguja. The source also involved all entrepreneurs found at 

Mfenesini, Kama, Kwarara, Magogoni, Mwera Mtufaani, Mwanyanya, 

Mwanakwerekwe, Amani road – Kangagani and Chake Chake – Ole streets who are 

conducting their businesses around Zanzibar Islands i.e. Unguja and Pemba. Primary 

data was obtained through questionnaires, interviews. 
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3.5.2 Secondary Data Collection Methods 

Those data which have ever been collected by someone else and which have already 

been passed throughout the statistical process are called secondary data (Kothari, 

2004). In this study secondary data were collected through entrepreneurial books, 

magazines, documentary reviews, other entrepreneurial thesis, news, internet, 

entrepreneurial journals and other case studies. 

3.6 Techniques of Data Collection 

This study used questionnaires, interviews and documentation as instruments or 

methods to obtain detailed information. 

3.6.1 Questionnaire Method 

Researcher prepared and distributed questionnaires to various entrepreneurial 

cooperative members. Both open and closed ended questions were used to obtain 

information. For the close ended questionnaires, questions were prepared in form of 

multiple choices where respondents were required to tick the appropriate number 

while an open ended questionnaire; respondents were required to fill blank space by 

providing their opinions. This technique is helpful to avoid bias as every respondent 

take his or her time to fill those questionnaires. 

3.6.2 Interview Method 

Researcher was interview to collect data from the respondents which involve orally 

face to face conversation between researcher and respondents purposely for seeking 

clarification and depth information from the respondents. This method is more 

quickly for most of employees from VTA, entrepreneurial leaders and cooperative 

treasurers who have limited time to fill questionnaires. 
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3.6.3 Documentary Review 

Researcher used this method in collecting and gathering data through reading 

entrepreneurial magazines, books, thesis and internet in order to obtain relevant 

information about research problem. 

3.7 Measurement of Variables 

According to Singleton et al., (1988) stated that measurement is the process of 

assigning numbers or scores to characteristics or attributes of the objects or people of 

interest. The study used different scales for measurement of variables includes 

different number of likert scale with anchors that are ranging in different numbers. 

Therefore, the study determined five common variables that were measured using 

different instruments. 

Table 3.3: Composition of Measurement of Variables 

S/n 
Variables 

Measurement 

Instrument 
Scale 

Origin of the 

Instrument 

1. 
Business 

Development 

Interview and four-item 

instrument was used 

Graphic rating scale, 

rating from 1 = very 

unsatisfied to 5 = 

very satisfied 

Nsengimana 

(2017) 

2. 
Economic 

Challenges 

A five-item instrument 

was used 

5 point likert scale 

with anchors ranging 

from 1 = Very Low to 

5 = Very High  

Viinikainen 

(2013) 

3. 
Socio-cultural 

Challenges 

A five-item instrument 

was used 

5 point likert scale 

with anchors ranging 

from 1 = No extent at 

all to 5 = Very high 

extent 

Ahmed (2016) 

4. 
Managerial 

Challenges 

A four-item instrument 

was used 

5 point likert scale 

with anchors ranging 

from 1 = Strong 

Disagree to 5 = 

Strong Agree  

Kimunga 

(2009) 

5. 

Strategies to 

Overcome 

Challenges 

A five-item instrument 

was used and interview 

5 point likert scale 

with anchors ranging 

from 1 = Very good 

to 6 = Very poor 

Thorén (2007)  

Source: Researcher’s own Construct, 2019 
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3.8 Statistical Model 

This is an econometric model that represents a set of statistical 

assumptions concerning the generation of some sample data and similar data from a 

larger population (Anselin, 2013). Therefore, because the nature of the study is to 

examine the relationship between variables, linear regression model was used as an 

appropriate statistical model for this research. The study has a population of 

entrepreneurs, with different challenges of the entrepreneurial cooperatives 

distributed uniformly, in the population. The challenges facing development of 

business for entrepreneurial cooperatives were stochastically related to business 

performance: i.e. it is known that the entrepreneurial challenges may have low/high 

degree in the chance of developing a business. Consequently, this may be formalized 

that relationship in a linear regression model, like: Business 

Development = b0 + b1Ec + b2S-cc + b3Mc + b4Bs + ε: where b0 is the intercept, b1 to 

b3 is a parameter that challenges are multiplied by in obtaining a prediction of 

business development, b4 is a parameter of business strategies, and ε is the error term. 

This implies that the business development is predicted by various challenges, with 

some error. 

3.9 Data Analysis Methods 

In this study both techniques of qualitative data analysis and quantitative data 

analysis were used in order for the two approaches to complement each other. 

Descriptive analysis was used and mean and standard deviation was derived in order 

to describe the major and the minor factors contributing to the serious challenges 

affecting the business development. In quantitative analysis of data, correlation 

analysis was used in order to determine whether and to what degree a relationship 

exists in two variables, i.e. challenges (independent variables) and business 

development (dependent variable). The analysis was performed in order to ensure 

that there is no violation of the assumptions of normality and linearity.  
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Regression Analysis was also used as a method of data analysis. This is a statistical 

method for estimating the relationship between a dependent variable (DV) and 

independent variables (IVs). The study has a sound theoretical reason for the analysis 

and in particular, the expected relationship between challenges (IVs) and business 

development (DV). Hence, regression were attempted to explain the variation in 

business development variable using the variation in challenges variable. 

The researcher was systematically collected the data, edit, code, classify and tabulate 

accordingly which provided easy analysis, interpretation and presentation of research 

results hence discussion of the findings in a consistence manner. Therefore, Data 

Analysis was carried out by means of the Statistical Package of Social Science. 

3.10 Reliability and Validity  

This study represents a logical of entrepreneurial issues in relation to cooperative 

formed with their challenges in business development, it is essential to judge the 

excellence of the research design so as to test the reliability and validity. 

Yin (2009) defines the four criterions for assessing the excellence of research design: 

construct validity, internal Validity, external validity and reliability. 

Construct validity: The study used a sequence of proof during the data collection, 

both secondary and primary data in order to form a series of evidences that guides to 

the research results. The process was done by describing the challenges facing 

business development towards entrepreneurial cooperatives and linking with the 

objective of this study. 

Internal validity: The method of research is explanatory. It is believed that the 

particular situations cause other situations. Therefore this study was examined by 

applying explanatory technique. The study tries to give details on the causal 

relationship of business development undertaken by entrepreneurial cooperatives in 

developing their business and how they face with challenges in term of economic, 

socio-cultural and managerial aspects.  
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External Validity: The study uses duplication logic in some literatures and case 

studies. Therefore, the results of the study were generally appropriate to any 

business, though each entrepreneurial cooperative in developing business are facing 

with different challenges. But the results obtained based on such situations may be 

applied to any cooperative in spite of geographical location. Using various cases as 

the research object then, more than need to understand the difference of opinions 

focusing the theory of entrepreneurship vs. entrepreneurial cooperatives in 

developing a business, also can offer the sound basis to take a broad view on the 

analysis of the findings. The research tried to create the case results with the 

literature findings and conduct analysis that developed a wider approach of applied 

theories and practices in general.  

Reliability: The study used the multiple case study procedure to illustrate the data 

collection from various cases. The research figured out the subjects beforehand by 

learning the theory and practice from books and other sources in related issues to 

reduce the prejudice of the research. In the process, firstly, collection of data was 

conducted by preparation, planning and evaluation of the data collection technique so 

as to acquire the conclusion that encloses the relationship between challenges and 

business development during implementation of the research. Finally, reliability 

analysis was performed in order to test scale’s internal consistency. This helped to 

measure the challenges variables and see whether all variables measuring the same 

underlying construct. 
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CHAPTER FOUR 

PRESENTATION OF THE RESULTS 

4.0. Introduction 

The chapter presents the demographic information of the respondents i.e. sex, age 

group, marital status and educational level of respondents. It also describes the 

business profile of various entrepreneurial cooperatives and finalizes with the 

presentation of results from the field. 

4.1. Demographic information 

This section presents the demographic characteristics of the respondents. The 

researcher intends to know the sex of respondents, their age group, marital status and 

level of education. These items are observed as they could influence the participants 

engaged in entrepreneurial cooperatives hence entrepreneurial activities. 

4.1.1. Sex of the respondents 

Table 4.1 below demonstrates the distribution of respondents according to their sex. 

The majority of entrepreneurs who are organizing in cooperative were male who 

comprise 47 (52.2%) out of 90 respondents and only 43 (47.8%) were female. 

Table 4.1: Sex of the respondents 

  Frequency Percent Valid Percent Cumulative Percent 

Valid M 47 52.2 52.2 52.2 

  F 43 47.8 47.8 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construction, 2019 

The result implies that, the majority of men have been engaging in entrepreneurial 

activities compare to women. This might be caused among other reasons social 

customs, religious conviction and cultural beliefs. This concurs with what 

Nsengimana (2017) stated that society perceives women as too feeble to run a 
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business, and have a preference to be restricted to housekeeping activities and 

dependency on men. 

4.1.2. Respondents’ age group 

The result obtained from the table (4.2) presents the respondents who were 

characterized by age group from below 18 to 55 and above. Most of organized 

entrepreneurs were youth. According to this study, 38 respondents (42.2%) were 

engaged in entrepreneurial cooperatives followed by 33 (36.7%) who are still youth. 

Only 6 respondents (6.7%) were between 46 - 55 years old seems not be interested 

on entrepreneurial cooperatives.  

Table 4.2: Respondents’ age group 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Below 18 1 1.1 1.1 1.1 

  18 – 25 38 42.2 42.2 43.3 

  26 – 35 33 36.7 36.7 80.0 

  36 – 45 11 12.2 12.2 92.2 

  46 – 55 6 6.7 6.7 98.9 

  56 and above 1 1.1 1.1 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

According to these results, the age group 18-25 (38, 42.2%) is more likely engaging 

in entrepreneurial cooperatives hence entrepreneurs than the age group of 55 years of 

age and above (1, 1.1%).  Basically, people in the age group of 18 - 45 years are very 

energetic, active and they can better survive to the demands of running a business 

compare to the elders. It is flattering to witness young people in business, as this will 

guarantee that most youth are self-employed. 

4.1.3. The respondents’ marital status 

Table 4.3 below indicates the marital status of the respondents. The majority of the 

entrepreneurial cooperatives participants were married who encompass 54 (60%) out 

of 90 respondents and 36 (40%) were single.  
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Table 4.3: The respondents’ marital status 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Single 36 40.0 40.0 40.0 

  Married 54 60.0 60.0 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

The results illustrate that married people dominate in entrepreneurial cooperatives. It 

might be that married people entrepreneurs (60%) had more tactics looking for the 

opportunities of financial support in order for establishing the business than those 

who are single (40%), and receiving influence from their husbands/wives. 

4.1.4. The respondents’ education level 

The result presented in this table shows that most of the participants were in diploma 

or less (certificate level) and they join together to form the entrepreneurial 

cooperatives. 51 (56.7%) of all respondents were in diploma or less level where as 28 

participants (31.1%) were in secondary education level and only 11 out of 90 

respondents (12.2%) were in bachelor degree level. 

Table 4.4: The respondents’ education level 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Secondary education 28 31.1 31.1 31.1 

  Diploma or less 51 56.7 56.7 87.8 

  Bachelor degree 11 12.2 12.2 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

This might be that the group of entrepreneurs had the alternative to engage in 

entrepreneurial cooperatives because it was difficult for them to look for a job on 

labor market. Coldham (2013) argues that chance entrepreneurs start commerce 

without a business plan, nor market segmentation exercise, while forced 

entrepreneurs launch a business because there is no possibility of obtaining a job. 

The 51 entrepreneurs (56.7%) who were educated to Diploma or less might have 
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registered in business because either they had entrepreneurial aspirations or they 

failed to look for a job in the public or private sectors.  

4.2. Business profile of the respondents 

This section intends to secure information on the basis of entrepreneurial 

cooperatives’ businesses. In obtaining the information, the respondents were asked 

on the nature of business they provide to customers, the category of goods/services 

they were involved in, the experience of the business (how long the business have 

been operating), the sources of fund they used to start up their business, the capital 

start up amount, number of employees they worked with and status of their business; 

whether their business was registered or not.  

4.2.1. Nature of business 

The study observes the form of products provided by the entrepreneurial 

cooperatives. The researcher wanted to know whether the cooperatives provide 

goods and/or services. 

Table 4.5: Nature of business 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Goods 41 45.6 45.6 45.6 

  Service 45 50.0 50.0 95.6 

  Not responded 4 4.4 4.4 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

The table above shows that most of entrepreneurial cooperatives provide services. 

About 45 (52.3%) out of 86 respondents who were asked on the nature of business 

were providing service and only 41 (45.6%) respondents were operating their 

businesses based on goods. It might be that, service business was much applicable in 

term of operational cost and market it to the customer. As it might be difficult to the 

cooperatives market and operate goods business since they need more concentration.  
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4.2.2. Category of product 

The respondents indicated the category of product(s) they were involved in. Total of 

86 participants were asked. Table 4.6 presents the category of product the 

cooperatives belong to. 

Table 4.6: Category of product 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Garments 21 23.3 23.3 23.3 

  Electronics 12 13.3 13.3 36.7 

  Motor vehicle 17 18.9 18.9 55.6 

  Stationary service 20 22.2 22.2 77.8 

  Vegetables 8 8.9 8.9 86.7 

  Masonry and bricklaying 8 8.9 8.9 95.6 

  Not responded 4 4.4 4.4 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

The table implies that, most of entrepreneurial cooperatives were based on sewing 

the garments that comprise 21 (24.4%) participants followed by stationary services 

20 (23.3%) respondents. Other few entrepreneurial cooperatives were dealing with 

cultivating vegetable and bricking the bricklaying, that were 8 (9.3%) participants. 

There is no cooperative which was involved in import and export or transportation. It 

might be that most entrepreneurial cooperatives concentrate on garments (sewing, 

buying and selling) and stationary services because these business requires a small 

capital investment and many of them stand as a cooperative by nature. 

4.2.3. The experience of the business 

The result shows that every participant responded the question though they represent 

an individual entrepreneurial cooperative. The experience of the business is 

displayed in table 4.7. 
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Table 4.7: Business experience 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 year 24 26.7 26.7 26.7 

  2 years 24 26.7 26.7 53.3 

  3 years 25 27.8 27.8 81.1 

  4 years 13 14.4 14.4 95.6 

  Not responded 4 4.4 4.4 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

Outcome implies that, the majority of entrepreneurial cooperative had at least 

experience as (25, 29.1%) participants; their cooperative had 3 years business 

experience and other cooperatives (13, 15.1%) of participants had 4 years business 

experience. However, there were some cooperatives that had not enough experience. 

(24, 27.9%) of respondents, their entrepreneurial cooperatives were in between 1 to 2 

years business experience. Yet, the result shows that there are more start-up 

businesses (24 or 27.9%) than the businesses that have existed for 4 years (13, 

15.1%). It is so encouraged considering the challenges that cooperatives face in the 

initial stage of the business life cycle. 

4.2.4. The sources of fund 

In term of the sources of fund/capital that entrepreneurial cooperatives were used to 

start up their businesses. Fortunately, all entrepreneurial cooperatives had got the 

loan from Vocational Training Authority. All (86, 95.6%) participants; their 

cooperatives depended on the loan for starting up their business. The result that only 

loan was the major source of capital. This is contrary with what is widely 

documented in the literatures, which most entrepreneurs use their savings and borrow 

from family and friends to start and grow businesses, due to the lack of access to 

finance (Singh, 2012; Lyimo, 2014; Ahmed, 2016). The result shows that there is no 

any other source of capital the entrepreneurial cooperatives used to start up the 

business. 
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4.2.5. The capital start-up amount 

The table 4.8 below depicts the specific amount of capital that entrepreneurial 

cooperatives use to start their business. According to the results, majority of 

cooperatives’ participants (65, 72.2%) used 5,000,000 or below to start up their 

business. This was followed by 21 (23.3%) of the respondents whose entrepreneurial 

cooperatives used between Tshs. 5,000,000 – 200,000,000 as their starting up capital. 

Table 4.8: The capital startup amount 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 5000000 65 72.2 72.2 72.2 

  5000000 - 200000000 21 23.3 23.3 95.6 

  Not responded 4 4.4 4.4 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

These results are similar to those of other literatures. Tanzania: Micro Small and 

Medium Enterprises policy (2005), United States Nations (2014); all these studies 

found that most entrepreneurs’ businesses are small and micro-enterprises due to 

their startup capital. 

4.2.6. The business registration  

The findings regarding whether the business was registered on not are presented. The 

result depicts that all entrepreneurial cooperatives are registered. All respondents (86, 

95.6%) were responded that their cooperatives were full registered in cooperative 

department, under the Ministry of Labor, Elders, Empowerment, Youth, Women and 

Children, Zanzibar. It might be that all cooperatives have been registered because of 

the terms and conditions for obtaining loan from various Zanzibar loan institutions.  
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4.2.7. Business income 

The respondents asked on monthly income in their entrepreneurial cooperatives. 

Table 4.9 demonstrates the monthly income of cooperatives through individual 

respondent. 

Table 4.9: Business income 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 50000 - 150000 51 56.7 56.7 56.7 

  150000 - 300000 12 13.3 13.3 70.0 

  300000 - 450000 7 7.8 7.8 77.8 

  450000 - 500000 11 12.2 12.2 90.0 

  Not responded 9 10.0 10.0 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

The table above presents the cooperatives’ monthly income. According to the result, 

most of the cooperatives fall under Tshs. 50,000 – 150,000 (51, 56.7%) of the 

respondents’ cooperatives. 12 respondents (13.3%) had got between Tshs. 150000 to 

300000 per month and other cooperatives had Tshs. 300,000 – 450,000 (n=7, 7.8% 

of the respondents) and 11 (12.2%) participants had the range of 450,000 – 500,000 

as their monthly income. Though, the maximum cooperative income was Tshs. 

500000, there are still some cooperatives that earn low income as 4 (5.1%) of the 

respondents; their monthly income was Tshs. 50000 to 150,000. 

4.2.8. Number of employees 

The majority of cooperatives fall under 5 – 49 employees (80, 88.9%) followed by 

only 6 (6.7%) respondents whose cooperatives had the employees in between 1 to 4. 

This result is presented in table 4.10 below. 
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Table 4.10: Number of employees in entrepreneurial cooperatives  

  Frequency Percent Valid Percent Cumulative Percent 

Valid 1 – 4 6 6.7 6.7 6.7 

  5 – 49 80 88.9 88.9 95.6 

  Not responded 4 4.4 4.4 100.0 

  Total 90 100.0 100.0   

Source: Researcher’s own Construct, 2019 

It corresponds with indications in the existing literatures that the majority of 

employees work in small and micro-enterprises businesses. (Tanzania: Micro Small 

and Medium Enterprises policy, 2005). 

4.3. Reliability results 

In this section, the scale’s internal consistency tested in order to measure the 

economic, socio-cultural, managerial challenges and business development items and 

to see whether all items measuring the same underlying construct. 

Table 4.11: Reliability statistics on business development challenges 

Variables Cronbach's Alpha 

Cronbach's Alpha Based on 

Standardized Items 

N of 

items 

Economic challenges 0.750 0.749 5 

Socio-cultural challenges 0.745 0.760 5 

Managerial challenges 0.723 0.729 4 

Business development 0.686 0.686 4 

Strategies against challenges 0.650 0.659 4 

All variables  22 

Source: Researcher’s own Construct, 2019 

The results show that the economic, socio cultural and managerial challenges were 

checked as the major challenges facing business development in entrepreneurial 

cooperatives in Zanzibar. The Alpha value was derived and resulted to the scale’s 

overall Cronbach’s alpha coefficient was presented. The economic challenges scale’s 

overall Cronbach’s coefficient is 0.75 (above 0.7), when the socio-cultural challenges 

scale’s Cronbach’s coefficient is 0.74. The result also shows that the scale’s overall 

Cronbach’s coefficient for managerial challenges is 0.72. On the other hand, business 

development according to the result show that the scale’s Cronbach’s coefficient is 
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0.68 which are slightly near to 0.7, hence the variable measure the same underlying 

construct i.e. all these variables were reliable to 90 sample size.  

Table 4.12: Item-Total Statistics 

 Economic 

challenges 

Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Level of interest rate 12.73 17.074 0.626 .459 .658 

Inflation rate 

perspective 
12.32 17.389 0.682 .478 .644 

Customers purchasing 

power 
12.21 17.000 0.398 .246 .761 

Employee's 

remuneration 
13.13 18.476 0.487 .339 .708 

Taxation 12.62 19.653 0.427 .264 .728 

Socio-cultural challenges 

Trade policy 12.71 14.118 0.602 .403 .673 

Social obstacle 12.70 15.224 0.483 .238 .718 

Lack of information 12.70 14.325 0.542 .307 .696 

Social changes 12.46 16.498 0.385 .157 .750 

Promising ideas 12.94 14.615 0.569 .352 .687 

Managerial challenges 

Business seminar 

attendance 
10.78 7.343 0.557 .324 .633 

Trained in business 

education 
10.46 7.846 0.469 .261 .687 

Internal auditing for 

business 
10.81 7.930 0.445 .255 .702 

Keeping account 

records for business 
10.12 8.108 0.597 .364 .622 

Business development 

New product 

development 
10.04 8.133 0.484 .281 .615 

New market 10.00 8.921 0.501 .290 .600 

Innovation process 10.00 10.517 0.380 .208 .673 

Number of employees 10.19 8.559 0.522 .303 .585 

Strategies 

Best utilize resources 14.9111 10.981 0.521 .336 .550 

Limit opportunities 14.7667 10.788 0.451 .317 .575 

Resources influence 

strategies 
14.1556 10.515 0.430 .211 .584 

Opportunities control 

resources 
14.2556 10.664 0.416 .182 .591 

Perception of 

opportunity 
14.4000 12.018 0.232 .073 .679 

Source: Researcher’s own Construct, 2019 
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Also, Corrected Item-Total Correlation was tested. The results indicated that the 

degree of effect to the economic, socio-cultural, managerial challenges and business 

development for all items (indicators) correlate with the total score as all values are 

above 0.3. This implies that all items measure the same from the scale as a whole. 

This test was also checked to a controlled variable which is strategies and the result 

show that the indicators correlate with the total score.  

4.4. Descriptive analysis 

The descriptive analysis comprises four (4) sections: the effect of economic 

challenges, the socio –cultural challenges and managerial challenges on business 

development and business development in entrepreneurial cooperatives in Zanzibar. 

The variables were analyzed using descriptive statistics. The method used for 

statistical description was the same from the previous. Regarding to Likert scale used 

in this study (1 - 5), responses producing mean values of 4.07 and above were 

regarded as major factors contributing to the relatively the challenges affecting 

business development in entrepreneurial cooperatives; mean values of 2.58 to 4.06 

were regarded as minor factors contributing to the situation. Values of 2.57 and 

below were not considered to be factors contributing to the serious challenges 

affecting cooperatives’ business. 

4.4.1. The effect of economic challenges on business development   

The objective of this section was to measure the economic based challenges that 

hinder the business development towards entrepreneurial cooperatives in Zanzibar. A 

set of questions was asked, responses were presented and discussed to answer the 

research question and achieve the set objectives. A 5-point Likert scale was used 

throughout, and from the results a mean value was derived. 
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Table 4.13: Descriptive statistics on the effect of economic challenges 

  N Minimum Maximum Mean Std. Deviation 

Level of interest rate 86 1 6 3.02 1.406 

Inflation rate perception 86 1 6 3.43 1.281 

Customers purchasing 

power 
86 1 6 3.54 1.825 

Employee's remuneration 86 1 6 2.62 1.403 

Taxation 86 1 6 3.13 1.309 

Valid N (listwise) 86         

Source: Researcher’s own Construct, 2019 

The result in table 4.13 above, respondents returned a mean value of 3.02, high 

above the neutral value of 3 and with a high standard deviation of 1.406, indicating 

that level of interest rate is a minor factor contributing to the relatively affecting 

business development. For cooperatives, this is not a serious challenge because they 

get the financial support to the institution that does not consider the interest rate, 

which means the loan that entrepreneurial cooperatives will be given, it has not any 

interest rather they pay only Tshs. 40,000 as operating cost. This diverge to some 

literatures like Nsengimana (2017) illustrated that entrepreneurs experience more 

challenges, among others including, lack of collateral to obtain a loan, high interest 

etc.  

The results presented in table 4.13 show that a mean value of 3.43 was attained for 

the statement that ‘the perception of inflation rate to the extent affect the business 

development’ with a standard deviation of 1.281 indicates that respondents argued 

that they perceive inflation rate as major factor contributing to affect of their business 

development. It might be that, because there is no a flexible costs of resources i.e. 

materials, tools, machines and other equipments, then the price of products also 

inflexible. This result is in line with Viinikainen (2013), who found that startup has 

limited resources and often struggles to access the resources that they need to bring 

the ideas to the market.  
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The results presented in Table 4.13 indicate that a mean value of 3.54 was obtained, 

higher than the average value, with a standard deviation of 1.825. This result is not 

surprising because most of entrepreneurial cooperatives’ businesses have for 

somewhat the customers’ purchasing power hence it comprises the major factor 

contributing to the effect on business challenges. They are still acquiring experience, 

building networks and growing their businesses. However, the result challenges the 

study of Bailey (2013) who stated that entrepreneurs not only lack a full 

understanding of the inherent risks of their industry, but also most have unsuccessful 

to do any sort of risk planning. 

Regarding the statement that employees’ remuneration has to the extent effect on 

entrepreneurial business development. The results in Table 4.13 show a mean value 

of 2.62, lower than the average of 3, with a standard deviation of 1.403, which 

indicates a degree of variation in respondents’ perceptions. Almost all respondents 

argued with the statement that the employees’ remuneration is minor factor 

contributing to the relatively economic challenges affecting business development. 

Similarly, the findings in table 4.13 indicate that the statement that taxation had been 

affecting the business development in a high or low extent obtained a mean value of 

3.13, which is well above the average value of 3, with a standard deviation of 1.309. 

This indicates that respondents argued that taxation is a major factor contributing to 

the economic challenges in business development standard deviation of 1.309 means 

that respondents had both negative and positive reactions to the statement. 

4.4.2. The effect of socio-cultural challenges on business development   

The objective of this section was to measure the economic based challenges that 

hinder the business development towards entrepreneurial cooperatives in Zanzibar. A 

set of questions was asked, responses were presented and discussed to answer the 

research question and achieve the set objectives. A 6-point Likert scale was used 

throughout, and from the results a mean value was derived. 
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Table 4.14: Descriptive statistics on the effect of socio-cultural challenges  

  N Minimum Maximum Mean Std. Deviation 

Trade policy 86 1 6 3.17 1.343 

Social obstacle 86 1 6 3.18 1.329 

Lack of information 86 1 6 3.18 1.395 

Social changes 86 1 6 3.42 1.254 

Promising ideas 86 1 6 2.93 1.305 

Valid N (listwise) 86         

Source: Researcher’s own Construct, 2019 

The results presented in Table 4.14 above indicate that a mean value of 3.17 and a 

standard deviation of 1.343 were obtained for the statement ‘trade policy has 

questionably been the most vital cooperatives policy for Zanzibar’. This result means 

that trade policy is a major factor contributing to the effect of business development. 

It might be that the trade stakeholders including government prepare and formulate 

good trade policies to favor the entrepreneurial cooperatives in developing their 

business. 

 A mean value of 3.18 and a standard deviation of 1.329 were produced by the 

statement ‘to an extent social based obstacle i.e. traditions, conformist thinking and 

social values affect business development’. This indicates that the social obstacle is 

major factor contributing to the relatively socio-cultural challenges in business 

development in Zanzibar entrepreneurial cooperatives. Given the direct role that an 

individual entrepreneur plays in shaping the entrepreneurial cooperatives sector, an 

understanding of entrepreneurs themselves, knowledge, attitudes, morals and beliefs 

to them and customers is required so as to understand the patterns and difficulties of 

entrepreneurial development (Bain, 2017). 

The results presented in Table 4.14 show that a mean value of 3.18 and a standard 

deviation of 1.395 were obtained for the statement that lack of information to an 

extent affect the business development. This indicates that lack of information to the 

customers is a major factor contributing to the effect in business development. This 

might mean that most cooperatives have for somehow knowledge on entrepreneurial 

skills in term of marketing their products hence customers lack important 

information to products. They might prefer to look for repeat customers or remain to 
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their office waiting for customers. Kazimoto (2014) in his study recommended that 

the development of information that is available to SMEs’ owners and other partners 

avail accessibility to encourage more advertisements and use of recent and modern 

technology for business and marketing standards through seminars and trainings on 

entrepreneurship and networking structures for selling of products. 

The statement ‘social changes for some extent give the entrepreneurs ideas for novel 

product and/or services’ scored a mean value of 3.42, which is higher than a neutral 

mean value of 3, with a standard deviation of 1.254. This result indicates that the 

socio changes to novel products are a major factor in contribution to the socio-

cultural challenges in business development. This finding differ from the study of La 

Chaux et al., (2017) who observe that the actors’ social interactions are noticeable by 

contradictions, divergences, and ambiguities that have hampered the creation of 

successful businesses. 

A mean value of 2.93 and a standard deviation of 1.305 were obtained for the 

statement that entrepreneurs have more promising ideas than having a time and the 

resources to pursue, as indicated in Table 4.14. This result shows that the promising 

ideas to entrepreneurs are a minor factor contributing to the business development 

challenges. The study suggests that respondents of almost all cooperatives need to 

generate the new ideas (innovation) in their daily business life regarding the resource 

they pursue. 

4.4.3 The effect of managerial challenges on business development 

The aim of this section is to set out the survey results in terms of the managerial 

barriers facing business development in entrepreneurial cooperatives in Zanzibar. 

Descriptive statistics were used and mean values were derived. A 6-point Likert scale 

was used throughout. 
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Table 4.15: Descriptive statistics on the managerial challenges  

  N Minimum Maximum Mean Std. Deviation 

Business seminar 

attendance 
86 1 6 3.28 1.254 

Trained in business 

education 
86 1 6 3.60 1.252 

Internal auditing for 

business 
86 1 6 3.24 1.266 

Keeping account 

records for business 
86 1 6 3.93 1.036 

Valid N (listwise) 86         

Source: Researcher’s own Construct, 2019 

The results demonstrated in Table 4.15 show that a mean value of 3.28 and a 

standard deviation of 1.254 were obtained for the statement: ‘managers and other 

administrators normally attend in business/entrepreneurial seminars.  

According to the result, attending in business seminars is a major factor in business 

development challenges. The business seminar attendance seems to be an important 

aspect so as to fight against the challenges facing entrepreneurial business 

development in Zanzibar. VTA has been encouraging and inviting cooperatives’ 

owners to participate in various business/entrepreneurial seminars, so they have to 

seek the entrepreneurial skills for their business. The finding regarding to the 

entrepreneurial seminars is in line with the study of Kazimoto (2014) which asserts 

that the development of information that is available to Small Medium Enterprise 

owners; to the government and other partners avail accessibility to financial facilities 

with use of recent and modern technology for business and marketing standards 

through seminars and trainings on entrepreneurship.  

A mean value of 3.60 with a standard deviation of 1.252 was obtained for the 

statement that managers and other administrators are trained in; bookkeeping and 

account; customer care and relations and human resources management. This implies 

that training to the managers and other administrators comprise the major factor 

contributing to the effect of business development. The result is out of line with the 

study conducted by Imedashvili (2013), reported that the significance of superlative 

management skill should be developed which is highly vital in ensuring that small 
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businesses not only survive but grow in the quality of management, hence lacking 

key management services could limit the success of small business. 

The cooperatives internal auditing statement achieved a mean value score of 3.24, 

with a standard deviation of 1.266. The result shows that, the internal auditing makes 

a major factor contributing to the managerial challenges. However other cooperatives 

were not having an internal auditing. Some of these entrepreneurial cooperatives do 

not have the ability to audit. Yet, it is encouraging that the entrepreneurial 

cooperatives are certainly capable of conducting an internal auditing. 

According to table 4.15, the mean value for responses on the keeping an accounting 

records was 3.93, with a standard deviation of 1.036. The implication of result is that 

keeping the account records is a major factor contributing to the managerial 

challenges. It might be that the cooperatives’ managers normally keep the accounting 

records because they were taught to do that. Further, it might be the result of 

attending to the entrepreneurial seminars. Sometimes such entrepreneurs decide to 

keep record for their own security since the cooperatives are owned by more than 

four members. Most of literatures (Sitoula, 2015; Nsengimana, 2017; Isaga & 

Musabila, 2017; Ahmed, 2016) just noted on the difficulties of financial support and 

access to finance excluding the way how entrepreneurs able to keep the accounting 

records to their business. 

4.5. Regression Results 

Regression analysis was used to determine the degree of a relationship exists 

between the effect of economic, socio-cultural and managerial challenges as 

independent variable and business development as dependent variable. Multiple 

regression analysis was run and the results were derived. 
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Table 4.16: Correlations analysis of the variables 

    

Business 

development 

Economic 

challenges 

Socio-

cultural 

challenges 

Managerial 

challenges 

Strategic 

against 

challenges 

Business 

development 

Pearson 

Correlation 
1     

  Sig. (2-

tailed) 
      

  N 86     

Economic 

challenges 

Pearson 

Correlation 
-0.395(**) 1    

  Sig. (2-

tailed) 
0.000      

  N 86 86    

Socio-

cultural 

challenges 

Pearson 

Correlation -0.335(**) 0.716(**) 1   

  Sig. (2-

tailed) 
0.001 0.000     

  N 86 86 86   

Managerial 

challenges 

Pearson 

Correlation 
-0.334(**) 0.565(**) 0.651(**) 1  

  Sig. (2-

tailed) 
0.001 0.000 0.000    

  N 86 86 86 86  

Strategic 

against 

challenges 

Pearson 

Correlation 0.535(**) 0.346(**) 0.418(**) 0.352(**) 1 

  Sig. (2-

tailed) 
0.000 0.001 0.000 0.001   

  N 86 86 86 86 86 

Mean 3.4389 3.1511 3.1756 3.5139 3.6244 

Std Deviation 0.81015 1.02609 0.93800 0.89109 0.79483 

** Correlation is significant at the 0.01 level (2-tailed). 

Source: Researcher’s own Construct, 2019 

Economic, socio-cultural and managerial challenges versus business 

development  

The relationship between economic challenges and business development was 

investigated using Pearson correlation coefficient. Preliminary analyses were 

performed to ensure no violation of the assumptions of normality, and linearity. The 

results indicate that in a sample of 86 respondents, there is medium to strong 

relationship between business development in entrepreneurial cooperatives and 

economic challenges (r = 0.39). Conversely, there is a negative relationship between 

business developments and economic challenges hence the sample selected reflects 
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the population values. However, the relationship between socio-cultural challenges 

and business development was examined via Pearson correlation coefficient. The 

result show that there is medium to strong relationship between business 

development and socio-cultural challenges as r = 0.33. Not only that but also there is 

a negative relationship between business development and socio-cultural challenges, 

the result still show the reflection of sample selected towards the population values. 

The relationship between managerial challenges and business development was 

observed by means of Pearson correlation coefficient. The result depict that there is 

medium to strong relationship between business development and managerial 

challenges (r = 0.33). Hence, there is negative relationship between the business 

development and managerial challenges, so, the sample selected reflects the 

population values. 

Business development vs. strategies to overcome challenges 

Furthermore strategy to overcome business challenges was tested as controlled 

variable using correlation analysis and the result show that there is very strong 

relationship between business development and strategy to overcome challenges 

since r = 0.53. Yet, there is a positive relationship between business development and 

strategies though the sample selected reflects the population values. 

The relationship between economic challenges vs. socio-cultural and managerial 

challenges was also investigated using Pearson correlation coefficient. The results 

indicate that in a sample of 90 respondents, there is very strong relationship between 

economic challenges in entrepreneurial cooperatives and socio-cultural challenges (r 

= 0.71). Ever again, there is a positive relationship between economic challenges and 

socio-cultural challenges; therefore the sample selected reflects the population 

values. However, there is very strong relationship between economic challenges and 

managerial challenges as r = 0.56 and the result show that there is a positive 

relationship between economic challenges and managerial challenges, the result 

immobile show the reflection of sample selected towards the population values. 
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In addition strategies were examined in order to identify the relationship between the 

variable and economic challenges. The result show that there is medium to strong 

relationship between economic challenges and strategies since r = 0.34. Hitherto, 

there is a positive relationship between economic challenges and strategies while the 

sample selected reflect the population values. 

Again, the relationship between socio-cultural challenges and managerial challenges 

was investigated using Pearson correlation coefficient. The results specify that in a 

sample of 90 respondents, there is very strong relationship between socio-cultural 

challenges in entrepreneurial cooperatives and managerial challenges (r = 0.65). 

Evenly, there is a positive relationship between socio-cultural challenges and 

managerial challenges; therefore the sample selected reflects the population values. 

4.6. Multiple regression analysis 

Multiple regression analysis attempted to explain the variation in business 

development (dependent variable) using the variation in economic challenges, socio-

cultural challenges and managerial challenges (independent variables). This section 

evaluated whether economic challenges, socio-cultural challenges and managerial 

challenges (independent variables) sufficiently explain the variation in the business 

development as dependent variable in entrepreneurial cooperatives in Zanzibar. 

Table 4.17: Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 0.585(a) 0.342 0.311 0.67238 

a. Predictors: (Constant), Strategic against challenges, Economic challenges, 

Managerial challenges, Socio-cultural challenges 

b. Dependent Variable: Business development 

Source: Researcher’s own Construct, 2019 
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The data were analyzed by multiple regressions, using independent variables 

(economic challenges, socio-cultural challenges and managerial challenges) and 

dependent variable (business development). However, Strategies to overcome 

challenges also analyzed as control variable. Regarding to R Square, the regression 

model was good as R-square is equal to 34.2% or 0.342 (see Table 4.17, model 

summary). This means that the model which includes all Independent Variables; 

economic, socio-cultural, managerial challenges and strategies as well explains 

34.2% of the variance in business development. 

Table 4.18: ANOVA 

Model   Sum of Squares df Mean Square F Sig. 

1 Regression 19.986 4 4.997 11.052 0.000(a) 

  Residual 38.428 85 0.452     

  Total 58.414 89       

a. Predictors: (Constant), Strategic against challenges, Economic challenges, 

Managerial challenges, Socio-cultural challenges 

b. Dependent Variable: Business development 

Source: Researcher’s own Construct, 2019 

 

According to the above table, (Table 4.18), the results show that the overall 

relationship was significant as ‘F = 11.052, p = 0.0001’. 

Table 4.19: Coefficients 

Model   

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig.     B Std. Error Beta 

1 (Constant) 1.095 0.378   2.895 0.005 

  Economic challenges -0.202 0.101 -0.256 -1.991 0.050 

  Socio-cultural 

challenges 
-0.086 0.123 -0.099 -0.699 0.486 

  Managerial 

challenges 
-0.086 0.108 -0.094 -0.793 0.430 

  Strategic against 

challenges 
0.463 0.100 0.454 4.655 0.000 

a. Dependent Variable: Business development 

Source: Researcher’s own Construct, 2019 
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With other variables held constant, business development was negatively related to 

economic and socio-cultural challenges. Also, it was negatively related to managerial 

challenges. However the result shows that business development was positively 

related to strategies to overcome challenges as control variable (see Table 4.19, 

coefficients). The result implies that the business development was decreased by 

0.256 for every effect of economic challenges, and by 0.094 for every effect of 

managerial challenges. Furthermore, business development was decreased by 0.099 

for every effect of socio-cultural challenges.  

Yet, the overall results show that there was statistical significant to economic, socio-

cultural and managerial challenges variables as p = 0.0001. Specifically, the result 

from coefficient table displays that there is statistical significance between business 

development and economic challenges as p = 0.05 but again strategies (control 

variable) show the significance with business development for the reason that p = 

0.0001. On the other hand, there is insignificance between business development and 

socio-cultural challenges (p = 0.48) and managerial challenges is also insignificance 

since p = 0.43.    
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CHAPTER FIVE 

DISCUSSION OF THE FINDINGS 

5.0. Introduction 

The chapter presents the discussions from the results presented in the above chapter 

(see Chapter four). A brief discussion is explained based on the field results hence 

interpretation of the results in relation to other previous studies. Through this 

chapter, the researcher indicates whether the results concur or diverge with existing 

studies and provide justification for those that are diverged with the study results. 

5.1. Discussion of the Demographic Information 

The information which was enclosed in this section was the sex, age group, marital 

status, education level of entrepreneurs in Zanzibar. The research presumes that if it 

happens the top leader has a high education level then the chance for business 

development could be high. The study was also perceived that the entrepreneurs who 

were in youth aged group could be more attracted in joining to entrepreneurship. The 

result revealed that most of respondents were of the age group 18 – 35 who comprise 

78.9%. Majority of entrepreneurs had diploma or less level of education, where most 

of the entrepreneurial leaders were in these educations level; about 56.7% higher 

than other level of education.  

This result implies that many youth who had a diploma/less level of education in 

Zanzibar prefer organizing the entrepreneurial cooperatives hence entrepreneurial 

activities and be self employed after the complicatedness seeking for job into 

different private or public institutions. The result is in line with the study of Sitoula 

(2015) who noted that youth unemployment is one of the key in global challenges 

that may persevere on many years to come. Coldham (2013) argues that chance 

entrepreneurs start commerce without a business plan, nor market segmentation 

exercise, while forced entrepreneurs launch a business because there is no possibility 

of obtaining a job. 



78 

 

5.2. Economic, socio-cultural and managerial challenges to business 

development 

Bearing in mind that most of the participants in this study had the same perceptions 

and knowledge concerning the challenges affecting their business development, the 

research identified three (3) major challenges i.e. economically, socio-culturally and 

managerially restraining the development of business entrepreneurial cooperatives in 

Zanzibar, as of the responses it seems that all entrepreneurial cooperatives studied, 

their business develops slightly during the research period. However, most of them 

have been experiencing comparable challenges to their business development. 

  

Objective 1: Economic challenges 

Regarding to economic challenges, it argued that hindrance in level of interest rate, 

entrepreneurs perception towards inflation rate, customers’ purchasing power, 

employees’ remuneration and taxation create threat in more susceptible to Zanzibar 

entrepreneurial cooperatives. The study presumed that the effect of economic 

challenges like interest rate was in the sense of loan institutions’ regulations and 

standards that affect business development. The result depicts that the matter was not 

high level of interest rate rather some entrepreneurs were unconscious with the 

regulations. This concurs with other literatures as cooperatives face challenges to 

access their businesses since they are unaware of regulations and standards 

(Kazimoto, 2014). However, these results contradict the study of Nsengimana 

(2017), who argued that most entrepreneurs experience more challenges, among 

others including: high taxes, high interest rate and a lack of information technology 

skills. 

Entrepreneurs’ perception towards inflation rate, customers’ purchasing power and 

employees’ remuneration were assumed as challenges that affect the development of 

business. Though the study presumed the entrepreneurial cooperatives are affected 

on these challenges though there could be further challenges that affect the business 

development in entrepreneurial cooperatives in Zanzibar. This diverge with the study 

of Imedashvili (2013) who exposed that constraints the success of small 
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entrepreneurial firms, human capital implementation, limited resources, lack of 

customers’ purchasing power,  economies of scale and geographical location. 

Entrepreneurs run in an increasingly world economy, which is very competitive. 

 

Objective 2: Socio-cultural challenges 

Another aspect found in the study vitally dealing with the socio-cultural challenges, 

it argued that challenges in trade policy, socio changes, lack of information to 

customers and other social obstacles generate risk in Zanzibar entrepreneurial 

cooperatives. The effects were in the sense of the actors in social interactions and 

entrepreneurial cooperatives’ members towards business development. The results 

show that there are minor challenges based on socio-cultural challenges that hinder 

business development. It might be that, the entrepreneurs are conscious of their 

society on the products provided since the government and other stakeholders 

including cooperatives’ owners prepared the trade policies that could be conducive 

and sensible for Zanzibar’ entrepreneurs. The literatures noted that the development 

of a robust entrepreneurial sector has been broadly seen as significant to Zanzibar’ 

socio-economic changes; this has been clear from national policies that declare to 

support the development of entrepreneurial cooperatives and obviously advocate its 

importance (Bain, 2007). 

 

Objective 3: Managerial challenges 

In terms of managerial challenges, the study took for granted that all entrepreneurial 

cooperatives experience similar managerial constraints affecting the development of 

business. The study result shows that only few entrepreneurial cooperatives had not 

enough knowledge to the managerial matters but most of them practice managerial 

skills in their cooperatives. However, business seminars and more training are 

needed to ensure the efficiency and effectiveness of business operations in 

entrepreneurial cooperatives in Zanzibar, this might include advertising their 

products, the use of recent technology hence innovation etc. This perception is 

supported by the study of Kazimoto (2014) which argued that the government and 

other partners avail the encouragement of more advertisements and use of recent and 
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modern technology for business and marketing standards through seminars and 

trainings on entrepreneurship and networking structures for selling of products. 

In analyzing the above challenges, the assumption is derived so as to justify whether 

economic, socio-cultural and managerial challenges have or have no significant 

effect to the business development. The data of the results show that economic 

challenges have parameter 0.05 which is statistical significance at 5% level; 0.48 for 

socio-cultural challenges estimated parameter which is not significance by 5% test 

statistical significance level and managerial challenges have parameter 0.43 that is 

also not statistical significance at 0.05 or 5%. Therefore the study rejects the null 

hypothesis to socio-cultural and managerial challenges which said that socio-cultural 

and managerial challenges are insignificance relationship to the business 

development.  

Nevertheless, hypothesis accepts the economic challenges in relation to business 

development as it is statistical significance at 0.05 levels. However, strategies to 

overcome challenges (control variable) estimated parameter which is significance by 

0.0001 test statistical level.  

On the other side of a coin, the study accepts null hypothesis to all variables since 

they show medium to strong negative relationship with business development. The 

study concludes that statistically economic challenges are significant while socio-

cultural and managerial challenges are insignificant although all challenges have 

medium to strong negative relationship to the development of entrepreneurial 

business. The result implies that these challenges bring effect to business 

development and the existence of those challenges to the entrepreneurial 

cooperatives, there was probability for business less developed. 

Dependent variable is the probability of business development and explanatory 

variables were defined as b0 is the constant term of the regression line, while b1, b2 

and b3 are the components of business challenges factors i.e. factor b1 was economic 

challenges, b2 was socio-cultural challenges and the last one was b3 managerial 

challenges. Thus, multiple regression model show that the model is good to 34.2% 
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implying that the challenges and controlled variable construct these percentage with 

some error on business development hence the rest (65.8%) might be other 

challenges facing business development in entrepreneurial cooperatives in Zanzibar. 

5.3. Strategies used to overcome challenges 

The study tried to point out some strategies that could determine the measures to be 

taken by entrepreneurial cooperatives to overcome challenges. It might be that most 

or all entrepreneurial cooperatives’ leaders and other members are unconscious for 

recourses based strategies and opportunities as well. As the result show that the huge 

majority of the respondents (48, 60%) were not sure to the statement that as the 

cooperatives define their strategies, their main concern is to best utilize the resources. 

The same results found to the cooperatives limiting the opportunities they pursue on 

the basis of the existing resources. The most of the respondents (40, 50%) were not 

sure to how well with the statements. 

The result also show that at least some cooperatives (43, 55.2%) of the respondents 

argued that the cooperatives’ resources have poorly influence their business 

strategies and majority of the respondents (44, 55%) stated that the opportunities 

poorly control the business strategies.  

When the participants were asked to give their opinions on the strategies they use to 

overcome the challenges, many of the respondents (28, 32.6%) said their 

cooperatives use monitoring strategy, and 25 (29.1%) of the respondents argued that 

their cooperatives focus on the clients’ needs. Other participants (17, 19.8%) based 

on exhibition strategy and only 16 (18.6%) respondents use innovation strategy to 

their cooperatives.    

5.4. Information from the key informants  

The researcher wanted to gain the stakeholders’ opinions on the origin of the 

entrepreneurial cooperatives’ challenges (if any) on business development. The 

stakeholders that were involved in the study include the four employees from 

Vocational Training Authority, Zanzibar who were responsible in loan and 
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production department. The interview instrument was used in order to discover the 

information. The results obtaining from the key informants were based on four major 

categories; 

 Amount of loan they provide to the beneficiaries 

 Number of succeeded beneficiaries (entrepreneurial cooperatives) who got 

the finance assistance (loan) 

 Targeted entrepreneurial cooperatives that are benefited from the loan 

 The term and conditions for loan beneficiaries  

In view of the above categories, the researcher wanted to establish the opinions of 

stakeholders about the source of the entrepreneurial challenges facing business 

development in term of the above categories. The interview results found that the 

lowest amount of loan for entrepreneurial cooperatives was Tshs. 1,000,000 and 

highest amount was Tshs. 10,000,000. This result implies that due to the nature of 

the business (entrepreneurial cooperatives’ business); the startup capital is applicable 

for micro and small business. 

Another category was the number of succeeded beneficiaries who got the loan. A 

researcher wanted to know exact number of entrepreneurial cooperatives that were 

having the loan and whether they were enough or more cooperatives were needed. 

The result shows that, there were only thirteen (13) entrepreneurial cooperatives that 

were benefited from the loan and according to the interviewees’ opinion; more 

entrepreneurial cooperatives were needed so as to be given the loan however there 

were no other cooperatives that appeared for loan. It might that; more researches are 

needed in order to observe the reasons to why other cooperatives do not come into 

view for getting a loan. 

The study also observed that, there are special entrepreneurial cooperatives that are 

targeted for loan benefit. According to the result, only graduates who completed their 

vocational studies from Vocational Training Authority – Zanzibar are the ones that 

should apply for loan. Other cooperatives out of them were prohibited to have the 
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loan. Although Vocational Training Authority – Zanzibar has already initiated a 

program of recognizing other entrepreneurs, the institute has not established yet the 

loan process for them. 

Vocational Training Authority according to the interview conducted, has the terms 

and conditions for loan beneficiaries. The result shows that there are three major 

conditions and one term that lead to the entrepreneurial cooperatives having a loan. 

Three conditions include; cooperatives should have a business plan, they should be 

registered from cooperatives department under the Ministry of Labor, Empowerment, 

Youth, Women, Elders and Children – Zanzibar and third condition is cooperatives 

should have a valid bank account. On the other hand, the finding depicts that major 

term for cooperatives to have a loan was the participants should be the graduates 

from Vocational Training Authority.  
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CHAPTER SIX 

SUMMARY, CONCLUSIONS AND IMPLICATIONS OF THE STUDY 

6.0. Introduction 

This chapter draws conclusions and makes policy/practical implications based on the 

findings from chapter four (presentation of results) and chapter five (discussion of 

findings). The conclusion is the end part of the study that sums up its content, makes 

contend clear to the reader, and implications are the researcher’s suggestions for 

improving some policies that might assist in solving the problems addressed to the 

study. Chapter six summarizes some previous chapters, revisits the research 

objectives/purposes, describes policy implications and finally suggests the areas for 

further studies. 

6.1. Summary of the Study 

The main research objective was to examine the challenges facing business 

development in entrepreneurial cooperatives in Zanzibar Islands; i.e. Unguja, Pemba 

and other archipelagoes. The study describes the research design and methodology. 

The selected research area; the Zanzibar Isles is discussed and justified. The target 

population and a sample size of 86 entrepreneurs from 10 entrepreneurial 

cooperatives and 4 VTA employees was selected and clarified. Data collection by 

means of structured questionnaires and interview is discussed. The matters of the 

reliability and validity of the study were addressed. 

The literature review enabled the findings to be concurred or diverged with existing 

knowledge on challenges facing business development in Zanzibar entrepreneurial 

cooperatives. 

Furthermore, the study featured presentation, discussion and analysis of data. 

Quantitative and a bit qualitative methods of data were analyzed in line with the 

research objectives and research questions as formulated in Chapter One. SPSS was 

used to analyze the data, which was presented in the form of tables. Results were 
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interpreted and discussed in a numerical narrative featuring frequency, percent, valid 

percent, cumulative percent, mean and standard deviation. The study used two major 

statistical techniques, i.e. correlation analysis and multiple regressions.  

The major findings have been presented and discussed. The effects of economic, 

socio-cultural and managerial challenges findings were presented, interpreted and 

analyzed. The results show that these challenges had been affecting the business 

development to some extent. However, the study observed that major challenges 

facing business development in entrepreneurial cooperatives include taxation, 

employees’ remuneration, customers’ purchasing power, lack of internal auditing, 

shortage of business training, social obstacles, social changes and lack of information 

to customers. Conversely, there are other challenges as error terms that seem to be 

more critical challenges. 

6.2. Conclusions 

This study has disclosed that the Zanzibar entrepreneurial cooperatives face various 

challenges in running their businesses. Fortunately, the majority of these challenges 

have the way out. However, it may need a time to combine the efforts of 

entrepreneurial cooperative members (themselves), society, government and other 

stakeholders.  

The study found that, entrepreneurial cooperatives in Zanzibar were not suffer a lot 

on economic based, socio-cultural and managerial challenges as most of them do not 

affect much on business development. Perception of inflation rate had been seen to 

be a serious challenge economically in entrepreneurial cooperative. Though, other 

challenges like taxation, interest rate, employee remuneration etc. to some extent 

affect the business. Most of literatures were noted on high interest rates, high taxes, 

and lack of startup capital as the challenges facing business development 

(Nsengimana, 2017; Ahmed, 2016; Kazimoto, 2014) though these are diverged on 

Zanzibar context to entrepreneurial cooperatives.  
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On the other hand, there has been a problem in social perception towards 

entrepreneurial cooperatives. There was not enough relationship between 

cooperatives and society on the sold products. Society lack the important information 

on the products provided by these entrepreneurial cooperatives hence lead to limited 

market. Social changes, social obstacles, promising ideas and trade policy tend to 

affect business development to some extent. This implies that, these socio-cultural 

challenges still have the effect nevertheless not to a high extent. The study of Bain 

(2007) found that an individual entrepreneur plays in shaping the Small and Medium 

Enterprise sector, an understanding of entrepreneurs themselves and their knowledge, 

attitudes, morals and beliefs is required so as to understand the patterns and 

difficulties of entrepreneurial development. 

Furthermore, the large majority of members from 10 entrepreneurial cooperatives 

were very familiar with the issue of management. They understand most of 

administrative functions because when they were asked on managerial issues, their 

responses based on ‘agree’ statement.  Hence, there was considering on managerial 

challenges. The results show that the managers (leaders) and other administrators in 

many cooperatives were attending on business seminars, they have trained in 

bookkeeping and accounts, customer care and relations, human resources and 

management. This is contrary with what Imedashvili (2013) argued on the challenges 

that hinders the success of small firms in entrepreneurship geographical location and 

management skills.  

6.3. Policy/Practical Implications  

Trade policy in Zanzibar has to some extent been the most vital to entrepreneurial 

cooperatives, though it needs more improvements in order to ensure that 

entrepreneurial cooperatives operate their business in appropriate environment. 

However, the Revolutionary Government of Zanzibar via Vocational Training 

Authority has prepared simple way for collateral; entrepreneurs still acquire some 

restrictions in obtaining loan. This might be that, there are limited amount of loan 

that entrepreneurial cooperatives should have; i.e. from Tshs. 500,000 to 10,000,000. 
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The study suggests that there should be favorable conditions that will favor the 

entrepreneurs in obtaining the loan because some businesses need more than Tsh. 

10,000,000 by their nature and failure to have such amount, means that the business 

will not have the efficiency in its operations. 

Educational policy through VTA hence Vocational Training Centers has to somehow 

applicable for the development of youth (entrepreneurial members) in business 

growth. Most of the courses are instructed using appropriate medium of instructions 

(English and Kiswahili). Moreover, students learn more practical rather than theory 

in many of their core subjects (field subjects). However, the study observed that there 

were problem of learning practical for entrepreneurship course. Though the 

entrepreneurial curriculum in VTA was perfect and favorable, entrepreneurial 

teachers have based on theoretical and to a slightly extent practical. Therefore, the 

study suggests that the responsible teachers/instructors are needed to teach the 

entrepreneurial students more practical rather than theoretical in order to overcome 

the entrepreneurial challenges after their studies completion. 

It is obvious that taxation is inevitable in operating the business, but taxation policy 

needs to be adjusted in order to empower entrepreneurs who are novel and grow up 

to business. The tax policies should be in good turn in order that the entrepreneurial 

cooperatives enable to survive and develop. The majority of cooperatives fall down 

at initial stages for the reason that several taxes and charges to the similar 

cooperative. The government regulators are recommended to set the tax rates on the 

favor of small entrepreneurs’ hence entrepreneurial cooperatives. 

In cooperative policy, there are gaps between Pemba and Unguja cooperatives 

particularly in registration process. During registration, Pemba cooperatives should 

wait for their registration code from Unguja. Hence, there have been long processes 

for the Pemba cooperatives obtaining the valid registration number and so creating 

their bank account. It might be that, Unguja is an Island, where there is capital city. 

Therefore, central government activities are conducted, so, many headquarters are 

accessible in Unguja thus wherever the cooperative will be formed; the registration 
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process should be conducted at Unguja. This hinders the cooperatives’ business 

development. The study suggests that the government should reduce the bureaucracy 

and it should prepare the delegation of power to Pembas’ offices so that 

entrepreneurial cooperatives have to register at Pemba. 

6.4. Areas for further Research 

The study examined the effects of economic, socio-cultural and managerial 

challenges facing business development in entrepreneurial cooperatives in Zanzibar. 

The major findings were obtained through various cooperatives via participants 

(cooperatives’ members). The results show that these three aspects of challenges 

have been affecting the entrepreneurial business development in to a small/some 

extent except for some few challenges. The study did not examine challenges from 

many other aspects such as technological, political and environmental as well. This 

was caused among other reasons, budget and timeframe. Therefore, the researcher 

suggests that the future studies should find out the effects of business development in 

technological, political and environmental challenges.  

The research was carried out at Zanzibar Islands where most entrepreneurial 

cooperatives found. The study examined the challenges facing business development 

in Zanzibar context. It might be that, the business challenges available in Pemba and 

Unguja Isles vary from those which exist to other settings. Consequently, the study 

presented and analyzed the findings of Zanzibar basis and not elsewhere. Then, this 

provide the opportunity for further researches to examine these challenges into 

different geographical location out of Zanzibar so as to explore the relationship or 

differences of challenges between those of Zanzibar Islands and other areas. 

In the whole period of conducting this research, the study experienced various 

limitations. Among others include difficulties of data availability; especially in 

Pemba Isle. This was caused by the nature of geographical characteristics that the 

entrepreneurial cooperatives were located into diverged areas i.e. villages. Therefore, 

walking into one village to another was challenging due to the nature of road (rough 

road) and daladala (local transport) movement. But again, some few respondents 
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were not ready to provide information to the researcher and others (most of them) 

were not willingly to be recorded during interview performance. However data were 

collected and available on time, there are not obvious evidence from recorded sounds 

as of participants.   

The future studies are suggested to observe the challenges in too specific areas rather 

than wide vicinity. This might help the researchers to gain more knowledge to an 

exact district on the challenges facing business development in entrepreneurial 

cooperatives. Also, the researchers should be familiar and well known to the areas of 

study in order to facilitate the availability of information. 
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APPENDICES 

Appendix I 

QUESTIONNAIRE (To be filled by the Members of Cooperatives) 

Dear Respondents, 

My name is YAHYA R. ABDU, a Master’s of Science in Entrepreneurship student at 

Mzumbe University. I am conducting a research on the Challenges facing Business 

Development in Entrepreneurial Cooperatives. The research requires the responses 

from various Entrepreneurial Cooperatives within Zanzibar Islands, i.e. Unguja and 

Pemba. I request you to read carefully and respond to the questions below. The 

information obtained from the study is for Academic purposes, your responses will 

be treated with privacy and all data will be presented without disclosing your 

identity, though the results from the study once completed can be shared. I will be 

very thankful if you agree to participate in this exercise and spare your time to 

respond the questions in this questionnaire. 

Instruction: 

Please Circle the corresponding number of choices from the given alternatives. 

Qn. Questions Response Code 

A. RESPONDENTS’ DEMOGRAPHIC 

A1 Sex 

 

Male 

Female 

1 

2 

A2 What is your age category? 

 

 

 

 

 

Below 18 

18 – 25 

26 – 35 

36 – 45 

46 – 55 

55 and above 

1 

2 

3 

4 

5 

6 

A3 Indicate your marital status 

 

 

 

 

Single 

Married 

Divorced 

Widowed 

Other (Specify)………. 

1 

2 

3 

4 

5 

A4 What is your education level? 

 

 

 

 

 

 

Informal Education 

Primary education 

Secondary education 

Diploma or less 

Bachelor Degree 

Master Degree 

PhD Degree 

1 

2 

3 

4 

5 

6 

7 
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A5 What is the status of your business? Registered/formal 

Unregistered/informal 

1 

2 

A6 How long the business has operated? 1 year 

2 years 

3 yeas 

4 years 

5 years 

1 

2 

3 

4 

5 

B. BUSINESS DEVELOPMENT 

Using a likert 1 – 5 scale, with anchors of 1 being ‘strong disagree’, 2 being ‘disagree’, 3 being ‘not 

sure’, 4 being ‘agree’ and 5 being ‘strong agree’, indicate the agreement to the following statement 

influence business development in your cooperatives. 

SN QUESTIONS 1 2 3 4 5 

B1 Your cooperative has been developing new products in a particular 

time period  

     

B2 You are developing for a new market in annual basis       

B3 Innovation is among the priorities for developing your business      

B4 Your cooperative has more employees currently than the previous      

C. ECONOMIC-BASED CHALLENGES  

Using a likert 1 – 5 scale, with anchors of 1 being ‘very low’, 2 being ‘low’, 3 being ‘moderate’, 4 

being ‘high’ and 5 being ‘very high’, indicate the degree of the following challenges affect 

development of business in your cooperatives in Zanzibar. 

SN QUESTIONS 1 2 3 4 5 

C1 To what extent does the level of interest rate affect your business 

development? 

     

C2 What do you perceive on the degree of inflation rate to your 

business development? 

     

C3 To what extent does the customers’ purchasing power distress your 

business development?  

     

C4 In which level does the employees’ remuneration affect your 

business growth? 

     

C5 In what degree does taxation affect your business development?      

D. SOCIO-CULTURAL CHALLENGES 

Using a likert 1 – 5 scale, with anchors of 1 being ‘to not extent at all, 2 being ‘to a small extent’, 3 

being ‘to some extent’, 4 being ‘to a high extent’ and 5 being ‘to a very high extent’, indicate to what 

extent the following challenges affect business development in your cooperatives in Zanzibar. 

SN QUESTIONS 1 2 3 4 5 

D1 Trade policy has questionably been the most vital cooperative 

policy for Zanzibar 

     

D2 There are society based obstacles in your business development i.e. 

traditional, conformist thinking and social values 

     

D3 Lack of information to society on the products provided by your 

cooperative affect business 

     

D4 Changes in the society often give you ideas for novel products and 

services 

     

D5 Your business has more promising ideas to the society  than a time 

and the resources to pursue 

     

E. MANAGERIAL CHALLENGES 

Using a likert 1 – 5 scale, with anchors of 1 being ‘strong disagree’, 2 being ‘disagree’, 3 being ‘not 

sure’, 4 being ‘agree’ and 5 being ‘strong agree’, indicate the agreement to the following challenges 

affect business development in your cooperatives in Zanzibar. 

SN QUESTIONS 1 2 3 4 5 

E1 Normally, managers and administrators attend on the business 

seminars 
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E2 Managers and administrators are trained in; book keeping and 

accounts, customer service and relations, human resources 

management 

     

E3 Your cooperative has an internal auditing for your business – it is 

monthly/annual  

     

E4 Administrators normally keep an accounting records – it is 

daily/monthly/annual 

     

F. OTHER CHALLENGES 

SN QUESTION RESPONSE 

F1 What are other challenges that hinder your 

cooperatives’ business development? 

 

Please specify. 

 

 

 

 

G. BUSINESS STRATEGIES 

Using a likert scale, ranging from 1 = very good to 5 = very poor indicate the agreement to the 

following strategies to overcome the business challenges in your cooperatives in Zanzibar. 

SN QUESTIONS 1 2 3 4 5 

G1 As you define your strategies, your main concern is the way to best 

utilize the resources you control 

     

G2 You limit the opportunities you pursue on the basis of your existing 

resources 

     

G3 The resources you have significantly influence your business 

strategies 

     

G4 Opportunities control your business strategies      

G5 You are driven by your perception of opportunity. You are not 

constrained by the resources at hand 

     

H. OTHER STRATEGIES 

SN QUESTION RESPONSE 

H1 What are other strategies does your cooperative 

use to overcome the challenges? 

 

Please specify. 
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Appendix II 

INTERVIEW GUIDE 

INTERVIEWEE INFORMATION 

Gender: Male/Female: …………………… 

Age: ………………… 

Your position in your cooperative: ……………………. 

No of years of cooperative: ………………. 

 

OBJECTIVE OF THE STUDY 

The main objective of the study is to examine the challenges facing business 

development in entrepreneurial cooperatives specifically those cooperatives which 

are monitored by Vocational Training Authority in Zanzibar.  

 

Using a graphic rating scale, rating from 1 = very unsatisfied to 10 = very satisfied 

answer the questions on the development of your business based on your 

cooperatives in Zanzibar. 

 

QUESTIONS:  

1. Tell me about your experience as entrepreneur 

2. What is the nature of your business? 

a. Goods 

b. Service 

3. Which product(s) does your cooperative provide to customers? 

a. …………………………………. 

b. …………………………………. 

c. ………………………………….. 

4. Which source(s) of money that was used to start up your business? 

a. ………………………………….. 

b. ……………………………….. 

c. ……………………………….. 
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5. Tell me: 

a. How much capital did you use to set-up the business? 

b. How can you rating your capital from 1 = very unsatisfied to 10 = 

very satisfied 

6. What are: 

a. The costs of assets you control in running your business? 

b. How can you rating your assets from 1 = very unsatisfied to 10 = very 

satisfied 

7. How many employee did you recruit during start-up your business? 

8. Tell me:  

a. Number of employees does your cooperative have including the boss 

now a day 

b. How can you rating your number of employees from 1 = very 

unsatisfied to 10 = very satisfied 

9. Tell me: 

a. The approximate annual income in your business 

b. How can you rating the annual income from 1 = very unsatisfied to 10 

= very satisfied 

10. Tell me about your target population in your business 

a. ……………………………… 

b. …………………………… 

c. …………………………… 

11. Tell me:  

a. How many customers do you serve per day? 

b. How can you rating the number of customers from 1 = very 

unsatisfied to 10 = very satisfied 

12. Where is your business registered? 
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Appendix III 

INTERVIEW GUIDE FOR KEY INFORMANTS 

INTERVIEWEE INFORMATION  

Sex: Male/Female: …………………… 

Age: ………………… 

Your position: …………………….. 

Department: ……………………. 

No of years in your position: ………………. 

 

OBJECTIVE OF THE STUDY 

The main objective of the study is to examine the challenges facing business 

development in entrepreneurial cooperatives specifically those cooperatives which 

are monitored by Vocational Training Authority in Zanzibar Islands.  

 

QUESTIONS:  

1. What is the nature of the business that you monitor/provide loan? 

a. Goods 

b. Service 

c. Both 

2. Tell me the age of the entrepreneurial cooperatives you monitored. 

a. The lowest age ………….. 

b. The highest age …………. 

3. What are other source(s) of capital that are used to give the entrepreneurial 

cooperatives out of loan? 

a. ………………………………….. 

b. ……………………………….. 

c. ……………………………….. 

4. Tell me: 

a. How much capital do you provide to set-up the business? 

i. The lowest ………………… 



102 

 

ii. The highest ……………….. 

b. How can you rating your capital from 1 = very unsatisfied to 10 = 

very satisfied 

5. What are: 

a. The total costs of assets you control for entrepreneurial cooperatives? 

b. How can you rating your assets from 1 = very unsatisfied to 10 = very 

satisfied 

6. How many beneficiaries did you give the loan for starting-up their business? 

a. Have all beneficiaries succeeded to have their loan? 

i. Yes 

ii. No 

b. If no, please give some reasons 

i. ……………………………………… 

ii. ………………………………………. 

7. Tell me:  

a. The number of entrepreneurial cooperatives you have now a day 

b. How can you rating the number of entrepreneurial cooperatives from 

1 = very unsatisfied to 10 = very satisfied  

8. Tell me: 

a. The approximate annual capital you provide in your institution 

b. How can you rating the annual capital from 1 = very unsatisfied to 10 

= very satisfied 

9. Tell me about your target entrepreneurial cooperative you monitored 

a. ……………………………… 

b. …………………………… 

10. What are the terms and conditions for loan beneficiaries? 

a. ………………………………. 

b. ……………………………….. 

c. ………………………………… 
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Appendix IV 

ZANZIBAR MAP 

The areas where the study was conducted 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Unguja Island      Pemba Island 
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Appendix V 

Field permission letter for conducting research 
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Appendix VI 

Researcher’ introduction letter from Mzumbe University 
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