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ABSTRACT 

The study’s main emphasis was to assess the impacts of formal education on 

entrepreneurship success in Tanzania, the focus area being Kariakoo trading area. 

The study used descriptive statistical approach and probit model to analyze the 

data. The specific objectives were to examine whether Tanzanian education can 

create entrepreneurs,  to analyze how do entrepreneurs perceive formal education, 

to examine the factors affecting entrepreneurial capacity and to analyze the impacts 

of formal education on entrepreneurial capacity.  

 

The results from descriptive statistics shows that, 10 per cent  of the respondents 

explains gender as one of the factors affecting entrepreneurial capacity, 25 per cent  

of the respondents pointed out marital status as another factor affecting 

entrepreneurship capacity, 46 per cent  of respondents said that business ownership 

alters entrepreneurship success while 20 per cent  of the respondents suggested that 

the main decision maker in the business do affect entrepreneurship capacity. On the 

other hand, results from probit model reveals that, age, gender, education, income, 

marital status and access to finance are significant factors on entrepreneurship 

success while the rest of the factors such as family size and entrepreneurship 

experience found to be insignificant to the success of entrepreneurship.  

 

The study recommended mentorships and entrepreneurship studies to be introduced 

and stressed from lower levels of education upward to colleges and universities to 

impart students with entrepreneurship skills due to contribution of entrepreneurship in 

the economic development of the country through employment creation and income 

generation to mention but the few. 

 

Key words: Entrepreneurship education, formal education, entrepreneurship 

success  
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CHAPTER ONE 
 

BACKGROUND OF THE PROBLEM 

1.0 Introduction 

Many scholars through various literature have stressed the importance of 

entrepreneurship to any economy (Kuratko, Morris, and Schindehutte, 2015; 

Petridou and Sarri, 2011; Luiz and Mariotti, 2011; Mahadea, Ramroop, and 

Zewotir, 2011). In Tanzania also a number of studies have been put forth regarding 

entrepreneurship (Olomi, 2009). Herrington et al. (2010) highlight the significance 

of education to individuals in initiating the business and probability of such 

business to generate other opportunities like employment. The same study further 

highpoint the probability of such businesses to persevere beyond its initial stage. 

The views are in consistency with previous Global Entrepreneurship Monitor 

(GEM) reports. 

 

According to a survey on entrepreneurship in Tanzania conducted in 2012 by 

Enabling Outcomes Ltd for the world bank, it was found that there were 2.75 

million entrepreneurs involved in small and medium enterprises (SME’s) and 

approximately 3.16 million SME’s in Tanzania, with its contribution to the gross 

domestic product (GDP) being around 27% at the same time generating 

employment opportunities to more than 5.2 million people in the economy. Of these 

enterprises, 97.1% were micro, with 66.1% of the total being individually owned. 

 

Most of the businesses in Tanzania remain micro with few medium sized and large 

enterprises due to slow graduation rate from small to medium and large enterprises.  

Large portion of SMEs are found in the trading sector, with 55% being in wholesale 

and retail trading. 

 

Difficulties in securing formal employment due to lack of formal education has been 

pointed out as among major factors for entrepreneurship mushrooming in Tanzania 

according to some research studies (Kuzilwa, 2005; Mfaume and Leonard, 2004; 

Olomi, 2001; Rutashobya, 1995; Toroka and Wenga, 1997). 
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This suggests that many entrepreneurs in Tanzania are involved in entrepreneurship 

activities only as the last resort to generate income for survival. (Herrington, Kew, 

and Kew (2010) highlight that in any economy, entrepreneurial landscape is largely 

determined by education possessed by individual entrepreneurs. A lack of formal 

education as a  constraint of entrepreneurship brings about the view that education 

may have be an enabler or creator of entrepreneurship. The views brought about by 

Herrington (2010) in the Global Entrepreneurship Monitoring report to a large 

extent drove research topics to ascert a in the role of formal education towards 

entrepreneurship creation in Tanzania. This research study therefore by engaging 

views of Tanzania entrepreneurs, specifically from Kariakoo business area, did as 

well clarify the role that formal education plays in either enabling entrepreneurship 

or creating entrepreneurship. 

 

1.1 Background 

Entrepreneurship is perceived as one among the key factors in the process of any 

economic development and creation of jobs (Petridou and Sarri, 2011; Luiz and 

Mariotti, 2011). Kuratko et al. (2015) stated that in most countries, economic 

development is stimulated by entrepreneurship. Since many other scholars like 

(Vanevenhoven and Liguori, 2015; Kuratko, 2014; Rideout and Gray, 2013; 

Griffiths, Jill, Bacq, and Terjesen, 2012) share similar views in regard to 

entrepreneurship and its importance to economic prosperity, then in order to 

stimulate economic development of any country, all levels of administration 

including legislators, politicians and government officials are to strive to create 

conducive entrepreneurship environment through formulation of policies and 

creation of environmental landscape that will in turn attract and speed up 

entrepreneurship.  (Hopp and Sonderegger, 2015; Rideout and Gray, 2013). 

 

Mutambala (2011), postulated that as far as SME sector is concerned in Tanzania in 

pushing economic growth, to greater extent, SME’s are informal and still producing 

below their capacity due to number of challenges facing the sector. Previous studies 

have highlighted several challenges and hurdles facing entrepreneurship prosperity 
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in Tanzania. Some of them include unfriendly legal and regulatory framework, 

poor  infrastructure, poor business development services, limited access  to finance 

by the SME’s, low quality of products, inadequate business training, anti-

entrepreneurial culture, ineffective and poorly coordinated institutional support 

framework (Mashenene et al., 2014; Maziku et al., 2014; Tundui, 2012; URT, 

2012; Mutambala, 2011; URT, 2003). Despite much effort to address the challenges 

and hurdles facing SME’s in Tanzania, many are still in existence since addressing 

them all collectively is difficult and hence can be addressed over a given range of 

time. This study therefore, aimed to assess the contribution of formal education in 

entrepreneurship success. 

 

1.2 Statement of the Problem 

Tanzania being among world’s developing economies has put much stress on 

entrepreneurship and the same has been supported by various organizations from 

state run initiatives like the Small Industries Development Organizations 

(SIDO), the establishment of the University of Dar es Salaam Entrepreneurship 

Centre (UDEC) to foreign non-government organization (NGOs) which include the 

likes of Stitching Sengerema and its Young Entrepreneurships Program (YEP) 

(Sengerema, 2017). Despite such deliberate efforts to stimulate entrepreneurship, 

some economical, institutional and cultural aspects to a large extent have 

constrained entrepreneurship development in the country. Literature in this regard are 

extensive and they generally stipulate that issues like anti-entrepreneurial culture, 

inadequate training, lack of financial and human capital, unfriendly tax regimes, 

competition from foreign produced products, high costs of production, trust issues, poor 

infrastructures and excessive bureaucracy by government agencies play a greater role in 

deterring entrepreneurship. (Mashenene and Rumanyika, 2014) and (Beck and Cull, 

2014). 

 

Moreover, it has been confirmed that Tanzanian work force is characterized largely by 

uneducated individuals (UNICEF, 2013) and therefore making it difficult for the 

enterprises to recruit employees who suit the specific role. This is supported by the 

number of academic elites who have affirmed that knowledge and required 
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management tools to enhance entrepreneurship are not readily available in the 

Southern Sahara Africa (SSA) (Beugré and Offodile, 2001; Hansen, Langevang, 

Rutashobya, and Urassa, 2015; Jackson, 2011). 

 

Entrepreneurship can always bring about positive effects towards creation of 

employment and speeding up economic prosperity of a nation (Petridou and Sarri, 

2011; Kuratko et al, 2015). Table 11 affirms why it is of great importance to 

conduct studies to establish how formal education affects entrepreneurship. From 

the studies then we can establish how to go about enhancing entrepreneurship 

landscape in Tanzania to tap positive impacts of formal education for 

entrepreneurship success and find a way to address negative effects that can come 

along with formal education. 

 

This research study is intended to benefit private and government agencies 

responsible to promote entrepreneurship by sharing insights obtained through the 

views and suggestions of Tanzanian entrepreneurs from their entrepreneurship 

experience and how they view the role of education in their entrepreneurship 

activities. The results from this study will also in one way or another help to equip 

and guide future entrepreneurs along their entrepreneurship journey. 

 

 

 

 

 

 

 

 

 

 

 

Table 1. 1: Key categories constraining entrepreneurship in Tanzania 
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Variables Percentage 

Inadequate business training 80.0 

Insufficient capital 53.3 

Competition 13.3 

Anti-entrepreneurial culture 53.3 

Bureaucratic procedures in business registration 6.7 

High taxes 26.7 

Technological backwardness 13.3 

Theft/lack of trust 13.3 

Poor infrastructure 13.3 

Corruption 13.3 

Source: REPOA (2008). The Role of Small Business in Poverty Alleviation. The 

Case of Dar Es Salaam, Tanzania 

 

1.3 Objectives of the Study 

1.3.1 Main Objective 

The main objective of the study was to analyze the impacts of formal education on 

entrepreneurship success. The study focused on entrepreneurs found at Kariakoo 

Business Center in Dar Es Salaam region. 

 

1.3.2 Specific objectives 

The specific objectives addressed by the study were: 

i. To examine whether Tanzanian education can create entrepreneurs  

ii. To analyze how do entrepreneurs perceive formal education 

iii. To examine the factors that affect entrepreneurial capacity in Tanzania 

iv. To analyze the relationship between formal education and entrepreneurial 

success in Tanzania. 

 

1.4 Research Questions 

To attain the above-mentioned objectives, the research was steered by the below 

research questions: 
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i. How does Tanzanian education contribute to the creation of entrepreneurs? 

ii. How do the entrepreneurs perceive formal education in Tanzania? 

iii. What are the factors affecting entrepreneurship capacity? 

iv. What is the relationship between formal education and entrepreneurship 

success in Tanzania? 

 

1.5 Research Scope 

The research study focused on the impacts of formal education on entrepreneurship 

success in Tanzania from the views of sample of Dar Es Salaam based 

entrepreneurs. It covers how education received by the individuals had either made 

them to become entrepreneurs they are, positively affected their entrepreneurship 

journey or had nothing to do with their entrepreneurship pursuit.  

 

The research study appreciates the fact that apart from the role of education, other 

factors like government regulation, availability and access to financial capital and 

corruption may also have a role to play in entrepreneurship (Walter and Block, 

2016). However, this research study covered those other factors since the area of 

interest was the role of formal education on entrepreneurship success. 

 

1.6 Significance of the Study 

Since studies on entrepreneurship have affirmed that there is no universal school of 

thought of entrepreneurship (Shane, 2012; Higgins and Galloway, 2014; Kuratko et 

al, 2015), therefore, among others, the research is expected to only complement 

other completed research concerning any view that may exist between education 

(input) and entrepreneurship (output) from Tanzania.  

 

This research study also intended to guide educational a nd  S M E ’ s  

policymakers by providing them with views obtained from Tanzania entrepreneurs 

themselves based on their entrepreneurship experience which can help in 

improving entrepreneurship landscape in the country. 
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Moreover, the study also aimed to provide guidance to the future entrepreneurs in 

regard to any role that education plays in shaping up entrepreneurship landscape of 

the nation. 
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CHAPTER TWO 

 

LITERATURE REVIEW 

 

2.0 Definition of the Key Terms 

Entrepreneurship: Refers to the act of value creation for the business by merging 

unique combination of both and private resources to create either economic, social or 

cultural opportunities or values in a dynamic social, political, economic and cultural 

environment (Fillis and Rentschler, 2010) 

 

Formal Entrepreneurship: Klapper et al. (2007) define formal entrepreneurship as 

the process that leads to creation of new legally registered firms in a country.  

 

Informal Entrepreneurship: This is a term used to describe the creation and 

operation of unregulated and not legally registered firms or enterprises in an 

economy (Nystrom, 2008) 

 

Education: Melnic and Botez (2014) define education s imp ly as a detailed 

process which affect human personality and development over time. 

 

Formal Education: Farahani, Mirzamohamadi and Noroozi (2014) explain formal 

education as an orderly, structured and chronologically graded system of 

knowledge acquiring, starting from primary school all the way up to university 

including general academic trainings. 

 

Informal Education: The word informal means unstructured, unplanned and 

unforeseen. Farahani, Mirzamohamadi, and Noroozi (2014) refer to informal 

education as a process covering the entire life of an individual in which individuals 

acquire knowledge, value, skills and attitudes from their daily activities, family and 

neighbors, work,  sports, marketplace and from the mass media. 
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2.1 Education 

Education adds value to human capital and therefore the influence of education to 

any activity undertaken by human beings is not a thing to be ignored. It is evident 

that human capital plays vital role in any economic development and for the 

wellbeing of such individual as well. 

 

Van der Sluis et al. (2005) perform a meta-analysis of micro-level studies in regard 

to the relationship between education at entry and the behaviour of entrepreneurship 

in the developing economies. They realized that an increase in education has a 

tendency to draw away individuals from farm work but when it comes to the impacts 

of education on the choice of white-collar jobs against entrepreneurship, it is still 

unclear. On the other hand, it has been established that schooling and performance of 

an individual are positively related. In developing economies, it has been established 

that an additional year of schooling raises enterprise profits approximately by 5.5% 

which is lower than the impact of an additional year of education on wage income 

and lower than the effect in developed economies, which it estimated that an 

additional year in schooling has ability to raise profit by 6.1% (Van der Sluis et al., 

2005)   

 

Bruyat and Julien (2001) argue that entrepreneurship is all about the transformation 

and knowledge that an individual entrepreneur acquires and experiences by 

interacting with the environment in the value creation process. Hence, 

entrepreneurship cannot be studied in isolation from education. Learning and value 

creation are therefore perceived as two major features that go hand in hand with 

entrepreneurship. 

 

With growing rate of entrepreneurship and contribution of entrepreneurship activities 

in the economy in terms of its contribution to gross domestic production (GDP), 

employment opportunity creation and its role in international trade, many studies 

have been conducted in such regard all over the world including Tanzania. However; 
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to the best of my knowledge, there is no study that has been conducted to link 

directly formal education and entrepreneurship in Tanzania. 

 

Experience shows that formal education is among the leading drivers on 

entrepreneurship performance and is among the major inputs into the process of 

production. This being the fact, its role on efficiency and successful entrepreneurship 

is therefore something worth to be studied and documented. 

 

With this fact in mind, I have reasoned and decided to research on the impacts of 

formal education on entrepreneurship success in Tanzania. 

 

2.2 Entrepreneurship  

Entrepreneurship can be defined differently by different people. Gartner (1990) 

defines entrepreneurship as creation of innovative enterprises that grow and create 

value, either for the purpose of profit or not. On the other hand, Shane and 

Venkataraman (2007) argue that entrepreneurship does not have to include the 

creation of new organizations, it can also occur in existing organizations. It is not 

only limited to the entrepreneurial individual, but also to entrepreneurial 

opportunities and the relation between the individual and the opportunity. 

Entrepreneurship has also been defined as a process by which individuals either on 

their own or inside organizations pursue opportunities without regard to the resources 

they currently control. (Stevenson and Jarillo, 1990). The other scholar, (Seth, 2008) 

has defined entrepreneurship as any process that tends to establish a business 

organization to provide goods and services, creates jobs, and contributes to the 

national income and the overall economic performance. 

 

Hisrich and Peters (2003) argues that entrepreneurship is acquirable and trainable 

and not a congenital matter therefore in this regard, all educational levels, 

environments and institutions contribute in the entrepreneurship activities. According 

to Dershuis (2003), typical entrepreneurs are characterized by their ability to take 

risk, their desire to obtain and accumulate wealth, their experience in the market, 
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their awareness of business and their background is usually attached to family 

business. Lazer (2003) further stipulates that the likelihood of an individual to 

succeed in entrepreneurship, among other factors, also depends on individual’s skills 

and accumulated experience from different fields and professions 

 

The world currently considers entrepreneurship as an engine towards organizations 

and society’s development. World’s great universities, colleges and schools have 

taken entrepreneurship thinking into account and included their curriculum. Also, in 

a number of societies, entrepreneurial skills development and innovation have 

become integral part in education. Entrepreneurship is generally associated with 

number of cons to individual entrepreneurs extending to organizations and spilling 

over to societies which make entrepreneurship concept of very vital significance in 

any economy. Successful entrepreneurship comes along with economic growth and 

prosperity, increased productivity or output of the enterprises and creation of 

employment and new technology (Aggarwal and Eposito, 2001). In order to catch up 

with the fast changing and developing world, entrepreneurship is therefore inevitable. 

In modern societies where complexities are increasing day by day, entrepreneurship 

success is impossible without necessary education. In proportion to development of 

working skills in the current world, the education system in the society needs to be 

promoted qualitatively and quantitatively, to support entrepreneurship, because 

quality education leads to development of human capital which is the most decisive 

factor in entrepreneurship. 

 

The increased rate of entrepreneurship over the past decade in which it is estimated 

that more than 500 million people per year are involved in starting their own 

businesses has interested scholars to do number of studies in that regard (Moya, 

2008). Human capital theory model proposes that higher productivity and higher 

income in any production process by entrepreneurs is highly influenced by the level 

of education (Mincer, 1958; Becker, 1964). This statement highlights the role of 

education on entrepreneurship success and sustainability. 
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Van Praag (2005) suggests that among major determinants of entrepreneurship 

earning, human capital is the leading factor. Other factors that play vital role in 

entrepreneurship earnings include family background, ethnicity, social capital, 

business strategy and organizational structure (Parker, 2009).  

 

These arguments confirm the fact that, formal education is as important as many 

other factors in entrepreneurship and therefore its role need to be studied and 

documented for efficiency entrepreneurship in any economy. 

 

2.3 Formal and Informal Entrepreneurship 

As argued previously, entrepreneurship is a complex concept which includes the 

creation of ideas, companies and patents including the thought process behind these 

creations. Most of the literature traditionally have relied on quantifiable variables, 

mostly patents and firm creation rates to measure growth and rate of entrepreneurship 

in any economy (Dau and Cuervo-Cazurra, 2009). 

 

Entrepreneurship can either be formal or non-formal entrepreneurship. According to 

Klapper et al. (2007), formal entrepreneurship is nothing but creation of new firms in 

a country which are legally registered while non-formal entrepreneurship can simply 

be defined as the creation of firms in the country that are unregulated and not legally 

registered (Nystrom, 2008). Almost all economies in the world are full of both 

formal (registered) and informal (Unregistered) firms/enterprises.  This calls for 

studies of both formal and informal entrepreneurship since the presence of both have 

major effects in the economy of any country.  

 

Dau and Cuervo-Cazurra (2009) highlighted that education has quite different results 

on formal and informal entrepreneurship.  There are a number of studies that have 

been carried out that support the fact that education and formal entrepreneurship are 

positively correlated while informal entrepreneurship and education are negatively 

correlated. 
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Developed countries are mainly characterized by formal type of entrepreneurship 

(Ahlstrom and Bruton 2006; Bruton et al., 2008) and therefore most studies focus on 

formal entrepreneurship. Due to difficulties in getting and adopting reliable measures 

in regard to contribution of informal entrepreneurship in the economic development 

of a country as well as non-availability of reliable data, many of academic research 

have failed to put more weight on informal entrepreneurship.  

 

However, the contribution of non-formal entrepreneurship to the development of any 

economy in the world must be acknowledged due to the fact that to a greater or larger 

extent, non-formal entrepreneurship sector exists in every country (Webb et al., 

2013). To some economies, informal entrepreneurship contributes more than half of 

the total economy (ILO, 2002; Fiess et al., 2010). 

 

According to Dau and Cuervo-Cazurra (2009), formal entrepreneurship and informal 

entrepreneurship have significantly different features and formal education can play 

different roles among the two. Therefore, it seems logical enough to suggest that the 

impacts of formal education in creation, existence and prosperity of both formal and 

informal entrepreneurships will not be the same. 

 

2.4 The Impact of Education on Formal and Informal Entrepreneurship 

Despite the fact that literatures have often found a positive correlation between 

education and formal entrepreneurship (Bates, 1995; Raynolds, 1997; Delmar and 

Davidson, 2000), one should acknowledge the complexity of this relationship 

because of the opportunity cost which might intervene. This implies that highly 

educated individuals may have a probability of fulfilling their personal goals as 

employees rather than owners of the firms or entrepreneurs (Campbell, 1992; Gilmeo 

et al., 1997). This explains some studies in which education does not appear as 

significant factor towards individual’s choice to become entrepreneur (De Wit and 

Van Winden, 1989, Uhlner et al., 2002). However, according to Evans and Leighton 

(1989), better performance in entrepreneurial activities is highly necessitated by 

higher level of education. 
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Shane and Venkataraman (2000) argue that discovery of opportunities and 

explorations of the discovered opportunities are the two main ingredients of 

entrepreneurship which are closely related to formal education. Highly educated 

people therefore are much more likely to excel when it comes to entrepreneurship 

that less educated people. Moreover, it can be observed that an educated person is 

very likely to better recognize and evaluate the opportunities as they arise (Schultz, 

1959) which in turn will result in improved efficiency and productivity as whole 

(Becker, 1964, Mincer, 1974).  

 

Above all, once committed to a business venture/activity, highly educated 

entrepreneurs are much more equipped to explore those opportunities successfully 

(Davidsson and Honig, 2003) 

 

The above arguments highlight positive correlation between education and formal 

entrepreneurship.  

 

Moreover, a number of arguments have been documented to support the negative 

correlation between education and informal entrepreneurship. Educated individuals 

are much aware of fines, penalties and sanctions as the results of carrying out 

informal activities. Also, educated individuals are much more sensitive about the 

negative impacts on their social status that the society attaches with informal 

business (Gossling, 2003; Britos and Karayiannis, 2010). 

 

Webb et al. (2013) argues that the negative effect of education on informal 

entrepreneurship is however compensated by another positive effect arising from 

managerial complexities that the management of formal businesses may face as well 

as greater bureaucratic requirements faced by formal businesses. Entrepreneurs 

therefore must be able to combine both domains specific as well as generic 

management skills to be successful (Lazer, 2005). According to Levie and Atio 

(2008), to be successful, an entrepreneur does not require only formal education but 

rather other equal important business management capabilities such as conforming to 
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organizational behavior, planning, administrative skills, leadership and human 

resources management skills. If this is the case, an educated individual may have 

considered joining entrepreneurship as a last resort (Gunther and Launov, 2012). 

 

Tanzania as an emerging economy currently has experienced mushrooming of 

entrepreneurship activities both in urban and rural areas which play a vital role in the 

growth of the economy and contributes much to the nation’s gross domestic product 

(GDP). This has therefore brought out the need to appreciate the existence and 

contribution of entrepreneurship to the growth of an economy at the same time to 

ensure improved efficient and profitable operations of the growing enterprises in the 

country. 

 

In doing so, the role of formal education should not be ignored since most of the 

failures or poor performance of entrepreneurship emanate from poor business 

management which can be traced from lack of enough knowledge to start and run the 

businesses by the entrepreneurs. From the literature reviews done, this research work 

is intending to explore and fill the gap about the impacts of formal schooling or 

education in entrepreneurial success in Tanzania. 

 

2.5 Conceptual Framework 

Study that analyzed the impact of educational attainment and entrepreneurship as a 

choice (van der Sluis et al, 2008, p. 802) was completed in 2008.  The study 

concluded that a person’s level of education has nothing to do with the choice to 

become an entrepreneur. (van der Sluis et al., 2008). Higgins and Galloway (2014) 

highlight that currently, there is no approach that has been identified as the best 

approach when it comes to educating entrepreneurs. Factors such as formal 

education, skills, knowledge, parents’ background, training, employment 

experience, owners experience and start up experience are categorized as elements 

of human capital (Unger et al., 2011). Krasniqi (2014) stated that the link between 

venturing into entrepreneurship and human capital is questionable even though 

human capital is generally considered as a major ingredient towards entrepreneurship. 
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This confirms that it is still debatable whether formal education is related to 

entrepreneurship. Furthermore, Krasniqi (2014) also argues that the link between 

individual’s decision to engage in entrepreneurship and education is inconclusive. 

(Krasniqi, 2014). The links are inconclusive due to the fact that an individual with 

formal education stands a better chance to land a high paying job than an individual 

without formal education. (Krasniqi, 2014; van der Sluis et al., 2008) and educated 

individuals may come to know that they cannot make good entrepreneurs. (Josien 

and Sybrowsky, 2013; Oosterbeek, van Praag, and Vijverberg, 2010). 

 

To conclude this debatable relationship a meta-analysis study was conducted 

between 1995 and 2006 by Dickson et al. (2008) to try and establish the 

relationship between formal education and entrepreneurship. The study concluded 

that there was an unproven relationship between firm creation and level of 

education. Dickson et al. (2008) did however note a conclusive relationship between 

level of education and firm’s profitability and innovation (Dickson et al., 2008, p. 

242). In a twist, Dickson et al., (2008, p.242) stated that there is no material 

relationship between level of education and firm’s survival. Lastly, Sanchez 

(2013) and Volery et al., (2013) came with conclusive connection between 

entrepreneurial intention and competences and specific education.  

 

These studies still leave a gap or room to debate about as even though some studies 

have established positive relationship between formal education and entrepreneurship 

there was no clear evidence put forth in these studies to confirm actual creation of 

entrepreneurship or venture creation. Therefore, the arguments confirm no direct 

relationship existing between formal education and entrepreneurship creation. 

 

The study done by Jimenez et al. (2015) however refutes the outcomes of Krasniqi 

(2014) and   the results from study by Dickson et al. (2008). Jimenez et al. (2015) 

argues that formal education and entrepreneurship are closely linked or positively 

related. Jimenez et al. (2015) further argued that any expansion of entrepreneurial 

activity is much depending on the secondary and tertiary education.  
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It is therefore evident that education is not the only factor that plays role into 

entrepreneurship success or failure. Other factors that attribute much to the success 

or failure of an entrepreneurship include motivation factors, opportunity 

identification factors, role models, resources availability and other external factors 

which include government policy and state of the economy. 

 

Figure 2. 1: Conceptual framework 

  

 

 

 

 

 

 

 

 

 

 

 

 

       Source: Literature review, 2019 
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2.6 Variables of the study 

Saunders et al. (2009) suggest that in any perception study on human behavior 

towards certain stimuli, the variables tend to change. The variables are usually 

grouped into three such as the independent variables, dependent variable and 

individual background influencing factors or control variables. 

 

2.7 Independent Variables 

For interest of this study, independent variables are grouped into motivation factors, 

facilitating factors, resources availability and formal education which in this case is 

the variable of interest. 

 

2.7.1 Motivation Factors 

Motivation can simply be defined as the way a person is attracted to his/her work 

which in turn enhance his/her desire and willingness to use his/her energy to 

complete given tasks at a specific period of time. It is an internal desire that move a 

person into action and continues to push the person in question in the course of 

action enthusiastically. According to Weiner (1992), motivation plays a vital role in 

internally moving a person to work into achieving certain objectives. 

 

Simply, it can be argued that motivation includes any idea, need, emotions or organic 

state that prompts a human being to an action. Therefore, if by any means an 

entrepreneur feels motivated, his/her behavior will result in desired action. 

Motivation can be driven by desire for achievement, profit making or need for 

financial independence, among many other factors. 

 

2.7.2 Facilitating Factors 

Motivation alone may not be able to bring about an entrepreneur. The support from 

the family members, friends and relatives, past experience derived from previous 

endeavors together with the knowledge or skills accumulated and property bought, 

acquired or inherited play a very significant part in entrepreneurship. (Narasimha 

Murthy, 1989) 
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A study of similar nature in regard to entrepreneurship previously found that the 

driving factors towards entrepreneurship were experience, property 

inherited/acquired, encouragement of family members (relatives or friends) and 

success stories of other entrepreneurs or role models (Rama Ramaswamy, 2010). 

These findings are in line with the current study of similar nature as far as 

entrepreneurship is concerned. 

 

2.7.3 Availability of Resources 

Resources such as intellectual property, physical resources and financial resources 

play major role in shaping entrepreneurship landscape of any economy. The degree 

and easiness to access all these resources would eventually speed up 

entrepreneurship or hinder entrepreneurship success.  

 

While on one hand intellectual property safeguard the interests of entrepreneurs and 

hence help new ventures to transform their innovation potential and creativity, on the 

other hand financing constraints are one of the biggest concerns impacting potential 

entrepreneurs around the world.  

 

2.7.4 Education 

This study wants to analyze the impacts of formal education on entrepreneurship 

success in Tanzania and therefore formal education becomes the variable of interest. 

A study completed between 1995 and 2006 by Dickson et al. (2008) argued that 

there was unproven relationship existing between firm creation and level of 

education. Dickson et al. (2008) went on to comment on a positive relationship 

between firm’s profitability, growth and innovation and education level. Further, 

Dickson et al. (2008) stated that you cannot find material link between firm’s 

survival and education level of an entrepreneur. 

 

Sanchez (2012) and Volery et al. (2013) in their studies found conclusive relation 

between entrepreneurial competences and specific education. (Sanchez, 2013). 

However, these studies leave still a room for argument as despite the fact that a clear 
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positive link had been established between formal education and entrepreneurship 

competency, actual evidences to verify or affirm actual entrepreneur or venture 

creation are missing.  

 

2.7.5 Entrepreneurship Education 

Entrepreneurship education is very important due to the fact that it strengthens the 

ability that forms ideas and innovation as well as speeding up   application of these 

business ideas (Cooper et al., 2004). 

 

While entrepreneurship education puts emphasis on imagination, creativity, and risk 

acceptance in business, on the contrary, traditional views put more emphasis on 

quantitative techniques than development of creative skills (Porter, 1994). Roach 

(1999) referred to some goals of entrepreneurship education courses as to promote an 

individual entrepreneur’s personal knowledge, to create ability to distinguish 

business opportunities, to enhancing knowledge and skills in order to create an 

effective and flexible program for a risky business, to create ability to identify types 

of business within the strategies available for entrepreneurship and last but not least 

to enhance skills and current methods of collecting data needed for the marketing of 

a new business (Roach, 1999). 

 

2.7.6 Government Policies 

Government policy in the context of this study can be explained as any course of 

action which aims at regulating and improving the conditions of country’s 

entrepreneurial activities in terms of supportive, implementation and funding 

policies. Based on this definition, government policy as it relates to entrepreneurial 

practice is targeted at encouraging entrepreneurship by providing favorable 

environment for the entrepreneurs. 

 

Literature have established that entrepreneurship is among vital elements in job 

creation and hence economic development. It is an income generation tool in rural 

and urban settings for most individuals without formal education. Extensive studies 
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have been put forth to establish relationship existing between entrepreneurship and 

economic development both at macro and micro levels. Kumar and Liu (2005) 

argued that entrepreneurial sector contribution to employment and gross domestic 

product (GDP) currently has always been on increase. For this reason, Acs et al. 

(2004) suggested that governments should always be striving to address 

entrepreneurship constraints to speed up the rate of economic growth.  

 

Since government in any economy is in the lead for entrepreneurial development, 

through entrepreneurship support policies, it should always endeavor to provide 

necessary resources to promote entrepreneurship including provision of conducive 

entrepreneurial environments. This can be done through establishment of guidelines 

that will regulate and enhance entrepreneurial activities. Moreover, policies that 

would be user friendly to the entrepreneurs should be enacted by the government as 

well. The policies relating to entrepreneurship must be consistently applied 

irrespective of administrative changes in the economy in order to achieve intended 

set goals relating to entrepreneurship (Pals, 2006) 

 

2.8 Dependent variable 

Dependent variable of the study is successful entrepreneurship. This study is going 

find out how formal education impacts entrepreneurship success in Tanzania. 
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CHAPTER THREE 

 

RESEARCH METHODOLOGY 

3.0 Introduction 

This chapter describes the research methodology which inc lude  research 

approach, research design, research area, population of the study sample and 

sampling design, procedures and sample size that were adopted to obtain the 

answers to the research questions and overarching research question. The chapter 

as well covers limitations encountered during the process. 

 

3.1 Research Approach 

Creswell (2014) defines research approach as a plan and procedure that explains the 

steps from broad assumptions to data collection methods, d a t a  analysis to 

interpretation of data.  

 

There are mainly three types research approaches, namely qualitative, quantitative 

and mixed research approach. Qualitative approach is an approach that seeks to tell 

story of a particular individual or group in their own words or an approach that seeks 

to explore and understand the meaning of an event or issue in a society through 

individuals or group narratives while on the other hand. quantitative approach is an 

approach for testing theories by explaining the relationships between variable 

through the use of numbers. 

 

To a larger extent, t h i s  study adopted the qualitative approach, as this approach is 

more exploratory in nature, providing insight into how individuals or groups 

understand aspects of their words. 

 

Both qualitative and quantitative research approaches were adopted. Qualitative 

approach was used because the approach helps in getting proper understanding of the 

context within which decisions and actions in regard to entrepreneurship takes place 

through questionnaire. Also, with qualitative approach researcher was able to 
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understand the context or setting of the participants through visiting the context 

and setting and gathering information personally and interpret gathered data. 

However; some of the facts were justified by data and hence quantitative approach 

was also partly adopted as a research approach. 

 

3.2 Research Design 

There are different types of research designs and that the application of each 

depends on the nature of the study and the philosophy of the researcher. In this 

study, case study design was used as a research design. The word “Case” means 

instance and the central feature of the case study design is the investigation of 

one or more specific instances of something that comprise the cases in the study. 

Yin (2009) explains that case study designs usually tends to be more exploratory in 

nature, seeking to provide insight into how individuals (or organizations, groups, 

etc.) understand aspects of their worlds. 

 

The case study design was preferred as study design because of the nature of the 

study. Case study allows also researcher to explore individuals or institutions, 

simple or complex intervention relationships and communities and that evidences 

are collected via multiple sources such as interview, documentary review and 

institutions records (Yin, 2009). This is therefore in line with the nature of the 

study. 

 

3.3 Area of the Study 

The study was conducted in Dar es Salaam region. Dar es Salaam Region is one 

of Tanzania's administrative regions and serves as country’s business hub. 

According to the 2012 national census, the region had approximate population 

of about 4.4 million people. For 2002-2012, the region's 5.6 per cent  average 

annual population growth rate was the highest in the country. Dar Es Salaam is 

also the most densely populated region with 3,133 people per square kilometer.  
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Dar Es Salaam being the most economically important city in the country as well as 

it being a financial hub of the country, it was selected as the study area where the 

research was conducted. 

 

Moreover, for the interest of the researcher, Dar Es Salaam is the most convenient 

area to be selected as the case study. 

 

Furthermore, Kariakoo business area was targeted as the focal area of the study due 

to concentration of entrepreneurs in the area. 

 

3.4 Population 

The population for the study is Dar Es Salaam based entrepreneurs wit h  

qualifications defined in chapter two of this research paper. To recall, entrepreneurs 

are the individuals who identify an opportunity and exploit such opportunity to 

start a new venture/business for income generation and other social, cultural and 

economic opportunities creation. 

 

3.5 Sampling Procedure and Techniques 

The researcher adopted non- probability sampling method, particularly purposive  

sampling method and convenient sampling method to select entrepreneurs to fill the 

questionnaires.  Saunders and Lewis (2012) state that non probability method of 

sampling is commonly associated with qualitative analysis techniques and hence 

supports the study. 

 

3.5.1 Purposive Sampling 

The decision with regard to which element or item should be included or 

excluded in the sample rests on the researcher’s judgment and intuition (Adam 

and Kamuzora 2008). The researcher chose only those elements which she/he 

believed would be able to provide the required data. Therefore, the major 

criterion for including an element in the sample was the possession of expertise 

or experience about the problem under investigation.  
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3.5.2 Convenient Sampling 

Adam and Kamuzora (2008), argue that under this technique respondent are selected 

depending on their willingness to respond and availability during the process. Thus, 

the researcher selected respondents according to their availability and readiness to 

provide information as requested by the researcher for completion of research work. 

 

3.6 Sample Size 

The research chose participants aged from 18 years to 65 years and the reason for 

such range is o n  the fact that within such range, individuals are considered matured 

enough to make informed decisions when it comes to entrepreneurship but also, they 

fall within retirement age limit according to laws and regulation of the country. 

 

The sample can simply be referred to the selected units such as individual, groups 

and organizations which represent the population of the study, Kothari (2004). 

Milanzi (2009), exp la ins  sample size as any subset of a population. It is a part 

of the population that can be studied to learn about something in regard to 

population and it is adopted when only a proportion of members of the whole 

population have to be measured. 

 

If assumed that initial estimation of proportional “p” for the study is 90%, degree 

of precision 5%, and 95% confidence interval taken; 

 

Then; 

                         n =    z2.p.q.N 

                             e
2

(N-1)+z
2
.p.q 

Source: Singh & Fisseha, (2018) 

 

Where; 

n= sample size 

N= total population 9,562 
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Z=confidence interval, 1.96 

P=estimation proportional, 

90%=0.9  

q= degree accuracy,  

1-p= 0.1 

                    n =             1.96
2

*0.9*0.1*9562 

                              0.05
2 

(9561-1) +1.96
2 

*0.9*0.1 

=101 

 

Basing on the calculation above, the researcher strived to interview 101 Dar Es 

Salaam based entrepreneurs.  

 

While striving to reach 101 entrepreneurs to fill the questionnaires, the total of 

120 questionnaires were distributed to entrepreneurs. Out of which, 28 

individuals were not comfortable to disclose some of the information that were 

of vital importance for the study and therefore sample of 92 questionnaires 

were deemed fit to be used in analyzing the data.  

 

3.7 Unit of analysis 

For the purpose of this study, the unit of analysis is an individual referred to as an 

entrepreneur (Saunders and Lewis, 2012). 

 

 

 

3.8 Data Collection Method 

 

3.8.1 Primary data 

Primary data are those data that are directly collected from the field by using 

various data collection tools. In this study, primary data were collected by using 

questionnaires. 
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Questionnaires 

Questionnaire refers to a document containing questions designed to solicit certain 

type of information from the respondent for a specific purpose. (Babbie, 1990). This 

technique was adopted in this research work so as to give the respondent freedom 

and enough time to go through the questions and respond accordingly. This 

technique also is not time consuming for the researcher and hence it was adopted 

due to time constraints faced by the researcher.  

 

Both open ended and closed ended questionnaires were adopted. Close ended 

questionnaires were adopted to screen irrelevant information from the respondent 

while when much information were needed from the respondent, the researcher 

adopted open ended questionnaires. 

 

38.2 Secondary Data 

Secondary data are background information collected from both published and 

unpublished literatures. Secondary data in this case were collected through 

documentary review from recognized authorities mainly government agencies such 

as National Bureau of Statistics (NBS) and Tanzania Investment Centre (TIC). 

 

3.9 Data Analysis Techniques 

Weber (1990) defines data analysis as the process that involves working with 

data, organizing the data, breaking the data into manageable units, fabricating the 

data before presenting the processed data to the final consumer as a ready-made 

information. 

 

The specific data analysis methods that were adopted in this research work include 

but not limited to content data analysis, regression data analysis method and 

descriptive data analysis method. 
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 3.9.1 Content Analysis 

Content Analysis method was used for analyzing texts and other written data.  By 

using this method, the researcher was able to analyze what is relevant to the subject 

matter.  

 

Content analysis refers to the research technique that is used to make replicable and 

valid inferences by interpreting and coding textual materials. Under this research 

method, qualitative data was converted to quantitative data by systematically 

evaluating texts such as documents, oral communication and graphics. 

 

Hsieh and Shannon (2005) argued that content analysis fits qualitative research. 

Through content analysis, a researcher was able to record a unit of information (a 

datum) on paper by using words and then analyzed and recorded in a plain language 

for final consumer. 

 

3.9.2 Descriptive Data Analysis 

This is the first level of data analysis whereby data are summarized and data pattern 

are established. Tools like mean, median, mode, standard deviation, chi square, 

percentage, frequency and range are used to describe the findings of the research. 

 

Since the research focused on analyzing the impacts of formal education on 

entrepreneurship success from only set of entrepreneurs found at Kariakoo trading 

area, then the use of descriptive statistics in analyzing the data served the purpose as 

the researcher had only limited sample of respondents from Kariakoo. 

 

3.9.3 Regression Analysis 

This is a data analysis model which is called upon when the study involves 

modelling and analyzing several variables with dependent and independent 

relationship. In other words, this instrument is used to test the nature of association 

between a dependent variable and one or more independent variables of the 

research study. 
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The researcher used STATA package to analyze the data by using probit model to 

test the relationship between formal education and entrepreneurship success.  

 

3.10 Model Specification 

 

3.10.1  Specification of Binary Probit Model 

The study uses the Binary Probit Model (PM) to analyze the impacts of formal 

education on entrepreneurship success in Tanzania in Kariakoo Trading Area. Probit 

is used to model dichotomous or binary outcome variables. The dependent variable 

in this study is dichotomous (binary) in nature, taking the value 1 or 0. The value 1 

indicates that an entrepreneur possesses formal education and 0 indicates otherwise.  

Linear Probability Models (LPM) was not taken into account in this study due to its 

limitations, as it has the problem of generating predicted values which may fall 

outside 0,1 intervals thereby violating the basic principle of probability of being 

between zero and one. Another problem of LPM is heteroscedasticity; that is sub-

populations may have different variabilities from others (Cameron and Trivedi, 

2005). Linear Probability Model (LPM) is given by the following quation:- 

 

  

 

Where; Y= 1, if a etrepreneur has formal education and Y=0 if a etrepreneur does not 

have formal education, Xi are explanatory variables and B’s are parameters. 

Probit and Logit Models have been highly recommended as a remedy to problems 

assciated with Linear Probability Model. Both Probit and Logit Models use 

Maximum Likelihood Estimatin (MLE) procedures.  

 

However, in this study Probit Model was used. Cakmakyapan and Goktas (2013) 

pinpoints that, logit mdel is more appropriate to larger sample size at least 150 while 

Probit model is more appropriate to small sample size even between 40 and 100. In 
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this study the sample size is 92 entrepreneurs and that lead the option of Probit 

model.  

 

Specifically, we assume that the model takes the form: 

 

Where Pi denotes probability that an entrepreneur pocesses formal education or not, 

and Φ is the Cumulative Distribution Function (CDF) of the standard normal 

distribution. The parameters β are typically estimated by maximum likelihood. 

 

It is possible to motivate the probit model as a latent variable model. Suppose there 

exists  an auxiliary random variable. 

 

Where ε ~ N (0, 1). Then Y which represents an entrepreneur having formal 

education or not can be viewed as an indicator for whether this latent variable is 

positive: 

 

 

 

 

The use of the standard normal distribution causes no loss of generality compared 

with the use of an arbitrary mean and standard deviation because adding a fixed 

amount to the mean can be compensated by subtracting the same amount from the 

intercept, and multiplying the standard deviation by a fixed amount can be 

compensated by multiplying the weights by the same amount.   

 

Gouriéroux (2000) noted that for each explanatory variable, there are two types of 

marginal effects in binary dependent variables models. The first type of marginal 

effect is marginal Index effects which is the partial effects of each explanatory 

variable on the probit index function . If XJ is a continuous explanatory variable, 

marginal index effect of variable Xj is given by: 

https://en.wikipedia.org/wiki/Cumulative_distribution_function
https://en.wikipedia.org/wiki/Normal_distribution
https://en.wikipedia.org/wiki/Normal_distribution
https://en.wikipedia.org/wiki/Loss_of_generality
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XJ is a binary explanatory variable which is a Dummy or indicator variable. The 

marginal index effect of a binary explanatory variable equals to the value of the 

index function when  and the other regressors equal fixed values minus the 

value of the index function when  and the other regressors equal the same 

fixed values. The marginal index effect of the dummy variable XJ is marginal index 

effect of Xj 

 

The limitation of the Marginal index effects is that they are difficult to interpret and 

impossible to measure the latent dependent variable  which whether entrepreneurs 

may be influenced to take microcredit or not.  

 

The other effect is Marginal probability effects which are the partial effects of each 

explanatory variable on the probability that the observed dependent variable Yi= 1, in 

probit models are given below: - 

 

If XJ is a continuous explanatory variable 

 

Using the chain rule of differentiation, we obtain a general expression for the 

marginal probability effect of a continuous explanatory variable 

 

 

Where; 
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If XJ is a binary explanatory variable or a dummy or indicator variable, the marginal 

probability effect of a binary explanatory variable equals to the value of  

when Xij= 1 and the other regressors equal fixed values minus the value of  

when Xij= 0 and the other regressors equal the same fixed values  

The marginal probability effect of the dummy variable XJ is 

 

 

3.10.2 Economic Model 

The Ecnomic Model provides the variabes chosen, their measurements and the 

expected signs when applied to Probit Model (see Table 3.0).  

The Economic Model is specified as follows; 

 

 

 

X1 = Age  

Age of a respondent is measured in terms of years the respondent has lived since 

his/her birth. Age is expected to be positively or negative related to be successful in 

an entrepreneurship business. 

 

X2 = Gender 

It is hypothesized that gender has an important influence in entrepreneurship in 

Kinondoni district communities. Whereby men have power and access over 

productive resources therefore they are expected to be more involved in microcredit 

than female.  

 

 

 

X3 = Level of Education 

The level of education can be vital in influencing the entrepreneurship success and 

the way resources are being organized. Entrepreneurs that have attained formal 

education are expected to succeed in entrepreneurship. This variable is measured in 
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terms of years of schooling the respondent has spent in school to achieve the highest 

level of qualification. 

 

X4 = Entrepreneur’s Income 

If income of the entrepreneur depends only in entrepreneurship it may influence the 

entrepreneur to be successful quickly, whereby entrepreneurs of informal education 

are expected to support themselves. 

 

X5 = Marital Status 

It is an important variable since the success of entrepreneurship depends on the 

marital status, therefore those who are joined (married) are more likely to succeed in 

an entrepreneurship than those who are single and vice versa is true holding other 

factors at their means. 

 

X6 = Accesses of Finance 

Entrepreneurship expansion is determining how much the individual or corporate 

have fund, and therefore funds are important to any kind of an entrepreneur who 

wants to succeed. As funds increases may result in expansion of new other small 

businesses. 

 

X7= Family Size 

Family size is an important characteristic that may influence entrepreneurship 

success. Family plays a pivotal role in farming, since it is a source of labour. 

Household with small family size may help each other to expand the business.   

 

 

 

X8 = Entrepreneurship Experience 

Entrepreneurship experience is very important to an entrepreneurship business, the 

more the entrepreneurship experience the more the success of an entrepreneurship. 

Therefore, this is a very important area for an entrepreneurship.  
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The definition of variables is shown in the Table 3.0 below: 

 

Table 3. 1: Variables used in the Model  

Symbo

l 
Variable      Units Description 

Expected 

Sign 

X1 Age  Years Entrepreneurs’ age in years +/- 

X2 Gender 1 or 0 1=Male, 0=Female + 

X3 Level of Education Years Years of Schooling + 

     X4 

Entrepreneur’s 

Income 

 

1 or 0 

1 = If entrepreneur has 

income to start a business, 0 

= Otherwise. 

+ 

X5 Marital Status 1 or 0 
1 = Married, 0 = Not 

married 
+ 

X6 Access to Finance 1 or 0 
1 = Able to obtain loan, 0 = 

Otherwise 
 

X7 
Entrepreneurs 

Income 
1 or 0 

1 = has off-farm income, 0 

= Otherwise 
- 

X7 Family Size 
Numbe

r 

Number of people in the 

household 
+/- 

X8 
Entrepreneurship 

Experience 
Years 

Number of years in 

Experience 
+/- 

Source: Author (2019) 

 

 

 

 

 

 

 

 

 

 

CHAPTER FOUR 

 

DATA PRESENTATION, ANALYSIS ANDS INTERPRETATION 

 

4.0 Introduction 
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The main objective of the study was to analyze the impacts of formal education on 

entrepreneurship success. The study focused on entrepreneurs at Kariakoo business 

Center in Dar Es Salaam region. This chapter presents the results as per the 

objectives of the study. 

 

4.1 Descriptive Analysis 

 

Table 4. 1: Descriptive Statistics 

Variable Obs Mean Std. Dev. Min Max 

Entrepreneurship Success 92 0.45 0.49 0 1 

Age 92 39.01 7.72 18 58 

Gender 92 0.36 0.48 0 1 

Education 92 2.28 1.79 0 6 

Income 92 16.19 1.49 8.45 24.23 

Marital 92 0.25 0.44 0 1 

Accesses to Finance 92 0.67 0.47 0 1 

Family Size 92 2.78 1.58 1 6 

Entrepreneurship 

Experience 92 0.76 1.03 0 5 

Age2 92 1536.663 581.155 729 3364 

Source: Field data, (2019) 

 

4.1.0 The position of Tanzania’s Formal Education in the Creation of 

Entrepreneurs 

The first task of this study was to examine whether Tanzania’s education can create 

entrepreneurs. Results showed that, formal education had nothing to do with 

entrepreneurship creation; this was according to 63% (n = 58) of the respondents and 

37% (n = 34) responded that formal education had an association with 

entrepreneurship creation. 

 

 

An exploration of the effect of gender, marital status and experience in business on 

this perception was done using Pearson’s chi square. Results showed that, none of 
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the baseline variables had a statistically significant effect on the dependent variable. 

The table below shows the results of the tests. 

 

Table 4. 2: Education effects on entrepreneurship 

Variable X2 value Degree of freedom P value 

Gender 1.87 1 .048 

Education 5.03 6 .539 

Marital status 7.4 4 .116 

Source: Field data, 2019 

 

Most of the entrepreneurs, 43.4% (n = 40) were motivated to engage into 

entrepreneurial activities due to the fact that they are the primary bread winners in 

their families, others for financial independence, 28.3% (n = 26) while others were 

motivated by skills and interest (n = 10, 11.3%). Gender had a significant effect on 

the motivation behind entrepreneurship with p value = 0.048. The pattern of 

association showed that more males than females engaged in entrepreneurship 

because they were the main bread winners and also wanted to get financial freedom. 

45.9% of this variance was attributable to gender. 

 

The researcher explored the strengths that entrepreneurs had, it was found that 

majority of them 43.5% (n = 40) reported to be creative followed by 40.2% (n = 37) 

who reported to be flexible while a few perceived themselves to be risk takers. No 

particular variable had a significant association with the respondents’ strengths. 

When they were asked whether formal education helped them attain those strengths, 

majority of them, 72.8% (n = 67) were of the view that formal education had nothing 

to do with their strengths as entrepreneurs. A Pearson Chi square analysis revealed 

no significant relationship between level of education and the perception that 

education had nothing to do with the strengths that they possessed, x2 (6, n = 92) = 

8.93, p = .177. 

 

4.1.2 Entrepreneurs’ Perception of Formal Education 
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Respondents were asked if education helped them become entrepreneurs, majority of 

them were of the view that it did not help, 71.7% (n = 66) and the rest reported that it 

did. An exploration of the effect of the level of education on this perception was 

done, the Chi square assumptions were violated by the frequency distributions as 

shown in table 4.2 therefore the likelihood ratio was chosen instead. A significant 

dependence was observed x2 (6, n = 92) = 16, p = .014.  This statistically significant 

effect may however have no substantial implication in practice because the pattern of 

distribution showed that, significant variations were observed among those with no 

education at all, those with primary education and ordinary level education; only  few 

entrepreneurs schooled beyond ordinary level.  

 

Table 4. 3: Perception of entrepreneurs on formal education 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 14.317a 6 .026 

Likelihood Ratio 16.005 6 .014 

Linear-by-Linear Association 12.508 1 .000 

N of Valid Cases 53   

a. 10 cells (71.4%) have expected count less than 5. The minimum expected count 

is .28. 

Source: Field data, 2019 

 

Gender did not yield any statistically significant variation on the perception of 

education, x2 (1, n = 92) = 1.82, p = .177. Those who perceived education as having 

helped them to become entrepreneurs reported that it helped them build confidence 

and they got some business knowledge. It was on the overall reported that, formal 

education has nothing to do with entrepreneurship by majority of the respondents, 

64.2% (n = 59); neither educational level, x2 (6, n = 92) = 5.03, p = .539 nor gender 

x2 (1, n = 92) = 1.87, p = .172 had a significant effect on this view. 

 

4.1.3 Formal Education Deterrence to Entrepreneurship 
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The researcher further sought to inquire whether formal education could have 

deterred the respondents to become entrepreneurs at some point in time. The 

responses showed that, 24% (n = 22) responded affirmatively while the remaining 

majority, 71.7% (n = 66) reported that it did not deter them from becoming 

entrepreneurs. Three independent variables; gender, marital status and educational 

level were tested against this state of affair using Chi square analysis and the results 

showed that none of these had a statistically significant influence as summarized in 

Table 4.4. 

 

Table 4. 4: Deterrence of Formal education on entrepreneurship 

Variable Chi square value P value 

Gender .206 .65 

Level of education 5.73 .455 

Marital status 2.22 .695 

Source: Field data, 2019 

 

4.1.4 How Respondents Learnt to Become Entrepreneurs 

This was intended to establish how the respondents became entrepreneurs through 

various ways, such as formal education, doing, mentorship, family, and trial and 

error.  

 

The study revealed that 10 per cent  of the respondents explained that it is easier for 

someone to become an entrepreneur and succeed through acquiring formal education, 

22 per cent  of the respondents laid it to practice and doing it, 45 per cent  responded 

that mentorship plays a vital role in   entrepreneurship creation, 9 per cent  of the 

respondents responded that family influences may influence someone to become a 

successful entrepreneur and 14 per cent  of the respondents highlighted that doing it 

through try and error can influence someone to become a successful entrepreneur as 

shown  in Figure 4.1 below: 

 

Figure 4. 1: Ways of becoming entrepreneurs 
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Source: Field data, 2019 

 

Variables such as gender, marital status, level of education and time in business were 

cross tabulated with the responses on how respondents became entrepreneurs and 

tested by chi square. Results showed that the means by which the entrepreneurs in 

question emerged were independent of these mentioned variables. The test results 

were summarized in Table 4.5 below. 

 

Table 4. 5: Relationship between entrepreneurship and gender, marital status, 

level of education and experience in business  

Variable x2 value P value 

Gender 6.23 .183 

Marital status 24.9 .072 

Level of education 18.6 .775 

Experience in business 14.1 .292 

Source: Field data, 2019 

 

4.1.5 The Best Way to Become an Entrepreneur 

Table 4.6 below shows that, the best and most effective way to become an 

entrepreneur from the perspective of the respondents is by surrounding oneself with 

entrepreneurs as well as doing it yourself. 
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Table 4. 6: The best way to become an entrepreneur  

 Frequency Per cent  Valid Per 

cent  

Cumulative Per cent  

 

Doing it 38 41.5 41.5 41.5 

Surround yourself 

with entrepreneurs 
50 54.7 54.7 96.2 

Mentoring 4 3.8 3.8 100.0 

Total 92 100.0 100.0  

Source: Field data, 2019 

 

Again, the perception on how best one can become an entrepreneur was independent 

of all variables. This means that either marital status, being of a particular gender, 

having entrepreneurial experience, or having a certain level of education has no 

explanatory power on one’s perception of how best one can become an entrepreneur 

as affirmed by Table 4.7 below. 

 

Table 4. 7: The best way to become entrepreneur against gender, education 

level, experience in business and marital status 

Variable x2 values P value 

Gender 3.79 .15 

Educational level 12.5 .373 

Experience in business 1.92 .927 

Marital status 5.76 .673 

Source: Field data, 2019 

 

4.1.6 The rating of the contribution of formal education in entrepreneurial 

success 

The rating was done using a four-point Likert scale ranging from 0 = no impact, 1 = 

less impactful, 2 = impactful, and 3 = very impactful. The mean score was (M = 1.68, 

SD = .73) inferring that, it was between the extremes of less to being impactful. An 

exploration of the effect of the level of education was done using a one-way Analysis 
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of Variance (ANOVA). Results showed that there was a significant difference, p = 

.005. A post hoc test using the Least Significant Difference (LSD) was conducted to 

inspect where the differences actually lies. Table 4.8 below shows the mean 

differences and associated probability values. 

 

Table 4. 8: The contribution of formal education to entrepreneurship success 

Level of education Mean difference P value 

No education vs. A’ level -.667 .036 

No education vs. Degree or higher -1.067 .004 

Primary vs. O’ level -.703 .006 

Primary vs. A’ level -.846 .005 

Primary vs. Degree or higher -1.246 .001 

Source: Field data, 2019 

The impact of experience with business was explored using an F-test (ANOVA) and 

the difference was found to be statistically significant, p = .001. A post hoc multiple 

comparison test was done using Least Significant Difference (LSD) test. Statistically 

significant differences were found to lie between less than a year (M = 2.09, SD = 

.302) and Five years or more (M = 1.36, SD = .731) and secondly, three to five years 

(M = 2.4, SD = .548) and five years or more (M = 1.36, SD = .731). A thorough 

report of the means is presented in the table 4.9 below. 

 

 

 

 

Table 4. 9: Rating of formal education on entrepreneurship by time in business 

Time in business Mean N Std. Deviation 

Less than a year 2.09 11 .302 

One to two years 1.78 9 .667 

Three to five years 2.40 5 .548 

More than five years 1.36 28 .731 

Total 1.68 53 .728 
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Source: Field data, 2019 

 

A t-test was run to explore the effect of gender on the rating but the effect was not 

statistically significant, p = .485. 

 

4.1.7 Factors Affecting Entrepreneurial Capacity 

Entrepreneurial capacity was measured by the amount of capital at the start, amount 

of capital at the present and monthly revenue. Factors that affect entrepreneurial 

capacity were preconceived to be gender, marital status, type of ownership, main 

decision maker, time in business, motivation for engaging in business, source of 

capital. 

 

The findings reveal that, 10 per cent  of the respondents explains gender is one of the 

factor affecting entrepreneurial capacity, 25 per cent  of the respondents explains, 

marital status is another factor which affects the entrepreneurship capacity,46 per 

cent  of the respondents explains the type of business ownership do affect the 

entrepreneurship capacity, and 20 per cent  of the respondents explains that, the main 

decision maker affects entrepreneurship capacity. 

 

 

 

 

 

Figure 4. 2: Factors Affecting Entrepreneurial Capacity 
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Source: Research Findings, (2019) 

 

4.1.8 The Influence of Gender on Entrepreneurial Capacity 

The influence of gender was investigated using an F test statistic; the dependent 

variables were initial capital, business value at the present and monthly revenue. 

Gender only had a significant impact to the capital at the start of the business, p = 

.008. Table 4.10 below summarizes the mean differences in correspondence with 

gender. 

 

Table 4. 10: Gender influence on entrepreneurial capacity 

Gender of 

respondents 

Initial Capital Business value-Present Monthly 

revenue 

Male 

Mean 5942857.14 89057142.86 19000000.00 

N 54 54  54 

Std. 

Deviation 
5820566.261 41439497.255 7553729.114 

Female 

Mean 11388888.89 79833333.33 19722222.22 

N 36 36 36 

Std. 

Deviation 
5256803.870 48258190.405 8518530.359 

Total 

Mean 14396226.42 85924528.30 19245283.02 

N 92 92 92 

Std. 

Deviation 
5993873.868 43630374.501 7819860.466 

Source: Field data, 2019 
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On the question of number of employees at the start of the business, number of shops 

owned and the present number of employees, gender had no statistically significant 

effect. 

 

4.1.9 The Effect of Business Profile on Entrepreneurial Capacity 

The business profile comprised of business ownership, main decision maker and the 

amount of time the business has been operational. It was found using the analysis of 

variance that, none of these had a statistically significant effect on entrepreneurial 

capacity as indicated by Table 4.11 below. 

 

Table 4. 11: Effect of business profile on entrepreneurial capacity 

Profile df  F statistic 

value 

P 

value 

Business 

ownership 

Initial capital 2, 89 1.78 .179 

Capital at 

present 

2, 89 .054 .947 

Monthly 

revenue 

2, 89 1.12 .334 

Decision maker Initial capital 2, 89 .220 .803 

Capital at 

present 

2, 89 1.07 .350 

Monthly 

revenue 

2, 89 .455 .637 

Time in 

business 

Initial capital 2, 89 1.26 .299 

Capital at 

present 

2, 89 2.43 .076 

Monthly 

revenue 

2, 89 .223 .880 

Source: Field data, 2019 

 

4.1.10 The Motivation Behind Entrepreneurship 

We observed that, the motivation for an entrepreneur is crucial for any entrepreneur 

to excel, whereby the researcher went further to investigate on motivation behind 

entrepreneurship. 
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It was found that, 43 per cent  of the respondents explained that, being the principal 

bread winner is a motivating factor for entrepreneurship, 28 per cent  explained that, 

financial independence is crucial for motivation, 5 per cent  of the respondents 

explained interest and skills, and 23 per cent  explained supplement family income as 

one of the motivating factors. 

 

Figure 4. 3: Motivation behind entrepreneurship 

 

Source: Field data, 2019 

 

It was noticed that, the variable motivation behind entrepreneurship had a significant 

effect on only one dependent variable i.e. capital at the start of the business which 

was noticed in an F test procedure; p = .004. Inspection of the means using LSD 

showed that, being the principal bread winner was much more associated with a 

higher capital at the start than having ventured into business due to interests and 

skills. 

 

4.1.11 Source of Capital and its Effect on Entrepreneurial Capacity 

Respondents were asked the source of the capital they used to start business. The 

results further reveals that, 13 per cent  of the respondents explained that, family 

savings is the source of capital and its effect on entrepreneurship capacity, 46 per 

cent  of the respondents explained that, personal savings is the one that generates 
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capital, 33 per cent  of the respondents explained that, the share of inheritance such 

as land, houses are part of the source of capital, and 9 per cent  of the respondents 

explained that friends and other partners are the source of capital in their  

entrepreneurship pursuit. Figure 4.5 below portrays the results. 

 

Figure 4. 4: Entrepreneurs sources of capital 

 

Source: Field data, 2019 

 

When the effect of the source of capital was explored using analysis of variance, it 

was found that it had a statistically significant effect on the business value at the 

present; p = .001. The inspection of the means showed that those who accumulated 

capital from their personal savings had accumulated more capital by the time the 

research was done than those whose capital was from a share of an inheritance. The 

size effect was big (eta squared = .298) 

 

4.1.12 The Impact of Formal Education on Entrepreneurial Capacity 

The researcher aimed at finding the impacts of formal education on entrepreneurship 

success; hence forth the researcher put forward issues which impact the formal 

education positively on the entrepreneurship capacity such as visionary employees, 

increasing revenue capacity, easy task management, and quick expansion. 
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The findings show that, 9 per cent  of the respondents explained that, with formal 

education, it is much easier to obtain visionary employees in the organization to run 

the business successful,  49 per cent  of the responded that formal education impacts 

positively revenues since an enterprise will be able to attract more talents and 

professionals who will in turn improve operational efficiency, 26 per cent  responded  

that formal education simplifies work and makes the work much easier while the 

remaining 16 per cent  of the respondents argued that formal education may result in 

growth and hence expansion of the business. 

 

Figure 4. 5: Impact of Formal Education on Entrepreneurial Capacity 

 

Source: Field data, 2019 

 

4.1.13 Average revenue per month 

The processed data showed that the average revenue among the surveyed 

entrepreneurs per month was over 19 million. The table below shows the levels of 

education and the corresponding average monthly revenues in Tanzania shillings 

which conclude that formal education has no effect on the average monthly revenue. 

Table 4. 12: Relationship between level of education and average revenue per 

month 

Level of education Mean   N Std. Deviation 

No formal education 20666666.67   13 6946221.995 
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Primary 18076923.08   19 3925589.944 

O level 20428571.43   23 10896112.826 

A level 17250000.00   15 7265377.780 

Vocational (VETA) 12000000.00    6 14142135.624 

Certificate/Diploma 18000000.00    9 .000 

Degree or higher 23000000.00    7 7582875.444 

Total 19245283.02   92 7819860.466 

Source: Field data, 2019 

 

4.1.14 Number of employees 

Average number of employees at the start was (M = 1.21, SD = .968). A statistically 

significant difference was observed in number of employees basing on the level 

education; p = .011. The size effect was (Eta squared = .293) meant that 29.3% of 

the variance was accounted for by education. Figure 4.6 below shows that higher 

levels of formal education were associated with a relatively bigger number of 

employees. At the present however, there was no statistically significant difference in 

the number of employees; p = .629. A paired samples t-test was conducted to explore 

variations in number of employees at the beginning of the business and at the 

present. It was observed that, at the present, there is a mean of (M = 3.58, SD = 1.64) 

and the test is statistically significant; p = .000. 
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Figure 4. 6: Relationship between levels of education and number of employees  

 

Source: Field data, 2019 

 

4.1.15 Factors Influencing Business Activities 

Lastly, the researcher probed on factors that influence business activities among 

entrepreneurs, seven items were posed to which the response had to be a yes or no. In 

order to condense these items, such as lack of formal education, limited access to 

credit, poor environment, unfriendly tax regime, safety and competition, and lack of 

managerial skills. 

 

The results further show that, 2 per cent  of the respondents explained that, limited 

access to credit is one of the factors influencing business activities, 16 per cent  

responded that poor environment is one of the factors influencing business activities, 

22 per cent  highlighted that unfriendly tax regime is another factor which influence 

entrepreneurship while 35 per cent  of the respondents had an opinion that strong 

competition has greater influence on business activities. The results are further 

presented by the figure 4.6 below. 
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Figure 4. 7: Factors influencing business activities         

 

Source: Field data, 2019 

 

From the graph above, it is evident that limited access to credit facilities, unfriendly 

tax regime and strong competition are the major factors influencing entrepreneurship 

landscape in the country. Other factors such as lack of managerial skills and formal 

education, and poor environment are least of the challenges faced by entrepreneurs. 

 

4.2 Probit Model Results and Interpretation 

The coefficients and marginal effects of the Probit Model are provided by the table 

4.7. The Probit model is used to analyze the significant factors impacting formal 

education on entrepreneurship success in Kariakoo trading area. 
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Table 4. 13: Results from Probit Model  

Explanatory Variables Coefficient 
Marginal Effects 

 (dF/dx) 

Constant 
1.451  

[2.250]  

Age 
0.079** 0.031** 

[0.038] [0.015] 

Age2 
-0.001 -0.000 

[0.001] [0.000] 

Gender 
0.758** 0.295** 

[0.330] [0.123] 

Education 
0.231** 0.091** 

[0.087] [0.034] 

Income 
-0.273** -0.107** 

[0.121] [0.048] 

Marital Status 
-0.972** -0.345** 

[0.360] [0.107] 

Access to Finance 
0.670** 0.252** 

[0.329] [0.115] 

Family Size 
-0.005 -0.002 

[0.094] [0.037] 

Entrepreneurship Experience 
-0.053 -0.021 

[0.136] [0.054] 

Number of observations 92   

Log pseudo likelihood -50.596621   

Wald chi2(10) 32.57  

Prob > chi2 0.0002   

Pseudo R2 0.1997   

obs. P 0.4456  

pred. P 0.4331 (at x-bar) 

Note: Robust standard errors in brackets 

 

 Dependent Variable: Entrepreneurship Success 

 *** significant at 1%, **significant at 5% * significant at 10% level 

(#) dF/dx is for discrete change of dummy variable from 0 to 1 
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The Probit regression results indicate that, age, gender, education, income, marital 

status and access to finance are significant factors impacting entrepreneurship 

success in Kariakoo trading area. On the other hand, other factors namely family size 

and entrepreneurship experience have been found to be of insignificant effect when it 

comes to entrepreneurship success when analysis was done by using probit model. 
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CHAPTER FIVE 

 

DISCUSSION OF THE FINDINGS 

5.0 Introduction 

The major objective of the study was to analyze impacts of formal education in the 

success of entrepreneurship in Tanzania. This chapter provides the discussion on 

findings based on chapter four in relation to the case study, findings from probit 

regression analysis, descriptive analysis, similar studies and the conclusion of the 

study. In a nutshell, this chapter provides detailed discussion of how entrepreneurs 

in Kariakoo trading area view formal education in their entrepreneurship activities.  

 

5.1 Discussion of Findings from Descriptive Analysis 

 

5.1.1 The position of Tanzania Formal Education in the Creation of 

Entrepreneurs 

This section attempts to assess empirically the first specific objective of the study in 

regard to position of the of formal education in entrepreneurship creation. 

 

Based on findings the result shows that 63% (n=58) of the respondents had the 

view that entrepreneurship creation has nothing to do with formal education while 

those who perceived that formal education have helped them to become 

entrepreneurs resorted that formal education has only imparted them with confidence 

when it comes to business dealings. This means that, majority of entrepreneurs are 

in the business not because they have formal education but because of some other 

factors specifically doing it, mentorship, family background and trial and error. 

 

The finding that formal education is not a creator of entrepreneurs is in line with the 

skills development approach given fourth by Josien and Sybrowsky (2013) which 

suggests that, since skills coming from formal education only help entrepreneurs to 

become better and therefore entrepreneurs are not created by the mean of formal 

education. Josien and Sybrowsky further argued that education only helps those born 

entrepreneurs by nature to develop required skills to assist them in their 
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entrepreneurship which contradict the views of Volery et al (2013) who stipulate 

that entrepreneurs are not naturally born, rather individuals can learn to become 

entrepreneurs. 

 

5.1.2 The Perception of Formal Education by Entrepreneurs  

Likelihood ratio was run and significant dependence observed. Significant variation 

was evident among those with no education at all, with primary education and 

ordinary level education and 71.7% (n=66) perceive that education has no 

relationship with entrepreneurship success. Further, 71.7% (n=66) perceive that 

education could not deter one to become an entrepreneur while 24% (n=22) of the 

correspondences indicated that formal education has ability to deter an individual 

from becoming a successful entrepreneur, whereby gender, marital status and 

education level were tested by using chi square analysis.  

 

The findings to large extent are in line w i t h  the literature. Despite the fact that 

most of the respondents were not actually discouraged by formal education or rather 

not pushed to become entrepreneurs by the formal education. Mahadea et al (2011) 

and Lazenby and Machaba (2011) argue and support the finding of other studies 

that formal education prepares an individual for employment rather than an 

entrepreneur by enhancing individuals with necessary skills and knowledge to fit in 

office work. 

 

5.1.3 Factors Affecting Entrepreneurial Capacity 

Entrepreneurial capacity was measured by initial capital, present capital, monthly 

revenue and number of employees where the factors affecting entrepreneurship 

capacity include gender, marital status, type of ownership, main decision maker, 

period in the business, motivation for engaging in the business and source of 

capital. 

 

While gender was found to have significant impact to the amount of capital at the 

start of the business, other dependent variables were free from statistical influence 
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of gender. On the other hand, the effect of marital status was found to be 

statistically significant on all other dependent variable as shown by ANOVA Table 

4.14 in chapter four. This implies that when it comes to capital to start a business 

venture, gender play a vital role in which it is much easier for male to raise capital 

than it is for females. 

 

Further, the analysis shows that 43.4% (n=40) of the respondents were engaged in 

entrepreneurship because they are the principal bread winners while 28.3% (n=26) 

were engaged in entrepreneurship for financial independence as shown by the 

Figure 4.2 in Chapter 4.  Also, being a principal bread winner is much associated 

with lower initial capital than having ventured into the business due to interests or 

skills. 

 

The findings seem to be in line with the study by Kerala, Raman (2004) which 

the study stipulated that factors influencing business start-up are such as initiatives, 

third party assistance, encouragement by family and friends, skills and 

experiences, and the need for independence. In the same way, Swinney and Runyan 

(2007) argued that the leading factors that prompt individuals t o  become 

successful entrepreneurs include motive to generate income, self-employment and 

family and/or friends support 

 

5.1.4 Formal Education and Entrepreneurial Capacity 

Formal education influence on the capital at the start of the business was found to be 

statistically significant which means that education explains 36% of variation of 

capital at the start of the business as per Table 4.15 in Chapter four while at the same 

time it was found that formal education had no statistical significance on present 

business value as t-test shows in Table 4.16 in Chapter four. When it comes to 

revenue generated by the entrepreneurs on monthly basis, the influence of formal 

education is not statistically significant while when it comes to number of 

employees, formal education was found to have significant value as whereby higher 
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level of education seemed to attract relatively bigger number of employees as shown 

by Figure 4.4 in Chapter four. 

 

The findings of the study align with De Wit and Van Winden (1989), Uhlner et al. 

(2002) studies which argue that education does not play the most significant role 

towards individual’s choice to become entrepreneur. Webb et al. (2013) argue that 

there is a negative effect of education on entrepreneurship which is however 

compensated by another positive effect arising from managerial complexities that the 

management of businesses may face.  According to Levie and Atio (2008), to be 

successful, an entrepreneur does not require only formal education but rather other 

equal important business management capabilities such as conforming to 

organizational behavior, planning, administrative skills, leadership and human 

resources management skills, things which does not necessarily call for formal 

education.  

 

However, on the other hand, Evans and Leighton (1989), argue that better 

performance in entrepreneurial activities is highly necessitated by higher level of 

education and this has also been supported by Shane and Venkataraman (2000) who 

argue that discovery of opportunities and explorations of the discovered 

opportunities are the two main ingredients of entrepreneurship and therefore highly 

educated people are much more likely to excel when it comes to entrepreneurship 

than less educated people.  

 

5.2 Discussion of Findings from Probit Model 

 

5.2.1 Age  

The results show that, the coefficient of age is positive and statistically significant at 

5% significance level. The age at turning point is 49.1 years. This implies that, the 

probability of an entrepreneur with formal education to succeed increases as the age 

increase, until at the age of 49.1 years. Above turning point age, probability of 

entrepreneurship success decreases at an increasing rate. In this particular case the 
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age ranges from 18 years to 58 years and therefore positive relationship and for an 

entrepreneur beyond 49.1 years, any year increase in age of the formal education, the 

probability of entrepreneurship success increases by only 4% keeping other factors at 

their means. 

 

Study of the same nature titled “Education and Entrepreneur Success” which was 

done in Malawi also came up with the same results stating that the effect of formal 

education to entrepreneurship success is positive in nature with age until the turning 

point age of 42 years is reached. 

 

5.2.2 Gender 

The results indicate that, the coefficient of gender is positive and statistically 

significant at 5% significance level. The study further indicates that female gender 

has a higher chance to succeed as an entrepreneur than male gender when all other 

factors are kept at mean. The study clearly entails that, the probability of a male 

gender to be successful is by 32% against 68% probability for female gender. Hence, 

according to the study, female gender stands a higher chance to succeed as 

entrepreneurs than male gender, keeping other factor at their means. 

 

The findings of the study are contrary to study by Hamilton, 1996 and Parker, 2009 

which stipulate that female entrepreneurs under-perform male entrepreneurs in terms 

of economic success however in most cases the reason for that is due to the fact that 

female entrepreneurs when compared to male entrepreneurs are to great extent 

disadvantaged when it comes to securing financial capital to their ventures and 

usually when their career is interrupted by children nursing, they stand to experience 

financial loss during the period. 

 

5.2.3 Education 

The results indicate that, the coefficient of Years of Schooling (formal education) is 

positive and statistically significant at 5% significance level. This means that, as the 

years of formal education increases, chances of entrepreneurship success also 
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increase. The probability of increase entrepreneurship success when an individual 

increases formal education is by 10% keeping other factors at their means. 

Similar study conducted in Malawi also came with almost the same results in which 

the study showed that before the age turning point is reached, the probability of 

entrepreneurship success is increased by 20.6 per cent  with one additional year of 

schooling. Study by in Kenya by Gichuki et al. (2014) reported similar observations 

whereby education shows significant at 5% level when it comes to entrepreneurship 

success. 

 

5.2.4 Income 

This was captured by looking on those average revenues on the business monthly, 

depending on the type of the business that the person is doing. The results indicate 

that, the coefficient of entrepreneurship income is negative and statistically 

significant at 5% significant level. This implies that, as the income from 

entrepreneurship increases, entrepreneurship success increases at decreasing rate. 

This is due to the fact that the increased income is associated with business 

expansion and hence increases in number of shop outlets and workers and hence 

management becomes much more complex while the overhead costs increase not in 

proportional to increase in income. The marginal effect side reveals that, the 

probability of decrease in rate of entrepreneurship is 13%, keeping other factors at 

their means.  

 

5.2.5 Marital Status 

The results indicate that, the coefficient of marital status is negative and statistically 

significant at 1% significance level. This shows that, entrepreneurship success 

decreases when individuals are not married. The married couples can succeed in 

entrepreneurship than unmarried. This is due to the fact that the married couples who 

are both engaged in entrepreneurship share experience and jointly manage their 

business and hence at all times, at least one is present in the business. The marginal 

effect reveals that, the probability entrepreneurship success of individuals who are 
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not married decreases by 37% compared to married individuals, keeping other factors 

at their means. 

 

Dr. Philip Wambui Peter and Henry Mutisya Munyithya in their journal “The Gender 

Factor Influence on Entrepreneurial Success in Kitui County, Kenya”, affirm that out 

of all respondents interviewed, 77.8% of the respondents agreed that success of 

women and men entrepreneurs was affected by their marital status to which 64.8% 

were in a view that married entrepreneurs prosper faster than single entrepreneurs, 

the findings which are in line with the findings of this study.  

 

5.2.6 Access to Finance 

The results indicate that, the coefficient of access to finance is positive and 

statistically significance at 5% significant level. This implies that, as entrepreneurs 

get access to finance, the chances of entrepreneurship success increases. According 

to the marginal effect data, the increases of entrepreneurship success is by 25% to 

entrepreneurs who have access to finances compared to entrepreneurs who do not 

have access to finances, considering other factors remains at their means. 

 

To summarize, it is observed that the model has passed all important diagnostic tests 

essential for giving reliable estimates as elaborated. This section has provided the 

results from Probit Model., the results that indicate age, gender, education, income, 

marital status and access to finance are significant factors when it comes to impacts 

formal education on entrepreneurship success in Kariakoo trading area. Other factors 

namely family size and entrepreneurship Experience were found to be of statistically 

insignificant with probit model. 
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CHAPTER SIX 
 

SUMMARY, CONCLUSION, VALUE OF THE RESEARCH, AREAS FOR 

FURTHER STUDY AND RECOMMENDATIONS 

 

6.0 Introduction 

This chapter presents the summary, conclusion, value of the research, area for 

further studies as well as recommendations. This chapter is divided into three 

sections. The first section summarizes results and conclusion of the entire study, 

second section presents the value of the research, and areas for further study and 

the last section provides limitation of the study. 

 

6.1 Summary and Conclusion 

The primary objective of the research study was to ascertain the impacts of formal 

education on entrepreneurship success in Tanzania. The data collected to answer 

research questions were supported by the literature review. The summary of the 

finding of the research as hereunder briefly summarized. 

 

For the first research question of this research study, the main finding has confirmed 

that formal education has nothing to do with entrepreneurship creation in Tanzania. 

The research results state that formal education can only enable entrepreneurship in 

Tanzania. Formal education to large extent in Tanzania enables entrepreneurship by 

providing individuals with confidence and knowledge during their entrepreneurial 

dealings. 

 

The research study also affirmed that there is no direct link between formal 

education and choice to become an entrepreneur in Tanzania. However, the level of 

schooling only brings about knowledge and skills which are considered as a 

cornerstone for entrepreneurship. It was therefore established that formal 

education, can be an incubator to entrepreneurship and hence alter individual’s 

decisions to become entrepreneurs in Tanzania. On the other hand, it was also 

found that since formal education has a tendency to attract jobs in the corporate 

world,  then the choice to become an entrepreneur is much affected by the level of 
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education.   

 

6.2 Value of the Research 

This research work adds value to entrepreneurship activities in the country when it 

comes to contribution of formal education on entrepreneurship success. The research 

clearly identifies the relationship between entrepreneurship and formal education. 

 

The findings of the study can help the policy makers to formulate policies that will 

guide and motivate students who have graduated from all levels of education without 

formal employment to employ themselves through entrepreneurship as the research 

has confirmed that despite the fact that formal education is not the creator of 

entrepreneurship, it adds value to entrepreneurship by providing individuals with 

knowledge and confidence once they decide to pursue entrepreneurship. 

 

On the other hand, the research outcome should also be used to motivate those who 

were not lucky enough to acquire formal education to venture themselves into 

entrepreneurship as the research has proven that the success of entrepreneurship is 

not only associated with formal education but some other aspects such as access to 

credit facilities, family background, government policies towards entrepreneurship 

and influence of mentorship to mention but the few. 

 

6 . 3 Recommendations 

Stress on Formal Education 

Since the findings shows positive relationship between years of schooling and 

chances of entrepreneurship success, therefore stress should be put on formal 

education to prepare children from early years of schooling at the same time 

encourage the culture of doing after completion of formal education.  This is due to 

the fact that despite the fact that formal education has nothing to do with 

entrepreneurship creation, it influences positively entrepreneurship success. 

 

The research has also yielded that one additional year of schooling results inmuch 
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higher chances of entrepreneurship success until when the turning point is reached, 

therefore entrepreneurship education should be introduced at the youth stage of 

children from primary school level to higher levels of education. 

 

Access to Finance 

As the study confirmed that the coefficient of access to finance is positive and 

statistically significant at 5% significance level, therefore the government should 

strive to create entrepreneurship friendly environment to start and register 

businesses and hence it becomes much easier for the formally registered business to 

access finances to fund their business from commercial banks and other 

microfinance entities that are operating in the country. 

 

6.4 Area for Further Studies 

The study was conducted in Dar Es Salaam, specifically Kariakoo trading area in 

Ilala district through the findings of the study have been generalized to the whole 

country and therefore it is recommended that the same nature of study be done to 

other parts of the country with different demographic characteristics because 

different localities have different characteristic. The studies can then be compared 

and contrasted. 

 

Another study can also be conducted to analyze if the current education curriculum 

prepares students from the lower levels of education to becomes entrepreneurs when 

they graduate from schools, colleges and universities. 
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APPENDICES 

 

Appendix I: Questionnaire to be filled by Kariakoo Entrepreneurs 

Introduction  

Dear participant. Thank you for agreeing to meet me and to respond to this interview. 

My name is Sammy Lwendo, a student from Mzumbe University undertaking a 

study as part of the requirements for the award of Master’s Degree. The study is 

based on analyzing the Impacts of Formal Education on Entrepreneurship Success in 

in Tanzania: The Case of Kariakoo Business Centre. The questionnaire will not 

consume much of your time and the information that you will be provide will be 

solely used for this study and under no circumstances shall be shared with any third 

party.  

Interview Date: Region: 

Name of Interviewer: District: 

 Ward: 

  

1. Marital Status   Married  

Single  

Widowed    

Separated  

Divorced  

Other (specify) 

 

 

 

 

 

 

2. Level of 

Education  

No formal education   

Primary School   

Ordinary level (form IV)  

Advanced level (form VI)   

Vocational education (VETA)  

Certificate/Diploma  

Degree or higher    

Can you read and 

write?  

Yes         No  
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Household size  Current number of household members ……………… 

 

What type of business 

are you in? 

Services/Retail  Saloon/hairdressing   

Food vending  

Shop groceries (kiosk)   

Selling clothes/shoes  

Digital   

Other 

(specify)………………………………… 

 

 

B: Business Activity Profile   

Question Response  

3. Type of ownership  

 

Individual ownership  

Group Ownership   

Family ownership   

Spouse ownership   

4. In all matters pertaining 

to business, who is the 

main decision maker?  

You  

Spouse  

Parents/relatives  

Others (specify)   

5. When did you start 

engaging in this 

business activity 

(indicate year) ……… 

Less than a year  

One to two years  

Three to five years  

More than five years  

6. What motivated you to 

start the business? 

I am primary principal 

breadwinner  

 

Financial independence  

Interest and skills  

Supplement family 

income  
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Supplement spouse 

income  

 

Job employment 

dissatisfactions 

 

Others;  

Specify 

……………………… 

 

7. What was your initial 

capital when you 

started the business? 

Less than TZS 500,000/=  

Above TZS 500,000/=  

More than TZS 1 million  

More than 10 million  

More than 20 million  

More than 50 million  

Others, 

specify______________

_____ 

 

8. What is your estimate business value as of now in TZS? 

………………………… 

9. How many shops do you own currently? ………………………………………… 

10. Approximately, how much does your business generate monthly in TZS?  

…………………………………….. 

11. How many employees did you have when you initially opened your business? 

……………………………………… 

12. How many employees do you have currently? 

13. Are you able to access finance?  Yes         No  

14. What was the source of your initial capital? 

My family savings                                                                                                          

My Personal  savings                                                                                            

My share of inheritance                                                                                        

I borrowed from friends / relatives                                                                       
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I borrowed from  VICOBA group                                                                        

I borrowed from  informal group lending scheme                                               

I borrowed from  Microfinance/ banking institution                                           

Others                                                                                                                 

Specify………………………………………. 

 

 

15. In your view, did your entrepreneurship helped by your formal education? 

It helped  

I don’t think it did  

I can’t see how it helped  

Others, 

specify………………………………………………………………………………

…………………………………. 

 

 

16. If it helped, how did it help?  

Building confidence  

Impacted me with some business knowledge  

Helped me to avoid some mistakes  

Helped me get some business deals  

Others, 

specify………………………………………………………………………………

………………………………… 

 

 

17. Do you think formal education eased your entrepreneurship journey than if you 

did not have any formal education? 

Yes     

No       

            If yes, explain how ……………………………………………………………. 

 

18. In your opinion, would agree that formal education acts as a deterrence to 

entrepreneurship? 

Yes     

No       
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            If yes, explain how ……………………………………………………………… 

If no, explain how ……………………………………………………………….. 

19. What are your key strengths as an entrepreneur? Flexible  

Creative  

Risk Taker  

Creative  

Disciplined  

Hard worker  

Good manager  

Integrity  

Others, Specify 

          

20. Did the formal education attained helped you to 

attain the mentioned above strengths?  

Yes                  No   

 

21. Does your formal education have something to do 

with your choice to become an entrepreneur? 

 

Yes                  No   

22. Have ever achieve success in an Entrepreneurship 

business? 

Yes                  No   

23. Did the formal education you received could have deterred you from becoming 

an entrepreneur? 

         Yes     

          No      

Explain your answer …………………………………………………………………… 

24. How did you learn to become an entrepreneur? 

   

Doing  

Mentorship  

Family   

Trial and error  

Desperation  

Lack of formal  
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education 

Formal education  

Others, 

Specify……………

…………. 

 

25. What would you suggest are the best practice to 

becoming an entrepreneur? 

 

 

 

 

 

Doing it 

 

 

Surround yourself 

with people who 

are doing it 

 

Acquire formal 

education 

 

Reading  

Failure  

Mentoring  

Survival 

environment 

 

Others,  

Specify 

……………………

……. 

 

24. In a scale of 1 to 5, how would you rate the impact of education on your 

entrepreneurship success, 5 being very impactful and 1 being no impacts. 

5 4 3 2 1 

Very impactful Impactful Neutral Less impactful No impacts 

E: Challenges, Opportunities and Prospects 

 

26. To what extent are the following influence growth of your business Activity 

(Tick below) 

 Serious Constraint Not a Not 
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Constraint Constraint  Applicable  

i) Lack of formal education     

ii) Limited access to credit 

facilities and high interest 

rates 

    

iii) Poor business environment     

iv) Unfriendly tax regime     

v) Safety and security      

vi) Strong competition     

vii)  Lack of management skills     

viii) Others 

Specify ……………………………………………. 

 

27. If it helped, how did it help?  

Building confidence  

Impacted me with some business knowledge  

Helped me to avoid some mistakes  

Helped me get some business deals  

Others, 

specify………………………………………………………………………………

………………………………… 

 

 

28. Do you think formal education made eased your entrepreneurship pursuit in any 

way ? 

Yes   

No     

            If yes, explain how ……………………………………………………………. 

 

29. In your opinion, does formal education has nothing to do with entrepreneurship 

creation? 

Yes   
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No     

            If yes, explain how ……………………………………………………………… 

If no, explain how ……………………………………………………………….. 

30. What are your key strengths as an entrepreneur? Flexible  

Creative  

Risk Taker  

Creative  

Disciplined  

Hard worker  

Good manager  

Integrity  

Others, Specify 

 

31. Did the formal education attained helped you to 

attain the mentioned above strengths?  

Yes                  No   

 

32. Does your formal education have something to do 

with your choice to become an entrepreneur? 

 

Yes                  No   

33. Did the formal education you acquired could have hindered you from becoming 

an entrepreneur? 

         Yes     

          No      

Explain your answer …………………………………………………………………… 

34. How did you learn to become an entrepreneur? 

 

Doing  

Mentorship  

Family   

Trial and error  

Desperation  

Lack of formal 

education 
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Formal education  

Others, 

Specify……………

…………. 

 

35. What are the best practices of learning 

entrepreneurship? 

 

 

 

 

 

Doing it 

 

 

Surround yourself 

with people who 

are doing it 

 

Acquire formal 

education 

 

Reading  

Failure  

Mentoring  

Survival 

environment 

 

Others,  

Specify 

……………………

……. 

 

24. In a scale of 1 to 5, how would you rate the impact of education on your 

entrepreneurship success, 5 being very impactful and 1 being no impacts. 

5 4 3 2 1 

Very impactful Impactful Neutral Less impactful No impacts 

E: Challenges, Opportunities and Prospects 
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36. To what extent are the following influence growth of your business Activity 

(Tick below) 

 Serious 

Constraint 

Constraint Not a 

Constraint  

Not 

Applicable  

ix) Lack of formal education     

x) Limited access to credit 

facilities and high interest 

rates 

    

xi) Poor business environment     

xii) Unfriendly tax regime     

xiii) Safety and security      

xiv) Strong competition     

xv)  Lack of management skills     

xvi) Others 

Specify ……………………………………………. 
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Appendix II: Descriptive Statistics 

 

Gender of respondents 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Male 66 71.7 71.7 71.7 

Female 26 28.3 28.3 100.0 

Total 92 100.0 100.0  

 

Children at school 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid 0 64 69.6 69.6 69.6 

1 3 3.3 3.3 72.8 

2 12 13.0 13.0 85.9 

3 13 14.1 14.1 100.0 

Total 92 100.0 100.0  

 

Marital status  

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Married 69 75.0 75.0 75.0 

Single 9 9.8 9.8 84.8 

Widowed 2 2.2 2.2 87.0 

Separated 5 5.4 5.4 92.4 

Divorced 7 7.6 7.6 100.0 

Total 92 100.0 100.0  
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Level of education 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid No formal education 13 14.1 14.1 14.1 

Primary 23 25.0 25.0 39.1 

O level 23 25.0 25.0 64.1 

A level 17 18.5 18.5 82.6 

Vocational (VETA) 2 2.2 2.2 84.8 

Certificate/Diploma 3 3.3 3.3 88.0 

Degree or higher 11 12.0 12.0 100.0 

Total 92 100.0 100.0  

 

 

 

 

Literacy 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 59 64.1 64.1 64.1 

No 33 35.9 35.9 100.0 

Total 92 100.0 100.0  
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House hold size 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid 0 15 16.3 16.3 16.3 

1 18 19.6 19.6 35.9 

2 18 19.6 19.6 55.4 

3 12 13.0 13.0 68.5 

4 6 6.5 6.5 75.0 

5 17 18.5 18.5 93.5 

6 6 6.5 6.5 100.0 

Total 92 100.0 100.0  

 

Type of business 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Saloon 15 16.3 16.3 16.3 

Food Vending 29 31.5 31.5 47.8 

Kiosk 13 14.1 14.1 62.0 

Selling clothes/shoes 9 9.8 9.8 71.7 

Digital 14 15.2 15.2 87.0 

Others 12 13.0 13.0 100.0 

Total 92 100.0 100.0  
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Type of ownership 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid individual ownership 34 37.0 37.0 37.0 

Group ownership 37 40.2 40.2 77.2 

Family ownership 21 22.8 22.8 100.0 

Total 92 100.0 100.0  

 

Main decision maker 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Self 62 67.4 67.4 67.4 

Spouse 30 32.6 32.6 100.0 

Total 92 100.0 100.0  

 

Time in business 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Less than a year 22 23.9 23.9 23.9 

One to two years 21 22.8 22.8 46.7 

Three to five years 9 9.8 9.8 56.5 

More than five years 40 43.5 43.5 100.0 

Total 92 100.0 100.0  
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The motivation behind entrepreneurship 

  

Frequency Per cent  

Valid Per 

cent  

Cumulative 

Per cent  

Valid Being the principle 

breadwinner 
38 41.3 41.3 41.3 

Financial independence 29 31.5 31.5 72.8 

Interests and skills 14 15.2 15.2 88.0 

Supplement family 

income 
11 12.0 12.0 100.0 

Total 92 100.0 100.0  

 

Number of shops owned at the present 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid 1 20 21.7 21.7 21.7 

2 43 46.7 46.7 68.5 

3 22 23.9 23.9 92.4 

4 5 5.4 5.4 97.8 

5 2 2.2 2.2 100.0 

Total 92 100.0 100.0  
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Number of employees at the start 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid 0 20 21.7 21.7 21.7 

1 36 39.1 39.1 60.9 

2 29 31.5 31.5 92.4 

3 7 7.6 7.6 100.0 

Total 92 100.0 100.0  

 

 

Number of employees at the present 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid 1 3 3.3 3.3 3.3 

2 24 26.1 26.1 29.3 

3 19 20.7 20.7 50.0 

4 25 27.2 27.2 77.2 

5 13 14.1 14.1 91.3 

6 4 4.3 4.3 95.7 

7 2 2.2 2.2 97.8 

8 2 2.2 2.2 100.0 

Total 92 100.0 100.0  
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Source of capital 

  

Frequency Per cent  

Valid Per 

cent  

Cumulative 

Per cent  

Valid Family savings 19 20.7 20.7 20.7 

Personal savings 37 40.2 40.2 60.9 

My share of 

inheritance 
29 31.5 31.5 92.4 

Friends 7 7.6 7.6 100.0 

Total 92 100.0 100.0  

 

Formal education and entrepreneurship 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Helped 26 28.3 28.3 28.3 

Did not help 66 71.7 71.7 100.0 

Total 92 100.0 100.0  

 

Specify how it helped 

  

Frequency Per cent  

Valid Per 

cent  

Cumulative 

Per cent  

Valid Building confidence 44 47.8 47.8 47.8 

Got some business 

knowledge 
42 45.7 45.7 93.5 

Helped me avoid some 

mistakes 
6 6.5 6.5 100.0 

Total 92 100.0 100.0  
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Whether formal education had anything to do with entrepreneurship 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 34 37.0 37.0 37.0 

No 58 63.0 63.0 100.0 

Total 92 100.0 100.0  

 

Whether formal education has nothing to do with entrepreneurship 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 37 40.2 40.2 40.2 

No 55 59.8 59.8 100.0 

Total 92 100.0 100.0  

 

What are your key strengths as an entrepreneur? 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Flexible 37 40.2 40.2 40.2 

Creative 40 43.5 43.5 83.7 

Risk taker 10 10.9 10.9 94.6 

Hard worker 1 1.1 1.1 95.7 

Good manager 4 4.3 4.3 100.0 

Total 92 100.0 100.0  
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Did formal education help you attain the above-mentioned strengths? 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 25 27.2 27.2 27.2 

No 67 72.8 72.8 100.0 

Total 92 100.0 100.0  

 

Did your formal education have anything to do with your choice to become 

an entrepreneur? 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 35 38.0 38.0 38.0 

Yes 57 62.0 62.0 100.0 

Total 92 100.0 100.0  

 

Could formal education have deterred you from becoming an 

entrepreneur? 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 23 25.0 25.0 25.0 

No 69 75.0 75.0 100.0 

Total 92 100.0 100.0  
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How did you learn to become an entrepreneur? 

  

Frequency Per cent  Valid Per cent  

Cumulative 

Per cent  

Valid Doing 27 29.3 29.3 29.3 

Mentorship 49 53.3 53.3 82.6 

Family 5 5.4 5.4 88.0 

Trial and error 10 10.9 10.9 98.9 

Formal education 1 1.1 1.1 100.0 

Total 92 100.0 100.0  

 

In your experience, what would you suggest are the best ways to become an 

entrepreneur? 

  

Frequency Per cent  

Valid Per 

cent  

Cumulative 

Per cent  

Valid Doing it 38 41.3 41.3 41.3 

Surround yourself with 

entrepreneurs 
50 54.3 54.3 95.7 

Mentoring 4 4.3 4.3 100.0 

Total 92 100.0 100.0  

 

Rating of formal education on entrepreneurship 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid No impact 15 16.3 16.3 16.3 

Less impactful 12 13.0 13.0 29.3 

Impactful 58 63.0 63.0 92.4 

Very impactful 7 7.6 7.6 100.0 
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Rating of formal education on entrepreneurship 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid No impact 15 16.3 16.3 16.3 

Less impactful 12 13.0 13.0 29.3 

Impactful 58 63.0 63.0 92.4 

Very impactful 7 7.6 7.6 100.0 

Total 92 100.0 100.0  

 

Lack of formal education 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 14 15.2 15.2 15.2 

No 78 84.8 84.8 100.0 

Total 92 100.0 100.0  

 

Limited access to credit facilities and high interest rates 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 81 88.0 88.0 88.0 

No 11 12.0 12.0 100.0 

Total 92 100.0 100.0  
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Poor environment 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 60 65.2 65.2 65.2 

No 32 34.8 34.8 100.0 

Total 92 100.0 100.0  

 

Unfriendly tax regime 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 76 82.6 82.6 82.6 

No 16 17.4 17.4 100.0 

Total 92 100.0 100.0  

 

Safety and security 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 53 57.6 57.6 57.6 

No 39 42.4 42.4 100.0 

Total 92 100.0 100.0  

 

Strong competition 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 71 77.2 77.2 77.2 

No 21 22.8 22.8 100.0 
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Strong competition 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 71 77.2 77.2 77.2 

No 21 22.8 22.8 100.0 

Total 92 100.0 100.0  

 

Lack of management skills 

  

Frequency Per cent  Valid Per cent  

Cumulative Per 

cent  

Valid Yes 11 12.0 12.0 12.0 

No 81 88.0 88.0 100.0 

Total 92 100.0 100.0  
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Diagnostic of Probit Model 

 

Diagnostic of Marginal Effect 

 


