
 

ASSESSMENT OF THE ATTITUDES AND PERCEPTIONS OF 

FEMALE UNDERGRADUATES STUDENTS TOWARDS 

ENTREPRENEURSHIP: A CASE OF UNIVERSITY OF                       

DAR ES SALAAM BUSINESS SCHOOL 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

ASSESSMENT OF THE ATTITUDES AND PERCEPTIONS OF 

FEMALE UNDERGRADUATES STUDENTS TOWARDS 

ENTREPRENEURSHIP: A CASE OF UNIVERSITY OF            

DAR ES SALAAM BUSINESS SCHOOL 

 

 

 

 

 

 

 

 

 

By 

Ikunda Kishimbo 

 

 

 

 

 

 

 

 

 

 

 

 

A  Research Dissertation Submitted to Mzumbe University Dar es Salaam Campus 

College in Partial Fulfillment of the Requirements for the Award of the Degree of 

Master of Business Administration in Corporate Management (MBA-CM) of 

Mzumbe University. 

 

 

2013



i 

CERTIFICATION 

 

We, the undersigned, certify that we have read and here by recommend for 

acceptance by the Mzumbe University, a dissertation entitled “Assessment of the 

Attitudes and Perceptions of Female Undergraduates Students towards 

Entrepreneurship, A Case of Female Undergraduates Students at the University 

of Dar Es Salaam Business School in partial fulfillment of the requirements for 

award of the degree of Master of Business Administration (Corporate Management)  

 

 

 

______________________________ 

 Dr. K. P. Feksi Mtey (Major Supervisor) 

 

 

 

_______________________________ 

Internal Examiner 

 

 

 

 

 

 

 

Accepted for the Board of …………………… 

 

 

 

              _______________________________________________________ 

DEAN/DIRECTOR, 

FACULTY/DIRECTORATE/SCHOOL/BOARD 



ii 

DECLARATION 

AND 

COPYRIGHT 

 

I, Ikunda Kishimbo, declare that, this dissertation is my original work and that; it 

has not been presented and will not be presented to any other university for a similar 

or any other degree award. 

 

 

 

 

 

 

 

Signature________________________ 

 

 

Date_____________________________ 

 

 

 

 

 

 

 

©  

This dissertation is a copy right material protected under the Berne Convention, the 

Copyright Act 1999 and other international and national enactments in that behalf on 

intellectual property. It may not be reproduced by any means in full or in part, except 

for short extracts in fair dealings, for research or private study, critical scholarly 

review or discourse with an acknowledgement, without the written permission of 

Mzumbe University Business School, on behalf of the author. 



iii 

ACKNOWLEDGEMENT 

 

My first and foremost thanks go to the Almighty God for giving me the strength, 

courage to pursue my studies and conducting this research study. I also thank my 

family for supporting me morally and spiritually during the whole period of my 

studies and during the research study. Their encouragement, advice and support 

enabled me to put more effort in concluding the study successfully. 

 

My sincere gratitude go to my Supervisor, Dr. K. P. Feksi Mtey who guided me from 

proposal writing up to the preparation of this dissertation. His criticism, invaluable 

patience, intellectual guidance and support helped me not only to accomplish this 

study, but also to come up with the expected standards. Sincerely, he deserves all 

kinds of credits and appreciation. Lastly but not least my thanks go to all respondents 

for their cooperation and support during the whole duration of my research.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



iv 

DEDICATION  

 

I dedicate this dissertation to my lovely parents. This dissertation is the fruit of their 

sacrifice and dedication in providing me with a decent education. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



v 

ABBREVIATIONS 

 

EAC   - East African Countries  

ILO   - International Labour Organization 

SMEs   - Small and Medium Enterprises 

SPSS  - Statistical Package for Social Science   

UDEC   - University of Dar Es Salaam Entrepreneurship Centre  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



vi 

ABSTRACT 

 

The objective of this research is to add knowledge and insight to the very under 

researched topic of female undergraduates and their attitudes and perceptions 

towards entrepreneurship. The reason for this research is to obtain a better 

understanding of why so few female undergraduates consider entrepreneurship as a 

career. This is of particular relevance in Tanzania because entrepreneurial activity is 

relatively low, therefore leading to the under utilization of a potentially valuable 

resource in the economy.  

 

The methodology used to conduct this study was descriptive in nature and included 

use of various data collection tools such as questionnaires and documentation. . The 

study used   questionnaires as a primary data collection method and documentation 

as secondary data collection method. This allowed for quantitative data analysis 

using SPSS. 

 

 From the findings of current study, the research has exposed just how little is known 

about female undergraduates‟ needs, motivation and reservations concerning 

business ownership, therefore, confirming the topic on female undergraduates and 

their views on entrepreneurship to be a seriously neglected and under developed 

research area. This neglect has significant implications for business ownership 

especially, notably this study is the first of its kind to be undertaken in Tanzania and 

has revealed some very interesting facts and produced some unique findings with the 

Tanzania context. 

 

The study recommends that research in this area has to be conducted in a variety of 

higher educational institutes across wide geographical range. This would add more 

information to a seriously under researched topic by gaining an overall picture on 

female undergraduates attitudes and perceptions towards entrepreneurship. 
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CHAPTER ONE 

 

INTRODUCTION AND BACKGROUND INFORMATION  

 

1.1  Chapter Overview 

The purpose of this chapter is to inform the reader why the present research is 

necessary and that will lead to an explanation of the rationale behind the study. It 

will continue with a discussion about the research questions and the objectives that 

the research intends to answer. The research structure will then be outlined and the 

chapter will conclude with a look at the limitations and the benefits of the current 

research. The research examines female undergraduates' attitudes towards and 

perceptions of entrepreneurship. This is necessary in order to obtain more knowledge 

and a better understanding of why so few female undergraduates consider 

entrepreneurship as a career. This is important as the topic of female 

entrepreneurship and in particular female undergraduates and their views on 

entrepreneurship is seriously neglected and under developed research area. An 

examination of literature shows there is little known about their needs, motivations 

and reservations concerning business ownership. The reason why final year female 

undergraduates were chosen for the current study is because they are at a period in 

their career development where they are considering different career routes and a 

potential source of future entrepreneurship. 

 

1.2  Meaning and Significance of Entrepreneurship 

Entrepreneurship is the capacity and willingness to develop, organize and manage a 

business venture along with any of its risks in order to a make a profit. The most 

obvious example is the starting of new businesses. In economics, entrepreneurship 

combines with labor, land, natural resources and capital. Entrepreneurial spirit is 

characterized by innovation and risk taking and is an essential part of a nation‟s 

ability to succeed in an ever changing and increasingly competitive global market 

place (European commission, 2004). 
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1.3  Background of the Study 

Most women entrepreneurs are engaged in business as a way of creating 

employment. Other motives include supplementing income, security, enjoyment of 

the work, use of existing competencies, and doing business as a hobby. Most start 

informal activities at home either as hobbies or means of meeting household needs, 

and later develop these into serious business activities. Early socialization and role 

models play a big part in motivating women to start business. 

 

Factors helpful in starting and developing businesses include skills and competencies 

acquired prior to starting the business and non-financial support from family and 

friends, and availability of capital, equipment and working tools (ILO, 2003) 

 

Women entrepreneurs in three sectors have experienced significant upward mobility 

in terms of formalization, employment growth, type of premises, equipment used, 

and size of businesses established. Others decide to concentrate on one activity in 

order to effectively manage it, along with family responsibilities. Most women intend 

to make new investments, recruit more workers and expand the range of products in 

near future. Factors that have facilitated growth include access to finance, advice 

given by friends and relatives, moral support and encouragement from spouses, 

competencies acquired prior to starting the business and various strategies adopted 

by the women entrepreneurs themselves (ILO, 2003). 

 

The Government of Tanzania has made impressive strides in supporting women 

entrepreneurs, and its policies reflect a commitment to advancing women.  Women 

in manufacturing being 3.5 times smaller than a man's wage even though they make 

up about 43 percent of micro and small enterprises, female-owned businesses are 

smaller, have fewer employees and bleaker growth prospects. International research 

suggests that gender inequality is costly for economic growth (World Bank, 2007).  

 

In the current system in Tanzania, the output of graduates of higher learning 

institutions is focused on creating a steady flow of school leavers who are entering 

the labor force in search of suitable jobs and does not foster entrepreneurial skills, 
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competences and attitudes necessary to embrace entrepreneurship as a career option. 

There are already signs to saturation of the labor market of graduates (UDEC, 2002). 

 

As the importance of entrepreneurship increasingly had been recognised as vital to 

the sustainability of a country‟s economic and growth so has the recognition that 

women can play an important part in this development. However, in almost every 

country throughout the world there are fewer women than men involved in new 

venture creation (Fitzsimons and O‟Gorman, 2000).  

 

 

1.4  Statement of the Problem  

In Tanzania as female entrepreneurial activity is relatively low, that leads to under 

utilization of a potential valuable resource in the economy. Lack of female business 

owners have significance to entrepreneurial activity that been recognized as valuable 

means to develop and sustain a country‟s economic growth. 

 

 

Research widely confirms that entrepreneurship is one such male- typed task. In the 

study of business students in US, India and Turkey, (Gupta et al. 2001) demonstrated 

that respondents in all three contexts strongly associate entrepreneurship with 

stereotypically masculine characteristics. (Butter and Rosen 2002) similarly found 

that American loan officers rated women as significantly less like “successful” 

entrepreneurs on the dimensions of leadership autonomy risk taking readiness for 

change endurance lack of emotionalism and low need for support when compared to 

equivalent men. Women entrepreneurs ideas will be rated as less profitable and 

worthy of investment and they will receive lower ability ratings than their male 

counterparts all else being equal.  

 

A World Bank (2007) study documented that 25% of new degree holders in the 25-

29 age group were unemployed and predicted that unless job creation keeps pace 

with the recent explosive growth in higher enrolments, graduate unemployment 
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could easily develop into a major social problem in the coming years. It is apparent 

that students receive inappropriate education as far as entrepreneurship is concerned. 

Furthermore, to the best of my knowledge, no studies have been conducted in 

Tanzania to establish the connection between formal education and female 

entrepreneurship and thus the extent to which formal education influences inclination 

towards female entrepreneurship intentions among students. As a result there is a 

knowledge gap that needs to be filled and this study intends to fill the gap.  

 

1.5  Research Questions  

General Question  

What are the attitudes and perceptions of female undergraduates‟ students towards 

entrepreneurship? 

 

Specific Questions  

 The associated specific questions of this research are:  

(i.) What is the perceived motivation to female undergraduates‟ student for 

entering entrepreneurship? 

(ii.) What are the perceived barriers to female undergraduates‟ students for not 

entering entrepreneurship? 

(iii.) What is the significance of entrepreneurship to female undergraduates‟ 

students? 

 

1.6  Research Objectives 

General Objective 

The general objective of this research is to assess female undergraduates‟ students 

views on entrepreneurship.  

 

Specific Objectives 

(i.) To explore on the motivation to female undergraduates‟ students for entering 

entrepreneurship? 

(ii.) To determine the perceived barriers to female undergraduates‟ students for 

not    entering entrepreneurship? 
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(iii.) To determine the significance of entrepreneurship to female undergraduates.   

        

1.7  Significance of the Study 

Particularly the research has added knowledge and insight to the very under 

researched topic of the female undergraduates in their attitudes and perceptions 

towards entrepreneurship.  Therefore the study has been beneficial to other 

researchers and academics working in this discipline. The research also has specific 

implications for educators in entrepreneurship, enterprises and support agencies, 

policy makers and future female entrepreneurs.  

 

1.8  Scope of the Study 

The research has concentrated on assessment of perception and attitudes of female 

undergraduates‟ students towards entrepreneurship in Tanzania. The research was 

done at University of Dar Es Salaam Business School. 

 

1.9  Limitations of the Study 

The following limitations were encountered by the researcher when conducting the 

current research  

(i.) The division of the questionnaire also led to a further problem as a small 

proportion of respondents proceeded to answer the wrong section. This 

resulted in a number of invalid questionnaires from the total sample size of 

100. 

(ii.) Part of the questionnaire divided the students into two distinct groups namely 

those who want to start a business and those do not. This was to enable them 

to answer two different sets of attitudinal questions. Therefore, it was not 

possible to directly compare the results from the two groups against each 

other. 

(iii.) There seems to have been some confusion in the questionnaire concerning 

family occupation and the terminology of self-employed and business 

ownership. It would have caused less misunderstanding if one term or the 

other had been used as some of the students, understandably, perceived them 
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as having different meanings which sometimes resulted in contradictory 

responses. 

(iv.) The study was carried out for a short period of time because the requirements 

had to follow the deadline of the academic calendar of the university. Time 

constraint has affected both the quality and quantity of the research study 

because the researcher had to use fewer respondents and only a case study.     

(v.) Lack of adequate finances has affected the quality and quantity of data 

collected during the study.  This hampered the researcher to conduct the study 

effectively because he was not able to interview as many respondents.   

 

1.9.3  Delimitations of the Study 

To overcome time and financial constraints, the researcher used a small sample size 

of 100 students only out of 1000 respondents from University of Dar Es Salaam 

business school. 

 

1.10  Organization of the Study 

This research is divided into five chapters, which are structured as follows: Chapter 

one covers introduction, the background to the study, problem statement, and 

research objectives, and research questions, significance of the study and limitation 

of the study. Chapter two includes review of the literature relating to the topic under 

research. Chapter three covers methodology that was used to conduct the study. 

Chapter four includes results of the study.  Chapter five includes summary of 

findings, conclusion and recommendations.  
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CHAPTER TWO 

 

LITERATURE REVIEW 

 

2.1  Introduction 

The aim of the present research is to examine attitudes towards and perceptions of 

female undergraduates towards entrepreneurship. The reason for this is to gain more 

knowledge and understanding of the female undergraduates and their views towards 

entrepreneurship. This research is important because fewer women chose to become 

entrepreneurs than their male counterparts, resulting in the loss of many educated 

women to entrepreneurship. 

 

As part of the current research it is necessary to first examine who is an entrepreneur. 

This will examine the traits associated with entrepreneurship, theories of 

entrepreneurship and the antecedent factors that encourage entrepreneurship. It has 

followed a discussion on the general nature of female entrepreneurship. 

 

The chapter continues with an examination of female undergraduates on perception 

of entrepreneurship and the links between entrepreneurship and education. 

 

2.2  Entrepreneurship 

Entrepreneurship is recognised both nationally and internationally as a key driver of 

growth (Fitzsimons and O‟Gorman, 2000; Commission of the European 

Communities, 2004), with future prosperity depending on the creation of indigenous 

businesses. Martin and Laing (2000) believed that a country‟s future economic 

development is dependent upon increasing its growing entrepreneurial talent, the 

successful entrepreneur is the “first among equals in the process of wealth creation” 

(Morrison, 2000).  

 

Cantillion (2000) identified the entrepreneur as a pivotal figure in the economy, a 

risk taker, taking chances and facing uncertainty thus defining entrepreneurship as 

self-employment of any sort. 
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Schumpeter (2001) expanded on this concept by introducing innovation as a 

determinant to entrepreneurship saying that entrepreneurs are people who introduce 

new combinations of factors of production, notably labour and capital. Therefore it 

can be deduced from the literature that entrepreneurs are clearly self-reliant people 

and their ambition is undoubtedly to create a business of their own. 

 

2.3  Theoretical Literature Review 

Theories of entrepreneurship 

The study of entrepreneurship is based on several theoretical backgrounds. These 

theories form the basis upon which the research on the study of entrepreneurship is 

anchored.  Different theories exist because of different views of researchers who 

propounded these theories. Among these theories are: 

 

2.3.1  Psychological Theory 

Psychological theory as an entrepreneurial theory buttresses traits, motives and 

personalities as the factors that instill entrepreneurial spirit. According to the 

psychology theory, the “need for achievement” injects strength and energy into a 

human system that makes him/her to start and continue in business until that 

particular need is achieved (Hagen et. al. 2002).    

 

2.3.2  Sociological Theory  

The theory of sociology is another factor behind the study of entrepreneurship, which 

produces the psychological needs behind the entrepreneurial disposition and less 

with the specific casual connections between such needs and the recruitment of 

performance of entrepreneurs.  

 

This is based on the argument that the psychological approach is too simple and 

misleading especially when it is applied to the explanation of business performance 

(Hagen et. al 2002).  In support of this, Kilby (2002) agreed that entrepreneurship 

results from “adaptation”. To be an entrepreneur, one must be able to adapt to his/her 

environment.   
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2.3.3  Anthropological Theory 

Anthropological factor, according to Bull and Willard (2000) concentrates on social 

and cultural processes. They argue that “the outcome and degree of entrepreneurial 

activity depend on opportunity structure, which consists on both objective structure 

of economic opportunity and a structure of different advantage in the capacity of the 

system participants to perceive and act upon such opportunities.   

 

Cultural norms and beliefs can positively influence an individual‟s value system and 

help him to develop an entrepreneurial skill for economic vitality. Socio-cultural 

factors however are subject to personal skills and ability to take decisions in a 

particular environment. The value a woman places on her cultural values has a way 

of motivating her entrepreneurial behavior and performance. 

 

2.3.4  Ecological Theory 

The ecological theory of entrepreneurship examines the relationship between the 

environmental factors and the survival of an organization.  Its major focus is on a 

symbiotic relationship between environment and organization; meaning that 

environment and organization co-exist.  Theorists under this theory see the need for 

the existence of entrepreneur ecology (Boime, 2000).   

 

2.4  Types of Entrepreneurs 

United Nations (2006) classified entrepreneurs into six different types which include:  

 

The Self-employed entrepreneur 

This type of entrepreneurship results from the establishment of new enterprise and 

the owner of the business as his primary occupation.  At the initial stage of the 

business, a person is both self-employed and an entrepreneur.  This type of business 

includes hotel business, restaurant business, trading etc. 

 

The Traditional self-employed entrepreneur 

This type of entrepreneurship exists when someone has taken over and continues on 

running a personally owned enterprise and who is not necessarily an entrepreneur.  
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The type of entrepreneurs are usually found in the service, trade and in rural district 

culture in occupation such as farming, building, construction, manufacturing and 

related occupation. 

 

The growth-oriented entrepreneur 

The growth-oriented entrepreneur is usually neither registered as an entrepreneur nor 

as a self-employed person.  The business is usually registered as a limited company 

and the owner is known as growth-oriented entrepreneur. They have better prospects 

of survival, innovation and growth than other entrepreneurs.  

 

The leisure Entrepreneur or subsistence 

This is the type of entrepreneur that a person does business in the line of his or her 

hobby.  He or she usually sets out at a relatively low level of activity and operates in 

a high risk environment.  This type is usually found in all types of business with 

relatively low entrance barriers.  

 

The family-owner entrepreneur 

The family enterprise is a business that is usually passed on from generation to 

generation. Under this type of category the new owners are neither entrepreneurs nor 

self-employed.  Finding a company is considered a natural step in the growth or 

reorganization strategy of an enterprise, but the subject is only referred to briefly. 

 

The network entrepreneur   

This type of entrepreneur is usually found in all traditional categories of life.  The 

entrepreneur under this category in most cases is project oriented and establishes the 

business in line with the emergence of the projects.  He or she may be an employer 

or a project manager in one project and then enter the next project as an employee.  

This type of enterprise can be found in consultancy services and information 

technology 
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2.5  Characteristics or Traits of Entrepreneurs 

Due to the difficulties in bringing up to a universal acceptable definition of the 

entrepreneur, researchers have attempted to distinguish different factors that 

influences the individual towards entrepreneurship (Dyer, 2002). Efforts have been 

made to identify some of the characteristics or attributes possessed by the 

entrepreneur and this is often referred to as the trait school of thought. Carson et al 

(2005) believed that entrepreneurial traits distinguish entrepreneurs from other 

groups in society. Delmar (2000) identified the most common of these traits as a 

need for achievement, internal focus of control, risk-taking propensity and tolerance 

for ambiguity, over-optimism and the need for autonomy. These characteristics have 

been acknowledged by many authors and are seen as an important factor when 

calculating a person‟s propensity towards entrepreneurship. However, despite this, 

Delmar (2000) argued that with the exception of the need for achievement, it has 

been difficult to link any specific traits to entrepreneurial behavior.  

 

While most researchers see entrepreneurial behaviour as the result of positive 

characteristics, Kets de Vries (2001) takes the opposite view point, claiming that 

entrepreneurial behaviour is the result of negative characteristics. He sees the 

entrepreneur as an anxious individual, badly organised, who does not conform to the 

social norm and suffers from low esteem. However, academics are generally 

uncomfortable with this model, as it reduces our understanding of the entrepreneur to 

a deviant, who is a misfit in conventional organisational life (Morrison et al, 2000). 

The importance of examining entrepreneurial traits in relation to the current research 

is to establish the basic characteristics associated with the entrepreneur. 

 

However, not everyone agreed with the trait school of thought. Carson et al (2005) 

found four main criticisms of the trait approach: first, the inability to differentiate 

clearly between entrepreneurial small business owners and equally successful 

professional executives. Second, the assumption of identifying the supposed key trait 

of the entrepreneur you can identify the entrepreneurial personality. Third, the lack 

of recognition of entrepreneurship as a continuously changing process in which the 

entrepreneur will also change. 
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Finally, the lack of empirical evidence to connect entrepreneurial characteristics with 

actual entrepreneurial activity and the inability to acknowledge an individual‟s 

situation and the effect it has on new venture creation. Basically, the trait approach 

cannot be used alone to explain entrepreneurial behaviour. Therefore, there is a need 

to look at what entrepreneurs do and why they do it. 

 

1ntecedent influences 

Current researchers are increasingly trying to understand how entrepreneurs perform 

and why some engage in entrepreneurial behaviour and others do not. The 

socialisation process is one such area of study, and is often referred to as social 

learning theory. This school of thought tries to establish what influence factors such 

as interaction with the environment, dealing with life experiences and social 

relationships have on forming our attitudes and values and therefore influencing our 

behaviour (Morrison et al, 2000). Carson et al 2005) see the entrepreneur as being 

embedded in a complex set of social networks that will either facilitate or hinder the 

potential of the individual to enter into entrepreneurship. Examples include family 

and social background, education, religion, culture, work and general life 

experiences.  

 

Morrison, Rimmington and Williams (2000) further expanded on these social 

influences by adding availability of appropriate role models, career experience 

ranging over the complete life-cycle, deprived social upbringing, sibling order within 

the family, entrepreneurial family background, level of educational attainment, 

negative and positive peer influence, position in society and being uncomfortable 

with large bureaucratic organisations. These influential factors are often referred to 

in entrepreneurial literature as antecedent influences, and can have an impact on a 

person‟s motivation, perception, skills and knowledge. According to Scott et al 

(2002) and Plaschka (2002) those who want to own their own business are usually 

more likely to have parents as role models.  
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Rosa and Morrison (2000) agreed with this, believing family play a significant role 

in helping new entrepreneurs with opportunities and resources such as finance and 

business contacts. Garavan et al (2002) further acknowledge the importance of 

parents to entrepreneurship believing parents are the primary role models in the 

development of 10 entrepreneurial personality and future career attitude. The 

importance of others was also noted by Curran (2003) who found the attitude of 

family, friends, and neighbours are an essential influence on young students when 

forming an attitude or perception plan, Wong and Wang (2002) agreed with this, 

finding attitude to be of extreme importance in the encouragement of 

entrepreneurship, arguing that educational effort should be made to develop the right 

attitudes and motivations towards entrepreneurship. Dyer (2002) found working for 

an entrepreneur or knowing an entrepreneur had a positive impact on entrepreneurial 

career choice.  

 

Matthews and Moser (2001) found work experience an important factor in the 

encouragement of entrepreneurial activity, especially in small businesses. It is 

suggested by Morrison (2000), that entrepreneurs often share common features and 

experiences of a social context, which distinguish them from other individuals. 

Nevertheless, there is a need to recognise the heterogeneous and diverse nature of 

entrepreneurship. As the current research involves female undergraduates, it is 

necessary to look at the female entrepreneurs activities in most of the developed 

countries of the world is significantly lower than their male counterparts, even 

though it is argued they are influenced by many of the same factors, Minnitti, 

Arenius and Langowiz, (2004). 

 

2.6  Female Entrepreneurship 

It has been suggested by Weeks (2007) that women-led businesses can make a 

significant contribution to the economy. US statistics have shown that over the last 

twenty years women-owned businesses have grown at a rate of nearly two to one of 

other businesses and, interestingly, have made more of a significant impact on 

employment figures and revenue intake than is actually suggested by these figures 

(Centre for Women‟s Business Research, 2007). 
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Allen, Langowitz, Elam and Dean (2007) further substantiated the importance of 

female entrepreneurial activity on economic development, finding investment in 

female entrepreneurship an important way for a country to exponentially increase the 

impact of new venture creation.  

 

Furthermore, they noted women are more inclined to share the benefits gained 

through entrepreneurship with members of their family and the wider community. 

However, in Ireland the economy has yet to achieve substantial benefit from women-

led businesses as, in comparison with other countries, the level of female 

entrepreneurship is particularly low; for example in Portugal, Austria, and France 

female entrepreneurship can account for 41% of all new start-up‟s (Henry and 

Kennedy, 2003; Gender Equality Unit, 2003. In Ireland the average rate of early 

stage entrepreneurship for the years 2002 to 2006 is only 4.8% for women in 

comparison to 12% of men (Fitzsimons et al, 2000). This is even more significant 

when you consider that women make up over 51% of the population and over 53% of 

the female populations now participate in the labour force.  

 

Female participation in the labour force has increased by 7.2% in the last ten years 

compared to an increase of only 2.7% in male participation in the same period of 

time (CSO, 2007).Interestingly this increase of women into the labour force is not 

reflected in a similar increase in female participation in entrepreneurship. The 

relatively low number of female entrepreneurs in Ireland is of particular concern as 

argue that if Irish women were as entrepreneurially active as Irish men there would 

be approximately extra 109,000 entrepreneurs in the country Fitzsimons et al (2000). 

Similarly if Irish women were as active in setting up new businesses as women are in 

the US, there would be approximately an extra 56,000 Irish entrepreneurs 

(Fitzsimons et al, 2000). However, despite this loss to the economy, there has been 

little attention paid to the specific needs of women entrepreneurs who are largely 

invisible in the mainstream of entrepreneurial research (OECD, 2004). 
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Characteristics of female entrepreneurs 

Women entrepreneurs are not a homogenous group per se, but they often share 

common characteristics and therefore it is possible to build up a general profile of the 

typical female business owner (Still and Timms, 2002). According to Still and 

Timms (2002), female entrepreneur is 43 years old, and is usually older than her 

male counterpart. This demographic of women entering entrepreneurship at later age 

than men is well recognised in entrepreneurial literature. She is often married and has 

children, and enters entrepreneurship when the children are older (Still and Timms 

2002). However, there is a trend towards women entering entrepreneurship at a 

younger age. This development of women entering into entrepreneurship at a 

younger age has also been noted in Ireland with research showing the average female 

business owner to be 38 years of age and is only slightly older than her male 

counterpart (Fitzsimons and O‟Gorman, 2000) that is the average female 

entrepreneur operates a service-orientated business.  

 

It has been suggested this service related may be the result of the advice of guidance 

counselors and friends who discourage women from entering male dominant sectors 

(Hagen et al 2002). Buttner (2003) found the typical female entrepreneur to come 

from middle to upper class background, having worked in a larger organisation to 

gain experience and to have a self-employed father. According to Fitzsimons et al, 

(2000), the Irish female entrepreneur is less likely to be full-time employment prior 

to start up than her male counterparts and has usually been in part-time employment 

or engaged full time in the home prior to starting her business .A study conducted by 

The Centre of Entrepreneurship WIT (2006) on female business owners in the South 

East Region of Ireland found the majority of female business owner to be aged 

between 30-39 years, educated to second level standard and have owned their 

business for an average of 11.3 years. They are mainly sole traders down to 100% of 

the business. They mainly work in the retail sector (33%) or the health and beauty 

sector (12%) and are underrepresented in the manufacturing and construction sector 

(2%) respectively. They see their main constraints to business growth as finance 

(26%), staff issues (21%) and insufficient sales (19%). 
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These particular constraints were further collaborated by Fitzsimons et al (2000) who 

also noted these issues as a cause of concern for businesswomen in the South East 

Region. 

 

2.7  The Importance of Profit 

Brush (2002) believed the assessment of business performance for women owning 

businesses should include intrinsic goals such as quality of work, customer service 

and work life balance as women often consider these objectives more important than 

making a profit. Buttner (2003) agreed with this view suggesting that men start a 

business for economic reasons whereas women start a business to aid work-life 

balance. Hofstede (2000) added an Irish dimension to this debate when as part of a 

landmark study he attempted to differentiate countries as having predominantly male 

or female values, it was found that Ireland scored relatively high on the masculinity 

index score ranking slightly higher than both the USA and the UK thus 

acknowledging that male characteristics at that time were more valued by society 

than female characteristics.  

 

Morrison (2000) suggested these male values include traits such as forceful selling 

techniques, steadfast determination, guile, a strong desire for material wealth and 

extreme resilience. This is in contrast to the feminine values proposed by 

Hofstede(2000) which includes the desire for a good quality of life, warm personal 

relationships and good customer service.  

 

According to Brindley (2005) the definition of success based on the male perspective 

of equating success with financial accomplishment may diminish the achievement of 

woman led-business, who measures her success on other factors such as quality of 

work and life balance. However, contrary to many other studies Carter and Marlow 

(2007) found no clear evidence to suggest that women are less profit orientated than 

men or are more likely to value intrinsic goals. 
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2.8  Challenges Faced by Women Entrepreneurs in Tanzania  

Women are constrained by education/training, business experience, discriminations, 

socialization/networking and unwillingness to take risk (Nchimbi, 2002). Also the 

overall negative attitudes towards the business owned by women- particularly by 

men, and inadequate and affordable business premises also limit the overall 

performance of female owned enterprises.  

 

On sources of funds for starting and running business, the insufficient internally 

generated liquidity is therefore one of the factors which are frequently cited as the 

causes of female entrepreneurs business failure (Chijoriga and Cassimon, 2001). 

Example in Ilala Dar Es Salaam, the cultural environment of coast regions makes it 

more difficult for women to start and run enterprises due to the expectations and 

demands of their traditional reproductive roles (Olomi, 2003). The negative attitudes 

and beliefs about women‟s traditional role have some significant impact on women 

entrepreneurs as indicated below: 

(i.) Not being able to access appropriate resources  

(ii.) Being especially vulnerable to harassment from male officials and business 

men  

(iii.) Lack of adequate education 

(iv.) Limited or no experiences of formal employment and business 

(v.) Limited network especially business related networks. (Olomi, 2003). 

 

There exists a market failure discriminating against women‟s possibility to become 

entrepreneurs and their possibility to become successful entrepreneurs. This market 

failure needs to be addressed so that the economic potential of this group can be fully 

utilized. Without a doubt the economic impact of women is substantial, we still lack 

a reliable picture describing in detail that specifies such impact (Olomi and 

Sinyamule 2003). Recent efforts initiated by the Organization for Economic 

Cooperation and Development - OECD (2004) responses to this lack of knowledge 

have focused the attention of researchers on this important topic. Women in 

entrepreneurship have also been largely neglected both in society and in the social 

sciences. 
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Moreover, fewer women participation rates in entrepreneurship than men but they 

also have generally peculiarity of choosing to start and manage firms in different 

industries than men tend to do.  

 

The industries primarily retail, education and other service industries chosen by 

women are often perceived as being less important to economic development and 

growth. Furthermore, research, policies and programmes tend to be “gender biased” 

and too often do not take into account the specific needs of women entrepreneurs and 

would-be women entrepreneurs (Olomi, 2003).  

 

Different studies have revealed that enterprises owned by women experience the 

same challenges as those owned by men; however certain characteristics are typical 

for many women-owned firms. These characteristics include: small size, limited 

prospects for profitability and failure to provide collateral for obtaining loans 

(Coleman, 2002). Women‟s entry in business in Tanzania is a recent phenomenon, 

mainly a result of the economic crises and restructuring programs which have led to 

drastic decline in real wages as well as formal employment opportunities 

(Rutashobya, 2004). 

 

Probably as a result of the recent nature of women‟s involvement in business, much 

of the research that has been carried out was aimed at making general description of 

women in the sector along with a cross-section of the barriers that they face. Indeed, 

one of the limitations of the existing entrepreneurship literature in Africa and 

Tanzania in particular, is its treatment of women entrepreneurs as a homogeneous 

group (Nchimbi, 2000). 

 

In reality, women entrepreneurs differ in many ways in terms of age, religion, 

ethnicity, wealth, education, literacy, marital status, social status, experience and 

socio-economic position. They also differ in terms of their motivation to start and 

develop businesses. These differences, according to Koda and Omari (2001), are 

responsible for a considerable variation in the nature, scope and magnitude of 

women‟s entrepreneurial activities.    
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Entrepreneurial behaviour is a function of environmental factors including cultural 

and traditional values and prejudices. In Tanzania, women have been socialized to be 

subordinates to men. In many traditions, women are raised to see their ultimate role 

in life as that of wives and mothers. They are socialized to be non-argumentative, 

passive and easy to accept defeat (Rutashobya, 2001). This may have significantly 

affected their self-confidence, achievement-motivation and even their willingness to 

take risk, qualities that are closely linked to success in business. There is some 

empirical evidence in support of the notion that women have less of these qualities. 

In recent studies, Nchimbi (2002) found women entrepreneurs to be more internally 

oriented suggesting lack of confidence. In addition, women were found to have lower 

need for achievement compared to men.  

 

There is a wide range of reasons as to why people choose to engage in business. 

According to Olomi (2003), the pressure for women to start business activities to 

meet basic needs or supplement income was a prominent motive especially following 

the economic crises of the 1970s and early 1980s and the subsequent structural 

adjustment programmes. These programmes led to erosion of purchasing power of 

salaried workers and limited job openings. The impact has been felt most by women, 

who have a greater burden of enabling the family to cope. Olomi and Sinyamule 

(2003) noted that in some cases, women have become the main breadwinners.  

 

Another explanation for the increased prominence of this motive is that the number 

of single mothers has been increasing and many of these do not have any means of 

earning their livelihood other than self-employment. Women have reported that they 

get respected and trusted by husbands and others because they are self employed 

(Olomi and Sinyamule 2003). Some women have noted that when they are 

generating income from business activity their husbands cannot harass them, because 

they can take care of the family without the husband‟s financial support (Lwihula, 

2000). This however does not apply to all women. It has been found that in some 

cases, economic independence and success of women are seen as a threat to the 

control of women by men (Lutege and Wagner, 2002). It therefore appears that 

women‟s concentration in particular activities is not accidental. 
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Women appear to be quite pragmatic in deciding on the type of activities to engage 

in. Women start businesses alone or in association with other women, friends or 

family members. Research has revealed that women‟s perception on business differs 

from that of men while men treat their businesses as economic entities. Women‟s 

businesses become integrated with other demanding areas of life (Lwihula, 2000).  

 

As a result women entrepreneurs have been found to perceive their business success 

using criteria other than the traditional economic ones. Whereas male entrepreneurs 

use economic criteria to assess their business success, women put more emphasis on 

family and employee's related measures (Lwihula, 2000).  The challenges for space 

being faced by women micro entrepreneurs have two aspects: lack of the prime space 

(city centre) and general lack of space in any area of the city. Nearly 19.9 percent of 

respondents in the current study faced shortage of prime space for operations. 

Another 15 percent of respondents noted that they generally faced the lack of space 

for doing business.  

 

Another challenge facing women micro entrepreneurs was of infrastructure nature 

affecting 22.2 percent of them. Poor infrastructure was a challenge cited by 

respondents, including during the rainy seasons when women micro entrepreneurs 

had little protection from rain or choking sun during hot seasons. Corruption affected 

5.5 percent of women micro entrepreneurs. (Harassment by city authority- to solicit 

bribe, being shifted irregularly by officials now and then in order to get bribe – those 

who can not pay are shifted). These findings are in line with those obtained by 

Kombe (2005). One form of reactions is characterized by skirmishes and massive 

clashes between the police and micro traders (Machingas), since (machingas) and 

women micro entrepreneurs do work side by side, the clashes often resulting into 

loss of millions of worth business owned by micro business traders; including 

women micro entrepreneurs.  

 

It was obtained that shortage of prime and general spaces were contributed by 

municipal authorities.  
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During the interview with municipal officials about 70 per cent suggested that 

reallocation of trading sites was offered only to those traders who were having large 

capital.  

 

Women are constrained by education or training 

Walter (2004) has indicated that the participation of women in entrepreneurship has 

been hindered by the value that society places on women in employment, believing 

that as a result of past social norms women are still being stereotyped according 

occupational segregation. This influence of past social norms and its negative 

influence on female participation in entrepreneurship were also recognised by Henry 

et al (2003). According to Goodbody (2002) the marriage bar has resulted in only 

one generation of women having participated in the workforce since it was lifted, and 

that another generation is required before involvement in the labour force has a 

proper impact on female entrepreneurship.  

 

Consequently, due to society‟s attitude towards women authors such as Goodbody 

(2002) and McClelland (2002) believe that Irishwomen are still expected to take a 

supportive role within society rather than that of the leader.  

 

 Williams (2002) also stated that women are expected to take a supportive role in 

society, stating society sees the male as the natural leader, with the female being seen 

as the nurturer and the supporter. Tayeb (2002) refers to these different roles asocial-

cultural differences stating that sexual discrimination against women is common to 

almost all societies, with the discrimination varying between societies. Williams 

(2002) also acknowledged the difficulties that a woman face when starting a business 

stating that the risk and effort entailed in starting a business from scratch is perhaps 

even greater for a woman entering a male dominated arena. Stills and Timms (2002) 

suggested that women perceive business to be a masculine-orientated domain with 

women being excluded from this culture of advantage. However, Kolvereid, Shane 

and Westhead (2002) disagreed with this advocating that male and female 

entrepreneurs in western countries do not face very different business environments.  
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Carter and Marlow (2007) suggested that women lack finance and capital assets 

during the start-up period and argued that one of the key debates within female 

entrepreneurial research is how these barriers at the start-up stage affect the long-

term business performance of women business owners. Brush (2002) considered the 

financial aspect when starting a business a major obstacle for women, with the 

majority of women using personal savings to start their own business.  

 

Carter and Marlow (2007) concurred with this statement when she found that 

“women may be disadvantaged in their ability to raise up finance as guarantees 

required for external financing may be beyond the scope of most women‟s personal 

assets and credit track record and this in turn may lead to further disadvantages 

frothier business” There is an assumption by financial institutions, friends and family 

that woman cannot handle money; this can pose a barrier to a business start-up 

(Bruni et al, 2000). Hisrich and Brush (2004) also recognised this, acknowledging 

women may suffer discrimination from bankers when starting a business. Carter et al 

(2000) while agreeing that women tended to start out with less initial capital found 

that women have less chance of being refused a bank loan than their male 

counterparts. It was suggested by Rosa et al (2000) that women sharing business and 

domestic resources with men may have less access and control over resources than 

the men, which could be a hindrance to women in business. In order to encourage 

female entrepreneurial activity and help counteract these imbalances must be 

acknowledgement and recognition of the difficulties that women frequently 

encounter when entering into entrepreneurship (European Commission, 2004).  

Fitzsimons et al (2000) agreed with this stating these difficulties must be identified 

and removed. Consequently, the challenge for policy makers in Ireland is to 

recognise these imbalances and to provide practical supports and training for women 

who want to start their own business.  

 

Confidence issues 

Lack of confidence can be a major problem in the area of female new venture 

creation (Minnitti et al, 2000). Brindley (2000) agreed lack of confidence can have a 

negative effect on women entering into entrepreneurship. 
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However, she believed that as a woman‟s confidence grows, her fear of risk 

diminishes. Williams (2002) agreed with lack of confidence being gender specific, 

believing this is due to social conditioning and can affect basic business practice such 

as approaching financial institutions.  He also noted this lack of confidence in 

financial matters believed it may be an advantage making women more financially 

conservative and therefore encouraging them to seek appropriate development and 

training. Nonetheless, Blisson and Nelson (2002) found ninety percent of the women 

interviewed in their duties had a problem regarding to confidence and low self-

esteem, which in turn had a negative effect on their attitudes towards entering 

entrepreneurship. Still et al (2002) specifically found women were less confident 

than men in matters relating to the management of staff, with lack of information and 

training being considered to be the principal reasons why women expressed less 

confidence in these areas. The subject of confidence is of significant interest to this 

research as it could have a crucial impact on the female undergraduates and their 

consideration of entrepreneurship as a career. 

 

Educational factors 

The female entrepreneur has a high level of education with some studies indicating 

that she often reaches a higher educational standard than her male counterpart 

(Madsen et al, 2003).  Example in Ireland over 50% of female businesswomen have 

posts, 20% having post graduate experience compared with 39.5% of men having 

post leaving certificate studies and only 12% of men having post graduate experience 

(Fitzsimons et al, 2000).   

 

Watkins et al (2003) believed subject choice is what differentiates between the male 

and female entrepreneur. Menzie et al (2003) and Madsen et al (2003) also 

recognized this difference in subject choice finding women were less inclined to 

study science and computer subjects and were more likely to major in health and 

natural science. Research has shown that female entrepreneurs have been encouraged 

to study no practical subjects with only a minority holding degrees in business, 

engineering or technical disciplines (McCelland et al, 2003). 
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According to Watkins et al (2003) and Mc Celland et al (2003) almost nothing that 

has been studied in the educational system per se by the female student is directly 

linked to the type of business they eventually started. Consequently, a woman, due to 

her lack of business training especially in the areas of engineering and science is at 

an immediate disadvantage to entering traditionally male dominated areas such as 

construction and science (Hisrich et al, 2000).  

 

Education and entrepreneurship 

Matthews et al (2001) acknowledged the significance of education and the part it 

plays in entrepreneurial activity, stating that it is critical to attract the young ones into 

entrepreneurship, especially as current industrial trends are towards acknowledge-

based environment. Thus, higher education provides the skills required for the 

formation of firms within these knowledge-based industries. Furthermore, Scott et al 

(2001) observed that undergraduate students, with the assistance of an 

entrepreneurial education strategy, could be helped to consider entrepreneur as it 

being a career. 

 

 Carter et al (2007) agreed with the importance of education to entrepreneurship 

believing that ambitious, educated, young people can be equally encouraged into new 

venture creation as opposed to a large organisation, especially as the long-term 

supply of well educated and qualified entrepreneurs is essential to a strong modern 

society.   

 

The correlation of education and entrepreneurship was further substantiated by 

Brooks bank and Jones-Evans (2001) who also found entrepreneurship higher 

amongst graduates than non-graduates, thus helping to dispel the „myth‟ there is no 

link between educational achievement and entrepreneurial activity.  

 

Despite, this positive correlation between education and entrepreneurship only 4% of 

early stage entrepreneurs in Ireland are in the age group 18-24 years old. This is the 

smallest proportion of early stage entrepreneurs across all OECD countries.  
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For example in the US 15% of early stage entrepreneurs are young people 

(Fitzsimons et al, 2000). Research has recognised that young people, parents or 

teachers did not consider entrepreneurship a serious occupational choice in the 

1950s, 1960s, and 2000 (Blackburn et al, 2001).  

 

Wang and Wong (2003) in contrast suggested that education might be a deterrent to 

entrepreneurship as honour students show less interest in starting their own business, 

speculating that a longer time spent in education assimilating more business 

knowledge does not necessarily lead to higher interest in entrepreneurship. 

 

Entrepreneurship as a career choice 

Without doubt the choice of career for the female undergraduates can be a complex 

process, with this decision-making process becoming even more intricate when the 

career path chosen is that of starting your own business (Nabi et al, 2003). Despite 

this, Wang et al (2003) acknowledged that female undergraduates show a high level 

of interest in entrepreneurship, as a career. Brindleyand Richie (2003) found that up 

to seventeen percent of female undergraduates have aspirations to start their own 

business. Wilkinson et al (2003) and Nabi et al (2003) found in their study of 3,500 

English university students that nearly fifty percent of the students surveyed intended 

to enter self-employment within five years of graduation.  However the study also 

noted these students were more likely to be from the Business school than from the 

Engineering School or Science School, Wilkinson et al (2003). Notably, from an 

Irish point of view, this appeal of entrepreneurship as a career was also found in a 

study performed by Goodbody (2002) in which just over fifty percent of the 

undergraduates surveyed indicated, if given the option, they would prefer to be self-

employed rather than work for someone else.  

 

These students also cited being their own boss, personal satisfaction, making their 

names, having control and a supportive policy environment for entrepreneurship as 

their main motivational factors.\ 
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Entrepreneurial model 

Interestingly, for the present research, Nabi et al (2003) noted the lack of academic 

research on what initiates the journey from female undergraduates to business 

owners. Lack of research concerning students and young adults‟ perceptions of 

entrepreneurship has periodically been acknowledged within entrepreneurial 

literature recognising the particular difficulties surrounding undergraduates and their 

entries into entrepreneurship designed an entrepreneurial model suggesting the main 

variables that influence students towards entrepreneurship.  

 

These variables are presented as follows: 

Pre-Dispositional Factors: These include an individual‟s personality traits, influences 

with a particular emphasis on family role models and relevant work experience, 

confidence in one‟s own abilities and a preference to work in the SMEs sector. 

 

Trigger Factors: These depend on the individual situation and include the effects of 

looking for work, availability of career guidance and the prospect of being 

unemployed. 

 

Possessing a Business Idea: It is considered as a main factor in choosing entrepreneur 

been a career. Although the previous factors are important in encouraging 

entrepreneurial activity and may help in prompting a business idea, possessing a 

business idea alone may inspire new venture creation and is seen as an independent 

pull into entrepreneurship. Wong and Wang (2003) agreed that having a business 

idea is a vital trigger factor when considering entrepreneurship and the importance of 

work experience in its help in developing a business idea. 

 

2.9  Entrepreneurial Traits 

A feature of particular interest to this research is recognised by Oakey et al (2002) 

who ascertain that students expressing an interest in entrepreneurship display a high 

level of entrepreneurial characteristics, which they see as a positive factor for female 

undergraduate‟s entrepreneurship.  
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However, female undergraduate‟s students who do not believe they have the traits 

necessary may self-select themselves out of entrepreneurship.  

This was further substantiated by Postigo et al (2002) who found that female 

undergraduates see entrepreneurs as people with specific personal attributes.  

 

He again claimed the age of the female undergraduates plays a significant role in 

how students perceive their own entrepreneurial qualities. Oakey et al (2002) 

recognised the importance of entrepreneurial traits and believed that these traits can 

be acquired through education, life experience and the entrepreneurial process. 

Interestingly, Scott et al (2001) noted female undergraduate students who come from 

an entrepreneurial family background are more likely to believe they have 

entrepreneurial characteristics than students who do not come from business oriented 

family.  

 

2.10  Perceived Barriers 

Financial risk is considered a major barrier to starting your own business with over 

fifty percent of university students in a study conducted by Robertson et al (2003) 

stating it as major a problem. However, they claimed it was not fear of failure as in 

social embarrassment but the need for security, with many respondents citing having 

to payback a student loan as a difficulty. Goodbody (2002) found fear of failure 

along with bankruptcy, difficulties in accessing finance and lack of business 

information. Wang et al (2003) agreed with the fear of failure but added inadequate 

preparation and insufficient business knowledge to the list of perceived barriers.  

 

Family influence 

Oakey et al (2002) and Wang et al (2003) found that the lack of information on 

entrepreneurship to be a problem for the  female undergraduates, noting, students 

coming from a family with no entrepreneurial background are perceived as being at a 

considerable disadvantage having less access to relevant information. They both 

believe family background to be important in entrepreneurship and have a higher 

preference to own their own business than female undergraduates who do not come 

from a business oriented family.  



28 

In across country study carried out on Italian and Argentinean female 

undergraduates, it was established that an entrepreneurial family background has a 

bigger impact on the propensity towards starting your own business than individual 

factors within a country Postigo et al, (2002).  

 

The female undergraduates 

The first factor to note in this section of the literature review is the distinct lack of 

research on female undergraduates in entrepreneurship. It is not an overstatement to 

say she has virtually been ignored. Even though trends show that women are 

becoming more involved in entrepreneurship, “little is known about what female 

youth either understand or think about entrepreneurship” Kourilsky and Walstad, 

(2002). Therefore, the reason for the present research is to add to this scarce body of 

knowledge by undertaking an exploration of female undergraduates' attitudes 

towards and perceptions of entrepreneurship. In one of the few studies involving 

female undergraduates found that were a lot less likely to take an entrepreneurial 

module than male students and were even less likely to take a degree in 

entrepreneurship. The most popular reasons given by female undergraduates for not 

choosing to study entrepreneurship, they did not feel it fitted their personality 

Kourilsky and Walstad (2002). They also suggested that female undergraduates see 

entrepreneurship as male dominated and therefore decide they are the wrong sex for 

this type of career, noting this may be due to a lack of suitable role models to help 

inspire young female undergraduates. Despite this negative portrayal of 

entrepreneurship education, Kourilsky and Walstad (2002) believed that 

entrepreneurship education is a particularly important factor in the encouragement of 

entrepreneurship for the female undergraduates especially during her formative 

years.  

 

Subject choice 

Hagen et al (2002) and Minnitti et al, (2000) suggested the educational system as 

well as the social environment should encourage more women to study engineering, 

science, technical or business related subjects.  
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This deficiency of women taking technical subjects is given an Irish perspective by 

Goodbody (2002) who noted the lack of female students pursuing science, 

engineering and technology qualifications citing these subject choices as having 

particular importance because they often lead to entrepreneurial activity. This under 

participation of Irish female involvement in male dominated area of study was 

further substantiated by Fitzsimons and O‟Gorman (2000) noted that even though a 

hundred females accept third level places for every seventy males, only one female 

accepts an engineering / technology course for every four males.  

 

However, Hagen et al (2002) noted that despite an active campaign to encourage 

female students to undertake technical subjects this has not yet been reflected in an 

increase of females entering into entrepreneurship in the high-tech sector. 

 

2.11  Empirical Literature Review 

 

2.11.1  Family influence 

Research has suggested there is a strong correlation between family background and 

participation in entrepreneurial activity (Morrison, 2000). Some researchers consider 

sibling order in the family as an important family demographic. Watkins et al (2003) 

believe firstborn children have a more positive attitude than their siblings and display 

a sense of responsibility and a need for achievement that are often correlated with 

entrepreneurship. These authors found sixty percent of the female entrepreneurs 

participating in their research were eldest or only children. However, Hisrich and 

Brush (2000) found that birth order played no significant role in female 

entrepreneurial activity. 

 

According to Hagen et al (2002) family influence is particularly important for 

women as women are more inclined to seek family advice than their male 

counterparts.  Moreover some authors put a particular emphasis on the importance of 

fathers in the encouragement of women towards entrepreneurship Hisrich and Brush 

(2000).  
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British study conducted by Watkins et al (2003) established that thirty-seven percent 

of the female entrepreneurs who participated in their study had fathers who ran their 

own business, with sixteen percent of the mothers also owning their own business. 

These researchers concluded that a female entrepreneur is four times more likely to 

be influenced by an entrepreneurial parent than a member of the general population. 

 

2.11.2  Role models 

Hisrich and Brush (2000) recognised the positive impact of parents as role models 

for female entrepreneurs in finding that a mother was at least as influential as a role 

model as a father. However, it has also been suggested that role models other than 

parents can be influential in the encouragement of entrepreneurship as a chosen 

career route.  

 

Minnitti, Arenius and Langowiz (2000) acknowledged the importance of the female 

role model in the promotion of female entrepreneurship, indicating a successful 

female entrepreneur can act as a role model for other female entrepreneurs and hence 

impact on the success of future female entrepreneurs.  

 

This was believed by Buttner (2003) “to dissipate the enduring perception that 

entrepreneurship is a predominantly male domain”. Therefore, the media has an 

essential part to play in the promotion of the equality of women particularly with a 

view to informing and raising awareness of equal opportunities among young people 

in present day society (European Parliament, 2006).  

 

However, Buttner (2003) found that out of two hundred and seventy-six articles 

written about entrepreneurs, women business owners were featured in only twenty 

five of these articles. This led him to conclude, “the entrepreneurial myth is male”. 

 

2.11.3  Work Experience 

Work experience is also found to be an important factor in the encouragement of 

successful female entrepreneurial activity.  
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Previous research shows if a woman starts a business in an area she has previous 

work experience she has a much better chance of running a successful business than 

a woman without previous experience in her business area Brush (2002). Buttner 

(2003) also found in his study of Irish female entrepreneurs that prior work 

experience was considered extremely useful when setting up their business however, 

for many of them the work experience was in a different area than their business 

startup.  

 

However, Carter and Marlow (2007) found business start-up is sometimes delayed 

because women want more work experience. In a study involving women business 

owners Buttner (2003) noted that women came from a variety of career background 

finding 58% of women coming from the private sector and 19% from the public 

sector with 23% having worked for a company with less than 100 employees. It was 

also suggested by this author that women left their prior occupation to start a 

business because of a general dissatisfaction with their work environment that 

included a lack of flexibility in their working times, no possibility of furthering their 

career due to hitting the glass ceiling, and their career no longer offered them a 

challenge. 

 

2.11.4  Family Responsibility 

The need to balance family responsibilities and career is a major factor for female 

entrepreneurship. This is often cited as one of the greatest differences between the 

female and the male entrepreneur, with the unequal division of domestic labour 

leading to a disproportionate share of family responsibilities resting with the woman 

Still and Timms, (2002). Women are seen as a homemaker with the sole 

responsibility for the family.  

 

The flexibility of entrepreneurship is constantly cited throughout the literature as 

enabling a woman to maintain the dual role of career and family responsibilities, 

Henry et al (2003). 
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Carter and Marlow (2007) believe this view to be a distraction in a woman‟s 

entrepreneurial career path with this perception of women having to maintain a dual 

role as stereotyping the woman business owner as being unable to distinguish her 

private life from her business life. However, Brush (2002) argued women cope with 

their family responsibilities by considering their business as a “cooperative network 

of relationships rather than separate economic units” Consequently, women business 

relationships are integrated rather than separated from family, societal and personal 

relationships. This integrated perspective offers explanations for many of the 

differences between male and female-owned businesses Brush (2002). However 

,Bruni et al (2000) claimed that the integrated roles of women business owners is 

disadvantaged to women, as it stereotypes them as being unable to distinguish their 

private lives from their business lives. He also suggested this amalgamation of roles 

may reduce the credibility of women when starting a business. 

 

2.12 Conceptual Framework  

This study was guided by using the following conceptual framework on female 

entrepreneurship education and entrepreneurial intention among students.  

 

Figure 2.1: The Role of Entrepreneurship in Education 

  

 

 

Source: Field findings (2013) 
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Personal Characteristics 

Most people start their own business as a result of personality characteristics such as 

need for achievement, Locus control, high tolerance for ambiguity, childhood family 

environment, and education and work history, Goodboy (2002). 

 

Life-path Circumstances 

Another important variable that usually influences female undergraduates 

entrepreneurs is life-path circumstances.  The variables that contribute much to this 

factor includes: unsatisfactory work environment, negative displacement, career 

transitions have a positive influence on intention towards entrepreneurship, Goodboy 

(2002). 

 

Environmental / supporting factors 

These factors have to do with the favourable conditions that act as basic prerequisites 

for starting a business such as adequate financing, availability of skilled labour, 

accessibility of suppliers, accessibility to customers, availability of infrastructures 

such as land, transportation, electricity, availability of supporting service system such 

as incubators, support networks, living conditions.  

 

Goodboy (2002) also reported the factors that either encourage or discourage female 

undergraduates entrepreneurs are finances, environment, psychological and 

sociological factors. 

 

Financial factors include such as lack of adequate finance, disincentive of tax system, 

lack of previous experience in the financial arena, lack of self- confidence in 

presenting business plans.  

 

Environmental factors include availability of venture capital, presence of experience 

in entrepreneurship, technically skilled labour force, accessibility of customers or 

new markets, accessibility of transportation, new technological development, 

availability of supporting services and living conditions, development condition of 

local communities.    
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Psychological factors include ability and propensity to risk into enterprise, internal 

locus of control, need for achievement, creativeness. Sociological factor include 

family influence, role model of women in the society. 

Entrepreneurial motivation is therefore a combination of several economical, social 

psychological environment and willingness on the part to start an entrepreneurial 

venture.   

 

Goodboy (2002) model on factors that influence female undergraduates into 

entrepreneurship is more applicable to this work due to their ability to cover many 

variables that have to do with feminism.  

 

2.13  Research Gap  

This is important as the topic of female undergraduates and their views on 

entrepreneurship is a seriously neglected and under developed research area. An 

examination of literature showed there is little known about their needs, motivations 

and reservations concerning business ownership. To the best of my knowledge, no 

studies have been conducted in Tanzania to establish the connection between female 

undergraduates and entrepreneurship. 
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CHAPTER THREE  

 

RESEARCH METHODOLOGY 

 

3.1  Introduction 

This chapter presents the overall research design, area of the study, sample of the 

study, sample size, sampling techniques that were used to select respondents, nature 

of the study, data collection techniques, data analysis as well as sources of data 

collection techniques.  

 

3.2  Research Design 

This research study uses survey strategy; it is usually associated with the deductive 

approach (Saunders et al, 2007). Surveys are credited for their usefulness in 

collecting a large amount of date from sizeable population for generalization 

effectiveness. The data in surveys have been obtained by using standardized tools 

particularity questionnaire. Other structured methods such as structured interviews 

and observations have also been employed in survey design observation. While a 

case study has been designed to enable the researcher to investigate deeply a 

particular problem/ situation/issue by examining many variables with many questions 

to address, a survey study has been designed to cover a wider area with limited 

depth, resulting in the questionnaire capturing few variables. In addition, by using 

standardized procedures, the researcher had more control over the research process. 

 

3.3  Area of the Study 

The study was conducted in Dar es Salaam at the premises of the University of Dar 

Es Salaam focusing on female undergraduates pursuing business studies. The 

researcher decided to use Dar-Es salaam University as the area of the study because 

its offers studies in entrepreneurship to students. 
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3.4  Sampling Techniques 

 

3.4.1  Sample and Sample Size 

Kothari (2006) defines sample as a collection of some parts of the population on the 

basis of which judgment is made small enough to convenient data collection and 

large enough to be a true representative of the population from which it had been 

selected. Sample size refers to a number of items to be selected from the universe to 

constitute a sample. The sample must be optimum. 

 

3.4.2  Sampling Procedure 

According to Kothari (1998), sampling is defined as the selection of some parts of 

aggregate of the totality based on which a judgment or inference about the aggregate 

or totality is made. It is a process of selecting a group of people, events, behaviour, 

or other elements with which to conduct a study. An important issue influencing the 

choice of a sampling technique is whether a sampling frame is available. 

 

A sample size of 100 respondents had been used to select the purposive sampling 

method among the female undergraduate‟s students from University of Dar es 

Salaam pursuing   business studies.  Purposive sampling technique refers to the 

process by which a researcher selects a sample basing on the experience or 

knowledge of the group that is to be sampled. The method is most commonly used in 

the statistical environment, Kothari (1998). 

 

Table 3.1:  A Sample Size of 100 Respondents  

Age Frequency 

21-30 54 

31-40 23 

41-50 10 

50+ 13 

TOTAL 100 

Source: Field Findings (2013) 
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3.5  Data Sources  

Both, primary and secondary data sources have been used during the study. Primary 

data are those which are collected afresh and for the first time and thus happen to be 

original in character, Kothari (1998). Primary data sources had been used during the 

study including the use of questionnaires. Secondary data on the other hand are those 

which have already been collected by someone else and which have already been 

passed through the statistical process, Kothari (1998). That makes secondary data 

sources to be used in documentation which involves the perusal of various 

documents that enabled the researcher to collect relevant information. 

 

3.5.1  Data Collection Methods  

Questionnaire  

The questionnaire as defined by Hutton (2000) and cited by Blaxter (2004) “is the 

method of collecting information by asking a set of formulated questions, in a 

predetermined sequence, in a structured questionnaire, to a sample of individuals 

drawn so as to be representative of a population. With these factors taken into 

consideration the importance of a well thought out research instrument cannot be 

over stressed. 

 

Questionnaire is used for  

The main advantages of using questionnaires as a research instrument noted by 

various researchers are:  

(i.) They are considered quicker, fewer expensive and requiring less skills than 

the interview method Sekaron (1992). 

 

(ii.) There is also less chance of influence or subjective bias by the researcher as 

the interviewer effect is eliminated Bryman (2004).  

 

(iii.) They are one of the most common methods of data collection, are highly 

respected by researchers and are extremely useful as a method to reach a lot 

of people (McNeill, 2005).  
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(iv.) They provide a relatively simple and straightforward approach to the study of 

attitude, values, beliefs and motives and allow anonymity, which may 

encourage more truthful responses especially if dealing with sensitive topics 

(Robson, 2002).  It is also an easy way to obtain standardized data thus 

enabling responses to be easily coded (Sekaron, 1992).  

 

Questionnaire Limitations 

They typically have a low response rate. It had been difficulties to get in-depth 

information.  Ambiguities raised in the questionnaires both for the respondents and 

the researcher during the analysis of the data and these were unable to be addressed 

due to no personal contact between the two. 

  

There were other respondents who did not take the exercise seriously and gave 

inaccurate information. Due to the nature of the questionnaire respondents did not 

necessarily report their beliefs, attitudes, opinions perceptions accurately. There was 

a social desirability response bias, as respondents answered the questions in the way 

that shows them in a good light.  

 

Documentary Review 

Documentary review  had been used because it enabled the researcher to get ready-

made data and information by passing through various documents such as; books and 

journals on the topic basis. The advantage of this method is that it helped the 

researcher to simplify the task by providing statistical information recorded in terms 

of numbers and percentages and represented in tables, charts or graphs.  

 

3.6  Data Analysis 

Due to the quantitative nature of the current research SPSS (Statistical Package for 

the Social Sciences) had been used to analyse the data obtained from the 

questionnaires. SPSS is a data analysis program specially designed for statistically 

analysing and performing data management tasks (Norusis, 2000), enabling detailed 

statistical analysis of large amounts of data and thus aiding to the validity of the data.  
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However, before any data could be entered into the SPSS program it is necessary to 

examine the individual questionnaires in order to assess their suitability for inclusion 

in the research.  

 

3.7  Data Reliability and Validity  

In order to ascertain reliability of the study, a pilot study will be conducted where by 

questionnaires had been distributed to 5 respondents in order to identify questions 

that might be unclear or ambiguous to them. The pilot study also helped the 

researcher to identify any non-verbal behaviour of respondents that could possibly 

show discomfort or embarrassment about the content or wording. 
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CHAPTER FOUR 

 

DATA PRESENTATION, ANALYSIS, INTERPRETATION AND 

DISCUSION OF FINDINGS 

 

4.1 Introduction  

The aim of this research is to examine the attitudes and perceptions of female 

undergraduates towards entrepreneurship. The findings from the study have been 

presented in this chapter.  

 

4.2 Background Information  

Consist of age group of respondents, gender and marital status. 

 

4.2.1 Age Group of Female Respondents  

To establish the age of respondents, the data collected from the research showed that 

out of 100 respondents, age between 21-30 was  58percent, age between 31-40 was 

11 percent, age between 41-50 was 17 percent and age between 50 and above was 14 

percent, note that, majority of students were between age of 21-30 which was 58%.  

 

Table 4.1: Age Group of Female Undergraduate’s Students 

Age Frequency Percent 

21-30 

31-40 

41-50 

50+ 

Total 

58 

11 

17 

14 

100 

58% 

11% 

17% 

14% 

100% 

Source: Field Findings (2013) 

 

4.2.2   Marital Status 

The data collected on marital status identifies that single were 62%, married were 

33% and widow were 5%. 
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Table 4.2:   Marital Status 

Marital status Frequency Percent 

Single 62 62% 

Married 33 33% 

Widow  

Total 

5  

100 

5%  

100% 

Source: Field Findings (2013) 

 

4.2.3 Reasons for Studying Entrepreneurship 

To identify the reasons for studying entrepreneurship, the information collected from 

the research showed that 53 percent of the respondents said it was to develop skills, 

29 percent of respondents said it was for future, 3 percent of respondent said it was 

for curiosity, 4 percent of respondents said it was compulsory and 8 percent of the 

respondent said it was for interest. Majority of respondents said it was to develop 

skills which were 53%, this is in agreement with 

 

Wennekers and Thurik (2000) affirm that entrepreneurship is essential for economic 

growth in modern open economies. The liberalization of economies all over the 

world has induced an intense demand for entrepreneurship. Since entrepreneurship 

can positively affect economic growth and development, governments should 

attempt to increase the supply of entrepreneurs through entrepreneurship educational. 

 

Table 4.3:    Reasons for Studying Entrepreneurship 

 Frequency  Percent 

Develop Skills 

For Future 

Curiosity  

Compulsory  

Interest  

Total  

Missing System  

Total  

53 

29 

3 

4 

8 

97 

3 

100 

53% 

29% 

                          3% 

4% 

8% 

97% 

3% 

100% 

Source: Field Findings (2013) 
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4.2.4  Father Highest Formal Qualification 

To analyse father highest formal qualification, the findings from the study includes, 

12 percent acquired primary qualification, 21 percent acquired secondary 

qualification, 17 percent acquired third level qualification, 7 percent acquired 

postgraduate qualification , 24 percent acquired professional qualification, 3 percent 

acquired trade qualification, 2 percent do not know, not majority of respondents were 

in professional qualification which is 24 percent this corresponds with, Matthews et 

al (2001) who acknowledged the significance of education and the part  it  plays in 

entrepreneurial activity, stating that it is critical to attract the young and educated to 

entrepreneurship, especially as current industrial trends are towards a knowledge-

based environment 

 

Table 4.4:  Father Highest Formal Qualification 

 Frequency  Percent 

Primary  

Secondary  

Third Level 

Post graduate  

Prof. Qualification  

Trade Qualification 

Don‟t Know  

Total 

Missing System  

Total  

12 

21 

17 

7 

24 

3 

2 

86 

14 

100 

12% 

21% 

17% 

7% 

24% 

3% 

2% 

86% 

14% 

100% 

Source: Field Findings (2013) 

 

4.2.5    Mother Highest Formal Qualification 

To evaluate mother highest  qualification, the findings from the research includes, 

24percent were in primary ,25 percent were in secondary ,11 percent were in third 

level, 10 percent were in postgraduate, 14 were in professional qualification ,1 

percent was in  trade qualification, 9 percent do not know the answer, note majority 

of respondents  were in secondary qualification which is 32  percent this is in 

constituency with the literature that, the female entrepreneur has a high level of 

education with some studies indicating that she often reaches a higher educational 

standard than her male counterpart (Madsen et al, 2003). 
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Table 4.5:   Mother Highest Formal Qualification 

 Frequency Percent 

Primary 

 Secondary  

Third Lever  

Post graduate  

Prof. Qualification  

Trade Qualification 

Don‟t Know  

Total  

Missing System   

Total  

24 

25 

11 

10 

14 

1 

9 

94 

6 

100 

24% 

25% 

11% 

10% 

14% 

1% 

9% 

94% 

6% 

100%  

Source: Field Findings (2013) 

 

4.2.6 Parents Employment Status 

Mother self employed from the research was indicated by 33% and father self 

employed from the research was shown by 28%. This correlates with Garavan et al 

(2002) who further acknowledged the importance of parents to entrepreneurship, 

believing parents are the primary role models in the development of entrepreneurial 

personality and future career attitude. The importance of this was also noted by 

Hisrich and Brush (2000) found attitudes of family, friends, and neighbors are an 

essential influence on female undergraduates in starting their own business. 

 

Table 4.6:   Father Employment Status 

 Frequency  Percent 

Self Employed 

Full Time Salary 

Part Times 

Retired  

Home Maker 

Unemployed 

Total 

Missing system 

Total 

35 

16 

2 

26 

7 

8 

94 

6 

100 

35% 

16% 

2% 

26% 

7% 

8% 

94% 

6% 

100%  

Source: Field Findings (2013) 
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Table 4.7:   Mother Employment Status 

 Frequency  Percentage 

Self Employed 

Full Time Salary 

Part Times 

Retired  

Home Maker 

Unemployed 

Total 

Missing system 

Total 

42 

12 

1 

15 

5 

7 

82 

18 

100 

42% 

12% 

1% 

15% 

5% 

7% 

82% 

18% 

100 

Source: Field Findings (2013) 

 

4.2.7  Ideal Age to Start a Business 

To analyse the valuable age slot to start business, the information revealed by the 

researcher showed that 13 percent of the respondents chose the age between 21-30, 

62 percent of the respondents chose the age between 31-40, 4 percent of the 

respondents chose the age between 41-50 and 1 percent of the respondents chose the 

age between 50 and above, the vast majority of the respondents chose between age of 

31-40 which is 62 percent. This correlates with the literature review that, work 

experience is also found to be an important factor in the encouragement of successful 

entrepreneurial activity, Brush et al, 2002). In his previous research shows that if 

people start a business in an area of previous work experience they have much better 

chance of running a successful business than those without previous experience in a 

business area.  

 

Table 4.8: Ideal Age to Start Business   

Age Frequency  Percent 

21-30 

31-40 

41-50 

50+ 

Total  

Missing System  

Total  

13 

62 

4 

1 

80 

20 

100 

13% 

62% 

4% 

1% 

80% 

20% 

100% 

 Source: Field Findings (2013) 
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4.2.8 Education System 

Analysis of education system, data collected from the research, out of 87 

respondents, 23% percent agreed that education system has essential influence to 

female entrepreneurs, 27 % agreed that education system has mainly influence while 

15% said it does not have influence and 22% said that they do not know. This is 

consistency with the literature that education has positive correlation with 

entrepreneurship. This aligns with Scott et al (2001) by saying that undergraduate 

students, with the assistance of an entrepreneurial education strategy, could be helped 

to consider entrepreneur as it being a career. 

 

Table 4.9: Education System Influence to Start Business   

  Frequency  Percent 

Initial influence 

Mainly Positive 

No influence 

Don‟t know 

Total  

Missing System 

Total 

23 

27 

15 

22 

87 

13 

100 

23% 

27% 

15% 

22% 

87% 

13% 

100% 

Source: Field Findings (2013) 

 

4.2.9 Sibling Order in the family 

To evaluate the sibling order in the family the feedback from the research out of 92 

correspondents showed that 35% were first born, 24% were second born, third born 

were 12%, only child were 14 percent and other were 7% percent. This is not 

surprising with the study done by Walkins et al (2003) who found first born children 

have more positive altitudes than their siblings and display sense of responsibilities 

and a need for achievements which are characteristics often correlated with 

entrepreneurship. 
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Table 4.10: Sibling Order in the Family   

 Frequency  Percent 

First born 

Second born 

Third born 

Only child 

Other 

Total 

Missing system 

Total 

35 

24 

12 

14 

7 

92 

8 

100 

35% 

24% 

12% 

14% 

7% 

92% 

8% 

100% 

Source: Field Findings (2013) 

 

4.2.10 Knowledge in Managing Business 

To analyse knowledge in managing business, the findings of the study revealed that 

55% of the respondents strongly agreed there is a need of knowledge in managing 

business, 18% agreed, 15% were unsure of having knowledge in managing business, 

6% disagreed while 1% did not know the answer. The analysis was based out of 95 

respondents, this is in agreement with Caravan et al (2002) who suggested a range of 

commonly cited objectives contend for entrepreneurship education to be effective, it 

must contain both factual knowledge and practical applications; this implies that 

some courses should aim at imparting theoretical knowledge while others should aim 

at building practical skills. 

 

Table 4.11: Knowledge of Managing Business 

 Frequency  Percent 

Strongly Agreed 

Agree 

Unsure 

Disagree 

Don‟t  know 

Total 

Missing system 

Total 

55 

18 

15 

6 

1 

95 

5 

100 

55% 

18% 

15% 

6% 

1% 

95% 

5% 

100% 

Source: Field Findings (2013) 
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4.2.11 First Time to Study Entrepreneurship 

To evaluate if it was first time to study entrepreneurship, the feedback from the study 

out of 100 respondents, 57% percent said yes and 43% said no.  This is surprising 

with the study done by Kourilsky and Walstad (2002), found that there are four types 

of knowledge useful for entrepreneurs namely; business general knowledge, venture 

general knowledge, opportunity-specific knowledge, and venture-specific 

knowledge. However, opportunity-specific knowledge and venture-specific 

knowledge are the most important for entrepreneurial success. Therefore, 

entrepreneurship education should foster these last two categories of knowledge. He 

again discussed what contents should be the core of entrepreneurship education and 

she mentions three attributes that should constitute the content of what she called 

“the real entrepreneurship education”.  

 

Table 4.12: First Time to Study Entrepreneurship   

 Frequency Percent 

Yes 

No 

Total 

57 

43 

100 

57% 

43% 

100% 

Source: Field Findings (2013) 

 

4.2.12 Colleges Do Enough to Create Awareness of Entrepreneurship as a 

Potential Career Option 

To evaluate if colleges do enough to create awareness of entrepreneurship as a 

potential career option out of 91 respondents, 23% strongly agreed that colleges do 

help to create awareness of entrepreneurship as a potential career, 51 agreed of the 

situation, 13% disagreed that colleges do not create awareness, 4% totally disagreed 

of the situation. This correlates with the findings of Manzies, (2003) who found that, 

academic institution have been called upon to contribute through education and 

training. Therefore considerable academic efforts have focused upon 

entrepreneurship education in recent years. These efforts have paid off and 

entrepreneurship is currently taught at more than 1500 colleges and universities 

around the world.  
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Table 4.13: Colleges Do Enough to Creates Entrepreneurship Awareness as a 

Potential Career   

 Frequency Percent 

Strongly Agree 

Agree 

Disagree 

Strongly Disagree 

Total 

Missing system 

Total 

23 

51 

13 

4 

91 

9 

100 

23% 

51% 

13% 

4% 

91% 

9% 

100% 

Source: Field Findings (2013) 

 

4.2.13 Starting Your Own Business as an Attractive Career Option 

To evaluate the starting of your own business as an attractive career option out of 99 

respondents, 55% strongly agreed starting your own business is an attractive career 

option, 21% agreed of the situation, while 17% were unsure, 3% disagreed of the 

situation starting your own business as an attractive career option. 

 

This is in constituency with the study of Oakey et al (2002) who found that 

undergraduates have aspirations in starting their own business. 

 

Table 4.14: Starting Your Own Business as an Attractive Career Option   

 Frequency Percent 

Strongly Agreed 

Agree 

Unsure  

Disagree 

Strongly Disagree 

Total 

Missing system 

Total 

55 

21 

17 

0 

3 

96 

4 

100 

55% 

21% 

17% 

0% 

3% 

96% 

4% 

100% 

Source: Field Findings (2013) 
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4.2.14 Influences to Start Business 

The information collected by the researcher, showed that ,influence of  friends is 59 

percent, entrepreneurs  I know is 55 percent, government influence is 76 percent, 

career advisors 64 percent, education system is 53 percent, media influence is  50 

percent and parents and family is 71 percent , this study did not find a significant 

difference between the literature review that , family is often a critical element in the 

encouragement of business ownership as noted by Hagen (2002) who found 

entrepreneurial family  background  more influential  than any other factor in the 

encouragement of entrepreneurship.  

 

In particular, the current research found that female students coming from a non 

entrepreneurial background are perceived to be at a disadvantage having no 

immediate role model and less access to available business information.  
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Table 4.15: Important Influencers in the Encouragement or Discouragement 

of Starting Your Own Business 

Parent & Family N=91 

Essential Influence  65 71%  

71% Mainly Positive  25 27% 

Don‟t Know  1 1%  

Education System N = 94 

Essential Influence  50 53%  

53% Mainly Positive 35 37% 

No Influence  6 6%  

Don‟t Know 3 3%  

Career Advisors  N= 64 

Essential Influence  20 31%  

31% Mainly Positive  18 28% 

Mainly Negative  4 6%  

No Influence  15 23%  

Don‟t Know  7 11%  

Friends N= 76 

Essential Influence  45 59%  

59% Mainly Positive  20 26% 

Mainly Negative  1 1%  

No Influence  7 9%  

Don‟t Know  3 4%  

Entrepreneurs I know N= 63 

Essential Influence  35 55%  

55% Mainly Positive  15 24% 

Mainly Negative  5 %  

No Influence  6 8%  

Don‟t Know  2 3  

Media N= 80 

Essential Influence  40 50%  

50% Mainly Positive  25 31% 

Mainly Negative  4 %  

No Influence  5 6%  

Don‟t Know  6 8%  

Government N=72 

Essential Influence  55 76% 76% 

Mainly Positive  10 14%  

Mainly Negative  5 7%  

No Influence  2 3%  

Don‟t Know     

Source: Field Findings (2013) 
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4.2.15 The general attitudes and perceptions of the collective group of students 

towards entrepreneurship 

The attitudes of the collective group of female undergraduates towards 

entrepreneurship in general were examined some interesting issues emerged. 

The majority of respondents 45% perceived that one requires special characteristics 

or traits to start his/her own business, this is in agreement with Madsen et al (2003) 

found entrepreneurs are seen as people with specific attributes.  

 

The need to work extra hard was also seen as a basic requirement when entering 

entrepreneurship with 73% of the female undergraduates agreed with this. This 

consignment is in agreement with Madsen et al (2003) who found determination was 

also acknowledged as important when starting a business, with the vast majority of 

the respondents supporting this view.    

 

It was also found the majority of the female undergraduates in this current research 

do believe that it is necessary to be ruthless in managing the business, (51%) agreed 

while (37%) are unsure of being selfish in owning a successful business. This is 

similar to the view expressed by Madsen et al (2003) in which it was found that 65% 

of the  respondents surveyed disagreed that business owners only cared about the 

success of their business and did not care about any negative impact they may have 

on society or the environment.  

 

Making a profit was found to be comprehensive by female undergraduates; in this 

present study with 53% of the respondents stating they strongly disagree making a 

profit was less important to female undergraduates. This finding is in contradiction to 

the findings of Buttner et al (2003) in which it was found making a profit was of 

lesser importance to the female business owner than her male counterpart.  

 

However, 25% of the respondents agreed that society in general does not encourage 

female undergraduates to start their own business. This is in support with Minnitti et 

al (2000) believed there is a lack of support from society and sees this as a barrier to 

entrepreneurship.  
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Table 4.16: General Attitudes towards and Perceptions of Entrepreneurship 

 1 2 3 4 5 6 

Strongly 

agree 
Agree 

Not 

sure 
Disagree 

Strongly 

disagree 

Don’t 

know 

You require special 

characteristics or traits to 

start your own business 
26% 45% 4% 15% 4% 2% 

You need to work extra 

hard when you have your 

own business 
73% 19% 1% 3% 2%  

You need to be very 

determined to run a 

successful business 

 

74% 18% 3% 2% 1%  

To own a successful 

business you need to be 

selfish 
14% 10% 37% 11% 7%  

To own a successful 

business you need to be 

ruthless 

 

51% 30% 5% 4% 3%  

Making a profit is less 

important to female 

undergraduates 

 

4% 9% 7% 19% 53%  

A good business support 

system would encourage 

more female 

undergraduates to start a 

business 

 

53% 32% 4% 3%   

Support from family and 

friend is important when 

starting a business 

 

50% 20% 10% 4% 5% 1% 

There is a lack of role 

models, who own their 

own business 

 

19% 20% 15% 26% 13%  

Society in  general 

encourages female 

undergraduates to start 

their own business 

12% 10% 1% 25% 18%  

Source: Field Findings (2013) 
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4.2.16 Barriers to Start Business 

To evaluate the barriers to start business, the feedback from the research showed that 

, 57 percent of the respondents agreed that starting a business is a barrier, 50 percent 

of the respondents agreed that dealing with construction permits is a barrier,  52 

percent agreed that employing workers is a barrier, 32 percent agreed that registering 

property is a barrier, 42 percent agree that getting credit is a barrier, 50 percent 

agreed that protecting investors is also a barrier, 58 percent agreed that paying  taxes 

is a barrier, 36 percent agreed that trading across borders is a barriers, 52 percent 

agreed that enforcing contracts is a barrier, 52 percent agreed that closing business is 

a barrier these findings are in agreement with  World Bank (2012). 

 

In a recent study finds that  that barriers to starting a business are significantly and 

negatively correlated with business density- calculated as the total number of 

businesses registered as a percentage of the economically active population (ages 15-

64). For example, the fewer the procedures required to start a business, the greater 

the number of registered firms. There is also a significant relationship between the 

cost of starting a business (as a percentage of gross national income per capita) and 

business density. For every 100- percentage points decrease in entry costs, density 

increased by about 1 percentage point, World Bank (2007). 
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Table 4.17: Barriers to Start Business 

 

 

Strongly 

Agree 

Agree Unsure Disagree Disagree 

Strongly 

Don’t 

know 

 

Starting a business  

 

57% 

 

21% 

 

1% 

 

11% 

 

2% 

 

 

 

Dealing with 

construction permits  

 

20% 

 

50% 

 

14% 

 

6% 

 

3% 

 

 

Employing workers  

 

8% 

 

52% 

 

9% 

 

15% 

 

5% 

 

1% 

 

 

Registering property 

 

32% 

 

10% 

 

3% 

 

6% 

 

2% 

 

1% 

 

 

Getting credit  

 

25% 

 

42% 

 

10% 

 

11% 

 

3% 

 

 

 

 

Protecting investors 

 

26% 

 

50% 

 

3% 

 

9% 

 

3% 

 

 

 

 

 

Paying  taxes  

 

 

19% 

 

 

58% 

 

 

5% 

 

 

4% 

 

 

1% 

 

 

1% 

 

 

Trading across 

borders  

 

 

5% 

 

 

36% 

 

 

16% 

 

 

18% 

 

 

11% 

 

 

3% 

 

 

Enforcing contracts  

 

16% 

 

52% 

 

10% 

 

8% 

 

2% 

 

1% 

 

 

Closing business 

 

28% 

 

52% 

 

5% 

 

7% 

 

1% 

 

 

Source: Field Findings (2013) 
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CHAPTER FIVE 

 

CONCLUSION AND RECOMMENDATIONS 

 

5.1  Introduction  

The purpose of this chapter is to discuss the findings of the current research 

presented in chapter four. The present research was undertaken with the view to try 

and gain more insight into what, female undergraduates students think about 

entrepreneurship. This is needed in order to get a better understanding of why so few 

female undergraduates consider entrepreneurship as a career. 

 

The basis of this study is to get a better understanding of female undergraduate‟s 

students and their views of entrepreneurship through research questions. This chapter 

starts with an outline of the objectives of the current research, followed by the 

reasons and motivations agreed by respondents as to why they would like to start a 

business. The reasons and obstacles identified by the majority of female 

undergraduate‟s students as to why they would not like to start a business are then 

outlined.  

 

The chapter continues with a discussion about the general attitudes displayed towards 

entrepreneurship by the combined group of female undergraduate‟s students and 

finally concludes with the implications of the study, and recommendations for future 

research. Bearing in mind the fundamental aim of the current study is to gain a better 

understanding of female undergraduate‟s attitudes towards entrepreneurship. 

 

The research began by identifying the basic objectives required to answer the 

research question. These were to: 

(i.) To determine the motivation to female undergraduates‟ students for entering 

entrepreneurship? 

(ii.) To determine the perceived barriers to female undergraduates‟ students for 

not    entering entrepreneurship? 

(iii.) To determine the significance of entrepreneurship to female undergraduates 
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The perceived motivations of female undergraduates for entering into 

entrepreneurship out of 100 respondents, 55% strongly agreed that there is a serious 

need of having knowledge in managing any business and 27% agreed that having 

knowledge of education in entrepreneurship is also a key point. 

 

Barriers includes, 50% dealing with construction permits, 52% employing workers, 

32% registering property, 42% getting credit, 50% protecting investors, 58% paying 

taxes, 36% trading across borders, 52% enforcing  contracts and 52% closing 

business. 

 

The general attitudes of  female undergraduates towards entrepreneurship out of 95 

respondents includes, 45% agreed that you require special characteristics or traits to 

start your own business, 73% strongly agreed you need to work extra hard when you 

have your own business, 74% strongly agreed that you need to be very determined to 

run a successful business, 37%  were not sure to own a successful business you need 

to be selfish, 50% strongly agreed to own a successful business you need to be 

ruthless, 53% disagreed making a profit is less important to graduates, 50% strongly 

agreed that a good business support system would encourage more graduates to start 

a business, 53% strongly agreed that there is a need of support from family and 

friends when starting a business, 26% were unsure if there is a lack of role models 

who own their business and 25% disagreed that the society in general does not 

encourage female undergraduates to start their own business. 

 

These objectives were chosen in order to obtain more knowledge and a better 

understanding of female undergraduates‟ views about entrepreneurship and why so 

few graduates consider entrepreneurship as a career. This current study had exposed 

just how little is known about female undergraduates‟ needs, motivations and 

reservations concerning business ownership, therefore, confirming the topic of 

female undergraduates and their views on entrepreneurship to be a seriously 

neglected and under developed research area. This denial has significant implications 

for business ownership especially, as Fitzsimons et al (2000) found a positive 

correlation between education and entrepreneurship.  
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Notably, this study is the first of its kind to be undertaken in Tanzania and has 

revealed some very interesting facts and produced some unique findings within the 

Tanzanian context. 

 

Having taken these factors into consideration, it is apparent that the study could have 

serious implications for academics, educators, policy makers, enterprise support 

agencies and ultimately business owners themselves not only nationally but also 

internationally. 

 

5.2  Students that expressed the wish to start their own business 

Female undergraduate‟s students that want to start a business are in agreement with 

many of the traditional reasons identified as typical entrepreneurial reasons for 

business start up. This positive attitude was given by these female undergraduates 

students as to why they want to start their own business is because it will enable 

them to be their own boss. This desire to be their own boss was previously noted by 

Goodbody (2002), and Brindley (2000) who also found that being their own boss 

was a strong motivation for entering into entrepreneurship. The vast majority of 

female undergraduates‟ students believed by being their own boss it would let them 

do things in their own way and importantly they see entrepreneurship as a means of 

giving them more control over their life.  

 

The female undergraduates‟ students in the current study also see entrepreneurship as 

allowing them to choose their specific area of work will give them the flexibility to 

combine a career and a family. This is in agreement with Stills (2000) who found 

entrepreneurship was a means used by entrepreneurs to combine the dual role of 

family responsibility and career. 

 

Female undergraduates‟ students who, want to start a business were more likely to 

perceive themselves as having good knowledge and understanding for starting and 

managing a business than female undergraduates‟ students who do not want to start a 

business. Findings of Carter (2007) entry into entrepreneurship delayed because of 

the belief that respondents required more work experience.  
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This requirement of more work experience is of particular interest to the present 

research because work experience is often acknowledged as an important factor in 

the development of a business idea. 

 

5.3  Students that expressed they do not want to start their own business 

This current research found fear of the risk involved when starting your own business 

as the key inhibitor to business start up. The vast majority of these students agreed 

they are afraid their business would fail and they could run into debt. There is also 

fear of lack of a secure income and therefore they believe it would be easier to work 

for someone else. These students showed a lack of confidence in their ability to start 

a business not only by not having a good business idea but they also believe they do 

not have the skills or experience required to enter entrepreneurship. It could be 

argued these undergraduates, in contrast to the students that want to start a business, 

perceive entrepreneurship as a career in which they have very little control over. 

Overall, the attitude of these students towards entrepreneurship as a career could be 

described as negative, as they perceive the responsibility of running a business too 

difficult and the pressure too stressful. Surprisingly, they do not see entrepreneurship 

as a career in which they would have to work too hard. They also showed a confident 

attitude towards their own personal skills and competencies and interestingly they 

believe a good support system would encourage more women to enter into 

entrepreneurship. This inability by the educational system to provide adequate 

preparation and encouragement to help students consider entrepreneurship as a 

potential career option is in agreement with Kilby (2003) found little was been done 

in higher educational institutes to prepare students for business ownership.  

 

5.4  Implications of the current research 

Academics specializing in the area of entrepreneurship should find this research 

valuable as it is adding new knowledge and statistical evidence to a much neglected 

and under researched subject as noted throughout literature (OECD, 2004; de Bruin, 

Brush and Welter, 2004). This research should also influence educators in 

entrepreneurship to rethink how they currently teach entrepreneurship to 

undergraduates. 
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This research should be particularly relevant to the educators, students as many of 

the findings have specific implications for the present educational system in 

Tanzania. The study found that entrepreneurial educational as it is taught at the 

moment does not appear to be making the impact on students that it should as regards 

for expanding their career choices and viewing entrepreneurship as a viable option. 

Maybe it is now necessary to revise the present curriculum at all levels of education. 

 

The implication of the current research made the researcher to encounter the 

following limitations: 

 

5.6  Recommendations for future research 

While undertaking the present study it became evident there is very little known 

about undergraduates and their views on entrepreneurship. Therefore, there is a need 

to gain more knowledge about undergraduates and their views on entrepreneurship. 

Especially as research had shown there is a direct positive correlation between 

education and entrepreneurship Brookbanks and Jones-Evans, (2001) and current 

industrial trends are towards a knowledge-based environment Postigo, Lacobucci, 

and Tamborini, (2006). 

 

Many different factors are not future research, in this area was conducted in a variety 

of higher educational institutes across wide geographical range. This would add more 

information to a seriously under researched topic by gaining an overall picture of the 

undergraduates attitudes towards and perceptions of entrepreneurship.  

 

Recommendations for future research include: 

(i.) The present research could form the basis for a longitudinal study. This 

would require follow up research to be undertaken in five and ten years time 

on a similar sample population within University of Dar Es Salaam. It would 

be of interest to see if there is any change in attitudes and perceptions of 

undergraduates both at an individual level and general level towards 

entrepreneurship. 
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(ii.) More immediate research could be undertaken by extending the current 

research to different higher-level institutions across Tanzania. This would 

enable a comparison of attitudes to be made between different institutes and 

universities across the different regions in Tanzania, in order to see if there is 

any difference in attitudes of undergraduates towards entrepreneurship 

depending on where the respondents are geographically situated. 

 

(iii.) It would also be of benefit to compare with male undergraduates and their 

attitudes and perceptions towards entrepreneurship. This would establish if 

attitudes towards entrepreneurship were different between male and female 

students at this stage in their career development. Further research in this area 

would enable a better understanding of the gender division in Tanzania. 

 

(iv.) Finally, it would be of benefit when considering these recommendations for 

future study to take into consideration the advantage that could be gained by 

employing a qualitative methodology in addition to the quantitative research 

process. Such an approach would achieve a more in-depth exploration into 

female undergraduates‟ attitudes towards and perceptions of entrepreneurship 

leading to a deeper understanding and insight into this research area. 
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QUESTIONAIRE 

 

REGISTRATION NUMBER _______________________ 

 

NAME _______________________________________. 

 

A SURVEY OF FEMALE UNDERGRADUATE STUDENTS IN UNIVERSITY 

OF DAR ES SALAAM BUSINESS SCHOOL 

Dear Participant, 

The below questionnaire seek to collect information that will strictly be treated as 

data collected and will be strictly confidential, and participants‟ responses will 

remain anonymous.  

 

INSTRUCTION; Put [Tick] to the correct answer(s) in the bracket and fill the blank 

space as particular question requires. 

1. Please,  indicate your age: 

(i.) 20-30        (           ) 

(ii.) 31-40        (           ) 

(iii.) 41-50        (           ) 

(iv.) 50+         (           ) 

 

2. Please, indicate your gender: 

(i.) Male        (           ) 

(ii.) Female        (           ) 

 

3. Please, What is your Marital status 

(i.) Single        (           ) 

(ii.) Married       (           ) 

(iii.) Divorced       (           ) 

(iv.) Widow        (           ) 
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4. What Course are you presently undertaking? __________________________ 

 

Have you been in college for 3 continuous years? 

(i.) Yes        (           ) 

(ii.) No        (           ) 

 

5. If the answer to Q4 is NO please explain what you did in the intervening 

period 

______________________________________________________________ 

______________________________________________________________ 

______________________________________________________________ 

______________________________________________________________ 

 

6. Is this the first time you are to study entrepreneurship?  

(i.) Yes        (           ) 

(ii.) No        (           ) 

 

7. What are the reasons for studying entrepreneurship? (Multiple answers 

allowed) 

(i.) Develop my skills      (           ) 

(ii.) Helpful for future      (           ) 

(iii.) Curiosity       (           ) 

(iv.) Compulsory       (           ) 

(v.) Interest in the subject of entrepreneurship   (           ) 

(vi.) Easy module and pass my exams    (           ) 

(vii.) Others (Explain)___________________________________________ 
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8. Which best describes your father and mother‟s highest formal qualification? 

(Please tick box) 

 Father  Mother  

Primary   

Secondary   

Third Level   

Post Graduate   

Professional Qualification e.g Accountant, 

Solicitor 

  

Trade Qualification   

Don‟t know   

Other ( Please specify)   

 

9. Which of the following best describes your father and mother employment 

status? (Please tick box) 

 Father  Mother  

Self employed   

Full- time salary or wage earner   

Part- time salary or wage earner ( less than 30 

hours a week) 

  

Retired    

Full – Time Home Maker   

Student    

Unemployed    

Other ( Please specify)   

 

10. Has any of your immediate or extended family ever owned a business? 

(Please tick box) 

(i.) Yes        (           ) 

(ii.) No        (           ) 
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11. If you answered YES to Q 11, what is their relationship to you? 

(i.) Brother       (           ) 

(ii.) Sister        (           ) 

(iii.) Aunt        (           ) 

(iv.) Cousin        (           ) 

(v.) Others (Explain)___________________________________________ 

 

12. What is your sibling order within your family? ( Please tick box) 

First Born  

Second Born  

Third Born  

Only Child  

Other ( please specify)  

 

13. Would your parents discourage you to start your own business? 

(i.) Yes       (           ) 

(ii.) No       (           ) 

 

14. Colleges do enough to create awareness of entrepreneurship as a potential 

career option  

1 2 3 4 5 6 

Strongly 

Agree 

Agree Unsure Disagree Disagree 

Strongly 

Don’t 

know 

      

 

15. Please tick the response that best describes your reaction to the following 

statements: Merge Entrepreneurship (starting your own business) is an 

attractive career option? 

1 2 3 4 5 6 

Strongly 

Agree 

Agree Unsure Disagree Disagree 

Strongly 

Don’t 

know 
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I have good knowledge and understanding for starting and managing a business 

1 2 3 4 5 6 

Strongly 

Agree 

Agree Unsure Disagree Disagree 

Strongly 

Don’t 

know 

      

 

16. Do you own a business?  

(i.) Yes        (           ) 

(ii.) No          (           ) 

 

17. If YES go to question 23 

 

18. Do you intend to start your own business at some stage? 

(i.) Yes        (           ) 

(ii.) No        (           ) 

 

If No go to question 23 

 

19. If YES you do intend to start your own business at some stage, what would 

you consider the ideal age to starting your business? 

(i.) 20-30       (           ) 

(ii.) 31-40       (           ) 

(iii.) 41-50       (           ) 

(iv.) 50+        (           ) 

 

20. Please explain why you chose this age slot: 

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________ 
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21. If you would consider starting your own business, what types of business 

would you like to start? 

______________________________________________________________ 

______________________________________________________________ 

______________________________________________________________ 

______________________________________________________________ 

 

22. Whom would you judge as influential in the encouragement or 

discouragement of starting your own business? 

Influences Essential 

influence 

Mainly 

Positive 

Mainly 

Positive 

No Influence Don’t 

Know 

Parents & Family       

Educational 

System 

     

Career Advisers      

Friends      

Entrepreneurs that 

you know 

     

Media ( TV, Radio, 

Internet) coverage 

of businesses & 

business people 

     

Government      

Others explain      
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23. All respondents Please tick the response  that best describes your reaction to 

each of the following statements: 

 1 2 3 4 5 6 

Strongly 

Agree 

Agree Not 

Sure 

Disagree Strongly 

Disagree 

Don’t 

Know 

You require special 

characteristics or traits to 

start your own business   

      

You need to work extra 

hard when you have your 

own business 

      

You need to be very 

determined to run a 

successful business  

      

To own a successful 

business you need to be 

selfish 

      

To own a successful 

business you need to be 

ruthless 

      

Making a profit is less 

important to female 

undergraduates 

      

A good business support 

system would encourage 

more female  to  start a 

business 

      

Support from family and 

friends is important 

when starting a business 

      

There is a lack of role 

models, who own their 

own business 

      

Society in general 

encourages female to 

start their own business 
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24. Tanzania needs to address the following barriers to entrepreneurship 

development (Please tick the response) 

 Strongly 

Agree 

Agree Unsure Disagree Disagree 

Strongly 

Don’t 

know 

Starting a business        

Dealing with 

construction permits  

      

Employing workers        

Registering property       

Getting credit        

Protecting investors       

Paying taxes        

Trading across borders        

Enforcing contracts        

Closing business       

 

 

 


