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ABSTRACT 

This study intended to find out factors motivating corporate social responsibility 

disclosure in Tanzania companies. A case of companies listed in Dar es Salaam stock 

exchange specifically Tanzania Breweries Limited With the following Specific 

Objectives; the first one was to determine the legal framework and CSR disclosure at 

TBL, second was to determine the CSR activities done by TBL and the last one was 

to assess factors for the CSR disclosure at TBL. The second chapter of this study 

introduced the concept of CSR and CSR disclosure the literature was used in 

establishing bases for the conceptual framework and various theories suggested in 

this particular chapter also empirical literature was reviewed. 

The third chapter of this study designed the method for conducting the study; the 

study adopted case study in its execution, the study area was TBL head quarter in 

Dar es Salaam and the study population was TBL staff, the sample size was 40 

respondents. Both primary and secondary data was collected through the use of 

interview, documentation review and questionnaire.  All the data were analyses 

through SPSS and excel. Finally, data were presented in the form of table and figure, 

analyzed using statistics and percent and then were discussed. SPSS and Microsoft 

Excel were valuable for this process. Generally, TBL has several CSR activities that 

cover different development sector such as Education, Healthy and sports and they 

released its CSR to the media through report and annual company report. There are 

different factors, which motivate them, which include legal framework, stakeholder 

factor, company characteristics and the competition practice. Chapter five which is 

about findings, chapter six summaries the study and give out conclusion and 

recommendation. 

Key words; Corporate Social Responsibility Disclosure 
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CHAPTER ONE 

INTRODUCTION 

1.1 Background of the Study 

Co-operate Social Responsibility originated back in 5000 years. Whereby in 1700BC 

in ancient Mesopotamia King Hammurabi introduced a rule that all farmers, builders 

where to be killed if they will be the reason of the death of others. In Rome senators 

complained about the firm and companies failing to collect enough tax in order to 

give money or finance the military programs and their day to day activities. During 

1622 all investors in Dutch East India Company issued articles complaining a lot 

about the organization confidentiality. The corporate paternalists in nineteenth and 

twentieth century decided to use some of their wealth in order to help the 

humanitarian projects.            

In 1920 there   raised the topic about social responsibility, which is what came to be 

known as rise of modern Cooperate Social Responsibility. In 80’s and 90’s 

Cooperate Social Responsibility was taken into consideration and the first company 

to use and put into consideration and the first company to use and put into practice 

CSR was Shell in 1998(corporate watch report, 2006). 

The main idea of companies having Cooperate Social Responsibility is to act as 

charitable community support projects and at the same time giving back to the 

society with the aim of getting back some of the profit. In developed world of today 

CSR is believed to be a developing business, which   generates profit by itself in a 

social and environmental acceptable and responsible way. Cooperate social 

Responsibility is involving itself community in activities and development and other 

activities like human rights environmentally friendly production method, labor 

practices and having openness in their daily activities (KarinMade,2012) 
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Like Europe and Japan has been seen that managing of environment is very 

important since it leads to cooperate social responsibility. Japan and China use a lot 

of resource in the enlargement of industrial system. Common criticisms such as 

human rights, environmental and labor standards towards corporate social 

responsibility (Robbins, 2001) 

In 1950s CSR brought attention when companies claimed having responsibilities to 

the societies and due to that they can benefit the communities. In 1960s CSR became 

the ethical obligations in 21
st
 century it became the part of the strategic plans CSR 

for international companies has been a very important in increasing the business 

environment with powerful and competition (Ismail, 2009) and a motion to 

straighten out business operations and interest against the free market 

entrepreneurship (Carroll & Shabana, 2010). It is being explained that the main aim 

of Corporate Social Responsibility (CSR) is to make sure that business companies 

operate hand in hand with the communities around in order to evaluate result of their 

business activities on their main investors (Pratic & Chandan 2009) CSR has created 

the attention to the corporate and economic concerns clue to the worldwide business 

environment and availability of stakeholder’s to get business information (Hermann 

2004). 

(Carroll & Shabana 2010) made a statement about the business organizations and 

companies to have duties to the people and community around them without giving 

profit to stake holders. Involvement of companies in different community activities 

helps a lot in building and creating the image and brand of that organization which 

leads to expansion of the market (Mandina et al 2014). Companies acquire benefits 

as evidence to its practice of which involvement in CSR makes it not to think only on 

profit maximization objectives but also how can people around be combined together 

and get involved. 

Corporate Social Responsibility usually goes beyond its borders whereby in this it 

was a concept that was accepted in a working area or that person who can further 

increase and improve the quality of the external image of the company (Anderson, 
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1998). (Mullins & Richard 2005) explained that in those developing countries of 

different companies and the reference of rules and regulatory bodies and 

managements. (Moura-Leite, R.C. & Padget, R.C.2011). Hence this thesis intends to 

come out with factors motivating corporate social responsibility disclosure in 

companies listed in Dar es Salaam stock exchange. A case of Tanzania Breweries 

Limited  

1.2 Statement of the Problem 

CSR disclosure is potential thing in the daily activities of companies and different 

business in general which also brings different kinds of perceptions. CSR disclosure 

in different companies benefits the company and people around it. The application of 

disclosing corporate social responsibility (CSR) in different companies is being 

popular and of much importance especially those large companies.   Knowing what 

motivates different companies to disclose their CSR is very important since as the 

days goes by CSR disclosure is becoming of more value since its being used for 

various reasons in the companies. CSR disclosure should look at the company itself 

and the need for disclosing and purpose also. 

Many companies who engage themselves in Cooperate Social Responsibility 

disclosure are being motivated by company characteristics where by these 

characteristics are not the only reasons. Due to that it made the researcher curious on 

what motivate companies to disclose their CSR especially in those companies that 

provide consumer goods and consumer service that are listed in Dar es Salaam Stock 

Exchange. Disclosing of company activities helps companies for so many reasons 

where by some of those reasons are like having well and better relationship with their 

investors in general, CSR also helps to save cost of the organization in this it means 

many changes for development like using those simple packages will be of 

importance in making  value of production to be cheap and easy to obtain, another 

importance of CSR is to increase customer engagement. 

Since CSR is voluntary in Tanzania, it makes companies to use it as basic strategy 

required for a company to maintain its image and brand. People’s reactions to 
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discover and unmask misconducts which do extend like wind from one area to 

another social and straight media having not good results of  specific company’s 

picture in general. CSR disclosures are ways of transferring information that the 

company values are in order according to people’s standards. 

Tanzania is particularly interesting in developing CSR disclosure since the 

development of private sector. Globalization and development of private sector 

Tanzania and companies operating have led to mixing into worldwide market and 

have increased their strategic management accordingly. Out of the need for 

advocating sustainable development, Tanzania enterprises have recently been 

actively involved in CSR activities and have the need of releasing CSR reports. 

However, the incidence of disclosing the CSR has not been familiar to many 

companies and the subject is not well researched that is why this study focused on 

factors that motivate CSR disclosure in companies listed in Dar es Salaam stock 

exchange. A case of Tanzania Breweries Limited  

1.3. General Objective of the Study 

Main General objective of this study was to assess factors motivating corporate 

social responsibility disclosure in Tanzania companies. A case of companies listed in 

Dar es Salaam stock exchange specifically Tanzania Breweries Limited  

1.4. Specific Objectives 

The following specific objectives will guide the study  

i. To determine legal framework factors influencing motivating 

corporate social responsibility disclosure at TBL 

ii. To determine how stakeholders, motivate corporate social 

responsibility disclosure at TBL  

iii. To assess how company characteristics motivate cooperate social 

responsibility disclosure at TBL 

iv. To assess how competition factor motivate cooperate social 

responsibility disclosure at TBL. 
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1.5. Research Questions 

i. Does legal framework factor influence motivation of cooperate social 

responsibility disclosure at TBL? 

ii. How do stakeholders motivate cooperate social responsibility 

disclosure by TBL? 

iii. What are the company characteristics that motivate corperate social 

responsibility to be disclosed at TBL? 

iv. How do competition factor motivate CSR disclosure at TBL? 

 

1.6 Significance of the Study 

This study aimed at assessing factors that motivate CSR disclosure in TBL. 

Therefore, the following are the advantage of this thesis; 

 Practical value, It is very important to conduct this study because; the outcome of 

this thesis will be used to improve and add value to the CSR plans and activities to 

TBL and other companies and finally they will meet their intended objectives. It will 

also help the company, other institutions and the government to increase knowledge 

on CSR bring awareness and also to understand the challenges and solutions on how 

to plan and managing CSR. 

Academic/ Researchers, The undertaking on the factors motivating corporate social 

responsibility disclosure in companies could enrich the research center in Mzumbe 

University Dar es salaam Business College and Tanzania in general. Give out 

standard of the research that could receive big recognition. Also, through this 

findings and analysis will come out with new knowledge, ideas regarding the CSR 

disclosure. 

Policy Development, in this will help especially the government and their partners’ 

example politicians in knowing the need, use and importance of having CSR 

program to all the companies operating in Tanzania. Also, as key system and 
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personnel which covers most of the organization budget, policy maker they can 

understand the importance of having that system which led to the highly organization 

performance and profitability since it brings good relation with the customers and 

community in general also community development. 

Personal advantage. The study will increase knowledge and ideas about the concept 

of CSR disclosure and the factors leading to its disclosure. The knowledge gained 

from the study will help me to have better performance at my office. It will also help 

me to accomplish my master’s degree at Mzumbe University. 

 

1.7 Limitations and Delimitations of the Research 

Tanzania Breweries Limited in Dar es Salaam was the main study area and the basic 

focus was to assess factors that motivate CSR disclosure in TBL. The study has 

faced several challenges when collecting and report writing which include 

 Delicacy of information; some of the respondents felt the information needed 

would be very delicate and sensitive and could affect their daily work and working 

environment if being exposed. The researcher however assured respondents that the 

information exchanged was confidential and they will in one way or another not 

cause any trouble to the in any way. 

 Unwillingness to fill the questionnaires: Some respondents were unwilling to share 

information about their company. The researcher however, assured them that study 

was purely an academic research and confidentiality would be first priority. 

Interpretation of the questions as this could affect the meaning: Some of the 

respondents wanted the questions to be translated into Swahili since they could not 

understand the language properly; this was solved by getting a volunteer interpreter 

and translate the report into the language they are comfortable with. 
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Busy schedules: Some of the respondents at TBL had busy timetables and lack time 

to participate well in the study. The researcher decided to find another alternative of 

sending questionnaires through their personal emails. 

1.8 Scope of the Study 

Focus of this dissertation was on on assessing factors motivating CSR disclosure 

with a case of TBL. With specific objectives, which includes; determining the legal 

framework influencing motivating corporate social responsibility disclosure at TBL, 

to assess company characteristics motivating  CSR at TBL, determine how 

stakeholders motivate cooperate social responsibility and the community and the last 

objectives was to assess how competition factor motivate  CSR disclosure. 

1.9 Organization of the Research 

This study is being categorized into six chapters. Chapter one is about introduction it 

shows background information, research problem, and research objectives, research 

questions, significance of the study, scope, limitation of the study and the 

organization of the research work in general.  

Chapters two discuss both theoretical and empirical literature on the assessment of 

the factors that motivate CSR disclosure with a case of TBL. Chapter three covers 

extensively the methodology of the study.  Chapter four-cover data presentation and 

analysis while chapter five presents discussion on the findings, the last chapter which 

is chapter six is about summary of the study conclusion recommendation.
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CHAPTER TWO 

LITERATURE REVIEW 

2.1 Definition of the Key terms 

This section shows definition of the main concepts used in this study; literature 

review for both theoretical and empirical review also it has research gap and 

conceptual framework. 

2.1.1 The concept of CSR 

Cooperate Social Responsibility (CSR) is the process of managing business in order 

to give out general positive result on society. CSR usually deals with sustainability, 

social impact and ethics. It is very important in making as well as maintaining values 

of owners and investors. It is about business behavior and earning the trust and 

loyalty of the stakeholders it is a concept but not an obligation since it is 

implemented fully a voluntary basis according to which the social context of the 

business is very important. The way Cooperate Social Responsibility is applied and 

much reliant on the one the business being as well as size of the company (World 

Business Council, 2002).  

Further observation of the council was that the purpose of Cooperate social 

Responsibility is mainly to look at getting the best financial result but on positively 

influencing employment, social and natural environment. Cooperate Social 

Responsibility is the knowledge, that has become bigger in the corporate financial 

report (Davis et al 2008) it deals with the relationship that exist among International 

companies, respective managements of those countries and the society around of 

which the company is operating. 

Cooperate Social Responsibility (CSR) is the idea which is used in companies social 

and environmental in business activities and their engagement with owners and 

investors interaction (The European Union Commission, 2002). Cooperate Social 

Responsibility can also be explained as ways in which different companies can reach 

their economic environment and social confident (Rai & Bansal, 2014) 
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(Mc William et a, 2001) defines CSR as that act which seem to have better and 

positive benefits socially rather than the concern about the firm and that of which is 

accepted by the rules and regulations. (Carroll, 1979) Defined CSR that it has four 

main ways of responsibility which community does expect the corporate may think 

or expect that they have duty to assume.( Carroll, 1979) considers CSR as a system 

made up of economic, legal, ethical and flexible expectations that are assumed to be 

found from the organization. In general, these is nothing life true or rather clear 

definition of CSR is how you define it, where you define it and who do you define 

CSR to which suits Economic social political aspects rather it varies depending on 

the belief. Indeed, it depends on how stakeholders and the company involve and deal 

with each other (Mohammad, 2009). 

Corporate social responsibility as regarded by (WBCSD, 2000) defined corporate 

social responsibility as that right and good behavior which is accepted and shown by 

the company to the society around. The management which control CSR should be 

responsible in the relationship with the other stakeholders with interest in the same 

business. To continue having good manner and contribute in economic development 

on the same time making good quality of life of the employees and their families in 

general of the society ( Porter & Kramer, 2006) 

2.2 Theoretical Review 

2.2.1 Economic Theories 

The economic theories are those theories that are very important when it comes to 

explaining about profit seeking entities such as Tanzania Breweries Limited. In this 

it explains those important theories that deals with the economic motives of some of 

these theories important theories are Voluntary Disclosure Theory (VDT), Signaling 

Theory,  

2.2.1.1 Voluntary Disclosure Theory (VDT) 

Voluntary Disclosure Theory (VDT) This theory explains reasons of companies 

deciding on their own wish, without any force from any one to make their activities 
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transparent. It explains factors that make companies too voluntarily on their own to 

display their CSR and other activities, and also explains what is negative impact that 

companies get when they are not disclosing their activities. In this theory it explains 

that companies decide to display or disclose their activities in order to reduce 

different misunderstanding between the company and the investors. Theory of 

voluntary Disclosure is very important to different companies that engage themselves 

with practices of CSR disclosure because through this it is easy to bring positive 

impact through disclosing of things and activities voluntarily and good example is 

like building the company image and brand and attracting investors. If things are 

disclosed that means people will want to invest in that particular company because 

that is the place you can trust with your money and energy. (Guidry & Patten 2012). 

In this study this theory will help TBL company that it is good to disclose their 

activities without waiting for any force. Since displaying of the information has more 

positive impact because through voluntary disclosure investors will think that you 

are the person to be trusted. Customers also will increase because they also need a 

place to trust with their shopping so when a company decides voluntary to disclose 

their activities that means it makes a customer to be sure with who they are dealing 

with. Despite all those good things in theory a company not to display every content 

of their company because as they say do not tell your enemy all your weakness 

because he might use those weaknesses for his own profit by killing you. In relation 

to TBL revealing all information might lead to poor completion. 

2.2.1.2 Signaling Theory 

In this theory in order to reduce problems of lack of information in the company 

owners of companies and investors should give out and disclose their information. 

For example, if a person wants to be employed in a certain company then he should 

disclose all his information for the person who is hiring to understand if the 

information given is what he wants. It is very easy to disclose information through 

certificates and curriculum vitae, which is very easy to see weakness strength and 

other activities. This is the same with if a company wants to develop and have good 
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images while attracting investors it should reduce problem of lack of information by 

disclosing information. Companies need to disclose their CSR for them to be trusted.  

This theory is very important to this study because it is very important to 

communicate to another person what you want and what you do not want so that you 

will not have misunderstandings in future course of action. This theory can be 

criticized that company displaying its information is not a must for that information 

to be true. For a good example company can sell itself to the customer that it sells a 

drinks with no alcohol and cannot make people drunk. But when people will try it 

they might get drunk until they forget their way home. So for a little change in this 

theory it should add up that companies might disclose their information but as the 

law says let the buyer be aware. They should know that not all information disclosed 

is useful and not all information’s are true. People should not relay on the 

information they receive they should dig deeper. 

 

2.2.1.3 Proprietary Cost Theory 

Proprietary Cost Theory this theory is about amount of information that should be 

disclosed by the company. Some information in the company should be disclosed in 

order to reduce information problem but not all information is to be disclosed 

because some information when disclosed they may lead to lose of competitions. 

Since all information will be known to other companies. So, during disclosing 

information companies should keep in mind that not all information is to be given 

out (Ellis et al. 2012).Every theory has good and its bad side so good side of this 

theory to this study is that it’s good to have those factors that motivate CSR 

disclosure since its advised that every company should have amount of information 

to give out and information to keep. As TBL this theory has good and bad side. Not 

all information should be disclosed because they are secrets’ to why TBL is there 

from when it started to now. So in this theory it should be criticized by saying that 

it’s okay to disclose information but not all the information. 
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2.2.2 Legitimacy Theory  

The theory of legitimacy is being categorized into two parts which; companies need 

to authorize their duties and daily activities, and the process of legitimacy that talks 

about benefits to businesses. The first element goes hand in hand with the idea that 

social disclosure is connected with the social pressure. In this area, we say that 

importance of authorizing activities is different according to the company’s duties 

social pressure to which the company is exposed and the level of response of the 

company to a certain pressure. There are a number of reasons that shows different 

degree of social pressure on companies, and responses to that pressure. These factors 

are important determinants of corporate social disclosure 

The second area is that one that companies should expect to get positive impact due 

to its authorized behavior due to social responsibility activity. It is being said that 

legitimacy theory gives out full framework in order to show determinants and the 

results of social disclosure. Different literatures have shown that companies disclose 

their activities as tools or strategy in response to different kinds of pressure they get 

from public policies on social responsibility.  

Increasing of social pressure to companies which are not responsible is usually 

supported by negative media reporting where by this can lead to private sector to 

have relationships with the country. Increase of social pressure may lead to the arise 

from government not to be satisfied, new policy actions, or increased by regulation 

and observation. Boulding, Walden and Schwartz explained that social pressure from 

people is made up of three non-market environments which are: cultural or social 

environment in this it is made up of the values and behavior of the people around, 

political environment that is made of new laws and penalties, and legal environment 

which is made up of rules and regulations Cultural changes can add value and 

increase important effect to different political action and especially on the legal 

structure. 

The pressure from the public may increase everyday due to the concern they have as 

the community around, political bodies or regulatory of agencies. According to 
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(Aerts & Cormier, 2006) the legitimacy refers to those authorized characteristics 

which are to be put into practice in a framework of which is considered right and 

good. Legitimacy is explained as an asset, which cannot be, touched that can the 

capability of an organization to collect capital and personnel that may impact the 

existence of the company. 

2.2.3 Stakeholder Theory 

Stakeholder theory is about division of the society into different groups known as 

stakeholders. Stakeholders are or special groups who are individuals or special 

groups that can affect or be affected by the attainments of organizations objectives. 

Stakeholders are grouped differently since they differ in terms of power ownership. 

Stakeholders have more than one contract since it is divided into parts known as 

ethical parts and managerial part of stakeholder’s theory. 

Ethical parts of stakeholder’s theory treat equally all people in the company without 

differentiating them according to their power and titles. This means they can ask the 

manager to work for the benefits of all other people in the company and society. 

Managerial part of stakeholder’s theory this is about taking into consideration and 

listening to those powerful influences in an organization, which are usually few 

among stakeholders. The strength of the company depends on the resource that are 

owned and being controlled by the stakeholders. In this managerial stakeholder are 

divided to two parts which are primary stakeholders and secondary stakeholders 

where by primary stakeholders are those whom without them the company will not 

survive it will die and those secondary stakeholders are the ones whom a company 

can run without them they are not important a company can continue even without 

them that means they are not adding any value. 

This theory is different from other theory like legitimacy theory because legitimacy 

theory takes the society in general as a single group and asks the company to reach 

the expectations or goals while the stakeholder’s theory divides the whole society 

into parts that are called stakeholders. Participants of the company or the 
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stakeholders can be explained like as a group, which is known, or a person who can 

affect the goals of the organizations (Freeman &David, 1983) 

Stakeholders differentiate the ability of influencing company stakeholders to have 

more than one contracted in a society, which can affect the organizations operations 

and influence. The stakeholders are divided into two parts, which is ethical branch 

and managerial branch. Whereby ethical branch is made up of stakeholders in the 

company and do not take into consideration the control or wealth of stakeholders and 

every stakeholder (Deegan &Jeffry, 2006). Ethical as a branch of stakeholder’s 

theory usually asks the managers to work for the sake of stakeholder’s benefits at 

large. One example was gives that a company is not the way of increasing financial 

profits of stakeholders but it is the ladder to coordinate different interest of the 

stakeholders. Stakeholders are the ones who should say what to disclose and what 

not to disclose things in the company because they are the owners and some of them 

participate fully on some of the activities that are done in that company. 

2.3. CSR History in Tanzania 

CSR is being explained as a process of doing well with part of the profit in return. 

Others refer CSR as charitable duties with the aim of helping different projects. In 

the global world CSR is well known as sustainable business performance. For a 

better CSR there must be the participation of the people around without forgetting 

human rights practice, environmental conservations, transparency in each and every 

activity in order to increase trust between the community and the government. 

2.3.1. CSR Context and challenges. 

2.3.1.1. Political context and governance. 

Tanzania is the country where peace is all over it is as if peace was born in Tanzania. 

Peace is there because all rights are being followed nobody is above the law every 

person in Tanzania despite of him being the leader or not everybody should not be 

above the law. Democracy is another thing that is being well practice where by 

everybody has the right to choose any leader he or she wants. Tanzania is a signatory 
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in UN convention which is not supporting  corruption and other various sectors 

strength ,efforts and other projects made to create rules, laws and oversight 

institutions have been created mainly to prevent and investigate  sanction corrupt 

practices. Despite these efforts, both petty and grand corruption is rampant in the 

country’s political and administrative system. According to different surveys they 

came out that sectors that are on top in having corruption problems are like those 

health sectors like hospitals, Tanzania Revenue Authority, Ports authority, local 

authorities, immigration area, police. 

2.3.1.2 Economical Context. 

The economy of Tanzania is based on agriculture. Tanzania agriculture is about cash 

crops like coffee, sisal, tobacco, tea, cashew nuts, cloves and cotton. Different 

projects and ideas have been raised in order to increase food security as well as 

increase the income of whoever is participating. As the days goes by the economy is 

growing and other sub sectors are being introduced like tourism, communication 

business which means mobile phones services. Apart from formal sectors growing 

also informal sectors are there they are growing very fast and everyday different 

informal business is growing as the results source of employment is being increased. 

 Industrial sector in Tanzania it has dominated in a small and medium sized 

enterprise that are made to produce consumer goods, Tanzania has some bigger plans 

also of reviving those agro based industries like sugar, textiles and others. Tanzania 

is also blessed with the minerals and energy sectors. Gold is what we are strongly 

exporting worldwide. But Tanzania has very important and availability of oil coal, 

uranium and rare earth. Despite of all those rule and regulation made to govern each 

step and process still Tanzania has not yet benefited as the country since there is still 

poor revenue poor community development and people are complaining of not 

having jobs. Apart of all investments which are there and to those which are still 

continuing to develop still there are challenges that they are facing which are poor 

infrastructure in this it means all those roads, railways, ports and other infrastructures 
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are not well constructed. Also, electricity supply is another challenge because all 

those industries need electricity for their different operations. 

2.3.1.3 Social and development context. 

Despite every economic achievement that Tanzania has but still poverty is still on the 

high rank. This is because of many factors some of those are like weak redistribution 

systems, poor linkage with local areas where in those area large population is found 

in those areas and the population in those areas is growing every day. According to 

UN Human Development Index for 2011 they mentioned that Tanzania is 152 among 

187 countries with comparable data. Those projects dealing with the reduction of 

poverty in Tanzania are being supported by different policies and strategies. Some of 

those strategies are like Tanzania Development Vision 2025, Zanzibar strategy for 

Growth and reduction of poverty (MKUZA), National strategy for growth and 

reduction of poverty (MKUKUTA).All those are originated in Millennium 

Development Goals (MDGs).Tanzania is on its way to achieve the MDGs goals on 

primary education, gender equality, HIV/AIDS and access to sanitation. But there is 

more power to be kept and more support should be in reduction of poverty, hunger, 

and improvement of good maternal mortality. 

Girls in different areas the ones with problems in their way up to finish their primary 

level of education because of different reasons like early marriages, early child birth, 

domestic violence but Tanzania is in a good position compared to other countries in 

women empowerment projects and support. 

Health. 

In Tanzania number of people who die because of Malaria has reduces but still a lot 

of children fewer than five die due to Malaria. MDGs target on maternal mortality 

has improved since it has declined but not yet on the corner of reaching the target. In 

HIV/AIDS number of youths is still high but it has declined to those women who are 

pregnant and they are attending to the antenatal clinics. 



 

17 

 

Availability of clean and safe water is still hard to get due to that there are still 

challenges on disease which are due to dirty water. 

Education. 

In Tanzania number of women who have not gone to school is high compare to men. 

Recently good number of primary schools has increased but still with a lot of 

challenges like lack of availability of teachers and books poor curriculum 

development, poor facilities and lack of specific equipment like laboratories. 

 

Human rights 

Tanzania has shown improvement despite of the fact that violence is still there. 

People are still using extra forces violence and discrimination to women, children 

and disabled people. Genital mutilation is still being practiced. Albinisms are being 

killed for superstitious discrimination and in this a lot of media coverage has been 

shown. 

 

2.3.2. CSR advancement opportunities in Tanzania. 

 Awareness about CSR in Tanzania is developing each day and potential measures 

for more advancement. Awareness has grown into different sectors like business 

sector, political sectors, and stakeholder’s initiatives. 

2.3.3 CSR disclosure. 

Is that process of increasing and adding up of transparency and accountability. It is 

very important in an organization since it is bringing more funds and satisfies the 

stakeholder’s groupings.CSR disclosure has benefits which are divided into two 

areas which are internal benefits and External benefits. 
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2.3.3.1 Internal benefits for companies and organizations can include: 

Enlarged perceptive of risks and opportunities as well as putting more push in the 

link between financial and non-financial performance. They also influence long term 

administration different approach and policy, business plans and streamlining 

processes, reducing costs and improving efficiency. 

Benchmarking and assessing sustainability performance with respect to laws, norms, 

codes, performance standards, and voluntary initiatives. Avoiding being implicated 

in publicized environmental, social and governance failures. Further comparing 

performance internally and between organizations and sectors 

2.3.3.2External benefits of sustainability reporting can include: 

Mitigating or reversing negative environmental, social and governance impacts and 

improving reputation and brand loyalty. Enabling external stakeholders to understand 

the organization’s true value, and tangible and intangible assets as well as 

demonstrating how the organization influences, and is influenced by, expectations 

about sustainable development 

2.3.4 TBL Report on CSR for 2017 

This is TBL CSR annual report for 2017, the report shows several projects, which 

has been done during that year which includes;   

2.3.4.1 Water Futures Partnership 

Water Futures Partnership, TBL has been an active member of the 2030 WRG (2030 

Water Resources Group), an association that addresses degradation of country’s 

water sources and catchment areas for future generation use. Through this 

Partnership, which involves both public and stakeholders, including the Ministry of 

Water, Dar es Salaam Water & Sewage Company (DAWASCO), and private sector; 

strategies have been developed in ensuring the identified potential risks are managed 
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and/or mitigated immediately. TBL Group is working with AMREF Tanzania to 

ensure proper management of water initiatives. 

 

2.3.4.1 Clean energy 

TBL has some different initiatives projects about clean energy. These include 

projects such as; an award winning dry de-husking project which was done in 

Mwanza where by barley grain husks are used in power turbines in the boiler room; 

solar energy is another project by TBL in Mbeya solar plant whereby solar energy is 

used to give power to sections of the brewery. TBL staff members have participated 

in tree-planting initiatives and also participated in cleaning the environment near 

their company and also in other areas like hospitals. 

2.3.4.2 Other CSR initiatives 

Other CSR initiatives TBL continues with its Partnership with the Police force on 

road safety in Tanzania with trainings held in the year for members of the press and 

the police force The company also encourages employees to live a healthy lifestyle 

in the Afya Kwanza program where health check services are provided throughout 

all our sites as well as various fitness activities. Several training initiatives have also 

been undertaken by the company including; Retail Development Program where 

micro-retailers are equipped with basic business skills; on-site vocational training to 

prospective artisans from the Mbeya Sunrise College and the Vocational Education 

and Training Authority (VETA); training of Local barley suppliers to adopt 

improved farming practices. In addition, the company has provided TBL female 

employees with a platform to address professional and personal concerns through the 

TBL Women’s Forum and participate in the ‘the Female Futures Program’ which 

aims to fast-track women into management positions. 

2.3.5 Corporate Culture 

Corporate culture is that one basic thing that shows how a company is being 

controlled an it is very important for every company to have it, this is because for 
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any company to be in a good standards it must have its well and organized 

organizational norms, culture and values of which follows rule and regulations of 

that area and which tend to govern social relationship of that area, which leads to 

relevance of employment, human rights and proper Environmental Impact. 

Assessment if well preserved and controlled it will lead simplification in business 

procedures (Friedman, 1963).  

It is explained as the personality of a company on how it performs its everyday 

activities and duties in general it is there to lead all employers’ activities like how to 

perform their duties how do they feel and think on their environment in general. 

(Paschal, 2006) explained it as the behavior of a company, which include its core 

value and beliefs. 

2.3. 6 Corporate Governance 

Corporate government is being done by using that honesty with transparency, 

following rules and regulations and promotion of peace and security in areas around 

the main duty of the government. It is to make sure that there is good conduct in 

political economy through which makes mixing of different markets good conduct 

ethically and not allowing misunderstandings which might happen between the 

company and its people around in general all cooperate governance should be 

introduced and made it public from the start (Anderson, 1998).  

Corporate governance is the process whereby organizations are being ruled and 

controlled like those independent countries which means the company having its 

customs, policies and rule and regulation to their employees from the above level to 

the lower levels for example no body being above the law that means everybody 

should follow that without caring that this person is the manager and the other one is 

the normal employee. Due to those rules corporate governance helps to reduce 

misunderstandings, which might lead to different fights, which might end up losing 

the company (Hall, 1996).  
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2.3.7 Driving Forces of CSR 

There are a lot of things that develop CSR in different companies and those things 

are what are called drivers. These drivers are divided into five areas that are power of 

brand, free transfer of information, globalization, and ecological sustainability an 

increased affluence. (Chandler & Werther Jr 2010). Increase of wealth means CSR as 

the source of development of wealth has increased. In developing countries more 

activities are needed in order to increase developments. Ecological means 

relationship that exists between living things and the environment around them. 

(Chandler & Werther Jr 2010). Reduction of waste, pollution of environment 

reducing of the resource, which may lead to change of climate, leads to impacts to 

people and the environment far than before. (Chandler & Werther Jr 2010). 

Making companies to be worldwide do have positive results to the society and its 

environment. Transfer of information make things easy as twitter and bloggers 

follow each step of company’s daily activities. (Chandler & Werther Jr 2010) 

Transfer of information brings positive impact in creating and improving the brand. 

If there is no positive image that means it is very hard for the company to be in a 

competition of other market. (Chandler & Werther Jr 2010).  (Visser, 2008) wrote 

and explained on the forces he categorized them  into two areas which are national 

and international drivers. He first found six kinds of national drivers: Political 

reform, Cultural tradition, Socio-economic priorities, Governance gaps, Crisis 

response and Market access. The four international drivers he suggests are: 

International Standardizations, Investment Incentives, Stakeholder Activism and 

Supply Chain. 

2.4. Empirical Study 

Charles, et, al, (2015) in their study they explained about corporate social 

responsibility (CSR) disclosure as the process of receiving and increasing the 

attention from the accounting research community. Published research have failed to 

involve the significantly with the previously CSR studies. The main aim of the paper 

is being divided into three parts. First, it is the part which explains that there are 

difference between nowadays research papers about CSR and the past studies. 
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Second, it explain about past research studies are there to disclose reasons to 

legitimacy. Third, it examines that disclosure is very important value to 

businesspeople. 

In a study conducted by (KatrinGödker & LasseMertins 2018) The study explains 

that participants of the market participants give out answers by providing 

information as the main area which is important in bookkeeping and money research. 

The study explains the behavioral research and how this cooperate social 

responsibility affect the behavior of the investors. In order to draw the frame on 

accounting and finance literature, we have to combine and mix those observed 

drivers of investors' information processing and resulting investment decision 

making when dealing with CSR disclosure. The identification of those disclosure and 

behavior of individual investors may lead to disclosing of CSR-related information. 

In both frameworks proposed we get to identify different gaps that are found 

literature and help to give out the main directions for further and future research. The 

main issues that are to be done in the coming work include the behavioral drivers, 

which are specific in which innovative measurement, the reliable identification of 

causal effects, and the incorporation of investors' social interactions 

(Justyna &Joanna 2017) In their paper they wrote about the determinants of 

corporate social responsibility disclosure. Their study was at Polish listed companies 

the paper looked at the number of elements that influence the level of CSR 

disclosure. They used 60 sample reports from their listed companies .The research 

came up with the duration of the stock exchange listing inclusion in the respect 

index. 

Different literature about CSR shows that there is increase of the importance of CSR 

practices and its discloser. The connection of CSRD as shown by financial 

characteristics which are size, profitability and the leverage of the firms has been 

examined and the management literature in those growing and developed countries 

(Haniffa& Cooke, 2002).CSR is the collection of forms of good management and 

business practices with good transparency and disclosure. A lot of organizations find 
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that they have practices more than they have actually considered Cooperate social 

responsibility but they have come out with the realization that they do not have the 

system of reporting those activities which is official and accepted with the rule and 

regulations. 

 

2.5. Conceptual Framework of the Study 

Conceptual framework is the idea of a research that consist of the main basic 

concepts and topics which help the researcher to explore the study. A concept is what 

shows different organized ideas and meaning. The conceptual framework is an 

equation of how independent variables influence the dependent variable. Therefore, 

in this study, conceptual framework about the study focuses on the independents and 

dependents variables. Motivation factors such as legal framework and stakeholder 

pressure, company characteristics, competitive advantage are the independent 

variable and disclosure of the CSR is the dependent variable. Most of the 

organization does CSR and have disclosure of it because of the laws regulation and 

policy of the country also the pressure from the stakeholders, company’s 

characteristics, and competitive advantage. 

 

  



 

24 

 

Figure 2. 1:  Conceptual framework 

 

 

 

 

 

 

 

 

 

  

 

 

Source: Researcher constructs 2019  

 

2.5.1 Definition of the Variables. 

2.5.1.1 Independent Variable  

2.5.1.1.1  Regulatory Framework  

Regulatory framework is the standard or rule with or without  use of force in power 

during   controlling, directing or managing an activity or organization or a system. In 

Legal frame work 

Stakeholder 

Company characteristics 

Competition practice 

Corporate social 

responsibility 

disclosure 
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this study these are all laws, regulation, policy and national international standard 

designed to manage the disclosure or CSR activities.  

 

2.5.1.1.2 Stakeholder 

These are the owners of the company which means they are the part of the company. 

Stakeholder are those groups of people who puts all their energy efforts and money 

in a certain company in return they might gain the dividend. These stakeholders are 

like managers who are those top leaders in the company, employees these are the 

workers they work for the company investors these might be from inside or outside 

people investing in a certain company, shareholders, and suppliers. Many people 

think that stakeholders must be human beings or people but in real sense 

stakeholders are both human being and non-human being a good example is; 

 The good use of natural resource as part of the production process. 

 Effects of competition of one organization and another organization which 

are both in the same industry. 

 Pollution. 

Stakeholder is divided into two areas which are internal and external whereby in this 

it means internal stakeholder are those which are from inside the company itself and 

those people are like employees and the managers. External are those from outside 

the company which are suppliers and customers. It is good to classification that way 

but it is difficult in modern organization to distinguish the two types when 

employees are subcontractors and suppliers are another from another organization or 

company within the same industry. 

  



 

26 

 

2.5.1.1.3 Company Characteristics. 

These are the behavior of they are those features that can distinguish a certain 

another company. By distinguishing and showing different features it is very easy to 

recognize a certain company or organization. These features can be in term of size 

whereby in this number   company can be defined as large companies is from size of 

1001-5000 workers, Medium large contains 501 to 1000 workers, medium company 

contains 101 to 500 workers, companies contain 21 to 100 workers, micro companies 

contain 1 to 20 workers. Another characteristics is sensitivity of the industry is the 

test or the ability of a company  on a certain reaction or it can be explains as the 

awareness, need and emotion of the company with its people and activities 

.Corporate governance structure is another characteristics whereby in this it is a 

frame work which consist of all those rules and regulations that is there to make sure 

stakeholders rights are being followed through different agreement some of their 

duties are like to make sure that there is accountability  to share holders and 

stakeholders another duty is to make sure there is proper transparency. 

2.5.1.1.4 Competitors and Industry Practice. 

This means are the competitions are that every company is fighting to be on the top 

of another one. So, the company should make sure they look at their strength 

weakness opportunities and threat in order to win the other company. And in this 

they have to analyses what they do the best like; Are their prices lower? Are their 

products of a higher quality? Is their customer service highly regarded? Their 

marketing material more engaging? 

 

2.5.1.2 Dependent Variable 

2.5.1.2.1 CSR Disclosure  

Corporate social responsibility (CSR) refers to a company's way of communicating 

its information about its everyday and daily social performance in a transparent way. 
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The word social performance is well understood in a wide area in a sense that it 

refers to social, environmental, and governance issues that are not well explained and 

shown in the financial performance part. 

 2.6. Research Gap 

CSR is almost new concept to Tanzanian companies and it recently raise the 

attention to the government and community, which led to the establishment of 

regulatory framework to guide its activities. However, in other developed country 

such as China, Japan, United Kingdom, USA as it has been identified in literature 

review of this study, it has been applied for quite a while. In reference to literature 

review there is no study which has been done in Tanzania that asses the factors 

which motivate the CSR disclosure for the companies which are registered in Dar es 

salaam stock exchange as per Table 2.2 that is why this study intended to identify 

those motivation factors for CSR disclosure so as to fill the gap. 
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Figure 2. 2: Dar es salaam Stock exchange 

 

Company Symbol Sector 

Acacia Mining ACA Basic Materials 

CRDB Bank CRDB Financials 

Dar es Salaam Stock Exchange DSE Financials 

DCB Commercial Bank DCB Financials 

East African Breweries EABL Consumer Goods 

Jubilee Holdings JHL Financials 

KCB Group KCB Financials 

Kenya Airways KA Consumer Services 

Maendeleo Bank MBP Financials 

Mkombozi Commercial Bank MKCB Financials 

Mucoba Bank MUCOBA Financials 

Mwalimu Commercial Bank MCB Financials 

Nation Media Group NMG Consumer Services 

National Investments Company 

(NICOL) 

NICO.TZ Financials 

NMB Bank Plc NMB Financials 

Precision Air Services PAL Consumer Services 

Swala Oil and Gas (Tanzania) SWALA Oil & Gas 

Swissport Tanzania SWIS Industrials 

Tanga Cement Company TCCL Industrials 

Tanzania Breweries TBLTZ Consumer Goods 

Tanzania Cigarette Company TCC Consumer Goods 

https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=ACA
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=CRDB
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=DSE
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=DCB
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=EABL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=JHL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=KCB
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=KA
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=MBP
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=MKCB
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=MUCOBA
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=MCB
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=NMG
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=NICO.TZ
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=NICO.TZ
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=NMB
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=PAL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=SWALA
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=SWIS
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TCCL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TBLTZ
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TCC
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Company Symbol Sector 

Tanzania Portland Cement Company TPCC Industrials 

Tanzania Tea Packers (TATEPA) TTP Consumer Goods 

TCCIA Investment TICL Financials 

TOL Gases TOL Basic Materials 

Uchumi Supermarket USL Consumer Services 

Vodacom Tanzania VODA Telecommunications 

Yetu Microfinance YETU Financials 

 

 Tanzania Breweries Limited 

Source: Dar es Salaam Stock Exchange Website (2019) 

2.7. Research Ethics 

Any type of study be guided by the ideas of admire for people, beneficence, and 

justice. He considered that respect for people is the attention of participants’ rights, 

such as the right to be informed about the study, the right to freely decide whether or 

not to participate in a study, and the right to withdraw at any time without penalty 

(Capron, 1989). In this light, each person who enters into research endeavors wants 

to adhere to ethical obligations. In consideration of the importance of being ethical, 

the researcher adhered to the following:  

i. The researcher secured the research clearance from Mzumbe University 

whereby researcher’s introduction letter, which explains the purpose of the 

study, this was once granted before the visit.  

ii. Researcher sends a request for study permit to Tanzania Breweries Limited 

office before beginning gathering data.  

iii. The real name of the informant was once not protected in the report, in order 

for making sure confidentiality, some of the IP’S are hided and any personal 

be counted also has been hided. 

https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TPCC
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TTP
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TICL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=TOL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=USL
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=VODA
https://www.african-markets.com/en/stock-markets/dse/listed-companies/company?code=YETU
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iv. Voluntary participation-the researcher to make certain that participants have 

been now not compelled into participating in research. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.1 Introduction 

This chapter explains methods and methodologies that have been used in the 

research. It explains the basic sample and the sampling procedures that have been 

used by the researcher; different kinds of data and their sources. It also explains the 

research design; that is sampling frame, sample size, study area; the tools and 

procedures used in the data collection and analysis. Therefore, the arrangements 

chronological order of data patterns, sampling procedures, data analysis and 

interpretation have been associated in order to attain the purpose of the study. 

 

3.2 Research Design 

A research design is an organized plan and structure of the research, which show all 

basic areas of the work to be done in research in order to give out and explain the 

research questions.( Orodho,2003) explains it as a plan that is mainly used to give 

and formulate out answers to different research problems. Also, this study is well 

arranged in good manner and conducted according to the steps and techniques 

employed to answer the research problem or question.  Therefore, it is an 

arrangement in order to collect data and analysation in such a way that leads to 

important results with the research propose. It is made up of the blueprint for 

collection, measurement and analysis of data (Kothari, 2003)  

 

This study is adopted and executed using purposive sampling. In this study it is a 

kind of non probability sampling in which the researcher chooses units from the 

population with prior knowledge and based on objectives of the study. Mainly used 

to generate data for generazation of the population. The designs in such study follow 

the following; to formulate the objective of the study, Designing the methods of data 
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collection, selecting the sample, collecting the data, processing and analyzing the 

data and finally to reporting the findings (Kothari & C. R, 2003) 

Case study was applied to execute the study; this is due to the fact that, case study 

provides more insight and the conclusions, which are less tentative in nature. 

However, the findings obtained from this case study were used to generalize to other 

related organization. These approaches were preferred simply because each of the 

strength has good and bad side so they complement each other in the study  

3.3 The Study Area 

The study was conducted at Tanzania Breweries Limited which is located in Karume 

in Dar es Salaam, this case study has been chosen due to the nature of the industry 

that have got regular activities of CSR and it is in the fastest city for surrounding 

community and other part of the country. Also, the company have got special 

department dealing with CSR above all the area where TBL is locate Is easily 

accessed within time frame of the research.  

 

3.4 Population of the Study 

Population in generally is the collection of people or items of which information is 

obtained.  This study was 40 TBL workers who included marketing, finance and staff 

from CSR department. These were those staffs’ members that always participate in 

arranging and putting into practice of CSR activities and for that case they had 

enough data to suit our objectives and questionnaire.  

 

3.4.1 Sample Size and Technique 

The total sample size of the study was 40 and it was found by calculating as follow, 

the population size is 100 confidence level is 1evel 95% hence the sample size is 80. 

To avoid excessive responses and due to available resources and timeframe the 

sample size is reduced to 40-sample size. The respondent includes. Officers from 
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finance department 10, Marketing 15, CSR 10 and management 5, see table 3.1 

below that shows the percentage composition of respondents in this study. 

Table 3. 1: Respondents and Sample Frame 

 

Category Respondents  Percentages of the % 

 Finance and Administration Department 
10 25 

Marketing 15 37.5 

CSR Department 10 25 

Management 5 12.5 

Total 40 100 

Source; Researcher, (2019) 

3.5 Data Collections 

3.5.1 Types of Data 

In this thesis primary and secondary data were collected, while primary data are the 

data that has been collected for the first time and secondary data are the data already 

published such as books, report and journal. Both primary and secondary data have 

been collected so as to complement each other. Primary data has been collected so as 

to provide new insight and information about the subject matter while secondary data 

has been collected to provide understanding on how others finds out on the subjects 

(Kothari,2004). 
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3.5.2 Data Collection Methods 

Primary data. 

It has been collected through the use of structured questionnaire. Primary data refers 

to the information collected by the researcher from the original source first hand 

through experiment, surveys, and questionnaire. Advance or unstructured 

questionnaire where questions are asked about a particular issues. 

3.5.2.1 Questionnaire 

Questionnaire is a collection of well-arranged schedules of questions answers and 

statements. It is a special kind of interview schedule, which is filled with the answers 

of a person herself or himself compared to the interview. It is made up of list of 

questions printed or typed in a   well defined and set of the forms (Sanga, 1991). The 

questionnaire was the main tool for collecting primary data. Arranged questionnaires 

are usually simple to administer and above all not expensive to compare over other 

instruments. The rating scale which asks a respondent how strongly they agree (5) or 

strongly disagree (1) has been used (Kelvin, 1999). The designed questionnaire 

administered for TBL officials (Appendix 1) that assessed their opinions/feelings on 

the factors lead to CSR disclosure. Researcher used human resource office to 

distribute questionnaires to the respondents and came to collect them later after five 

days. In this study primary data was collected from the use of a structured 

questionnaire that was self-administered to the selected sample size. The instrument 

was used because it covers a large number of respondents at a relatively shorter 

period of time. In addition, it gives the respondent the privacy to give free and 

independent opinions because of absence of the researcher. 

3.5.2 Secondary Data 

Questionnaire refers to a series of questions planned extract information from a 

respondent; it can be structured where questions asked are specifically decided in 

Secondary data refers to the data that is collected from surveys, experiments or 
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studies that have been conducted by other people or research. For this study 

secondary data was obtained from TBL websites, brochures, reports and TBL 

prospectus. 

 

3.5.2.3 Documentation Reviews 

This is a tool, which used to collect secondary data, whereby secondary data are 

those data, which have been gathered by a person and passed through the statistical 

process (Kothari, 1999). This study used various secondary data like TBL journals 

and other journals like The wall street Journal, report especially Tanzania breweries 

limited annual reports for example in 2018 the reports main theme was about shaping 

the future, records and statistics, publications, articles and newsletters, research 

reports from various academic works, books, magazines and newspapers.  

 

3.6 Data Analysis Technique 

Collection of all processes of the quantitative and the qualitative data that has been 

gathered from the field begun immediately after the fieldwork was done. According 

to Kothari (2005) data analysis and processing activities involves editing the 

schedules and interview responses, coding and classification and entering data into 

the computer. The quantitative data sorted, edited, coded and then processed with 

help of the computer using different computer applications such as Microsoft Excel 

packages, the Statistical Package for Social Sciences (SPSS) and Microsoft office 

2010. These methods have been used to process data and running the statistical test. 

The methods provide listings, chart, graphs and tables. All of these have been used to 

provide a clear picture of the factors lead to the CSR disclosure at TBL. 
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3.7. Validity 

Yin (1994) stated that any study could be affected positively or negatively by the 

researcher’s subjective way of judgment in data collection process.  The researcher 

should give out supporting evidence that measuring instrument does in fact measures 

what it is supposed to measure. The researcher conducted an interview with 

respondent at his or her time and carrying discussions with respondents for 

clarification and any other additional information so as to maintain validity. Due to 

the past main survey, a pilot study has conducted where those questions in the 

questionnaires were validated and therefore the questionnaire adopted based on the 

pilot results. 

 

3.8 Reliability 

Reliability in this it deals with social scientists whereby they measure those tools that 

are being employed and they are hardly to be completely legally. Reliability is the 

amount of which measuring instrument consist of mistakes in variables where those 

mistakes may be seen during observations. It’s differing in units, errors that appear 

inconsistently from observation during any one meaning attempt on that vary each 

time a given unit is measured by same instrument, Reliability method for collected 

data and information (Kothari, 2009). 

D 

3.9 Ethical Consideration 

During collecting the questionnaires the researcher took into consideration that 

people decided to voluntary participate without the use of force, formed consent that 

means the researcher was adequately give information on the aim of the research, 

before being given questionnaires to fill in. Moreover, to avoid Plagiarism and 

Fraud, the researcher shall not “Cut and Paste” but instead source of and authors was 

acknowledged. There was confidentiality and anonymity to questionnaires so as to 

keep confidentiality of the information given by respondents. 
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By applying the proposed ethical strategies as explained above, the researcher will 

obtain superior and sound data that will enable the research findings to be of high 

value in addressing the real picture of the phenomenon under the study. 
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CHAPTER FOUR 

PRESENTATION OF RESEARCH FINDINGS 

4.1 Overview 

The chapter describes the presentation of the results of data analysis and their 

interpretation. The chapter is well presented with the research questions guiding the 

study whereas information assures the generation of the inquired new knowledge for 

that matter. 

The presentation of data of this study was done according to objectives written which 

explains the basic research objective. The main research  objectives turn addresses 

the issue or gap as narrated in the same statement of the problem the research 

objectives assisted in data collection are to determine how legal framework motivate 

corporate social responsibility at TBL ,to determine how social investment motivate 

CSR disclosure at TBL, to assess how investment plan and profitability factor affect 

CSR disclosure and had lastly to assess how economical factor motivate cooperate 

social responsibility disclosure at TBL. 

The study intended to have more than one company from Dar es Salaam Stock 

exchange but due to time and collection of data to take long TBL was the only choice 

left. Though other companies were not included but, the finding obtained and 

presented in this chapter are very inclusive and can be generalized to other 

companies listed in Dar es Salaam stock exchange. 

4.2 Profile of the Participants 

Participants of this study as respondents are described for the purpose of describing 

the general view of those people who are working at Tanzania Breweries Limited 

.However, the overview is described by using the profile of the participants to the 

study with mainly four variables of age, gender, job experience and the education 

level which are described in the proper methods.  
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4.2.1 Age 

Participants were to reveal their age in the process of information gathering whereas 

the collected information in line with their age is well shown in below figure 4.1. 

Figure 4.1: Age of the Respondents 

 

 

Source: Field Data (2019) 

The figure 4.2 above explain findings on age of respondents that 1 (2.5%) 

respondents were 18 -25 years; 9(22.5%) were 26-32 years; and 17 (42.5) were 33-

40 years, 10 respondents which was 25% they were between 41-48, 49 and above 

they were 3(7.5%). This implies that most of employees at TBL they are within 33-

40, which is the age of people who are mostly, matured experience and they have 

skill of making the right decision at the work place.  

The concept is in line with (Honnorld, 1984) that youth are people who are accepting 

a lot and less afraid of new ideas and techniques. There is a negative side of 

relationship that is in between age and environmental concern that is why it is shown 

that even if there is differences in socio-biological aging process and important 

historical events it has affected different age groups worldviews also other research 

0

5

10

15

20

25

30

35

40

45

18-25 26-32 33-40 41-48 49 and above

Age of the Respondents  

Frequency Percentage



 

40 

 

show that age does not have any value in affecting the issue. A lot of factors do 

related according to income, class and culture of people individually. 

4.2.2 Gender 

Respondents were once again required to disseminate information on their sex 

categories whereas the collected facts are shown in table 4.2. 

Figure 4. 1: Gender 

 

 

 

 

 

 

 

Source: Field Data (2019) 

Figure 4.1 reveals outcomes on gender of participants as respondents that 58% of the 

respondents were male; and 42% respondents were female. This shows that many 

workers at the TBL were male and this can be due to the nature of the literate 

population structure of Tanzania whereby male are more than female so they are 

more likely to get employment. The assertion is complemented by (Kehende,2010) 

that company activities such as CSR in any country regardless of the size, economic 

status and others can be practiced by anyone among individuals either male or 

female provided the fact is competent and able to produce as per requirements. This 

end result correlate with the findings obtained by (Lema, 2013) whereby gender 

issue was realized to avoid gender biased such as involving only male by themselves 
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or woman by themselves were male occupied 80% and 20% for female, it has been 

revealed that both male and lady have been concerned even though male dominated 

the wide variety of respondents. Gender is very important, in the course of 

employment there ought to be fairness and balancing of male and female. 

4.2.3 Education 

Respondents furthermore it was important to reveal information on their level of 

education and competence such that facts are clearly described in figure 4.2. 

            Figure 4. 2: Education of the Respondents 

 

 

Source: Field Data (2019) 

Figure 4.2 shows results on the respondents as participants to the study level of 

education that 5 (12.5%) respondents had diploma qualification and 25 (62.5%) 

respondents had first-degree qualification. Also 10 (25%) respondents had post 

graduate degree.  This implies the respondents of this study they have high level of 

literate and the public relation and marketing department, which has CSR program at 

TBL is composed of practitioners with different levels of education that some are 

highly qualified while others had normal qualifications.  
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4.2.4 Job Experience 

Concerning with in job experience the figure 4.5 below shows that, most of the TBL 

officials 17 (42.5%) has between 8-11 years of working experience with TBL, 

9(22.5%) had 4-7 years of working experience, 4 respondents (10%) they had 

working experience of between 0-3 years and lastly were 10 respondents which make 

25% of all respondents had 12 and above years of working experience. This result 

shows that most of the respondent from TBL they had enough experience and well 

informed about TBL issues and working system which helped to provide valid and 

well accurate data. 

Figure 4.2 Job Experience 

 

Source: Field Data (2019) 

4.3 Legal Framework. 

The respondents were asked to examine determine Regulatory framework factor that 

motivate CSR disclosure in TBL. The statements in the figure 4.6 below show the 

regulatory framework, which motivate CSR disclosure at Tanzania Breweries 

Limited (TBL) .The study assess regulatory framework such as law, policy, 

regulation and international standard on to what extent motivate the disclosure of 
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CSR at the TBL. Its uses Linkert scale to rank the extent of variables occurrence, 

from 1=Agree, 2=Strongly Agree, 3=Neutral, 4=Disagree, 5=Strongly Disagree) as 

shown in the figure below; 

Figure 4. 3: Regulatory Frameworks. 

 

 

Source: Field Data (2019) 

4.3.1 Law 

In the figure 4.6 above present that law as rules and regulation that is under 

regulatory frame work which motivate CSR disclosure implementation of the CSR 

activities in the country and at the company. Therefore 25% of the Respondents 

agree, 62.5% strongly agreed on laws and 14.5% Neutral.  

4.3.2 Policy 

 As the policy are those principles that are developed and being practiced by the 

company itself. The findings show respondents answers that 50% agree, 37.5 

strongly agree that policy as part of regulatory framework of the country is one of the 
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motivational factors in the disclosure of the CSR and 5% were neutral while 5% 

disagree and 2.5% strongly disagree that policy of the country cannot be used to 

motivate CSR disclosure. 

4.3.3 Regulation 

Since the laws have got regulations and there is different institution such as Tanzania 

Investment Center which regulate the CSR, the study asses regulation as part of 

regulatory framework which is a motivation factor for CSR disclosure; the study find 

that; 42.5% agree, 37.5% strongly agree as regulation is the motivation factor and 

5% were neutral while 7.5% disagree and 7.5% as regulation act as motivational 

factor for CSR disclosure.  

4.3.4 International Standard 

In international level there is a standard of operating a company by giving out to the 

community part of your profit. The study asses if international standard is part of 

regulatory framework which is factor for the TBL to disclosure its CSR report or 

activities; and the following were the result; 25% agree, 25% strongly agree as 

international standard motivate the company to disclose its CSR and 27.5% were 

neutral while 12.5% did not agree and 10% strongly disagree. 

The findings of the  question which was asked to determine how legal framework 

motivates corporate social responsibility disclosure. According to respondents they 

were to know that regulatory frame work is made up of regulations, policy and law 

and international profitability since regulatory system are those rules that do not use 

force in power and the main duty is to control direct and managing all organization 

activities. In this it means that if one of the regulatory frames one is to disclose all 

activities or certain things then company will have to follow. Good number of 

respondents agreed that regulatory frame work as one of the factors that lead to CSR 

motivation. Generally; with the international community increasing concern for 

social and environmental problems, the fulfillment and disclosure of corporate social 

responsibility has been advocated and promoted across the world. Those industry 
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such as TBL which are particular sensitive to environmental and social issues, are 

increasingly developing and improving their level of CSR disclosure. 

These findings are in line with other international studies on CSR in the industry 

sector which shows that disclosure is particularly focused on environmental 

dimension and to a certain degree, other economic and social issues as it was 

reviewed by Ranangen and Zobel, 2015. Also Ayman I.Fissa , 2017) have pointed 

out that Asians companies are typically more concerned with environmental 

performance, in particular the control of air emissions, energy efficiency, recycling 

programs, compared to other parts of the world: health programs prominently 

featured in Africa and European companies considering CSR activities in a broader 

sense from environmental and social perspective. 

4.4 Do stakeholders motivate corporate social responsibility disclosure? 

Corporate Social Responsibility as an idea has roots at least six decades long but it 

has become more familiar to the public only a few years ago. The growth of CSR 

awareness can be linked to the growing need of company to communicate with their 

shareholders and authorities’ programs such as green revolution that has been 

popularized across the media. Companies’ obligations have gradually shifted from 

narrow shareholder vision, to cover more vast groups of stakeholders. Due to the 

high-speed information of social media, the asymmetry of knowledge has grown so 

little that it is impossible or impractical to hide doubtful actions. This means that 

ethical operations are seen more and more as a norm for viable business. 

The respondents were asked to show and indicating stakeholders that motivate 

corporate social responsibility disclosure at TBL. In these they were given an option 

of mentioning as many stakeholders groups as they wish and the show if they do 

motivate corporate social responsibility it was as summarized in Table 4.1below. 
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Table 4. 1: List of stakeholders. 

S/N Stakeholder 

list 

Agree Strongly 

Agree 

Neutral Disagree Strongly 

Disagree 

Total 

Percentag

e 

1 Government 45% 50% 5%   100% 

2 Investors 20% 20% 22.5% 17.5% 20% 100% 

3 Employees 40% 37.5% 12.5% 5% 5% 100% 

4 International 

customers 

45% 50% 5%   100% 

5 Media 25% 35% 15% 12.5% 12.5 1000% 

Source: Field data, 2019 

4.4.1. Government 

In this respondent on their own will responded very well whereby; 45% agree with 

the statement, 50% strongly agree so total of 95 agreed on government as the 

stakeholder that motivate CSR disclosure and 5% were neutral This shows that 

government is among best stakeholder that motivate CSR disclosure. If the 

government itself-disclose out its CSR that means all other companies should follow 

the lead. In other way is that the government performs and what other people to do 

what they are doing to its people in this it mean you cannot be training people about 

transparency while you are not doing it. In general Government has very important 

role in motivating the companies to disclose its activities according to Table 4.1 

above. 
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 Respondents were required to indicate whether government motivates CSR 

disclosure at TBL.  Government is the powerful stakeholder so government word or 

can be used as an alert of a company to disclose its CSR activities. Therefore, the 

study found that TBL is being motivated to disclose its CSR because of the 

government they do not want to go against the government say and wants. Because 

of the push from the government the company found the need of disclosing the CSR. 

The result also related to the study done by Moon (2004) with his paper which 

examined the role of government in driving corporate social responsibility among the 

corporate. The study explained that the drivers of CSR are related with business and 

society, his study cleared that government is driver of CSR by making true & clear 

relationship, properly formulating policies and regulations. The study also 

highlighted the other country’s situation & how their government entered into 

businesses for driving CSR. 

 Since the government its self disclose out its CSR that means other companies 

should follow the lead. In other way is that the government performs and what other 

people to do what they are doing to its people in this it mean you cannot be training 

people about transparency while you are not doing it. In general Government has 

very important role in motivating the companies to disclose its activities and due to 

emphases from the government now a lot of companies disclose their activities. 

Government act as the factor motivating CSR disclosure   and the study found that; 

95% strongly agree and 5% were neutral. 

4.4.2 Investors. 

 The respondents study found out that 20% agree, 20% strongly agree and 22.5% 

were neutral while17.5% disagree and 20% strongly disagree that investors are not 

among stakeholders that motivate companies to disclose their CSR .They believe that 

if a person wants to invest in a company there a lot of things to look at and not only 

disclosing of their CSR. General most of the respondents agree and others strongly 

did not agree that Investors influence is one of motivator of CSR disclosure at TBL 

according to Table 4.1 above.  
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The study also shows that respondents indicated that investors are another interest 

group that motivates CSR disclosure. Investors are the people who in one way or 

another put their money ,energy and time in a company for it to grow trust is what 

they want and believe  and by trust it means for them to put their money or energy 

they have to see how the company disclose its CSR. If a company discloses its 

activities in one way or another, they are the people to trust because they do not have 

anything to hide from. Due to that many investors take it as a credit to that company.  

Whether education can be used to make a company disclose its CSR. People want to 

learn every time so they need to be educated. Companies get motivated to disclose its 

CSR because they think they by doing that they will be attracting investors to come 

to their companies and invest hence increase the profit an and status of the company 

politically economically socially and environment. The respondents study found out 

that 40 agree and 22.5% were neutral while37.5%  disagree that investors are not 

motivators of companies to disclose their CSR .They believe that is a person wants to 

invest in a company there a lot of things to look at and not only disclosing of their 

CSR. General most of the respondents agree and others strongly did not agree that 

Investors influence is one of motivator of CSR disclosure at TBL.  

4.4.3 Employees 

leading to motivation of CSR disclosure in companies especially TBL. The study 

found the following40 % agree, 37.5% strongly agree and 12.5% were neutral while 

5% disagree and 5% strongly disagree. In that it shows that employees is being 

looked at his or her characteristics and ethical stand point as one among stakeholders 

that motivate CSR disclosure in TBL. General most of the respondents agree that 

employees another motivator of CSR disclosure at TBL according to Table 4.1 

above. Tanzania Breweries Company is dealing with making of those soft and hard 

drinks with alcohol. In one way or another. TBL workers or employees have the 

impact in disclosing of the CSR .By personal characteristics and believes it means 

that they are a lot of personal things that motivate CSR disclosure. In employees 

characteristics we look at family upbringing, marital status, religious background, 

ethical education, sex, race, traditional, beliefs, race, customs, managerial attitude 
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which is there to protect the environment. Apart from all that religion is another 

thing which is part of employee’s characteristics. Religion is a thing that people 

believe in and follow its words and teachings. Since religion do support transparency 

so to those workers who are in that religion that support disclosing of the things will 

want to disclose their things hence leading to motivation of CSR disclosure in 

companies especially TBL. The study found the following 40 % agree, 37.5% 

strongly agree and 12.5% were neutral while 5% disagree and 5% strongly disagree. 

In that it shows those employers’s characteristics is one of the factor that motivate 

CSR disclosure in TBL. General most of the respondents agree that employers’ 

characteristics is part is another motivator of CSR disclosure at TBL.  

 

4.4.4 International customers 

The international customers are those stakeholders that are from other countries 

worldwide these are the most powerful in a company. Different companies try to 

impress these customers so that they may not lose them. If they lose them it means 

the profit will decline and they will not get the foreign exchange, also the reputation 

will decline. The respondents who are workers of TBL came out with their 

respondents which show that 45% agreed that international customer motivate CSR 

disclosure.50% strongly agreed, 5%where neutral. According to Table 4.1 above. 

 

4.4.5 Media. 

It is the most powerful stakeholder whereby in this investing into high CSR and 

respondents came out with the following results. The study found that; 25% agree, 

35% strongly agree whereby total of 60% agreed that media is the stakeholder that 

motivates CSR disclosure in TBL and 15% were neutral while 12.5% disagree and 

12.5% strongly disagree. According to Table 4.1 above.  
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Corporate Social Responsibility was there since way back of least six decades  but it 

has become popular to many companies on these days after starting to observe the 

potentiality . The development and expansion of CSR to be known and used can be 

seen on some of the everyday development and need of company to communicate 

with their shareholders and authorities’ programs such as green revolution that has 

come to be most known  on the media sector .Duties of many Companies’ is slowly 

step by step move from that tiny and small shareholder vision, to cover big and large 

number of  stakeholders. Social media makes the information to be of high and more 

speed which makes the irregularity of different ideas to expand and grow in a slow 

way. The slow growth makes things to be of more doubtful in different actions. Due 

to that it makes the operations of different ethics This means that ethical operations 

brings  norms to practical business . TBL is a big company registered to the Dar es 

Salaam stock exchange and bigger number of customer base is always under strict 

public scrutiny and incentive to build a more positive public image arises. (Patten 

,2002) in his explanations on  legitimacy theory he  explained that obligations 

towards the stakeholders are mainly formed through pressure from the media. When 

the media coverage is exposed and shown the visibility of the company will 

automatically increase. The companies influence on the positive and negative is 

mainly shaped by the  medias in this modern world of today. Different organizations 

and companies are being mobilized in their everyday campaigns and projects  due to 

the use of these social media and other media as their main major player. Different 

norms and standards for business operations alike CSR are being made through the 

use of different media and social media. (Simon 1992) Many issues affecting CSR 

are being caused by the media that is due to a lot of studies writen (Bansal & Roth 

2000, Bansal & Clelland 2004). These findings give good reason to add media 

pressure as an independent variable. (Fauzi et al. 2007,  Saleh et al. 2010). The 

relationship seems to have much to do with the fact that due to their size, institutions 

cannot exit investments very flexibly. Companies and other institutions increase their 

chances in avoiding  bad investments by investing into high CSR and disclosing it 

this include public image and subsequent profit (Cox et al. 2004).The study found 

that; 60% agree, and 15% were neutral while 25% disagree. 
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4.5. Does Company characteristics motivate CSR disclosure. 

Company characteristics are very important to any company since it is the one with 

different features or behavior which makes a certain company unique. Study finds 

the following; Respondents were asked to give out their answers on what company 

characteristic motivates CSR disclosure 

Table 4. 2: Company characteristics. 

S/

N 

Characteristics Agree Strongly 

Agree 

Neutral Disagre

e 

Strongl

y 

Disagre

e 

Total 

Percentage 

1 Company size 45% 50% 5%   100% 

2 Sensitivity of 

the company 

20% 42% 2.5% 17.5% 20% 100% 

Source: Field data, 2019 

4.5.1 Company size. 

From the findings above 45% agree, 50% strongly agree so 95% of people agreed 

company size motivate the CSR disclosure at TBL  5% were neutral that means they 

are in between disagree and agreeing. In this kind of response, it shows that company 

size has to be used to motivate CSR disclosure at TBL since a lot of people have 

supported it. According to table 4.2 above. 

 Due to the size of the TBL such as its assets and being registered in Dar es Salaam 

stock exchange and being in business competition with the other same industry, TBL 
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need to make the CSR disclosure. This provides a good basis for adding this variable 

to explain CSR disclosure rating variances. Legitimacy theory explains the pressures 

that a company has to face when its visibility is heightened for instance due to size 

which expose it to business competition. The larger a company becomes; the more 

affects are imposed against it by the surrounding society and for most government. 

Size of a company is related to its market share and power which also adds to its 

newsworthiness. Bigger companies also have a larger field of stakeholders and 

through this more interest groups and needs to fulfill to avoid public resentment. A 

lot of people agreed with 95% which means   company size are used to motivate 

companies and especially TBL to disclose their CSR. 

4.5.2 Sensitivity of the company. 

In this respondents on this character of the company that motivates  CSR disclosure a 

their answers where like:20% agreed,42% strongly agreed which make a total of 

62% who agreed on the sensitivity of the company, 2.5% Neutral, 17.5% disagree 

20%Strongly disagree and total of 37.5% who did not disagree. Although majority 

number of people who responded did agree with the sensitivity of the company but 

still it shows that there are better characteristics of the company which even those 

who did not agree with it will agree. According to table 4.2 above. 

4.6 Does competition and Industry Practices motivate CSR disclosure at TBL. 

According to the figure 4.3below 13% agree, 12% strongly agree that TBL disclose 

CSR program as the means of competing in the business and 7% were neutral while 

3% disagree and 3% strongly disagree that the disclosure of CSR at TBL is not 

motivated by the competitive advantage factor.  

In this it shows that companies are disclosing their CSR simply because other 

companies are doing the same .An when a company is disclosing their CSR that 

means other companies will be doing the same in order to fit in the market of those 

other companies. So they will have to disclose in order to be like others or being 

more. As the result will end up competing with each other. 
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Figure 4. 4: Competition and Industry practices. 

 

Source: Field data, 2019 

4.7. CSR Report Disclosure 

Figure 4.4 below present percentage of respondents who comment on the question 

whether the TBL is sharing its report of CSR to the local community or to the public. 

Hence the study found that 87% of the respondents say yes which mean that TBL is 

always disclosing a report, which shows the CSR activities that have done for a 

certain period of time. However, 13% they said no which means they don’t agree, 

this mighty is those staff who are currently employed and they are not much aware of 

the TBL reports or are the respondents who afraid to reveal the truth when they been 

asked question as they fear management. Parker (1990) came out with the study 

which shows that 150 companies in the United States, United Kingdom, and 

13%agreee 

12%Stongly 
Agree  

3%disagree 

3%strongly 
disagree 

Competition and Industry practices 
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Australia Guthrie and 85% of U.S., 98% of U.K., and 56% of Australian companies 

showed their social disclosures in their annual reports. This study showed that more 

than 40% of these companies reported human resource issues, 31% reported 

community involvement, 13% reported environmental activities, and 7% reported 

energy and product related issues. It shows that there are number of pages that 

organizations in these countries are selected for social disclosures. 

Figure 4. 5 CSR Report Disclose 

 

 

 

 

 

 

 

Source: Field data, 2019 

4.8 The CSR activities at the TBL 

4.8.1 Water supply 

The figure 4.7 below shows the CSR activities done by TBL for the period of ten 

years. Respondents were asking to show to what extent them conducting those 

activities as CSR in their company. Therefore, the study found that TBL is investing 

in water supply to the local community since 50% of the respondents agree that 

argument and45% strongly agree and 5% were neutral as they did not comment on 

anything.   

Yes 
87% 

No 
13% 

CSR Report DISCLOSE 

Yes

No
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4.8.2 Sports development 

The study found that; 20% agree, 20% strongly agree as TBL is participating and 

invest much in CSR concerning sports such as football and basketball and 22.5% 

were neutral while 17.5% disagree and 20% strongly disagree that TBL participate in 

sports development as CSR activities.  

4.8.3 Education Sector 

The study also asses if education is the part of TBL CSR activities and the study 

found the following 40% agree, 37.5% strongly agree and 12.5% were neutral while 

5% disagree and 5% strongly disagree that TBL include education in their CSR 

program. General most of the respondents agree that Education sector is one of the 

CSR at TBL.  

4.8.4 Environmental Conservation 

The study also asses if the environmental Conservation is one of the components for 

TBL CSR program and the study found the following 55% agree, 32.5% strongly 

agree and 12.5% were neutral. General most of the respondents agree that 

environmental conservation is one of the CSR at TBL.  

4.8.5 Building Infrastructure 

The study also asses if TBL is building infrastructure at the local community places 

as part of their CSR programs and the study found that; 25% agree, 35% strongly 

agree and 15% were neutral while 12.5% disagree and 12.5% strongly disagree that 

TBL is building infrastructure as part of their CSR program.  

4.8.6 Gender Initiative 

However, the study determines if gender initiative is the part of TBL CSR activities 

and the study found that; 12.5% agree, 22.5% strongly agree and 25% were neutral 

while 22.5% disagree and 17.5% strongly disagree that TBL is doing gender 
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initiatives as their CSR program. In recent decades the percentage of women 

managers has gone up dramatically. This study has observed that having more 

female managers and board members adds to higher levels of CSR. Companies that 

encourage female leadership have higher level of philanthropy and engage in better 

quality initiatives. Babcock (2012). In Soares et al. (2011b) study larger gender 

diversity was linked to many profitability instruments and the affects were positive. 

Not just economic measures were heightened, since gender diversity also had impact 

on CSR disclosure ratings. The larger the percentage of women board members and 

executives the more CSR actions were taken. The relationship can also be argued to 

be the other way around as Grosser and Moon (2005) suggests that CSR efforts have 

a positive effect on organizations equality. In their research they introduce many 

positive linkages between CSR and presence of female leadership. 
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Figure 4. 6: The CSR activities at the TBL 

 

Source: Field data, 2019 
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CHAPTER FIVE 

CHAPTER SUMMARY, CONCLUSION AND RECOMMENDATIONS 

5.1 Overview 

The chapter explains summary of the study supported by the conclusion and the 

recommendations to show the areas and issues needs to be further addressed for 

having a reasonable CSR for the community development.  

5.2 Summary 

The study finds out factors motivating corporate social responsibility disclosure in 

companies that are listed in Dar es Salaam stock exchange. It has been guided by 

four specific objectives, which brought about four research questions to be studied to 

assure the information generation process. This study adopted descriptive as well as 

diagnosis, the case study was used to execute the study. TBL staff was study 

population and the sample size was40; both primary and secondary data were 

collected using documentaries review, interview and questionnaire from both 

employees in the management and non-management cadre. The collected 

information from the questionnaires were grouped and computed in SPSS version 

23.0 for analysis some of information was through excel and presentation of the 

gathered analytical data which was done in chapter four.  

 

Descriptive statistics were produced to give out information on the profile of the 

respondents as well as other three specific objectives. Data collected using 

questionnaire was analyzed using content analysis approach, which were described 

with themes in order to support the findings or the outcomes. The general objective 

of the study was to find out factors motivating corporate social responsibility 

disclosure in companies listed in Dar es Salaam stock exchange a case of TBL. 

Specifically, the objective of this study were as follow; to determine legal framework 

factors influencing motivating corporate social responsibility disclosure at TBL, to 

determine how pressure from stakeholder  motivate corporate social responsibility  
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disclosure at TBL ,to assess how company characteristics motivate cooperate social 

responsibility disclosure at TBL. To assess how competition factor motivate 

corporate social responsibility disclosure a TBL. The research questions where; does 

legal framework factor influence motivation of corporate social responsibility 

disclosure at TBL?How does pressure from interest groups motivate corporate social 

responsibility disclosure by TBL?What are the company characteristics that motivate 

corporate social responsibility to be disclosed at TBL?  How do competition factor 

motivate CSR disclosure at TBL? 

Total numbers of 40 respondents were interviewed, most of them 17(42.5%) were 

aged 33-40 and the lowest age group was age between 18-25 which were 1(2.5%), 

where the mean age was 43.7.5 which shows there is active and experienced 

workforce at the company. It’s also proved by the statistics of the job experience 

which shows most of the respondents 17 (42.4) have more than 8-11 years job 

experience. Most of them were respondents found to be with high level of literate 10 

(25%) had degree and 25 (62.5%) had postgraduate degree. 

On objective number one was to determine the legal framework and CSR disclosure 

at TBL, the study found that, most of the respondents agree that there are laws, 

regulation, policy and international standard which act as motivational factors for the 

CSR disclosure at the TBL. Those frameworks were developed to guide the good 

governance of the company on how to engage with community and government 

when the company is in operation.  

For the other objective that was to determine how stakeholders motivate corporate 

social responsibility. The study found several stakeholders which were mentioned by 

the workers in TBL, which includes investors, media, government, international 

customers. 

The other objective was to assess how company characteristics motivate corporate 

social responsibility. In this company size and the sensitivity of the company was 

mentioned as the motivational factors which led to the CSR disclosure at the TBL, 
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through the use of linkert scale the study asses several factors by showing its extent 

on the motivating CSR disclosure and it’s found that most of the respondents 95% 

agree with the company size and 62% agree on sensitivity of the company. 

The last objective was to assess how competition practices motivate CSR disclosure. 

In this a lot of people agreed that competition can lead to motivation of CSR because 

each company wants to be on the top and with good reputation so in one way or 

another they will have to do what others are doing. 

5.3 Conclusions 

Corporate social responsibility (CSR) has been of growing issue in the business and 

academic communities today. This study identifies several CSR areas that have been 

done by the TBL, which includes education, water facilities and sports, companies 

reporting and disclosing those CSR due to the different factors, which includes 

stakeholder’s pressure legal framework, company characteristics and competitive 

practices. According to a descriptive analysis of summative factors motivating CSR 

disclosure, TBL has maintained a relatively stable and comparatively high level on 

those factors of CSR disclosure. 

 

5.4 Recommendation 

Empirical results found that TBL is doing CSR disclosure by being motivated with 

several factors, which includes legal frameworks and social investment and 

economic factors. According to these results the study is recommending that TBL 

must emphasis on having a people centered projects such as education like paying 

school fees for orphans, food for primary schools and training for youth which in it 

disclose will bring good image to the company 
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1. The finding shows that CSR disclosure to most companies is moderate and for 

some companies it is low. Therefore, it is recommended that government should put 

more effort on policies about companies disclosing their CSR for the company 

benefits themselves and the investors. 

2. Companies should make sure they take CSR disclosure very serious because they 

never know who is watching them, they might find themselves loosing potential 

business and clients. 

 

3. Companys should try to teach their workers about CSR in general. And The 

Company should make sure its entire people are participating in order for them to 

have an idea. 

5.5 Further Study 

This study is based on; the factors motivate on the CSR disclosure a case of TBL. It’s 

the opinion of the researcher that the next study should focus on the having more 

case studies with bigger number of sizes also from different sector such as mining, 

which has time frame in its operation, and also its activities have great impact to the 

community and environment. 
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APPENDIX I; QUESTIONNAIRE FOR DATA COLLECTION 

QUESTIONNAIRES: 

 Mzumbe University, Dar es Salaam Business college 

  P. O. BOX 

   DAR ES SALAAM 

Dear Respondent, 

 

RE: REQUEST TO RESPOND TO THE QUESTIONNAIRES 

The caption above is concerned.  

I am Pamela Ruhinda, a student of The Mzumbe University Dar Es Salaam Business 

College pursuing MBA. I kindly request you, to assist in providing much information 

to the questions as possible which represents your true views. 

The study is for academic purposes only therefore all information provided will be 

treated as confidential and will be used for academic purpose only and will not be 

used in any other way apart from the intended one. 

 

Your co-operation towards a smooth realization of the intended goal will be highly 

appreciated. 

 

Thanks in advance 

Yours sincerely 
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Pamela, 

A. Personal Profile 

Demographic  

Please select the response that best describes your answer  

Which of the following age category are you? 

 

     18-25 

     26-32 

     33-40 

     41-48 

   49 and above 

Please indicate your gender 

     Male 

     Female 

What is your education level? 

Diploma   

Degree   

Post graduate  
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When did CSR disclosure started 

Year 1-3 4-6 7-9 More than 10 years   

Respondents     

Percentage      

Job experience  

Year  0-3 4-7 8-11 12 and 

above 

     

To determine the regulatory framework and CSR disclosure at TBL 

Statement/Factor Agree Strongly 

Agree 

Neutral Disagree Strongly 

Disagree 

Law       

Policy       

Regulation       

International standard       
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To determine the relationship between CSR activities of TBL and the community  

 What are the CSR activities that are done by TBL 

Statement/Factor Agree Strongly 

Agree 

Neutral Disagree Strongly 

Disagree 

Water Supply       

Sports 

development  

     

Education 

support  

     

Gender 

initiatives 

     

Environmental 

conservation  

     

Investor relation 

management 

     

 

Disclosure of the CSR to the community and public  

Does CSR part of the 

released Company annual 

report  

Yes  No 

Respondents    

Percentages    
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What are the long term investment plan and profitability of TBL? 

Statement/Factor Agree Strongly 

Agree 

Neutral Disagree Strongly 

Disagree 

Increasing Production        

Increase of capital      

More employment       

Expanding customer 

base   

 

     

Maximize profit        

 

The relationship between CSR disclosure and long term of investment plan   

Statement/Factor Pressure 

from the 

governmen

t  

To 

communicat

e with 

shareholders  

Pressure 

from 

the 

media  

The 

demand of 

legal 

framewor

k 

To build 

good 

relation 

with the 

local 

communit

y  

Increasing 

Production   

     

Increase of 

capital 

     

More      
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employmen

t  

Expanding 

customer 

base   

 

     

Maximize 

profit   

     

 

Why does company have CSR disclosure? 

Statement/Factor Agree Strongly 

Agree 

Neutral Disagree Strongly 

Disagree 

 

The demand of legal 

framework 

     

To communicate with 

shareholders 

     

Pressure from the media      

Pressure from the 

government 

     

To build good relationship 

with the local community 

     

It’s a marketing strategy      

Increase of financial 

capacity  

     

It has competitive 

Advantage  

     

 


